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T E R R Y  T E N N E N S
SAIF CHIEF EXECUTIVE

LEADER

Our new President
Last month SAIF held the Annual 
General Meeting at the Dalmahoy Hotel, 
Edinburgh, and it was thrilling to witness 
our new National President being installed. 
Jo Parker becomes SAIF’s fourth female 
President, and follows in the footsteps 
of her mother, Chris Parker, and father, 
Jim Parker, so becomes the first ‘next 
generation’ funeral director to be President 
of SAIF.

Presidents are selected on character, 
competency, and service ethic and I send 
Jo my sincere congratulations and look 
forward to accompanying her on many of 
the SAIF Regional meetings, events, and 
conferences in the coming year.

SAIF’s Hall of Fame – Fellowship  
of the Society (F. SAIF)
At the SAIF AGM, it was my joy and 
privilege to see SAIF’s first President, 
Jeremy West,  install  SAIF’s  UK 
Government Liaison and Past President, 
Paul Allcock, into the Fellowship of the 
Society, and Gary Neill install Pat Gallagher 
into the Fellowship too. This honour is 
bestowed on past Presidents and others for 
their outstanding service to SAIF.

New code of practice adopted
After the most comprehensive consultation 
process last August to September, when 
SAIF consulted the Ministry of Justice who 
made five recommendations which were 
accepted, and a second consultation from 
December 2021 to February 2022, the AGM 
adopted the new code of practice.

This will be implemented on June 
20, 2022, and we will be sending out 
explanatory notes for members along with 
a copy of the full code for each office and 
an abridged version for clients.

The code will also sit on the SAIF 
website for consumers to review.

It is a hybrid code, which includes 

outcomes, strict rules, and good practice.
SAIF will be equipping the quality 

assurance inspectors with the new 
code which incorporates the Scottish 
Government’s draft code.

SAIF Scotland is engaged with the 
Scottish Government’s new working groups 
and there are two areas of focus: the code 
of practice, and licensing and registration 
of funeral directors. SAIF representation is 
at the core of these consultations which are 
proceeding through to the summer.

Working with the FCA
The SAIF-FCA Regulatory Taskgroup 
has continued to represent independent 
funeral directors with a focus on the 
following:
 ■ Orphaned funeral plans and restoring 

consumer confidence
 ■ A timeline for notification of registered 

funeral plan providers
 ■ Regulatory burdens on Appointed 

Representatives to be proportionate as 
funeral plans are ancillary services for 
funeral directors.

SAIF meets Treasury Minister  
John Glen MP
SAIF met with John Glen and colleagues 
from the All-Party Parliamentary Group 
to discuss real concerns for independent 
funeral directors and unintended 
consequences of funeral plan regulation. 
Mr Glen was sharp in focus to the details 
and listened carefully to the concerns 
expressed by SAIF and assured us he 
would take these forward in a meeting 
with the FCA.

Don’t provide the infrastructure for 
Pure, Fenix and the like – opt into the 
Westerleigh Diamond Partnership
We have seen the exponential rise of direct 
cremation, in part funded by extraordinary 
sums through TV advertising and 

direct mailing; and in part through the 
opportunity of the Covid pandemic and 
restricted funerals. Direct cremation has 
risen from 4% in 2016 to 18% in 2021.

By not offering services to these 
companies Independents can regain 
control in this area. Providing removal 
and storage services as a contractor for a 
limited fee offers Pure the infrastructure it 
does not have. Furthermore, those who do 
so are finding they are storing the deceased 
for up to five weeks, thereby taking up 
mortuary space.

It is vital you explain to the hospitals, 
hospices, and care homes why your firm 
will not assist in these removals: because 
you care about how the deceased are 
looked after and where they are looked 
after, locally, and offering visits by next of 
kin, as well as the deceased not travelling 
across boundaries to their final destination 
to be cremated at an anonymous time.

The SAIF Executive strongly encourages 
members to take the longer view and 
refuse to remove from these large direct 
cremation companies and excel by showing 
the care Independents can provide, which 
is local, professional and personal.

That is why we encourage members 
to opt into the Diamond Partnership with 
Westerleigh and Distinct Cremation, 
which puts the care of the deceased and 
their family at the centre with a local 
Independent.  

Find out more at saif.org.uk/why-join-
saif/diamond-partnership or contact the 
SAIF Business Centre on 01279 726777 or 
at info@saif.org.uk 
 
Best wishes,

A new chapter
SAIF CEO Terry Tennens reflects on a busy period for the Association

terry@saif.org.uk





A t this year’s AGM, it was clear 
that the issues that occupy 
us at Golden Charter are the 
exact same ones independent 

funeral directors are focused on. Most 
clearly – and as this edition’s AGM 
content reflects – regulation and direct 
cremation were at the front of everyone’s 
mind, and the use of technology to help 
in both areas was the big talking point.

That wasn’t a surprise. We’ve been 
working closely with SAIF Digital for 
exactly that reason, and our customer 
insight has told us how the families you 
serve are increasingly engaged with 
direct cremation and digital options. 

What was rewarding about the 
weekend was seeing how many funeral 
directors were actively thinking about 
these areas and working on them. As 
Mark Porteous said in his final speech 
as National President, Independents are 
at their best when everyone’s pulling in 
the same direction, and from what I saw, 
you absolutely are.

Competition
That brings me back to a familiar 
message: protecting your market share 
is vital, and as we look ahead your share 
of funeral plans is a huge part of that. 
The corporates and new entrants are 
actively gearing up to challenge you for 
that share, and we all know they’re not 
the only stiff competition. 
   In a changing world, where Pure 
Cremation claims to have sold more than 
60,000 pre-paid plans, becoming the 
biggest seller in the process, maximising 

the funeral plans you currently sell is the 
only way to ensure that your proportion 
of families stays strong in future years.

When it comes to direct cremation 
more broadly, as many said at the AGM, 
the key is to get across to families that 
you can offer direct cremation where 
they need it. That ensures you can then 
have a conversation about what that 
actually means for them.

We heard numerous stories from 
funeral directors about how that 
conversation would lead to a service 
once the family had all the information 
to make an informed choice. By showing 
families what you offer, you continue to 
serve that customer and they get a better 
service tailored to them than they ever 
could with a direct cremation competitor.

Insights
So protecting and growing your future 
share is about doing what’s at the core of 
your businesses: understanding customers, 
working closely with them, and giving 
them what they need and ask for.

The work we do to provide you with 
robust, reliable insights is all about helping 
you understand families on a broad scale 
and locally. It’s why we understand what 
will resonate with customers and help to 
counteract direct cremation, and it goes 
even wider than that.

You can see the local picture through 
Nexus with your business manager’s help, 
and the breadth of national information 
was clear in our Chief Commercial Officer 
Karen Trickett’s presentation with SAIF 
Digital’s Declan Maguire (see page 22). 

Through other brands’ research, reports 
from major market intelligence agencies 
such as Mintel, and our own proprietary 
data and research, we have swathes of 
information about customer trends and 
what families are actually doing right 
now and are expected to do in the future.

We’ll get that information out to you 
through business managers, through 
supporting projects like SAIF Digital, and 
by responding to your questions. Please 
come to us when you want to dig deeper 
into the emerging trends and add to the 
local knowledge that is the cornerstone 
of Independents’ work.

Our insights come from the concerns 
you raise with us at events such as the 
AGM, and they’re aimed at helping you 
deal with the issues you identify.

The AGM weekend showed us the 
pressure points in the funeral profession, 
and they will reverberate far beyond the 
29 July FCA regulation deadline. We’ll be 
there, providing insights and supporting 
you with plan sales far into the future. 
Selling funeral plans is fundamental to 
your efforts to fend off competition, and 
we’ll work as closely as possible with 
you to protect your share so that next 
year’s AGM and every future year’s is just  
as energising. 

Planning your 
own path

There’s nothing like a SAIF AGM weekend to get us energised about the future,  
and after an enforced two-year break, that was truer than ever in March

S U Z A N N E  G R A H A M E
GOLDEN CHARTER, CHIEF EXECUTIVE OFFICER

suzanne.grahame@goldencharter.co.uk



Reporter SAIF  DIGITAL + SIMPLYCREMATIONS + NEW  
FLEETS FOR INDEPENDENTS + UKRAINE APPEAL 
PATHWAY TO REGULATION + WHAT’S ON?

THREE  
SAIF DIGITAL 
SERVICES

01DIGITAL AUDIT
The audit is 
comprehensive 
and free of charge 

to all full members of SAIF. 
Registration takes less than five 
minutes and can be done on 
your PC, tablet, or mobile phone. 

02DIGITAL 
TOUCH 
UPS AND 
MANAGEMENT

It may be the case that you need 
some help to make the changes 
SAIF Digital recommends. 
Independents with no in-house 
digital resource or third-party 
agency can access help with 
web design, social media 
management, pay per click and 
search engine optimisation. 

03GRAPHIC 
DESIGN 
AND MEDIA 
PRODUCTION

SAIF Digital is built on 
partnerships and its support 
service extends to graphic 
design, radio and TV production. 

Making SAIF Digital work for you and your team

With the UK funeral sector 
experiencing rapid 
changes in regulation, new 
entrants, and a market 

shift towards a wider choice of funeral 
styles and services, SAIF perceived a 
need for a dedicated support service 
specialising in funeral industry digital 
marketing to help independent funeral 
directors navigate their way in an 
increasingly competitive online space. 

Now SAIF has partnered with Golden 
Charter and Maguire Partners Ltd to 
create SAIF Digital, and all members 
are invited to register for a digital audit 
which takes less than five minutes. 

Declan Maguire, of Maguire Partners 
Ltd, and Karen Trickett, of Golden 
Charter, will present a webinar on 
Wednesday 27 April, from 3-4pm and  
all members are invited to find out  
more about the support the service  
can provide. 

SAIF CEO Terry Tennens said: “Be 
sure to book staff responsible for your 

external communications on social 
media and your website on to this 
session. Declan and Karen presented a 
first-class seminar at the AGM weekend. 
It’s practical and it’s important, so don’t 
be a flat earth funeral director – please 
equip your team as one in two funerals 
are chosen from researching online.”

To find out more about SAIF Digital, 
go to saifdigital.co.uk 

Our digital future

 BE SURE TO BOOK STAFF 
RESPONSIBLE FOR YOUR 
EXTERNAL COMMUNICATIONS 
ON TO THIS SESSION 

Declan Maguire 
launched SAIF 
Digital at the 
SAIF AGM

Golden Charter’s 
Karen Trickett 

will present 
a webinar for 

members
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Counter competitor 
direct cremation 
activity with 
SimplyCremation 

Customer needs are always 
evolving, and we’re committed to 
keeping pace with change. As we 
progress through 2022 (a year of 

change, in many ways), we are continuing 
to update and enhance the marketing 
support we offer Golden Charter partners, 
ensuring your contact with customers is 
always relevant – and always thoughtful.

Our SimplyCremation campaign test 
aims to attract customers who are looking 
for a simple funeral, but may respond to 
direct cremation messaging. We want these 
customers to come to you first. 

Our research findings† support what 
you’ve been telling us – that awareness 
of direct cremation is high, with 3 out of 4 
people being aware of it. However, only  
1 in 3 say they fully understand what a  
direct cremation consists of. More 
alarmingly, only 23% think they can arrange 
a direct cremation through their local 
independent funeral director.

Pure Cremation is now the funeral plan 
market leader, accounting for 30% of the 
market with 65,000 of 216,700 funeral 
plan sales last year.* And with competitors 

Deborah Morton, Golden  
Charter Campaign Manager,  
on a new service

CORONERS’ 
INVITATION
When Louise Hunt, 
Senior Coroner 
for Birmingham 
and Solihull, and 
Thomas Teague, 
Chief Coroner and 

QC for England and 
Wales, opened the 
new Coroner’s Court 
for Birmingham and 
Solihull in March, 
SAIF Executive 
member Ross 
Hickton represented 
SAIF.  Ross was 

invited to have first 
view of the state-
of-the-art facility 
with three court 
rooms due to his 
involvement in the 
pandemic regional 
planning and 
response. 

The SimplyCremation 
marketing toolkit is 
easy to use

 OUR SIMPLYCREMATION CAMPAIGN 
TEST AIMS TO ATTRACT CUSTOMERS 
WHO ARE LOOKING FOR A SIMPLE 
FUNERAL, BUT MAY RESPOND TO 
DIRECT CREMATION MESSAGING.  
WE WANT THESE CUSTOMERS TO 
COME TO YOU FIRST 

spending record levels on 
advertising, your participation in 
local marketing activity over the 
coming months places you in a strong 
position to counter competitor noise 
and help protect your future business. 
Promoting choice is an effective way to 

widen your market, 
and make sure that no customer 
is left behind.

Join the 100+ funeral directors 
already seeing the benefits of our 
SimplyCremation campaign test.  
Speak to your business manager 
or email marketingsupport@
goldencharter.co.uk to find out more. 

We’re proud to work alongside you.
†Based on recent market share of funeral 
plans sold. See Funeral Planning Authority 
statistics 2020 and Golden Charter Annual 
Review 2019/20.
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Now’s the time to 
pick up paperless
Katy Walker, Golden Charter 
Head of Channel Marketing,  
on a time-saving new service

We’ve developed our Paperless 
Applications service to help 
you navigate a Financial 
Conduct Authority (FCA) 

compliant funeral plan sale with ease. It’s 
been designed to allow you to continue 
having natural and flexible conversations 
with your families, while meeting the 
regulatory requirements.

The refreshed user-friendly platform 
will be updated ahead of 29 July, to 
walk you through all of the information 
required by the FCA that is relevant to 
each individual customer journey, step 
by step. It also makes it easier for you to 
submit a fully completed funeral plan 
application first time.

Family-run Independent 
Cochrane’s Funeral Directors 
in County Durham is the 
proud owner of the first UK 
Coleman Milne Mercedes 
AMG Line plug-in hybrid 
hearse and limousine.

The redesigned AMG body 
styling features a diamond 
radiator grille, striking 
headlamps and 18” alloy 
wheels. The beauty of this 
range is its entirely silent 
operation and eco credentials.

Cochrane’s opted for the 
Selenite Grey paint finish 
and Vogue Grey deck on the 
hearse. This range has the 
added benefit of lowered CO2 
output compared to typical 
hybrid, petrol and diesel cars, 
and results in significant 
savings on fuel costs.

Ian Cochrane says: 
“Purchasing our first new 
fleet was a very proud 
moment for our family, 
especially for Ivan and 
Marlene who established the 

Cochrane’s is the proud owner of the first UK Coleman Milne 
Mercedes AMG Line plug-in hybrid hearse and limousine

New 
vehicles 
bring joy 

Adopting Paperless Applications is 
the single most important thing to do to 
make your transition to FCA regulation as 
simple as possible, so it’s worth investing 
some time now to get familiar with how 
the system works. Going paperless will 
offer you a far more intuitive and less 
complex process than can be achieved  
on paper in a regulated environment.

To meet FCA requirements, the offline 
sales journey will soon have more forms 
and requirements than you’re used to.  
We’re working to streamline the paper 
journey as much as possible, however 

Competition winners We’re delighted to confirm Cherish funeral directors, Silcox 
Family Funeral Directors, Sturrock Comb & Davidson Ltd, and G Seller & Co Ltd as 
the winners of our Paperless Applications competition. Each win one of four Apple 
iPad Airs. We’re committed to allowing our funeral director champions to take 
forward the benefits of paperless within their businesses even further.

it will not be possible to replicate the 
simplicity, ease and user-friendliness  
of the online journey on paper. 

I’d encourage you to become familiar 
with paperless applications ahead of 
regulation. We’ve made it easy for you to 
tick one more thing off the list ahead of 
29 July by making the system available 
to all of our partners. You can test out 
the new site, click through the different 
screens, and become more familiar with 
how the system works before you submit 
an application.  

 Join the hundreds of funeral directors 
already choosing to use paperless 
applications and try it for yourself by 
visiting paperless.mygoldencharter.
co.uk today. If you’d like some help, you 
can also join one of our popular informal 
digital drop-in sessions every Thursday 
at 10am. 

You can request a link at paperless@
goldencharter.co.uk

company in 1973 and – at 77 
and 76 – are still very active 
in the daily running of the 
business. Our new Hybrid 
Mercedes fleet combines 
luxury with impressive fuel 
efficiency and also makes a 
greener proposition with less 
environmental impact. With 
the increasing demand for 
eco-conscious ceremonies, we 
will be in a position to offer our 
families greater choice.” 

Gibson’s fleet expands
When Gibson Funeral 
Services in County Durham 
took delivery of two new 
Pilato hearses and three 
Pilato limousines in 2020, it 

became the proud owner of 
the very first PilatoMercedes 
fleet in the UK. Now, two 
years on, Gibson has 
expanded its fleet further 
with an additional Lyra 
limousine and a high spec 
Vito removal vehicle from 
long-term supplier Superior 
UK Automotive Ltd.

Gibson Funeral Services, 
established in the 1850s, is 
led by Matthew Gibson and 
his sister Victoria, the sixth 
generation of the family. 

Matthew says: “Covid-19 
restrictions meant that we 
couldn’t use the limousines 
to their full potential and 
capacity but we have seen a 

notable uptake, so needed an 
additional Pilato limousine.”

The Independent also 
invested in a new Vito, 
having previously used 
estate car vehicles. “Covid-19 
highlighted the issue that 
there was no separation 
in the cabin in estates,” 
says Matthew, who said a 
Vito had been in mind for a 
while. “We wanted the same 
sleek Selenite grey colour 
to match the rest of our fleet 
and the decking systems 
we had seen from Superior 
looked spot on. We’re very 
happy with it – it looks 
great, and the bespoke deck 
functionality is fantastic.”

Gibson Funeral Services 
has a new Vito and Pilato 

limousine
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Independent seeks  
aid for Ukrainians 
As the war in Ukraine 

continues to cause 
heartbreak and 
displacement, 

one Independent has 
taken steps to address 
the unfolding 
humanitarian crisis. 
Neville Funerals, 
which has branches 
in and around Luton, 
set up collection 
boxes in each of its 
nine funeral branches so 
local people could call in to 
drop off what they could.  
   The staff, led by owner Vicky 
Trumper (right), are ensuring 
that all donations are regularly 

delivered to the Association of 
Ukrainians in Great Britain, the 
largest representative body for 

Ukrainians and those of 
Ukrainian descent in  

the UK. 
“We want to do 

what we can to help 
and also help our 
communities give 
what they can,” says 

Vicky. “Together, we 
can support those who 

have had to flee their 
homes and provide them 

with some essential supplies such 
as first aid kits, bandages and 
painkillers, torches, power banks 
and batteries, and sleeping bags.”

Boxes  
were placed 
at Neville’s 
branches in and 
around Luton

 WE WANT TO DO WHAT 
WE CAN TO HELP AND ALSO 
HELP OUR COMMUNITIES 
GIVE WHAT THEY CAN 
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REPORTER

With fewer than 100 days until the 
Financial Conduct Authority (FCA) 
becomes regulator of the pre-paid 
funeral planning market, Mark  
Moran, Director of Sales, discusses  
the progress Golden Charter’s funeral 
director partners have made on the 
provider’s straightforward  
Pathway to Regulation... 

Moving forward
With direct cremation funeral planning 
businesses advertising heavily on 
national television, it is more important 
than ever for independent funeral 
directors to keep funeral planning at  
the forefront of their service offerings  
to families.

We’ve already spoken to more than 
700 funeral directors who intend to 
continue offering families the opportunity 
to plan ahead, with the added peace of 
mind FCA regulation will bring. They’ll 
continue to work with us by offering our 
plans as Appointed Representatives or 
Introducer Appointed Representatives.

There are just a few short months 
remaining before we must all align 
with the FCA rules. We’re supporting 
the hundreds of funeral directors who 
have taken the next step and completed 
their application with the help of our 
regulatory advisers, UKGI.

We’ve found that the overwhelming 
majority of Independents are opting 
for our straightforward Appointed 
Representative route. 
And we’re also happy 
to support those 
of you who have 
opted to become 
Introducer Appointed 
Representatives 
throughout your 
regulatory journey 
and beyond, following 
the option that is most 
suitable for you.

Help from the experts
With more than 17 
years’ experience in 
supporting firms to make the journey 
into regulation, UKGI has begun 
contacting funeral directors who’ve 
submitted their applications to us. They 
are guiding our partners through the due 
diligence checks the FCA requires. We’ve 
been preparing for regulation with UKGI 
for three years and have created a way of 
working that satisfies FCA needs, while 

making it as easy as possible for you.
I’d like to reassure you that, with the 

help of your dedicated business manager 
and our handy completion guide, your 
application shouldn’t take as long as you 
may imagine. Finishing your application 

now will give you ample 
time to do the required 
checks and complete 
step two – apply – 
putting your business 
in the strongest 
possible position ahead 
of 29 July. Think of it 
as a sound investment 
in the future of your 
business.

Following the 
successful completion 
of the due diligence 
checks with UKGI, 
you’ll move to the final 

step on your Pathway to Regulation, 
step three – partner. We’ll supply you 
with your Appointed Representative  
or Introducer Appointed Representative 
Agreement and provide you and your 
team with training and support.

Supporting your journey
With more than 30 years’ experience  

in the funeral planning industry, we’re 
one of the UK’s big three funeral plan 
providers.* We’re here to answer your 
questions and alleviate any concerns 
you may have about regulation. We’ve 
developed a wealth of resources 
available at mygoldencharter.co.uk that 
we continue to expand. These include 
exclusive webinars you’ll have access  
to on submitting your application to us.

Our state of the art Paperless 
Application service is available for 
partners to reduce the effort required to 
capture, record and submit customer 
applications. The easy-to-use system 
was created to support natural 
conversations with your families, while 
allowing you to be confident that you’re 
delivering an FCA-compliant sale. Visit 
paperless.mygoldencharter.co.uk to 
see how easy it is and submit your first 
application.

We’re honoured that so many funeral 
director partners, both new and existing, 
have put their faith in us to guide them 
through their regulatory journey and 
beyond. Now is a perfect time to join the 
hundreds of your peers and complete 
your Appointed Representative or 
Introducer Appointed Representative 
application. Contact your business 
manager today to arrange a time to 
discuss your application. You can also 
email regulation@goldencharter.co.uk.

If you don’t work with us already, 
contact partners@goldencharter.co.uk  
to get started on your Pathway to 
Regulation.

Time to take 
the next step

 WE’VE DESIGNED THE PROCESS 
TO HELP KEEP IT SIMPLE AND 
STRAIGHTFORWARD AS WE WORK 
ALONGSIDE GOLDEN CHARTER  
TO SUPPORT YOU ALL 
Nikki Bennett, UKGI

*BASED ON RECENT MARKET SHARE OF FUNERAL PLANS 
SOLD. FOR DETAILS PLEASE SEE FUNERAL PLANNING 
AUTHORITY STATISTICS 2020 AND GOLDEN CHARTER 
ANNUAL REVIEW 2019/20.

Are you ready to submit your Appointed Representative  
or Introducer Appointed Representative application?
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MAY 4-6, 2022
SAIF GOLF
Warwickshire 

MAY 11, 2022
NATIONAL EXECUTIVE 
COMMITTEE MEETING 

MAY 11, 2022
SAIF EAST ANGLIA 
REGIONAL MEETING
Bury St Edmunds,  
Suffolk 

MAY 18, 2022
SAIF NORTH EAST 
REGIONAL MEETING 
Please check the SAIF 
website for more details 

MAY 19, 2022
SAIF YORKSHIRE 
REGIONAL MEETING
Glasshoughton 

MAY 25, 2022
SAIF NORTH WEST 
REGIONAL MEETING
The Wirral

MAY 26, 2022
SAIF MIDLANDS 
REGIONAL MEETING
Waseley Hills Crematorium,  
Birmingham 

JUNE 10-12, 2022
NATIONAL FUNERAL 
EXHIBITION (NFE)
Stoneleigh Park, 
Warwickshire 

JUNE 15, 2022
SAIF WALES 
REGIONAL MEETING
Near Swansea 

 
JUNE 16, 2022 
SAIF SOUTH WEST 
REGIONAL MEETING 
Tiverton, Devon 

JUNE 20, 2022
SAIF SOUTHERN 
REGIONAL MEETING 
Southampton near 
CBCE Hotel 

JULY 20, 2022 
NATIONAL EXECUTIVE 
COMMITTEE  
MEETING

SEPTEMBER 21, 2022
NATIONAL EXECUTIVE 
COMMITTEE MEETING 

SEPTEMBER 21, 2022
SPECIAL GENERAL  
MEETING

SEPTEMBER 27, 2022
SAIF KENT 
REGIONAL MEETING
Rochester 

SEPTEMBER 28, 2022
SAIF ESSEX 
REGIONAL MEETING
Chelmsford 

OCTOBER 5, 2022  
SAIF WEST 
LONDON / NE SURREY 
REGIONAL MEETING
Please check the SAIF 
website for more details 

NOVEMBER 30, 2022 
NATIONAL EXECUTIVE 
COMMITTEE MEETING  

DECEMBER 2, 2022
SAIF WALES 
CHRISTMAS DINNER

What’s on?  
SAIF’s events...

Keep 
abreast 
of what’s 
happening
 
You can hear 
more than 35 
Partnership Podcast 
episodes online 
at goldencharter.
buzzsprout.com
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Members came out in great 
numbers for an informative, 
and sunny, SAIF AGM 
weekend at the Dalmahoy 
Hotel and Country Club in 
March – SAIF’s first hybrid 
AGM, with the core event live 
streamed for members who 
couldn’t attend.
   Here, SAIFInsight will take 
you through the weekend’s 
main business.

N AT I O N A L  S A I F  A G M
Hosted by Terry Tennens  
and Mark Porteous

The business of the AGM itself took place 
over a three-hour meeting introduced by 
Terry Tennens and outgoing President Mark 
Porteous, which included contributions 
from several members and associates.

Here, SAIFInsight brings you the key 
highlights of the core AGM. You can visit 
the members’ area at saif.org.uk for in-
depth details, changes to rules and by-laws, 
and reports from the day. 

Mark Porteous took to the stage for the 

MAIN SPONSORS

A WEEKEND 
OF WONDERS
SAIFInsight’s Michael Fern joined SAIF members  
for four days of business, learning and fun 

AGM  BANQUET 

WEEKEND SPECIAL

The incoming and outgoing Presidents before the official intstallation of officers (l-r): James Morris, Jo Parker, James Carcary and SAIF CEO Terry Tennens

14



final time as National President, following 
a unique two-year period elongated by 
the pandemic. He talked about the twin 
pressures of COVID-19 and regulation.

Mark said: “In my inaugural speech 
as president I talked about our shared 
passion for the profession. Over the last 
two years it’s taken more than passion.

“Our dedication and commitment can 
never be questioned by Government, the 
CMA or our communities. We’ve shown 
resilience that is seldom matched in any 
other profession, and we’ve been able to 
do this because we have worked together, 
pulled together, in the interests of the 
people we serve. I would like to thank the 

SAIF-CMA Taskgroup, who fought extremely 
hard for you, and without their hard work 
and determination the outcome could have 
been a lot worse, with the introduction of a 
price cap a real possibility. 

“The taskgroup’s efforts, coupled with 
your unrivalled best practice during a time 
of national emergency […] made the powers 
that be pause for thought in the rush to clamp 
down on our profession.

“When CMA regulation did arrive, the 
majority of members followed the new rules 
to the letter. But I would urge you if you still do 
not have your prices online, please do this as 
soon as possible. The CMA is monitoring and 
we do not want to give them an opportunity 

to start a second market investigation. If you 
need any help, or are unsure about any aspect 
of the regulation, contact the SAIF Business 
Centre for assistance.”

Mark also hailed SAIF’s agreement with 
Westerleigh as “a fantastic deal for SAIF 
members which allows us to compete against 
the many online cremation companies”.

“I’ve heard some members ask why 
SAIF is promoting direct cremation. I can 
assure you this is not the case; we are merely 
giving you the opportunity in partnership 
with Westerleigh to compete and the tools to 
engage your public on this issue. By offering 
different options we are allowing families 
a flexible approach, and in return we are 

Immediate Past National 
President Jim Auld

Christine Parker  
F. SAIF, Chariman of the 
Independent Funeral 
Director’s College 

SAIF’s 
Treasurer 

John Helps, 
ACA

Joe Murren of 
SAIF Scotland
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Additional business
 
Changes to rules and by-laws
Changes were accepted in a series 
of votes, including the code of 
practice changes outlined by Paul 
Allcock and Joe Murren. All were 
accepted and new documents will 
be available in due course.
• The SAIF code of practice and     
    SAIF Associates’ code of practice
• Revisions to the Rules, By-laws  
   and Articles of Association
• Election of the National Executive  
   Committee.

Reports
A number of reports were tabled:  
• SAIF Scotland
• UK Government Relations
• Quality Assurance
• Membership
• IFD College
• Professional Standards
• SAIF Support/SAIF Care
• SAIFInsure
• Public Relations and Media
• SAIFCharter
• SAIF NextGen
• Products and Services.

SAIF AGM WEEKEND 2022

Q. What do members facing the 
Financial Conduct Authority (FCA) 
need to do?
Karen Tricket, Golden Charter: 
“First of all, don’t panic. All of the 
providers are working very hard to 
get themselves ready and to support 
funeral directors.

“The two other specifics are: 
make sure that you’ve filled out your 
application with whichever provider 
you’re partnering with, and get really 
comfortable with the digital sales 
process and digital application forms 
that you’d fill in with a customer. The 
easiest way for all of us, whether plan 
providers or funeral directors, to be 
compliant will be using paperless 
digital platforms. They will do the 
heavy lifting: they’ll give you the 
scripts, the questions that you need to 
ask, and keep you as safe as possible.”

Q. Craig, we’re seeing the rise of 
unattended services and direct 
cremations in the UK. What can  
we learn from the US experience?
Craig Caldwell, The MazWell Group: 
“In the US we’ve been dealing with 
direct cremations since the mid-
1960s when it started down in Florida 
and on the west coast, and that has 
actually levelled off to some degree.  
In those particular states it’s primarily 
because they became retirement 
states: when the second half of a 
couple passes away there, they’re not 
going to spend the money because 
they don’t have a lot of friends in 
those areas so direct cremation is 
the option they select. In the areas of 
the country where family groups are 

more prevalent, there’s not a lot of 
direct cremation companies existing, 
they are in specific areas. In the larger 
cities you do have this as more of a 
common problem.

“You go into other countries and 
you don’t have direct cremation as 
much as you’re seeing here and in 
the US, partly because of cultural 
differences.

“I personally believe that as 
funeral directors we are the ones  
who have the opportunity to 
maintain cultures. If we really pay 
attention to the way we provide 
services to our families and listen to 
what our families actually want, we 
can maintain those cultures. In the 
US many funeral homes have been 
able to conquer direct cremation by 
talking through the whole process.
You need to understand the families 
you serve.”

finding many of them do not want ‘a van and 
a man’, they want to deal with professionals 
at a difficult time.”

To close, Mark welcomed incoming 
National President Jo Parker.

“As we’ve learned over the past two 
years, if we stick together we can overcome 
adversity and maintain a world-class service 
for the bereaved. I am sure that is exactly 
what Jo will deliver as she takes the chain of 
office later this weekend. I have no doubt she 
will be a stand-out president for SAIF, and  
I look forward to supporting her.”

Q U E S T I O N  T I M E
The panel: Paul Allcock, Craig 
Caldwell, Declan Maguire,  
Joe Murren and Karen Trickett

L-r: Paul Allcock F.SAIF, Craig 
Caldwell, Declan Maguire, Joe 
Murren and Karen Trickett

Oliver Towner 
made a comment

National President presents certificates  to Grant Porteous  and Jennifer Smith
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K E Y N O T E  S P E A K E R :  
C R A I G  C A L D W E L L ,  
T H E  M A Z W E L L  G R O U P
Topic: Regulating biocides

Funeral and embalming professional Craig 
Caldwell turned his self-proclaimed talk on “one 
of the most boring subjects you can imagine” 
on its head with a global whistle-stop tour of 
different approaches to regulation.

Craig counted 49 mentions of regulation in a 
recent edition of SAIFInsight, at more than one 
mention per page, while “compliance” showed 
up another 13 times.

“Regulation is something we deal with every 
day,” he said. “All of us in this room are dealing 
with the potential of regulation.”

Defining biocides
Quoting the official definition of a biocide 
and the importance of the “intention” 
behind the substance, Craig’s definition was 
that “it’s what’s on the tin that counts”. He 
compared a hand sanitiser and a bottle of 
wine, noting that because one was intended 
to kill organisms and was labelled that way, 
it was a biocide while the other wasn’t.

“The same chemical does two different 
things – but in reality it doesn’t – and one 
is a biocide and one is not. That’s why 
discussing this type of regulation gets 
extremely tricky.”

Formaldehyde
As of 2022, formaldehyde is still under 
investigation.

“Right now we can sell formaldehyde because 
it’s undergoing study by the German state and 
we don’t expect to have a determination or any 
kind of decision for another 16-18 months.”

Craig advised that MazWell has been able 
to produce a 0.2 parts per million solution, 
matching a stricter level of EU regulation 
previously considered in the UK. At present the 
exposure rate is 2 parts per million.

“Could Germany recommend that 
formaldehyde is not allowed, yes they could. Is 
that what they’re probably going to do? I’d be 
surprised if they did.

“They might recommend acceptance but 
they might place some restrictions on it too. 
You may have to have a licence to keep the 

product 
on your 

property. You 
might have 
to have your 
employees 
trained to show 
they have 
experience 

and knowledge 
in how to use the 

product. But we 
really don’t know.

“There’ll be a lot more rules 
and regulations to come, that 
I’m sure of.”

“A S  F U N E R A L  D I R E C T O R S ,  
W E  H AV E  T H E  O P P O R T U N I T Y 
 T O  M A I N TA I N  C U LT U R E S ”

Q (asked by Grace Jevons, 
AOIC Vice-President):  
We’re very passionate about 
ritual, ceremony, honouring 
the dead and supporting 
bereaved families. We’re 
starting to work on projects 
to educate and inform people 
in our communities about 
choices in funerals. We’re 
working on face-to-face 
projects but with the big  
onus on digital, is face-
to-face still valued? Can 
we expect support from 
SAIF with our educational 
projects? 
Paul Allcock, SAIF Executive 
Committee member: “With 
direct cremation there is 
the opportunity to have a 
ceremony either with it or  
as a separate occasion, and  
I think it’s really important 
that those conversations are 
held with families.

“In terms of public 
awareness of what direct 
cremation actually is, I’m 
with you there. If there’s 
anything I or SAIF can do to 
help support you in that drive  
I would be delighted to do so.”

Q. What are the panel’s views 
on new technologies around 
disposals?
Joe Murren, SAIF Scotland: 
“Clearly we’re now seeing 
resomation being introduced 
in the UK as another form of 
having a funeral and disposing 
of the deceased. 

“We’ll continually see these 
new developments evolve. 
We’ve seen a tremendous 
development for online 
funerals in crematoriums 
mainly because of the 
pandemic. 

“As funeral directors we 
need to take that on board  
and see how it fits with  
our businesses. 

“It’s about looking at the 
cultural experience of the 
family. Are they going 
to embrace it? We 
need to be open 
to these ideas, not 
closed down. We 
need to see how 
it can best meet 
our business 
needs and the 
families we 
serve.”

Craig Caldwell
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S A I F  C O D E  
O F  P R A C T I C E
Hosted by 
Paul Allcock

 
SAIF’s Government 
Liaison Paul Allcock 
outlined the journey SAIF 
had taken with the CMA 
which had led to the 
updated UK-wide code of 
practice that members 
accepted on the day.

“It was felt in the early 
stages that one regime for 
the whole of the funeral 
industry would perhaps 

be the most appropriate 
direction to go down,” 
Paul said, explaining how 
ultimately differences 
in the proposed FSCSR 
code around cross-border 
issues with Scottish rules 
had led SAIF to take a 
different direction.

SAIF subsequently 
established a new code  
of practice after 
discussions with the 
Ministry of Justice.

SAIF Scotland’s Joe 
Murren added: “It was 
felt that, given the nature 
of the funeral sector and 
some of the work that 
we carry out, there was 

a need for prescriptive 
rules in certain elements 
of that work, such as back 
of house – areas that 
members of the public 
would not normally have 
access to – and places 
where things could go 
wrong.

“We developed a  
hybrid code, a mixture  
of prescriptive rules 
which should be followed 
and areas which are 
optional but which can 
be followed to enhance 
service.”

The code also aligns 
with the latest CMA 
legislation.

Echoing Mark Porteous’ earlier 
words, Terry expanded on the 
reasons behind the Westerleigh 
offer SAIF is making to members.

“Direct cremations are a 
feature that have really risen 
from 4% five years ago to 18% 
this past year.

“This is not a drive either 
by Westerleigh or SAIF to push 
people into direct cremation. It’s 
a bit like the story of the man 
who prayed to win the lottery; 
he kept praying and praying, and 
eventually God said to him ‘will 
you flipping buy a ticket?’.

“We all know that many 
consumers are confused by 
direct cremation unattended, 
and they think it’s more of a non-
traditional, simple funeral. So it’s 
really important to be having 
that conversation where they’re 
expressing what their needs are.

“It ’s  wonderful  to  hear 
stories this past week like a very 
small independent member of 
SAIF who’s really thrilled with 
the opportunity to be able to 
compete against some of the 
bigger companies.”

Debbie Smith, Westerleigh’s 
CEO, spoke about her background 
prior to joining the group in 
January. Originally a pharmacist 
by profession, she compared her 
time with Boots to the current 
picture in the funeral profession.

“I’m on a steep learning curve,” 
Debbie said, “but one thing that’s 
struck me is the parallels between 
what the pharmacy sector has 
gone through over the last 20 
years and what is now happening 
to the funeral sector.

“Government regulations 
started to change, customer 
expectations started to change, 
and significantly, disruptors 
entered the market.”

Much like these changes 
led pharmacies to offer more 
and different services, Debbie’s 
view is that disruptors like Pure 
Cremation are here to stay and 
the funeral profession is changing 
in response.

“They’ve disrupted us like never 
before and they won’t go away. It’s 
not something we wanted to do 
but we’ve had to do things in a way 
we’ve never done.

“I believe that if we keep 
working together to champion 
t h e  ro l e  o f  l o c a l  f u n e ra l 
directors, of local crematoria, 
and the difference that we 
can make to those families in 
those communities, we will be 
successful. 

“We are the only ones who can 
do this, Pure can’t do this.

“We’ve got to keep listening, 
learning, talking, building those 
relationships and working 
together.”

SAIF AGM WEEKEND 2022

I N T R O D U C I N G  A  
D I A M O N D  PA R T N E R S H I P

Terry Tennens

Steve Wallis

Debbie Smith

Paul  
Allcock  
F.SAIF

Hosted by SAIF CEO Terry Tennens, with Westerleigh 
Group’s new CEO Debbie Smith and Distinct Cremations’ 
CEO Steve Wallis
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F E L L O W S
Jeremy West introduced the 
Fellows Association which 
recognises “people who 
have made an outstanding 
contribution to SAIF”.
   “When SAIF started in 
1989 it was a tough time. We 
were told that it wouldn’t get 
off the ground and it would 
fizzle out,” he said. “In fact, 
we are a massive club, a big 
organisation.”
    Two funeral directors were 
welcomed into the group: 
Paul Allcock, SAIF  
UK Government Liaison,  
and Pat Gallagher, IFD 
College Governor.

T H E  M A T T H E W  G A L L A G H E R  A W A R D S  2 0 2 2
Hosted by Chris Parker of the  
Independent Funeral Directors’ 
College and Pat Gallagher of  
P & S Gallagher
 
Congratulations to:
 ■ Winner: Zoe Walker of Bungard 

Funeral Directors, Hove.
 ■ Runner up: Melissa Dabrowski of 

Edwin Ainsworth Ltd, Darwen.
 ■ Runner up: Rebecca Horton of Hortons 

Funeral Directors, Hull.
The Independent Funeral Directors’ 
College grants the Matthew Gallagher 
award every year to outstanding 

students and alumni, in memory of 
Matthew Gallagher, a much-missed 
college governor and Pat and his wife 
Sandy’s son.

IFD College Chairman Chris Parker 
hailed the three “remarkable” women 
who were nominated. Chris also paid 
tibute to Matthew and his “dedication  
to education”.

On presenting the award, sponsored 
by SAIFInsure, Pat Gallagher said, “ 
There were never any failures to 
Matthew,” Pat said. “He was heavily 
involved in trying to give people 
education. He never singled anyone  
out for anything except praise.”

Jeremy West welcomes 
Paul Allcock into the 
Fellows Association

 
Pat Gallagher F. SAIF Zoe Walker

L-r: SAIFInsure’s Brian Hart, Melissa Dabrowski, 
Zoe Walker, Rebecca Horton and Pat Gallagher

Chris Parker F. SAIF
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F C A  R E G U L A T I O N :  
T H I S  Y E A R  A N D  B E Y O N D
Hosted by Malcolm Flanders,  
Mike Jones and Stewart Bodys  
of Golden Charter 

“T
he whole purpose of regulation  
is the customer – to make sure the 
customer is looked after,” Golden 
Charter’s Mike Jones told funeral 
directors on Friday morning.  
“We know that you can look 
after your customers so you’re 
absolutely attuned to what the 

FCA is all about.” 
Explaining how plan providers were working 

to make things easier, he said: “We’re building a 
pathway to help with every part of the journey. 
It will provide processes and checklists which 
make it much easier for you to document that 
you have worked with each customer in the 
right way.

“The mygoldencharter.co.uk portal is a good 
way to step onto this pathway to regulation. It’s a 
one-stop shop of all things FCA to give you help 
and guidance. And, importantly, our updated 
paperless applications service is available there. 
We recommend you look at that now as it’ll 
give you an easier transition to the new system 
which gives you prompts and checklists to keep 
you compliant with the FCA.

“We know consumers are very comfortable in 
the digital space, so while there will be a paper-
based version available for those situations 
where it might be needed, we highly recommend 
digital. It makes life easier, it’s the way forward 
and consumers already expect it.

“While it’s all about preparation as we 
approach July, it doesn’t stop there. That’s 
most obvious in the requirement for 15 hours 
of annual Continuing Professional Development 
(CPD) for staff selling funeral plans. This will 
include webinars, e-learning, meetings with 
Business Managers etc, and we’re going to guide 
you through that just as we have in the lead-up 
to regulation.”

Stewart Bodys, heavily involved in developing 
the process, went on to talk in more depth about 
the journey a customer has to go through under 
regulation.

He said: “Treating the customer fairly and 
consistently means the customer journey has 
some additional steps and documentation, 
such as issues around vulnerability. This can 
be based on health, financial circumstances or 
a number of other areas. The key is to adapt 
where possible to incorporate that vulnerability, 
and again it’s about documentation as much as 
anything.”

Questions
Q. Some businesses have a lot of staff who 
will be offering funeral plans. What are the 
implications for them?
A. “As the principal firm we’re answerable to 
the FCA, so it’s up to us to have appropriate 
compliance monitoring. It’s only the ‘approved 
persons’ who have to undergo due diligence. 
Underneath that, you may have identified staff 
who are involved with plans, but the approved 
person the UKGI is working with, generally a 
single decision maker for the business, is the only 
one going through those higher level checks.”

Q. As an Appointed Representative of Golden 
Charter, what is the process if you decide 
to move away from Golden Charter to a 
different provider?
A. “You would approach the alternative plan 
provider and go through a similar process again 
to be approved with them.”

Q. Could you be an Appointed Representative 
of multiple providers?
A. “Plan providers are looking at a single provider 
proposition. If you think about the practicalities of 
trying to have two provider-regulator relationships, 
it will get very complex for you and your staff, 
and choosing between multiple providers could 
be seen as getting into advising customers.  The 
regulatory requirements imposed on an advised 
sale are significantly higher and we don’t expect 
many funeral directors would seek this option.”

Q. We’re all working to a 29 July deadline but 
what if the FCA misses it?
A. “At the moment the FCA may be focusing on 
those with either a weak application or those they 
don’t think will make that benchmark. We are 
making good progress with our portfolio and at 
the moment we can only deal with the facts as 
they are and work to 29 July. While there are 
discussions ongoing, we don’t currently expect 
the FCA to shift the timetable.”

Q. Is Golden Charter experiencing families 
calling up to talk about cancelling?
A.“We do monitor that across all our channels. 
The figures are excellent, especially for the funeral 
director channel where the cancellation rate is 
under 1% and actually that’s lower than last year. 
Where we have had customers calling us on the 
back of press commentary, it’s been about making 
sure their plan is secure.”

You can hear more about the 
process for Golden Charter 
sellers up until July on the 
Partnership Podcast episode 
with UKGI’s Nikki Bennett, 
available at goldencharter.
buzzsprout.com 

SAIF AGM WEEKEND 2022

“ W E ’ R E  B U I L D I N G  A 
PAT H WAY  T O  H E L P 
W I T H  E V E R Y  PA R T 
O F  T H E  J O U R N E Y ”

L-r: James Morris, Jo 
Parker, James Carcary, 
Mark Porteous and 
Terry Tennens

James Carcary (right) 
congratulates new 
Scottish SAIF President 
James Morris

S A I F  
S C O T L A N D
James Carcary reflected 
on a busy couple of 
years for SAIF Scotland 
as he handed over to 
James Morris. 
   Not only had there 
been a great deal 
of activity by SAIF 
Scotland members Joe 
Murren and Declan 
Maguire on the SAIF 
Taskgroups, there had 
also been three years 
of Scots as National 
President.
   The outgoing James 
wished the incoming 
James all the best 
and will now take up 
his new role on the  
SAIFCharter Executive 
as SAIF Scotland’s 
representative.
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S A I F  N E X T G E N
Hosted by Nathan Martin, 
Inez Capps and James 
Gardner

The next generation of funeral 
directors had an inspiring talk 
by James Gardner, of Viner & 
Sons, on setting “Amazing 3D 
Goals” for every aspect of life.

Guests also heard from Inez 
Capps of Kinton & Daughters, 
on social media, and how 
her millions of young TikTok 
viewers showed “they don’t 
know about our industry”.

“We have nothing to hide 
because we’re proud of what 
we do. With NextGen I’m 
hoping to continue to push 
that forward and encourage 
people to perhaps set up their 
own or even talk more in their 
communities.

“I recently did a college 
talk at my local school. I 
had a couple of leaflets and 
they just asked me about 
the funeral industry. Again, 
it’s just talking more about it 
to the next generation who 
potentially don’t know that 
they can come into the funeral 
director sector.”

Nathan Martin led the 
session, and teed up an 
“educating” year of meetings 
and webinars. To find out 
more, contact SAIF NextGen 
at nextgen@saif.org.uk or join 
the private group at facebook.
com/groups/saifnextgen

The President’s Cup
The weekend kicked 

off with the President’s 
golf championship, 

sponsored by SAIFInsure. 
16 players competed for 

the President’s Cup, with 
David Spittle of Bradnam 

Joinery picking up the 
silverware, ahead of Gary 
Neill of Daniel Robinson, 

and Paul Sillett of Sillett’s 
Funeral Services, who also 
won best pair. All eyes are 

now on the Kee Cup in May 
at Warwickshire Golf and 
Country Club, the biggest 

golfing event on funeral 
directors’ calendar, where 

the SAIF team will be 
defending their title against 

the suppliers’ team.

James Gardner 
spoke about 
Amazing 3D Goals

Nathan Martin previewed  
a year of meetings

Inez Capps has an  
impressive TikTok  
following

Ever the jokers, the competitors 
gathered around the statue of 
famous golfer “Richard Edwards” 
who is also on the far right of the pic!
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ABOVE: Ciarán 
O’Toole, Golden 
Charter’s Director  
of Product & 
Innovation, and Life 
Ledger’s Tremayne 
Carew Pole

A
n afternoon on technology 
k i c k e d  o f f  w i t h  G o l d e n 
Charter’s Director of Product 
& Innovation, Ciarán O’Toole.

“In the last year alone, 1.5 
million people have now gone 
online for the first time,” he 
said, noting that 95% of the UK 
now uses the internet. “We’ve 

made developments to meet that demand.”

 LOCALFUNERAL.CO.UK 
Ciarán called out localfuneral.co.uk, which 
he said over the past four years “started 
from nothing, became something, and is 
now one of the market-leading websites 
in the UK to find a funeral director. And it 
leads families exclusively to independent 
funeral directors, that’s all we’re interested 
in, making sure you have a presence online 
and families can connect with you.

“In just three years, localfuneral.co.uk 
has generated 18,000 qualified enquiries – 
that means someone who actually needs a 
funeral director to arrange a funeral. More 
than 10,000 of those have turned into a 
funeral for an Independent.

“It does get results. And that’s beyond 
families searching for a funeral director, 
there’s bereavement support, death notices 
– and it’s free. We don’t charge you and we 
don’t put you at any unfair disadvantage 
against other businesses or corporate 

entities. It’s your service.”

Helping in the backgroundground
“We’ve been working hard for the last 

few years to start to really make a 
difference in helping you digitally in 
the background,” Ciarán continued, 

pointing to the plan administration 
support on mygoldencharter.co.uk

Singling out the portal’s ability 
to offer fully paperless online 

plan sales processes, Ciarán 
noted how this was built with 

regulation in mind and 
supported families’ needs.

Another step Ciarán outlined was 
fully digital plan sales so a customer 
could buy a plan start to finish online 
through their funeral director rather 
than Golden Charter. That approach has 
been trialled with a pilot group of funeral 
directors, around half of whom have now 
experienced selling a plan in this way.

“It’s all about what’s right for you and 
your families. These are things to think 
about now and into the future, and services 
Golden Charter has been developing to 
give you options.”

 LIFE LEDGER 
Tremayne Carew Pole introduced Life 
Ledger, a “baby of the pandemic” created 
in 2021, with a personal story.

“Life Ledger effectively came about 
three or four years ago after the death of 
a great friend of mine’s mother.

“My friend Ruth invented premium 
economy when she was marketing director 
at Virgin Atlantic and went on to be the first 
CEO of Virgin Media. When her mother 
died, she crumbled: she wasn’t able to 
really get to grips with the administrative 
burden her mother left behind, and after a 
year she effectively gave up trying to close 
accounts and left whatever was to be, to be.

“We sat down and thought, ‘what can we 

SAIF AGM WEEKEND 2022

LEFT: Karen Trickett,  
for SAIF Digital

T H E  M A N Y  S I D E S 
O F  D I G I T A L
Presented by Ciarán O’Toole  
of localfuneral.co.uk, Tremayne 
Carew Pole of Life Ledger, and 
Declan Maguire and Karen 
Trickett for SAIF Digital

Declan Maguire 
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do to help people when they are struggling 
after a death, after the funeral director’s 
job is done?’. And we felt we could and 
should consolidate death notifications into 
one place.”

How does it work?
Describing Life Ledger as a private sector 
equivalent of the Government’s ‘Tell Us 
Once’ service for reporting a death to most 
Government organisations, Tremayne said 
it involves providing the key details of 
all accounts at once. The service is free 
to use, presently funded by charges to 
professionals similar to those charged by 
probate companies and solicitors.

“The private sector is where most of 
the work is: the banks, credit cards, social 
media, streaming services. You name it, you 
have an account you need to close down.”

Funeral directors’ place
“We would like you to signpost to us. 
We have a whole range of collateral we 
can provide to you, including leaflets 
you can include in packs to families, 
digital collateral, or some companies are 
signposting to us on their websites.

“We also have a data feed linked to 
Oak Technologies so that when you 
are arranging a funeral and entering a 
deceased’s details there is a ‘notify Life 

Ledger’ button. That means the details we 
need come directly through to us.

“Families typically start the notification 
process seven days after a death, after 
they have visited you to arrange a funeral. 
32% of people we talked to said they had 
encountered some form of trauma dealing 
with death notifications so it has a real 
ability to help people when most deaths 
involve 20-30 notifications.

“And we’re free, we don’t charge. It is 
free for families, we want to help them.”

Life Ledger is at lifeledger.com or visit 
the associates’ page at www.saif.og.uk.

 SAIF DIGITAL 
  

Declan Maguire outlined SAIF Digital, 
a project SAIF has been working on for 
nine months in partnership with Golden  
Charter, and its progress since its launch at 
Education Day.

He said: “Post regulation there are 
different demands on funeral directors, 
and one key area we weren’t supporting our 
members in was arresting decline in business 
or helping grow business. We discovered the 
area we were struggling the most in was 
digital marketing.”

From there, SAIF launched a three-step 
programme:
1. Find out what the consumer is doing to 
find funeral directors
Golden Charter Chief Commercial Officer 
Karen Trickett explained how Golden 
Charter insights helped establish families’ 
behaviours.

 “We have a huge amount of insight 
available to us from a multitude of sources,” 
she said. “We looked at what that was telling 
us.

“Lloyds found that as well as 95% being 
online now, they’re spending 13 hours more 
online than they have before. 16-44 year olds, 
people potentially helping to plan funerals 
when parents and grandparents pass away, 
are up at 99%.

“Mintel says 83% of over 75s occasionally 
or regularly use a smartphone or tablet. In 
these people’s everyday lives they’re used to 

using digital, there’s no question.
“Coming out of the pandemic restrictions 

there was a question of whether that would 
revert. 60% say they would still prefer to 
obtain information digitally – the first port 
of call is Google and that looks set to stay.

“We also research the ‘next generation 
of  funeral  planner ’ .  We’re seeing  
an increase in doing research up front,  
and shopping around, particularly for 
funeral plans.

“The big statistic is that for every two 
funerals delivered in the UK in 2020, one 
person searched online for funeral services. 
50% of customers looking to make at-need 
funeral arrangements start their journey 
online, and that’s huge.”

2. What is the competition doing?
“We see our corporate core competitors still 
play a very big part at-need and pre-need, 
but Pure Cremation has benefited from the 
perfect storm around the pandemic and is 
spending a lot of money, mainly on TV and 
leaflet drops.

“Generally,  the [big traditional 
competitors] are getting their elbows out 
[and specifically reference] going after 
the Independents’ market share. They’re 
investing heavily in digital, as well as being 
all over the television. Then there are many 
disruptors. The common denominator 
behind all competitor activity is huge 
investment in the digital landscape.”

3. Assemble a test group and build a 
programme of support
Declan explained common issues funeral 
directors can have in areas like mobile 
design, pay per click advertising and search 
engine optimisation (SEO), where the 
inclusion of one additional term can be the 
difference that ensures you appear at the top 
of Google’s listings.

“The first step is finding the funeral 
director online. Search engine presence is 
really important,” he said. “A member I know 
very well did not have ‘direct cremation’ as 
part of their SEO. If you search for that they 
come up seventh in their area, whereas for 
everything else in funerals they come up 
first, second or third.”

Other simple fixes included changing 
opening times to be 24 hours a day. Declan 
said: “Is there any funeral director in this 
room who doesn’t take calls after 5 o’clock?”

He pointed to an example in the test 
group where an otherwise successful online 
funeral director presence would still not lead 
to a funeral because the search took place 
outside of business hours so the business 
was shown as closed.

Declan pointed funeral directors to 
saifdigital.co.uk to sign up and benefit 
from a free digital audit, a library of  
social media templates, and guidance on 
digital issues.

“By acting independently, we act 
collectively as well. We do need to work 
hard to fight back right now, and the first 
step is to register for SAIF Digital.”
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SAIF AGM WEEKEND 2022

S T  P A T R I C K ’ S  D A Y
There was a lot of Irish 
charm at the Thursday 
evening dinner

D A N C I N G  A N D 
P R A N C I N G
The weekend’s 
entertainment gave 
everyone a chance  
to let their hair down
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D R I N K S  R E C E P T I O N
The pre-banquet drinks for the 
VIPs including the Kindred 
Associations

Sharon Saunders received her  
20 years of service award from 
Paul Bowley and Pat Gallagher  
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SAIF AGM WEEKEND 2022

I N S T A L L A T I O N  
O F  O F F I C E R S
Hosted by Mark Woollard,  
the weekend’s toastmaster 

The final event of the weekend was 
the installation of officers, with Mark 
Porteous handing over the reins to Jo 
Parker. What could have been a formal 
and rather dusty affair was transformed  
into a hilarious session by the 
toastmaster, Mark Woollard.

From the off there were jokes and 
good humoured digs at the expense  
of Mark, with the highlight being a daft 
video illustrating where he had been 
throughout his presidency. While this 
would normally have revealed many 
trips around the UK, the video illustrated 
the floorplan of Mark’s house and his 
floating head went to the office, kitchen 
and loo on a loop. 

The fun continued with a pre-
prepared video of a Taskmaster-style 
challenge in which Terry Tennens, 
Jo Parker, Mark Horton and Sean 
Martin each had to fill a glass perched 
on a table a 10-metre drop from the 
hotel balcony they stood on. Much 
bemusement ensued with confusion 
over straws, bottles and hoses giving 
the room plenty of belly laughs. Mark 
Horton narrowly beat Terry to the win, 
trouncing his fellow office bearers.

It was a fitting end to a weekend 
of fun, games and laughter, and the 
business had been just as enthralling.

We know the good work we do as a 
profession and the office bearers are 
ready to build on our strong foundations 
and represent Independents to ensure 
the work they do is seen and valued by 
everyone within and outwith our sector.

Presenting Mark 
Porteous with his 
leaving gifts

Mark thanked his 
wife Yvonne for her 
support throughout 
his presidency

Our new National President, 1st Vice 
President and 2nd Vice President were 
congratulated by the brethren, office bearers 
of the funeral sector’s leading organisations

Jo presents 
Mark Horton 
with his chain 
of office...

Jo’s first speech as SAIF National 
President highlighted the immense 
impact Independents had made in 
the past two years

Jo was joined  
by her family

...and Sean 
with his as 2nd 

Vice President
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M
arketing a funeral business 
can be a challenge. Finding 
that balance of informative, 
yet sensitive, content and tone 
can seem a daunting task.

There will always be an 
element of the public that 
does not want to consider 

funerals, but there has been a definite 
shift in the acceptance of information, and 
those happy to seek it out. The pandemic 
could be partially responsible, with the 
subject of dying at the forefront for most; 
but funeral directors are often still seen as 
closed-door establishments, and our myth-
busting, information sharing ability is still 
a much-underused tool for independents.

Our challenge in Bury St Edmunds, 
Suffolk, was to create a brand that 
would stand out against our corporate 
competitors, without an infinite budget. 
We devised a monthly paid article, or 
‘advertorial’, in our local town newspaper. 
Having already placed a weekly advert in 
the BMD section, we used our contacts 

to negotiate a block rate, which reduced 
the cost. If a newspaper isn’t an option, 
you could always look to local newsletters 
or other regular publications with a 
large, local distribution. These can often 
be inexpensive, cost-effective ways to 
advertise.

Each month we address a different 
topic: meet our team, introduce our 
vintage VW hearse ‘Penelope’, or more 
practical topics such as what to do when 
someone dies, or SAIFCare. Over time 
people have begun to look out for our 
articles, even cutting them out to keep 
for future reference; the most commented 
topic being ‘How to cope at Christmas’. 

Most recently, however, we have 
addressed head-on the subject of direct 
cremation. It is important that our clients 
understand the implication of this choice, 
what is, and more importantly isn’t, included. 
By using this form of media, we have had 
the column inches to explain, inform and 
highlight exactly the pros and cons of a 

direct cremation service. 

MARKETING

FORTUNE FAVOURS 
THE BOLD

SAIF member Davina Armstrong on the merits 
of marketing direct cremation services

 ARTICLE: MONTH 1 

Direct cremations:  
what you need to know
There has been a huge increase in the 
companies offering a ‘direct cremation’ 
service, and many of you may have 
seen the TV adverts or received direct 
mail through your letterboxes. We’d 
like to explain a bit about this type of 
funeral and what it entails:

What is a direct cremation? 
A direct cremation simply involves 
taking the deceased directly to 
the crematorium with no formal 
ceremony. There are no family or 
friends present at the cremation and 
the deceased is cremated in a simple 
coffin. There is no viewing in a chapel 
of rest, no traditional funeral service. 
There is no embalming.

Who offers direct cremation?
Your local independent funeral 
director! We as an industry usually 
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PEOPLE HAVE 
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don’t advertise heavily, so the fact 
that we can offer this service is 
often missed by our local families. 
The shiny TV adverts, and glossy 
leaflets for big, corporate companies 
are something we cannot compete 
with. But what we can offer is local 
knowledge, the highest standard of 
care, and a personal touch that they 
simply cannot match. 

As a local family business, we 
only ask that before you make any 
decisions and sign on the dotted 
line that you get in touch to discuss 
what your options are. There is a 
difference in what is offered and this 
may not necessarily be made clear.

What to be aware of
Unfortunately, if you use an internet-
based company, this could mean 
your loved one travelling around the 
country before finally being taken 
to a mortuary, hundreds of miles 
away while awaiting cremation. 
Always ask the location of mortuary 
facilities, and where your loved one 
will be held in care.

Examples of the articles published are 
shown below and on the next page. 

We even went so far as to publish a 
bullet-pointed guarantee which explains 
exactly what can be expected from a direct 
cremation provided by Armstrongs. 

People in your local area may not 
realise that you can even provide a direct 
cremation service. Many did not in Bury 
St Edmunds until we began to promote 
the fact. Do not be afraid to highlight the 
differences and to promote your service 
that can be personal, dignified and, often 
most importantly, delivered locally. 

Six tips for 
local press
1 Use the in-house design 
service to save time and budget. 
This should be included by the 
publisher. Don’t be afraid to change 
things or say it’s not right. It needs 
to promote your business.
2 Agree in advance the placement 
of the article, and have it in the 
same place, on the same page each 
month. Continuity is key.
3 Make sure to echo your brand, 
include logo, company colours, etc.
4 Try to break up text with bullet 
points, or an appropriate image. 
5 Keep articles informative. If 
possible, plan content in advance 
remembering seasonal topics, 
or important dates such as 
anniversaries etc.
6 If using information from 
external sources, ensure that the 
correct permissions are sought, 
and credits are given.

However, a real concern we did have 
was damaging the reputation of our 
traditional, bespoke service and this was 
something that we considered long and 
hard. We did not want to reduce the 
goodwill of our most popular funeral 
service by singing the praises of direct 
cremation. By striking the right tone 
with promotion, we hope that we have 
achieved a delicate balance; informing our 
local area that we can provide a direct 
cremation, whilst ensuring that our brand 
remains underpinned by transparent and 
honest marketing. People are more price 
conscious, and more aware of their options, 
than ever before, and so far we have seen 
no negativity towards our marketing. 

For those with an online presence, 

Sharing your news on social media 
pages such as Facebook helps to 
get your message across to the 
widest range of people

reinforce the marketing by sharing the 
article on your social media pages, ensuring 
that the relevant parties involved, such 
as the publishing newspaper, are tagged. 
Make sure to ask to like and share, as we 
have found there is a marked increase in 
post shares if you actually ask for it! A 
paid boost is also available on Facebook’s 
business suite and can be a very cost-
effective way to spread a topic if the timing 
and subject allow.

Ultimately, please don’t be afraid to 
shout about your business. 

There is strength in an Independent or 
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MARKETING

 ARTICLE: MONTH 2 

Direct cremations: 
pros and cons
Last month we touched on 
direct cremations and the 
service that Armstrongs 
can provide. This month we 
expand a little on the pros 
and cons of a direct, non-
attended cremation. 

Pros
 ■ A direct cremation can 

often be completed in a 
quicker timescale to a 
traditional funeral with 
fewer decisions to make

 ■ There is less to organise 
as personalised extras 
are not allowed

 ■ Due to the fact it is 
the most pared down 
service, it is the most 
cost-effective type of 
cremation available.

Cons
 ■ By far the biggest con 

is the fact that family 
and friends may not 
agree with the choice of 
cremation, and risk not 
being given the closure 
that a bespoke funeral 
service can provide

 ■ Not being able to plan 
and attend can cause 
rifts as some would 
have found comfort  
in a final send-off

 ■ If purchasing a direct 
cremation prepayment 
plan from an internet-
based company, there 
could be no option 
to convert it to a full 
funeral service should 
you or your next of kin 
change your mind at a 
later date

 ■ If you are considering, 
or have chosen a 
direct cremation, it is 
imperative that you 
speak to your friends 
and family and let 
them know of your 
decision. We are finding 
increasing numbers of 
people are choosing this 
for themselves, and their 
family receive quite a 
shock when told they 
will not be able to attend 
and say their goodbyes 
in the traditional way.

About the author
Davina Armstrong joined Armstrongs of Bury St Edmunds  
in 2012 and manages the business with her husband Nick, 
and the help of daughter Florence and office dog Bob. She is 
the main point of contact for pre-payment plans and funeral 
pre-planning and received the Funeral Planner of the Year 
Award 2018, and was also nominated in 2019. 

Clever marketing has helped to boost the Armstrongs team’s profile

family brand and being able to self-promote is 
a major advantage that you will have over the 
corporate companies that will have red tape-
tied marketing departments. Information is 
key and transparent, and well written articles 
will enhance and differentiate your brand. l
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WE HAVE 
ACHIEVED 
A DELICATE 
BALANCE; 
INFORMING OUR 
LOCAL AREA 
THAT WE CAN 
PROVIDE A DIRECT 
CREMATION 
WHILE ENSURING 
THAT OUR 
BRAND REMAINS 
UNDERPINNED BY 
TRANSPARENT 
AND HONEST 
MARKETING 





To contact your SAIFCharter 
Executive about any subject, 
please send an email to 
contact@saifcharter.co.uk 
If you want to speak directly 
to a funeral director, you can 
also reach the Chairman, 
the SAIFCharter Secretary, 
or any of the Executive 
members around the country 
through the details below.  

Adam K Ginder  
Chair and Golden 
Charter Board 
representative 

M. K. Ginder & Sons,  
Watford, North London
adam@ginder.co.uk

Arran Brudenell
Anstey & District 
Funeral Services  
Ltd, Leicester 

arran@ansteyfunerals.com

John Byrne  
Secretary of 
SAIFCharter and 
Golden Charter 

Board representative 
J T Byrne Funeral Directors, 
Lancashire 
secretary@saifcharter.co.uk 
or john.byrne@jtbyrne.co.uk
 

James Carcary  
SAIF Scotland 
representative 
James Carcary Funeral 

Directors, Perth 
carcary@perthfuneral 
directors.com

David Garland-Thomas 
National SAIF 
representative 
St James  

Funeral Home, Swansea
accounts@stjames 
funeralhome.co.uk

James Morris 
William Purves Funeral 
Directors, Scotland 
enquiries@william 

purves.co.uk 

Anthony O’Hara 
Nicholas O’Hara Funeral  
Directors Limited, Dorset
anthony@

oharafunerals.co.uk

Paul Stevenson 
Paul Stevenson Funeral 
Directors Ltd, Ayrshire
paul@funeral-

scotland.co.uk

John Tempest  
Robson & Ellis Funeral  
Service, Leeds
john.tempest@

leedsfunerals.co.uk

James Tovey  
Golden Charter 
Board representative 
Tovey Bros, Newport 

james@toveybros.co.uk

Helen Wathall  
G Wathall & Son  
Ltd, Derby
helen@wathall.co.uk

Your 
SAIFCharter 
Executive...

SAIFCHARTER

I’
m feeling particularly positive and 
energised at the time of writing this 
article, having just arrived back from 
SAIF’s AGM and Banquet weekend 
in Edinburgh. 

It was encouraging to see the 
level of engagement from funeral 
directors with the many events and 

updates across the weekend. The level of 
commonality of shared priorities across 
SAIF, SAIFCharter, Golden Charter 
and the vast majority of independent 
funeral directors in attendance is an 
overwhelmingly positive indicator of our 
collective focus and strength.

The key themes of Financial Conduct 
Authority (FCA) regulation, digital 
enablement and the threat from external 
direct cremation companies were clearly 
and positively addressed throughout the 
weekend. 

If you have not already done so, I would 
urge you to move forward on your FCA 
regulatory journey with Golden Charter 
and reach out to your business manager 
without delay. I can personally attest to the 
ease of the application process to become an 
Appointed Representative and subsequent 

due diligence checks with UKGI. 
I would like to extend my thanks and 

acknowledgement to the Regulatory 
Working Group and the role they are 
playing here. Joining members of the 
SAIFCharter Executive on the group are 
SAIF’s representative David Garland-
Thomas, plus Max Webber, Julian Walker, 
Michael Hart, Jim Auld, Ross Hickton 
and George Locke. The group is bringing 
together perspectives and insights from 
large and small businesses from all over 
the UK, with the aim of simplifying the 
process for all Independents. You can read 
more at www.saifcharter.co.uk/article/
preparing-fca-regulation 

Digital enablement was another key and 
shared area of focus from the weekend. 
Developments here are fundamental to 
reaching customers, as well as smoothing 
our transition to FCA oversight and 
ensuring we are prepared for the future in 
our businesses more widely. I believe that 
adoption of Paperless Applications will be 
one of the single most important things we 
can do to transition seamlessly to an FCA-
compliant funeral plan sales journey. Your 
Business Manager can guide you through 
the digital tools available from Golden 
Charter, from Paperless Applications 
through to  Facebook campaigns. 
Meanwhile, registering for SAIF Digital 
at saifdigital.co.uk will allow us to take a 
wider perspective and understand how to 
engage with our increasingly digital-savvy 
communities most effectively.

Talking about what direct cremation 

Follow @SAIFCharter on Twitter, 
like our Facebook page and follow 
us on LinkedIn to keep up to date 
with our association’s news and 
updates as we grow our community 
of independent funeral businesses 
online. 

WORKING TOGETHER
SAIFCharter Chair 
Adam K Ginder reflects  
on the level of engagement 
between SAIF and 
SAIFCharter, and what  
that means for members

really means for us and how we should 
be embracing it was another key theme 
from the weekend. Prominent and founding 
SAIF and SAIFCharter member Jeremy 
West, of West & Coe, recently joined Golden 
Charter’s Malcolm Flanders to discuss this 
topic. You can read more and listen to the 
podcast at bit.ly/jwestpodcast

I would also like to congratulate Mark 
Porteous on his successful two years as SAIF 
President and wish incoming President Jo 
Parker all the best for her year ahead in this 
important position. 

Finally, in terms of our own team, we 
were delighted to welcome James Carcary 
to his first SAIFCharter Executive meeting 
recently. James takes up the role of SAIF 
Scotland representative, joining David 
Garland-Thomas as the SAIF National seat 
on the SAIFCharter Executive. This is just 
one of the important ways your associations 
work together on your behalf. 

I ’ m  l o o k i n g  f o r w a r d  t o  m o r e 
opportunities to collaborate and align 
priorities for the benefit of independent 
funeral directors in this important year 
ahead. 

Adam K Ginder     
SAIFCharter Chair     
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COMING 
SOON
Your  
new-look 
SAIFInsight



Help is at hand! As a member of SAIF 
you can talk to a safety professional 
at Safety for Business by calling 
08456 344164.

You are also entitled to a discount 
on our fees when we help you 
with your health and safety needs 
and we can visit you to see how 

you are doing when it comes to 
compliance. This is free of 

charge apart from 
travel costs, so 
what have you 
got to lose?

W
asn’t it already illegal to 
use a hand-held mobile 
phone while driving? Well, 
apparently not. In what 
might come as a shock to 
many, it seems that you could 
still use your phone while 
driving if you wanted to take 

a picture, scroll through a playlist, or play a 
game. Really! Just who still does this? Well, 
there’s quite a few who do.

New mobile phone laws, making it illegal 
to use a hand-held device while driving 
under virtually any circumstance, came into 
force in March this year. Drivers are still 
able to use a hands-free device, such as a 
sat nav, if it’s secured in a cradle. 

Anyone caught using their phone while 
driving could face a fine of up to £1,000 
and have six points added to their licence, 
or a driving ban, and drivers need to be 
aware that use does not need to result in an 
accident for the offence to be committed. 

Why the need for change? 
The law is being updated to keep up with 
new and emerging technology. Department 
for Transport statistics show that in 2020, 
17 people were killed and 114 people were 
seriously injured in road traffic accidents 
when the driver was using a mobile phone. 

The first mobile phone law came into 
force in 2003, and since then devices have 
become more and more interactive. In the 
words of a Government spokesperson, “the 
array of functions mobile phones can 
now perform has outgrown 
the wording of the original 
offence and its restrictions”. 
So, something had to be done.

One case involved a 
driver being found not 
guilty of filming a nearby 
road accident while at the 
wheel. 

The judge decided that 
as the driver was not using 
a hand-held mobile phone for 
‘interactive communication’,  
it was beyond the scope of  
the offence. 

What will the new  
law mean?
It amends the regulations so an 
offence is committed whenever 
a driver holds and uses a 
device. It will cover any device 
which is capable of interactive 

communication, even if that functionality 
is not enabled at the time. I had to look this 
one up (shows my age, I guess) and it would 
mean a device being used in flight mode!  
I really need to speak to my kids to find out 
more on that one. 

What does using the phone mean? 
There is plenty on this one. Just look at the 
raft of things that are captured in the new 
regulations.
 ■ Unlocking the device
 ■ Illuminating the screen
 ■ Checking the time
 ■ Checking notifications
 ■ Making,  receiving,  or rejecting  

a telephone or internet-based call
 ■ Sending, receiving, or uploading oral or 

written content
 ■ Sending, receiving, or uploading a photo 

or video
 ■ Utilising camera, video, or sound 

recording
 ■ Drafting any text
 ■ Accessing any stored data such as 

documents, books, audio files, photos, 
videos, films, playlists, notes, or messages

 ■ Accessing an app
 ■ Accessing the internet. 

Are there any exemptions? 
The existing exemption allowing a driver 
to use a phone in an emergency remains 
and another sensible exemption is added: 
drivers are permitted to use a device while 
driving to make a contactless payment at a 
payment terminal for goods or services. The 
vehicle would have to be stationary, and the 
item being paid for must be provided at the 
same time or after the contactless payment 
is made. Such a transaction might include 
paying for a car park or using it at a drive-
through coffee or food place. 

The use of a mobile phone for navigation 
is legal, so long as it is kept in a holder and 
not in the driver’s hand. 

A good law implemented to make us 
safer all round. I think I can definitely 
support this one. l

BUSINESS MATTERS

SAIFInsight’s health and safety advisor Simon Bloxham 
on the new phone laws making driving safer

PUTTING CALLS ON HOLD
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“I
t is a nightmare and it seizes you 
from the inside very strongly. This 
cannot be explained with words.” 
(Quote from a Ukraine resident  
in Kharkiv.) 

Words are not enough to describe 
the pain of what is happening in 
Ukraine. Even graphic descriptions 

of ‘horror’, ‘inhumanity’ and ‘indiscriminate 
violence’ hardly begin to depict the suffering 
of those fighting, those dying and those 
whose exodus could become ‘the biggest 
refugee crisis this century’.

The shocking events have left us all 
with feelings of helplessness. We watch 
the escalating aggression with alarm and 
our hearts go out to those who are there 
or whose loved ones are in the line of fire. 

On another level, these events have 
exposed a deeper vulnerability for the world, 
economically and politically, including veiled 
threats of nuclear retaliation.

This article is not a political statement. 
Goodness knows there is enough partisan 
rhetoric. Rather it is about the loss and grief 
we all feel, directly and indirectly. 

I spoke to some friends to assess their 
reactions. Bob, now retired, said: “This takes 
me back to when I was in high school and 
President Kennedy confronted Khrushchev 
over the Cuban missile crisis. As teenagers, 
we all thought it was going to end in world 
destruction and I felt very depressed that I 
wasn’t going to live my life, have a family and 
all that. But I remember my dad telling me 
that he had similar feelings when he married 
my mum before he was shipped overseas to 
fight in World War 2. And now, as I near the 
end of my life, here we go again.”  

Second generation Ukrainian Canadian 
Sarah still has family in Ukraine. She said: 
“We know some of the family have been 
evacuated, but several have stayed to fight 
for their country and we have no idea if they 
are alive or dead. Every day I am filled with 
dread as to what will happen, not just to my 
relatives but to the whole country. The worst 
thing is the uncertainty… not knowing what 
another day or even hour will bring.”

These are indeed days of uncertainty for 
everyone, not just in Ukraine. This will make 
life more difficult for everyone, including  
 

increases in the cost of living for ordinary 
people everywhere. 

In uncertainty we ask, what do we do 
when there’s nothing we can do? While that 
may seem contradictory, it is an important 
issue for everyone struggling with real, 
imagined or potential loss.

Sometimes in the light of tragedy or 
the aftermath of bereavement, we feel so 
inadequate. 

In reflective moments, I sometimes 
question how effective I have really been as a 
counsellor. After all, I can’t ‘fix’ the problem 
for any grieving person. All people really 
want is their loved one back, their world 
returned to normal. 

I’ve often wished for a magic wand to 
make everything right.

But then I encounter someone who says: 
“Your group made such a difference for me,” 
or an email stating: “Your book saved my life 
when I felt like ending it all.” 

I don’t let it go to my head. I simply 
recognise I did something, often 
without realising, that found 
someone just at the right time. 
I can’t change the world but, 
if I have made a difference,  
I am content. 

Some circumstances 
can’t be changed. Our only 
choice is to say, ‘now what?’. 
What we are going to do 
about such situations  

when they actually do occur? That’s what 
many Ukrainians have done. We have 
watched with admiration those who have 
chosen to defend their homeland at huge 
personal cost and sacrifice. In seemingly 
overwhelming circumstances, they could 
give up, surrender or flee. But many said an 
emphatic ‘no’ and are determined to resist.

That was the choice Shakespeare’s 
Hamlet faced when he said: “To be, or not 
to be, that is the question.

“Whether ’tis nobler in the mind to suffer 
the slings and arrows of outrageous fortune.

“Or to take arms against a sea of troubles 
and by opposing end them.”

Every situation offers a choice, to 
surrender to the slings and arrows or to take 
action, do something about the situation, 
work it through, and in the struggle 
hopefully find the strength to overcome.

Regardless of what enemies we face – 
grief, loss, depression, reversal of fortune or 
even catastrophe, personally or collectively, 

locally, nationally or internationally – 
our response is up to us. While we 

can’t always control what happens, 
we decide what we are going to do 
when it has happened.

As Eleanor Roosevelt famously 
said: “It isn’t enough to talk about 
peace. One must believe in it. And 

it isn’t enough to believe  
in it. One must work 

at it.” 

GRIEF

Dr Webster

LIVING IN AN 
UNCERTAIN WORLD

WORDS: DR BILL WEBSTER
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Y O U R  S A I F 
E X E C U T I V E S

The Executive Committees act as the governing institution of SAIF. 
To contact your SAIF Executives, email info@saif.org.uk or call 0345 230 6777

NATIONAL

Jo Parker
National  
President

Mark Horton
1st Vice  
President

Sean Martin
2nd Vice  
President 

Mark Porteous
Immediate  
Past President

Terry Tennens
Chief Executive 
and Secretary

Paul Allcock 
F. SAIF Executive 
Committee

Craig Caldwell
Executive  
Committee

Amanda Dalby
Executive  
Committee

Simon Helliar-
Moore Executive 
Committee

Ross Hickton
Executive 
Committee

Declan Maguire
Executive  
Committee

Gemma O’Driscoll
Executive 
Committee

Paul Sillett
Executive 
Committee

Gary Staker
Executive 
Committee

James Morris
Scottish 
President

James Morris
President 
 

Declan Maguire
1st Vice  
President

James Carcary
Immediate Past 
President and 
SAIFCharter rep

Ross Anderson
Executive  
Committee 

SCOTLAND

Jim Auld
Executive  
Committee

Gavin 
Henshelwood
Secretary

Joe Murren
Scottish 
Government 
Liaison Officer

Paul Stevenson
Executive  
Committee

Mark Porteous
Executive  
Committee

Mark Shaw
Executive 
Committee 

Terry  
Tennens
Chief Executive, 
National SAIF

Tim Weir
Executive  
Committee

Jim 
Henshelwood
Honorary  
Life President 

David Garland-
Thomas
SAIFCharter 
Representative

Chris Parker
F. SAIF IFD College 
Chairman
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UK funeral director business support network: local representatives

NORTH

CENTRAL

Steve Driscoll 
Regional Business 
Manager South
M: 07808 101 886
E: steven.driscoll@
goldencharter.co.uk

9 Stephen Heath
Midlands ABM

M: 07809 320 838
E: stephen.heath@
goldencharter.co.uk

13 Iain 
Catchpole

South East England  
ABM
M: 07568 100 555
E: iain.catchpole@
goldencharter.co.uk

7Sally Dyson
East Yorkshire ABM

M: 07738 741 707
E: sally.dyson@
goldencharter.co.uk

SOUTH

14Terry Lee
South West  

England ABM
M: 07713 309 750
E: terry.lee@ 
goldencharter.co.uk

11  See #14  
Terry Lee

South Wales ABM

12 Kristi Jones
West England 

ABM
M: 07834 417 314
E: kristi.jones@
goldencharter.co.uk

10 Nicholas 
Dawson

East England ABM
M: 07921 066 740
E: nicholas.dawson@
goldencharter.co.uk

4 Paul Hodgson
North East 

England ABM
M: 07834 417 315
E: paul.hodgson@
goldencharter.co.uk

Georgia Henney
Regional Business 
Manager North
M: 07740 236 897
E: georgia.henney@
goldencharter.co.uk

3 Claire Gibson 
Lothian & Borders  

& North Cumbria ABM
M: 07542 854 612
E: claire.gibson@
goldencharter.co.uk

1Nico Rocchiccioli
North  

Scotland ABM
M: 07717 314 280
E: nico.rocchiccioli@
goldencharter.co.uk

2Stephen Nicholl 
West Scotland & 

Northern Ireland ABM
M: 07542 854 621
E: stephen.nicholl@
goldencharter.co.uk

6Morgan Murray 
West Yorkshire &  

East Lancashire ABM 
M: 07927 668 508
E: morgan.murray@
goldencharter.co.uk

5 Michael 
Stanway 

North West England 
ABM
M: 07542 854 613
E: michael.stanway@
goldencharter.co.uk 

8 Claire Roberts 
West Midlands 

and North Wales ABM
M: 07714 923 342
E: claire.roberts@
goldencharter.co.uk 

Daniel Hare
Regional Business 
Manager Central
M: 07717 696 683
E: daniel.hare@
goldencharter.co.uk

SENIOR MANAGEMENT

Mark Moran 
Director of Sales
M: 07834 417 312
E: mark.moran@ 
goldencharter.co.uk

Mike Jones 
National Business 
Manager
M: 07808 243 769
E:  mike.jones@
goldencharter.co.uk

Louise Love 
Head of Business 
Compliance
T: 07738 702 758 
E: compliancesupport 
@goldencharter.co.uk

This team also includes each  
Regional Business Manager

BUSINESS DEVELOPMENT

Simon Pearson
South Business 
Development 
Manager
M: 07713 383 945
E: simon.pearson@
goldencharter.co.uk

Patricia Leary 
North Business 
Development 
Manager
M: 07542 854 624
E: patricia.leary@
goldencharter.co.uk

Gemma Laurenson
Branch Assistant
M: 07717 882 955
E: gemma.laurenson@
goldencharter.co.uk
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This map shows the numbered 
regions that our Area Business 
Managers (ABMs) cover. Please 
see the contact list opposite to find 
your area and the relevant contact 
details. You can get in touch with 
your ABM regarding anything you 
need to know about Golden Charter. 
If your business doesn’t have an 
assigned Business Manager right 
now, please contact the National 
Business Manager most appropriate 
for where your business is located 
and they will be delighted to put you 
in touch with one.

Those of you who work with our 
Telephone Business Managers can 
also find their contact details on the 
column on the left.

CENTRALISED BUSINESS TEAM
Reach any of the team  

on 0800 111 4512

Anthony  
Fitzpatrick 
Telephone Business 
Manager 
M: 07927 668 500
E: anthony.fitzpatrick@
goldencharter.co.uk

Hazel  
McCall-Martin 
Telephone Business 
Manager 
M: 07927 668 504
E: hazel.mccall-martin 
@goldencharter.co.uk

Sarah Jane Green 
Telephone Business 
Manager 
M: 07707 274946
E: sarahjane.green@
goldencharter.co.uk

Martin McGhee 
Telephone Team 
Business Manager 
T: 0141 931 6394
E: martin.mcghee@
goldencharter.co.uk

Caroline Taylor 
Telephone Business 
Manager 
M: 07921 064 146
E: caroline.taylor@
goldencharter.co.uk
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Note: All pending members & 
associates have been advertised 
on the SAIF website for 
objections from SAIF members.  
Any objections should have 
been received by the close date 
shown for each application.

       Membership
F U L L  M E M B E R S H I P 
P E N D I N G 
Isobel Whittaker
Isobel Whittaker Funeral  
Services Ltd
60 Pirehill Lane, Walton, Stone,
Staffordshire ST15 0JN
Previously advertised on SAIF website. 
Close date: 29 March 2022 

Thomas Lewis
Tom Lewis Funeral Director
Aneddle, Pencader, Carmarthen 
 SA39 9BX
Previously advertised on SAIF website.  
Close date: 30 March 2022 

Mr David Cotton
D J Cotton & Sons Limited
43 Lampits Hill, Corringham,  
Essex SS17 9AA
Previously advertised on SAIF website.  
Close date: 30 March 2022 

Adrian Walters
ACW Funerals Ltd t/a Williams  
& Co. Independent Family  
Funeral Directors
8 Newport Road, Trethomas, 
Caerphilly CF83 8BY
Previously advertised on SAIF website.  
Close date: 31 March 2022 

Delia Ryding
Divine Ceremony Ltd
The Sanctuary, 2 Zetland Road, 
Redland, Bristol BS6 7AE
Previously advertised on SAIF website.  
Close date: 4 April 2022 

Edward Mawdsley
Southport Funeral Care Ltd
25-27 Shakespeare Street, 
Southport, Merseyside PR8 5AB
Previously advertised on SAIF website.  
Close date: 4 April 2022 

Ashley Wright
Northern Cremations Ltd  
t/a NC Funeral Directors
40 Highfield Road, Blackpool, 
Lancashire FY4 2JA
Previously advertised on SAIF website.  
Close date: 5 April 2022 

Branches of above:
7 Kings Road, CleveleysFY5 1BY, 
9-13 Lord Street, Fleetwood FY7 
6DX and 11 Langcliffe Road, Preston 
PR2 6UE

Stephen Morgan
Stephen Morgan Funeral Director
14 Main Street, Newcastle, Tyne 
and Wear BT33 0AD
Previously advertised on SAIF 
website.  Close date: 6 April 2022 
Phil Cosgrove

Cosgroves IFC Ltd
5-7 Windy Arbor Road, Whiston, 
Merseyside L35 3PA
Previously advertised on SAIF website.  
Close date: 6 April 2022 

Jacqueline Richards
Ellis Bros (Funeral Services) Ltd
The Old Fire Station, 3 Ferry Road, 
Rye, East Sussex TN31 7DJ
Previously advertised on SAIF website.  
Close date: 6 April 2022 

Antoinette Bowley
Bowley and Sons Funeral  
Directors Ltd
171 Queens Road, Ashton-Under-
Lyne, Greater Manchester OL6 8EW
Previously advertised on SAIF website.  
Close date: 19 April 2022 

Julian Britton
Keith C Britton & Son  
incorporating L Bennett & Son
10 High Street, Yatton, N. Somerset 
BS49 4JA
Previously advertised on SAIF website.  
Close date: 19 April 2022 

Branch of above:
L Bennett & Son. 156 Old Church 
Road, Clevedon, North Somerset  
BS21 7TU

Mr Darren Brown
Barnsley Municipal Funerals
376 Doncaster Road, Barnsley, 
South Yorkshire S70 3RH
Previously advertised on SAIF website.  
Close Date: 20 April 2022 

Branch of above: 
7 High Street, Great Houghton, 
Barnsley, South Yorkshire S72 0AA

P R O B AT I O N A R Y 
M E M B E R S H I P  P E N D I N G
Scott Lilley
Lilley Funeral Directors
94-98 London Road, Stone, 
Dartford, Kent DA2 6AX
Previously advertised on SAIF website.  
Close date: 29 March 2022 

A S S O C I AT E  M E M B E R S H I P 
P E N D I N G
Natasha and Robert Frazer-Ormrod
Classic Cars Direct Ltd
Unit 1 Arley Way, Atherton, 
Manchester M46 9BP
Previously advertised on SAIF website.  
Close date: 29 March 2022 

Emily Winsor-Russell, Isabel  
Brown & Kathryn Greenwood
Eden Public Relations Ltd
23 Kings Court, Commerce  
Square, Nottingham, 

Nottinghamshire NG1 1HS
Previously advertised on SAIF website. 
Close date: 5 April 2022 

ACCEPTANCE INTO FULL 
MEMBERSHIP 
Luke and Matthew Farrell-McCartan
Farrell-McCartan Funeral 
Services
10 Partington Street, Failsworth, 
Manchester, Lancashire M35 9RD

Mr Stuart Smith
SCM Funeral Support Services Ltd
Unit 14G Western Business Park, 
Coombs Road, Halesowen, West 
Midlands B62 8AE

Mr Kenneth Taylor 
Kenneth Taylor Funeral Director
57 The Avenue, Seaham, Co. 
Durham SR7 8NS

A C C E P TA N C E  I N T O 
P R O B AT I O N A R Y 
M E M B E R S H I P
Mrs Claire Naylor
C.T Hull Funeral Service
2 Birchway, Poulton-Le-Fylde, 
Lancashire FY6 7SF

Derek Noble
Nobles Funeral Services
1 Hart Lane, Hartlepool, Cleveland, 
Durham TS26 8RJ

A C C E P TA N C E  I N T O 
A S S O C I AT E  M E M B E R S H I P
Carl Jakob Svensson  
& Bjarne Johnsen
Memographics Ltd
4 Park Square, Newton Chambers 
Road, Sheffield, S. Yorkshire S35 2PH

Matthew and Claire Jeffery
Zeal Tax (Newport) Ltd
22 Chepstow Road, Newport  
NP19 8EA

Neil Curtis
Neil Curtis & Sons Funeral 
Contractors Limited
351 Barkham Road, Wokingham, 
Berkshire RG41 4DJ

F U L L  M E M B E R  N O T 
R E N E W E D
Mr B Craddock
Haydock Funeral Services Ltd
Coniston House, 315-317 Clipsley 
Lane, Haydock, St Helens WA11 0SG

Branch of above:
George House, 71 Leigh Road, Leigh, 
Greater Manchester WN7 1QZ
Lakeland House, 217 Ornskirk Road, 
Newtown, Wigan, Greater 
Manchester WN5 9DN

Mr S W Cornish
Kingswood Funeral Home Ltd
Kingswood Grove, Douglas, Isle of 
Man IM1 3LY

Mr Crymble
David Crymble & Sons
139 Upper Lisburn Road, Belfast, 
County Antrim BT10 0LH
Branches of above:
10 Beachfield Drive, Annalong, 
County Down BT34 4TP

330-332 Woodstock Road, Belfast, 
County Antrim BT6 9DP

Mr W D Griffith
Dylan Griffith Funeral Services  
& Monumental Masons
Tros Y Waen, Penisarwaen, 
Caernarfon, Gwynedd, Wales  
LL55 3BY

Marjorie Ryan
Patrick Ryan & Daughter
6 South Ealing Road, Ealing, 
London W5 4QA

Branch of above:
49 Oldfield Lane South, Greenford, 
Middlesex UB6 9LB

Mr M Humphris
Humphris Funerals
32 Albert Street, Banbury, 
Oxforshire OX16 5DG

A S S O C I AT E S  N O T 
R E N E W E D
Mr E Gallois/Mr K Homeyard
Funeral Guide
48 Queen Street, Exeter, Devon  
EX4 3SR

Mr C Robinson
Adtrak Media Ltd
Level 3 Chapel Quarter, Maid 
Marian Way, Nottingham NG1 6HQ 
Mr M Wheeler
Kings Court Trust Ltd
Bond Street, Bristol BS1 3LG

Wendy and Carl Bebbington
Newenglish Design
1 Westhill Road, Leicester, 
Leicestershire LE3 6GB
Previously advertised on SAIF website.  
Close date: 19 April 2022 
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C A R R I A G E  M A S T E R S 
&  H O R S E D R AW N 
C A R R I A G E S
Motorcycle Funerals Ltd 
Mrs M Sinclair (Measham)  
01530 274888 • marian@
motocyclefunerals.com  
• www.motorcyclefunerals.com

Quinn Hearse & Limousine Ltd 
Patrick Quinn (Portglenone, Co. 
Antrim) 028 25822525  
• patrick@fearghasquinn.com  
• www.fearghasquinn.com

Superior UK Automotive Ltd 
Mr Peter Smith (Aldermaston)  
0118 971 4444  • info@superioruk.
com • www.superioruk.com

Volkswagen Funerals 
Ms C Brookes & Ms M Orton 
(Nuneaton, Warwickshire)  
02476 399296 • info@vwfunerals.
com • www.volkswagenfunerals.
co.uk

Wilcox & Co (Limousines) Ltd 
Mr L Wilcox (Chalfont St. Peter, 
Buckinghamshire) 01753 480600  
• www.limousines.co.uk

Woodall Nicholson Ltd t/a 
Coleman Milne 
Mr Jon Stewart Sharrock  
(Bolton, Greater Manchester)  
01942 815600  • jon.sharrock@ 
woodall-nicholson.co.uk
• www.coleman-milne.co.uk 

C A S K E T  &  C O F F I N 
M A N U FA C T U R E R S
Bradnam Joinery Ltd 
Mr B Spittle (Haverhill, Suffolk)  
01440 761404 • info@
bradnamjoinery.co.uk  
• www.bradnamjoinery.co.uk

Colourful Coffins
Ms M Tomes (Oxford)  
01865 779172 • enquiries@
colourfulcoffins.com  
• www.colourfulcoffins.com

DFS Caskets 
Mr Martin Smith (Annan, Dumfries 
& Galloway) 01461 205114
• dfscaskets@aol.com 
• www.dfscaskets.co.uk

Halliday Funeral Supplies Ltd 
Mr P Halliday (Birkenhead, Wirral)
0151 609 3600 • philip@
hallidayltd.co.uk 
• www.hallidayltd.co.uk

J & R Tweedie 
Mr R Tweedie (Annan, Dumfries & 
Galloway) 01461 206099  
• www.jrtweedie.co.uk 

JC Atkinson and Son Ltd 
Mr J Atkinson (Washington,  
Tyne & Wear) 0191 415 1516  
• jamie@jcatkinson.co.uk  
• www.coffins.co.uk

J. C. Walwyn & Sons Ltd 
Mr K Walwyn (Ashbourne, 
Derbyshire) 01335 345555  
• sales@jcwalwyn.co.uk  
• www.jcwalwyn.co.uk

Leslie R Tipping Ltd 
Mr J Tipping (Stockport, Cheshire)
0161 480 7629 • sales@lrtipping.
co.uk • www.lrtipping.co.uk

LifeArt Coffins Ltd 
Mr Simon Rothwell (Gloucester)
01452 310563 • ukinfo@lifeart.
com • www.lifeart.com 

Musgrove Willows Ltd 
Mrs E Musgrove (Westonzoyland, 
Somerset) 01278 691105
• coffins@musgrovewillows.co.uk 
• www.musgrovewillowcoffins.co.uk

P & L Manufacturing Ltd 
Mr P Halliday (Gloucester)
01684 274683 • sally@
pandlmanufacturing.co.uk 
• www.pandlmanufacturing.co.uk

Passages International Inc. Ltd 
Mr R Crouch (Maidenhead, 
Berkshire) 01628 290220  
• passages@tiscali.co.uk  
• www.passagesinternational.co.uk

Somerset Willow England
Mrs H Hill (Bridgwater, Somerset) 
01278 424003 • enquiries@
somersetwillow.co.uk
• www.willowcoffins.co.uk

Tributes Ltd 
Mrs S Macmillan (Poling, West 
Sussex) 0845 388 8742  
• marketing@tributes.ltd.uk  
• www.tributes.ltd.uk

Urns UK Ltd 
Mr P & Mrs B Patel (Potters Bar, 
Herts) 01707 645519 
• info@urnsuk.com 
• www.urnsuk.com

C E M E T E R I E S  & 
C R E M AT O R I A
GreenAcres Woodland Burials  
Mrs C Graham (Chislehurst)  
0208 3009790 • info@
greenacresgroup.co.uk  
• www.greenacres 
celebrate.co.uk

GreenAcres 
Woodland  
Burials 
Chiltern
Ms Marisa 
Isaacs (Buckse) 
01494 872158  
• info.chiltern@ 
greenacresgroup.
co.uk  
• www.greenacres 
celebrate.co.uk/chiltern

GreenAcres Woodland  
Burials Colney 
Ms Sam Curtis (Norwich, Norfolk) 
01603 811556 • info.colney@
greenacresgroup.co.uk  
• www.greenacrecelebrate.co.uk/
colney

GreenAcres Woodland  
Burials Epping 
Carmen Graham (Essex)  
01992 523863 • info.epping@
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
epping

GreenAcres Woodland  
Burials Rainford 
Mrs Karen Halpin (Merseyside)
01744 649189 • info.rainford@ 
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
rainford

GreenAcres Woodland  
Burials Heatherley Wood 
Sharon Solomon (East Hampshire) 
01428 715915 • info.heatherley@ 
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
heatherley-wood

Herongate Wood Cemetery 

Ms J Sawtell (Billericay, Essex) 
01277 633085 • enquiries 
herongatewood.co.uk  
• www.green-burial.co.uk 
Westerleigh Group Ltd 
Mr D John (Bristol, South 
Gloucestershire) 0117 937 1050 
• info@westerleighgroup.co.uk  
• www.westerleighgroup.co.uk

The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire)

0116 222 0247 • info@
thenaturalburial

company.com  
• www.thenatural 
burialcompany.
com

C L O T H I N G 
Keltic Clothing 

Mr D Barry & Mrs 
L Kendrick 

(West Midlands) 
08450 666699  

• louise@kelticclothing.
co.uk • www.kelticclothing.co.uk

Waterfront Manufacturing Ltd 
Mr A Jenkinson (East Harling, 
Norfolk) 01953 718719 • alan@ 
waterfrontmanufacturing.co.uk 
• www.waterfront 
manufacturing.co.uk

E D U C AT I O N  
A N D  T R A I N I N G 
Independent Funeral  
Directors College Ltd
Corinne Pengelly 0345 2306777  
• corinne@saif.org.uk  
• www.ifdcollege.org

E M B A L M I N G 
G T Embalming Service Ltd 
Mr G Taylor (Brighton) 01273 
693772 • gtembalming@
btinternet.com  
• www.gtembalming.com

E Q U I P M E N T  &  S E R V I C E S
CPL Supplies (stainless  
steel specialists)
Mr W McGuckin (Castlederg,  
N. Ireland) 028 81671247  
• sales@cplsupplies.com  
• www.cplsupplies.com

Fibrous (funeral supplies)
Ms V Hancock (Cheshire) 
0161 429 6080 • vanessa.

SAIF Associates 
Directory 2022

To advertise here,  
call Elliot Whitehead 
on 0131 561 0020 or 
email elliotconnect 

media.cc 
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hancock@fibrous.com  
• www.fibrous.com

Hygeco (mortuary solutions)
Ms H Lockwood (Leeds, West 
Yorkshire) 0113 2778244 
• info@hygeco.com 
• www.hygeco.com 

Mortuary Equipment Direct Ltd
Mr W Quail (Hook, Hants)  
01276 601039 • william@
mortuary equipmentdirect.co.uk  
• www.mortuaryequipmentdirect.
co.uk

Signature Aromas Ltd (Air 
Fresheners & Sterilisers) 
Brian Chappell (Sedgley)
01902 678822 • brianchappell@
signaturearomas.co.uk  
• www.signaturearomas.co.uk

F I N A N C E  & 
P R O F E S S I O N A L  
S E R V I C E S
Curtis Legal Ltd 
Mr C Bond (Monmouth, 
Monmouthshire) 01600 772288 
• cbond@curtislegal.co.uk  
• www.curtislegal.co.uk

Fidelity Payment  
Processing Limited 
Ben Cohen 0203 7588348  
• b.cohen@fidelitypayment.co.uk  
• www.fidelitypayment.co.uk

Forum of Private Business 
Mr I Cass (Knutsford, Cheshire) 
01565 626001 • info@fpb.org  
• www.fpb.org

Funeral Products B.V.
Mr M Brooks (London)  
01908 538016 • m.brooks@
guneralproducts.nl  
• uk.funeralproducts.eu

Frontline Communications  
Group Ltd (Call handling / 
delivery service) 
Mr D Jones (Portsmouth) 01489 
866630 • david@wearefrontline.
co.uk • www.wearefrontline.co.uk

G Turner Consulting Ltd 
Mr G Turner (Wellington)  
07917 221497 • guy.turner@ 
funeralconsultancy.co.uk  
• funeralconsulting.co.uk 

Laurelo Ltd (Probate Advisors) 
Mr Timothy Woolcock (Ongar, 
Essex) 0203 0582329 • info@
laurelo.co.uk • www.laurelo.co.uk

Lemon Business Solutions  
Ltd (24/7 Bespoke Call 
Management Solutions) 
Mr M Anderson & Ms L Wratten 
(Stockton-on-Tees) 01642 662772  
• info@no-sour-business.co.uk  
• www.no-sour-business.co.uk 

Mark Binnersley  
(PR  / Media)
(Stourbridge, West Midlands),  
07392 006928 • hello@
markbinnersley.co.uk  
• www.markbinnersley.co.ukSafety 
For Business 
Mr S Bloxham (Letchworth Garden 
City, Hertfordshire) 0845 6344166  
• info@safetyforbusiness.co.uk  
• www.safetyforbusiness.co.uk

The Probate Bureau 
Mr David H West (Ware, 
Hertfordshire) 01920 443590  
• info@probatebureau.com  
• www.probatebureau.com

Redwood Collections  
(debt collectors)
Mr M Rogers (Surrey)  
0208 288 3555 • mrogers@
redwoodcollections.com 
• www.redwoodcollections.com 
 
SAIFInsure (unicorn  
insurance brokers) 
Mr B Hart 0203 603 4194 or 0774 
057 7651 • brian@saifinsure.org.uk  
• www.saifinsure.co.uk

SAIF Resolve (Scott & Mears) 
(debt collectors) 
Bill Baddeley (Southend on Sea, 
Essex) 01702 312737  
• enquiries@saifresolve.co.uk  
• www.saifresolve.co.uk

Skingle, Helps & Co  
(accountants) 
Mr J Helps (Carshalton  
Beeches, Surrey) 0208 770 1095  
• www.helps.co.uk

SEIB Insurance Brokers 
Mr G White & Mr L Casserley 
(South Ockendon, Essex) 
01708 850000 • www.seib.co.uk

The Will Associates  
t/a Honey Group and Honey Legal 
Mr A Gardiner (Market Drayton, 
Shropshire) 01630 723 105  
• operations@honeygroup.co.uk  
• www.honeylegal.co.uk

Tower Street Finance Ltd – 
Richard Davies (Harrogate,  
North Yorkshire) 0343 5047100 
• Richard.davies@
towerstreetfinance.co.uk 
• www.towerstreetfinance.co.uk 

Trident Marketing Anglia Ltd 
(graphic design, website  
& marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich) 01473 823700 
or 07872027424 • carl@
tridentmarketinguk.com  
• www.tridentmarketinguk.com 

Trust Inheritance Ltd 
(Bereavement Support  

& Lifetime Planning Services)
Lisa Ward (Weston-Super-Mare)  
01934 422991 or 07517 105 569  
• lisaward@trustinheritance.com
• www.trustinheritance.
comUK200group.co.uk  
(association of independent 
accountants & lawyers)
Ms S Wise (Aldershot, Hampshire)   
01252 401050 • admin@
uk200group.co.uk  
• www.uk200group.co.uk

Utility Aid Ltd 
William Holt (Norwich, Norfolk) 
01772 754049 • wholt@utility-aid.
co.uk • www.utility-aid.co.uk

F U N E R A L  
O F F I C I A N T S 
Association of  
Independent Celebrants 
Mr P Spicksley (Lincolnshire) 
07783 323324 • chairman@
independent celebrants.com  
• www.independentcelebrants.com

Humanists UK 
Mr R Prout 020 7324 3060  
• ceremonies@humanism.org.uk   
• www.humanism.org.uk

Civil Ceremonies Ltd 
Anne Barber (Kettering, 
Northamptonshire) 01480 276080   
• info@civilceremonies.co.uk   
• www.civilceremonies.co.uk

County Celebrants Network 
Mr Eric Gill (Wiltshire) 0777 
0625378 • ericgillcelebrant@
outlook.co.uk  
• www.countycelebrantsnetwork.
com 

Institute of Civil Funerals 
Susan Flipping (Sittingbourne, 
Kent) 01480 861411 • admin@iocf.
org.uk • www.iocf.org.uk

F U N E R A L  P L A N N I N G
Ecclesiastical Funeral Planning 
Services Ltd
Mr Christopher Clark 0800 
633 5626 • philip.kessell@
ecclesiatical.com  
• www.ecclestical.com/church/
funeral-planning 

Golden Charter Ltd 
Mr M Flanders (Glasgow, 
Strathclyde) 0141 931 6300  
• malcolm.flanders@ 
goldencharter.co.uk  
• www.goldencharter.co.uk

Golden Leaves Ltd
Barry Floyd (Croydon, Surrey)  
0800 854448 • barry@
goldenleaves.com  
• www.goldenleaves.com 

Open Prepaid Funerals Ltd 
Mr J Taplin (Warwickshire)  

0330 660 0072 • john@
openprepaidfunerals.co.uk  
• www.openprepaidfunerals.co.uk

IT & WEBSITE
Comtecs Associates LLP 
(development & design  
& IT support) 
Mr C Elwood (Tunbridge Wells, 
Kent) 01892 514 636 • chris@
comtecs.co.uk • www.comtecs.
co.uk/SAIF

Donatis Giving Ltd (donation 
management solution)
Mr M Robinson (Exeter, Devon) 
01803 229467 • Hello@donatis.
co.uk • www.donateinmemory.co.uk  

Eulogica (bespoke  
funeral software)
Mr D I Wright (Sheffield) 0845 351 
9935 • diw@eulogica.com  
• www.eulogica.com

I-NETCO Ltd (web design)
Mr G King (Newcastle upon Tyne)  
0191 242 4894 • gerry@i-
netco.co.uk • www.
funeraldirectorwebsites.co.uk

Oak Technology Ltd (Funeral 
Management Software)
Mr S Richardson (Wakefield)
01924 600401 • mailbox@
funeralsoftware.co.uk 
• www.funeralsoftware.co.uk

Search4Local Ltd (digital 
advertising assistance)
Mr C Andrews (Exeter, Devon) 
01392 409159  
• chris@search4local.co.uk  
• www.search4local.co.uk

Opusxenta 
Scott Storey (Swindon, Wiltshire) 
0333 7721682  
• scotts@opusxenta.com  
• www.opusxenta.com

M E M O R I A L S  & 
R E M E M B R A N C E
Aura Flights 
Dr Chris Rose (Ashes into Space) 
(Sheffield, South Yorkshire)  
0114 213 1050 • info@auraflights.
com • www.ashesinspace.com 
 
Cleverley & Spencer  
(monumental masons)
Mr I R Spencer (Dover, Kent)  
01304 206379  
• enquiry@clevspen.co.uk   
• www.clevspen.co.uk

Fotoplex Grigio Ltd  
(personalised photos) 
Mr C Gray (Fareham,  
Hampshire) 01329 311920  
• sales@fotoplex.co.uk  
• www.fotoplex.co.uk

Groupe Delfosse – New Urn  
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Mr D Arnaud (Sault – Brénaz, 
France) 0033 474 3726 928  
• newurn@delfosse.fr  
• www.newurn.co.uk

Life Expressions  
(UK & Europe) Ltd 
(Castleton, Derbyshire)  
0800 368 9233  
• david@legacyexpressions.co.uk  
• www.lifeexpressionsltd.co.uk

The MuchLoved Charitable Trust 
Mr J Davies/Ms J Baker 
(Amersham, Buckinghamshire) 
01494 722818  
• trustees@muchloved.com  
• www.muchloved.com

Scattering Ashes 
Mr R Martin (Newton Abbot, Devon) 
01392 581012  
• info@scattering-ashes.co.uk  
• www.scattering-ashes.co.uk

Secure Haven Urns  
& Keepsakes Ltd 
Mrs C Yarwood (Broomfield, Essex) 
01277 377077 • cyarwood@
securehaven.co.uk  
• www.securehaven.co.uk 

Shaw’s Funeral Products,  
Shaw & Sons Ltd 
Ms Sarah Smith (Crayford, Kent)  
01322 621100 • sales@shaws.co.uk  
• www.shawsfuneralproducts.co.uk

The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire)  
0116 222 0247 • info@
thenaturalburialcompany.com  
• www.thenatural burialcompany.
com

O T H E R S
Life Ledger
Dan Blackett (Cornwall) 
07702 639919 • dan@lifeledger.
com • www.lifeledger.com 

Grief Journey 
Linda D Jones (Harlow, Essex)  
07779 108760 • linda@
griefjourney.com • www.
griefjourney.com

Funeral Service Journal  
(Worthing, West Sussex)
Editorial: Russ Bravo / Advertising: 
Denise Walker 01903 604338  
• editorial@fsj.co.uk • www.fsj.co.uk

LCK Funeral Support Services Ltd 
Mr A Mccafferty (Hayes)  
020 8900 9222 • l.c.k.f.s.s@
outlook.com • www.
lckfuneralsupport.co.uk

Professional Help Ltd 
Mrs C Betley (Burton  
in Kendal) 01524 782910  
• www.professionalhelp.org.uk  
• info@professionalhelp.org.uk

The Bereavement Register 
(London) (suppressing unwanted 
mail)
0207 089 6400 • help@
thebereavementregister.org.uk 
• www.thebereavementregister.
org.uk

Reach Plc (national & regional 
multi-media publisher) 
Mr D Minns (Hull) 01482 428866 
• darren.minns@reachplc.com • 
www.funeral-notices.co.uk.co.uk

The White Dove Company  
Limited (releasing doves  
at funerals)
Mr K Proctor (Epping, Essex)  
0208 508 1414 • info@
thewhitedovecompany.co.uk  
• www.thewhitedovecompany.
co.uk

P R I N T I N G  
&  S TAT I O N E R Y
Gateway Publishing  
(Part of Mimeo (UK) LTD) 
Mr M Moore (Huntingdon)  
01480 410444 • info@gateway-
publishing.co.uk • www.gateway-
publishing.co.uk

Polstead Press 
Tracy Goymer (Stowmarket, 
Suffolk) 01449 677500  
• tracy@ghyllhouse.co.uk  
• www.polsteadpress.co.uk

RNS Publications 
Mr C Shaw (Blackpool, Lancashire) 
01253 832400 • cs@rns.co.uk 
• www.rns.co.uk
Trident Marketing  
Anglia Ltd (graphic design,  
website & marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich) 01473 823700 
or 07872027424 • carl@
tridentmarketinguk.com  

R E M O VA L  &  
R E PAT R I AT I O N  
S E R V I C E S
Alba Repatriation & Cremated 
Remains Transportation
Mr S Murren (Paisley, 
Renfrewshire) 07834 489766 
• info@albarepat.co.uk • www.
albarepat.co.uk 

Cremated Remains  
Transport Services 
Lord John P A Kersley (Bognor  
Regis, West Sussex) 01243 583913  
• advancesalesuk@aol.com  
• www.advancesalesuk.com 

Euro-City Direct Ltd 
Mr J W Kindleysides  
(Dorking, Surrey) 01306 632952  
• ecduk@btconnect.com

Guy Elliot Ltd 
Mr G Elliot (Kingswells, Aberdeen) 
0777 040 7610 • conscientiously@
outlook.com

Key Air – The Repatriation People 
Mr B Birdsall (Hayes, Middlesex) 
0208 756 0500 • repatriations@
keyair.eu • www.keyair.eu

LCK Funeral Support  
Services Ltd 
Mr A Mccafferty (Wembley)  
020 8900 9222 • l.c.k.f.s.s@
outlook.com • www.
lckfuneralsupportservices.co.uk

Mears Repatriation 
Mr G Hart (London)  
020 3455 0305  
• info@mears.london  
• www.mearsrepatriation.com

National Repatriation 
Mr T W Hathaway (Cusworth, 
Doncaster) 07780 118458  
• info@nationalrepatriation.co.uk  
• www.nationalrepatriation.co.uk
Rowland Brothers International 
Fiona Greenwood 0208 684 2324  
• info@rowlandbrothers 
international.com • www.
rowlandbrothersinternational.com

Staffords Repatriation Services 
Mr J Stafford & Mr C Davis  
(Dublin) 00353 1855 0555  
• ns@funeralservices.ie

Walkers Repatriation Service 
Mr T Walker (Burton on Trent, 
Staffordshire) 07792 022048  
• tjwalker60@gmail.com

S O F T  G O O D S  & 
F U N E R A L  S U P P L I E S
Allsops CTF Ltd  
Mr G Allsop (Worthing,  
West Sussex) 01903 213991  
• info@allsops.net

Bradnam Joinery Ltd 
Mr B Spittle (Haverhill, Suffolk)
01440 761404 • info@
bradnamjoinery.co.uk 
• www.bradnamjoinery.co.uk

Clarke & Strong Ltd 
Mr B Fry (Coventry,)  
0247 622 1513 • info@
clarkeandstrong.net  
• www.clarkeandstrong.com

Leslie R Tipping Ltd 
Mr J Tipping (Stockport, Cheshire) 
0161 480 7629 • sales@lrtipping.
co.uk • www.lrtipping.co.uk

MazWell Group 
Mr Caldwell (Whitchurch,  
Hampshire) 01256 893 868  
• enquiries@themazwellgroup.com  
• www.themazwellgroup.com

Thorley Smith Ltd 
Mr D Tonks (Wigan) 01942 243331  
• sales@thorleysmith.com  
• www.thorleysmith.com

To advertise here, contact Elliot Whitehead  
at elliot@connectmedia.cc or on 0131 561 0020

YOUR BUSINESS 
COULD BE HERE




