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Focus on 
what you 
do best.
While SAIF promotes and protects 
your independent interests.

We know how much you value your independence.

The funeral industry may have changed but our passion for supporting our members  
has remained the same. We represent you on the issues that matter, from improving  
understanding of funeral pricing to influencing the legislation which affects your future.  
Let us take care of the big picture so you can focus locally on what you do best.

For over 30 years SAIF has been promoting and protecting the interests and values  
of independent funeral directors. Supporting our members is at the heart of everything  
we do, listening, responding and engaging to secure your independent future.

Visit saif.org.uk or  
call us on 0345 230 6777 or 01279 726777



5

T E R R Y  T E N N E N S
SAIF CHIEF EXECUTIVE

LEADER

To fail to prepare, is 
to be prepaid to fail

SAIF CEO Terry Tennens on getting all the ducks in a row

terry@saif.org.uk

SAIF Digital is a research and 
action hub supported by SAIF, 
Golden Charter and Maguire 
Partners.  A cutting- edge 
initiative by SAIF, it will support 
independent funeral directors in 

accelerating their digital presence and being 
discovered by consumers. 

Many members’ websites can be improved 
by making simple tweaks such as ensuring 
opening hours are listed as 24 hours rather 
than 9-5 on Google, using keywords such as 
‘direct cremation’ in your SEO, and making 
sure the hyperlinks are functional.

While many funeral directors will see 
repeat business, there is changing consumer 
behaviour due to people being wooed by TV 
advertising or print media, and shopping 
around on the internet.  

Research so far indicates 77% of 
consumers think local independent funeral 
directors do not provide unattended 
cremations. Are we losing the opportunity 
to have a conversation with the customer 
and explain the range of services?  SAIF 
Digital will offer you a free audit of your 
website and social media, so please register 
at www.saifdigital.co.uk

Pre-paid funeral planning
HM Treasury instigated the consultation on 
funeral plan providers in 2018.  

SAIF has been supportive of the notion of 
regulating funeral plan providers, especially 
since we have seen the emergence of online 
providers with high commissions.  

The Treasury mandated that regulation 
would commence on July 29, 2022, a very 
short window for funeral plan providers to 
meet the requirements.

SAIF’s preferred funeral plan provider, 
Golden Charter, and SAIF’s approved 
Associate plan providers, Golden Leaves, 
Open, and Ecclesiastical, are all making full  

preparations to ensure that SAIF members 
are fully regulation ready for July 29.

SAIF has made representations to the FCA 
via the SAIF-FCA Regulatory Taskgroup on 
multiple occasions to ensure Independents 
are not disadvantaged by the regulations.  
SAIF has also made representation through 
the All-Party Parliamentary Group on 
Funerals and Bereavement in Westminster.

In addition, we await the FCA’s solutions 
on management of funeral plan companies 
such as Safe Hands which declared it will not 
be pursuing FCA regulation for plans sold 
and allocations made to funeral directors.  
Who will be responsible for ensuring the 
policyholder is not disadvantaged, and the 
Trust Fund is satisfactory? And importantly, 
who is responsible for ensuring the funeral 
director receives suitable funds to cover the 
delivery of the funeral?

SAIF has also met with the Financial 
Services Compensation Scheme (FSCS) 
and made clear that if a plan provider fails, 
the speed of compensation payment to the 
family is important.

Please contact your plan provider to 
indicate whether you will be their Appointed 
Representatve (AR) or an Introducer AR. It’s 
important so that you can sell plans after 
July 29 when the FCA regulates plan sales.

The SAIF Agreement with 
Westerleigh – Distinct Cremation
Unattended cremations have risen to 18% 
in the past year. Yes, aided by the pandemic 
but also by capturing the public’s attention. 
Though direct cremation is often mistaken 
for a simple funeral, the risk is that 77% 
of consumers will not think local funeral 
directors offer this service. SAIF Digital, 
using research carried out by our partners 
Golden Charter, is helping us respond to 
changing consumer behaviour.

The Westerleigh Agreement is another 

arrow to give Independents the chance 
to respond and engage clients, and to 
explain what an unattended service  
is and isn’t so they can make a choice  
with full understanding. Please make 
use of the incredible partnership with 
Westerleigh and Distinct Cremation. Ask 
for the SAIF Engagement Form from the 
SAIF Business Centre at info@saif.org.uk 
or call 01279 726777.

SAIF Quality and Standards regime 
nearing certification by UKAS
UKAS (United Kingdom Accreditation 
Service) is the leading accreditation body 
from the UK government. UKAS will certify 
SAIF’s quality management system to ensure 
the association meets its independently 
verified criteria. This benefits SAIF members 
because your clients know you meet the 
standards and quality of service expected 
from an independent family funeral director.

The Ministry of Justice has supported 
this move for external accreditation 
alongside SAIF’s hybrid Code of Practice 
which we have consulted the membership 
and external stakeholders on.

SAIF AGM
We look forward to welcoming you in person 
for the first time in two years. We will be 
livestreaming the AGM for those unable 
to attend, and we will have some cutting-
edge education sessions on Friday March 
18 with SAIF Digital, Life Ledger, and Craig 
Caldwell from the MazWell Group, as well 
as fun and relaxation together. You’ve earned 
it! I look forward to seeing you at the AGM.



Knowledge  
is power

Nexus is our powerful new business tool that delivers the information you 
need to accelerate your business. 

 Nexus presents in-depth insights into your funeral plan sales and customers 
in an impactful, easy to understand way

 Identifies future trends and opportunities

 Predicts future plan sales, based on historical information

Developed by us for our funeral director partners, your Golden Charter business 
manager is the key to getting the most from the technology and helping you 
identify valuable insights for your business. To find out more, speak to your business 
manager. Or if you’re interested in working with us, we’d love to hear from you – 
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Business Support
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Our new digital 

powerhouse

GCH1501 SAIF Adverts.indd   2GCH1501 SAIF Adverts.indd   2 30/08/2021   16:5830/08/2021   16:58



COMMENTARY

Our responsibility  
to families

Why we have to be vigilant about the  
changes that come with regulation

S U Z A N N E  G R A H A M E
GOLDEN CHARTER, CHIEF EXECUTIVE OFFICER

suzanne.grahame@goldencharter.co.uk
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Recently, in an article on funerals 
and climate change, I observed 
that for many Independents, 
your local communities’ needs 

are merging with wider responsibilities 
that impact us all. At Golden Charter 
we’ve been very aware of our own 
responsibility to customers and funeral 
directors in the lead-up to FCA regulation 
– but how does that responsibility 
manifest itself?

Reassurance
Funeral plans have always been about 
reassuring families: they’re a way to 
ensure that at the time of need, what’s 
important to someone has already been 
set out and paid for.

That’s why we have to be so vigilant 
about the changes in the market that 
come with regulation. The FCA’s changes 
will leave us with a stronger, safer group 
of plan providers, and we don’t want any 
disruption on the way which may strip 
families of their confidence in plans.

Many of you will have noticed 
some initial signs of disruption, such 
as planning firms which chose not to 
apply so will be transferring customers 
or winding down. These naturally make 
for big news stories in the sector, but 
what is the impact on customers? It’s 
vital that families understand that the 
market as a whole is strong and safe 
under regulation. It’s reassuring for 

them to see that providers like Golden 
Charter are well prepared, and working 
closely with you to keep delivering the 
best outcomes for them.

Fundamentally, and particularly for 
Independents becoming Appointed 
Representatives, your values mean that 
for many customers, taking a plan out 
with you will work effectively just as it 
has before.

So far, Appointed Representative 
status is by far Independents’ most 
popular choice. Applications to Golden 
Charter are coming in daily, with more 
than 500 in by early February. If you have 
applied, you have access to our full range 
of support, including webinars helping 
you through the FCA’s approval process.

Those yet to apply can get the ball 
rolling at any time by talking to your 
Golden Charter business manager. We’ve 
had really positive feedback, so in this 
area let me reassure you: we have a clear 
process for the months leading up to 
regulation, and hundreds of your peers 
are already well down that road.

Emerging trends
In my environmental article, I talked about 
families’ evolving needs: particularly how 
our research showed large scale changes 
in how 45-60 year olds view the world. 
Those changes focused on climate change, 
waste, and company ethics.

SAIF underscored the point in last 

month’s SAIFInsight, calling out the 
sector’s increasing focus on sustainability 
and initiatives like the Environmental 
Stewardship Group. Meanwhile SAIF 
Digital highlighted a separate trend, as 
Declan Maguire noted the measurable 
shift towards online searches for funeral 
directors.

Such changes are everywhere, led by 
a focus on families’ needs. Research is 
bearing these trends out, whether they’re 
green issues, regulatory changes, or shifts 
in customer behaviour.

A new era
It’s a time of changes large and small; 
we’re truly moving into a new era in 
funeral planning. So it’s vital that families 
are reassured throughout this change, 
and that you yourselves are confident in 
how you’ll work with your plan provider 
going forward.

One thing hasn’t changed: we’re here 
to support and inform our independent 
partners. Get in touch with your 
business manager and we’ll work to do 
that as we always have – we can’t meet 
our responsibility to families without 
also meeting our responsibility to 
Independents.
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Reporter THE DIAMOND PARTNERSHIP+ SCOTTISH 
INSPECTIONS + GREENWASHING + THE 
PARTNERSHIP PODCAST + DIARY DATES

Signing the Diamond 
Partnership were (back row L-R) 
Sean Martin, Ed Lane, Head of 
Operations for Westerleigh and 
Astrud Matanle, a Westerleigh 
Regional Manager (front row 
L-R) SAIF CEO Terry Tennens, 
Westerleigh Group CEO Debbie 
Smith and Steve Wallis, 
Commercial Director  
for Westerleigh Group and  
CEO of Distinct Cremations

SAIF members have a new tool in 
their armoury thanks to a new 
partnership with The Westerleigh 
Group and Distinct Cremations.

The deal, struck in February by 
National SAIF Executive members Sean 
Martin, Jeremy West and SAIF CEO Terry 
Tennens, secures preferential rates for 
all SAIF members offering unattended 
direct cremation packages to families.

This move marks an important fight 
back against the current rise in online 
direct cremation companies. The market 
has been boosted by the restrictions 
around COVID-19 and the perceived low 
cost of a ‘direct’ funeral, which last year’s 
Church of England survey highlighted as 
the major motivator for consumers. 

“Direct Cremation sometimes isn’t 
right for everybody,” says Sean Martin, 
Head of Operations at Peasgood & 
Skeates Funeral Directors. “Families are 
unaware that with some of the major 
online companies the deceased gets left 
in hospital for extended periods before 
being taken many miles away from 
their family for cremation. However, just 
23% of families opting for unattended 

THE DIAMOND 
PARTNERSHIP 
OFFERS DIRECT 
CREMATION AT 
THE SAME PRICE 
AS ONLINE 
COMPANIES

Direct Cremation believe that their local 
funeral director could provide the service 
– that means 77% of those consumers 
go straight online and do not give local 
family funeral companies a chance.”

The Diamond Partnership will offer 
families a local point of delivery and care 
from a family owned business that knows 
their community, but at a comparable 
price to the large online companies. 

“But more importantly, this 
partnership allows SAIF members to 
compete on a local level with national 
online providers at a comparable 
price point and try to attract the 77% 
of consumers into their funeral homes 
to talk about their needs. Sometimes 

a simple or traditional funeral might 
be a better option for families,” adds 
Sean, “but success comes from using 
the Partnership pricing effectively to 
compete, and being on the forward foot 
in letting your community know you 
offer direct cremation via your website, 
social media and advertising.”

Westerleigh had initially faced 
resistance from members at a SAIF 
Regional Meeting regarding their decision 
to launch Distinct Cremations, which 
would have been in competition with 
Independents. It was on reflecting on that 
meeting that Westerleigh acknowledged 
the support Independents had given its 
group over the years, and that the sector 
faced a common threat from online direct 
cremation providers.

“Westerleigh then had the good sense 
and the probity to come and talk to 
SAIF in a meaningful and diligent way,” 
says Sean, “which is why we are where 
we are now. This is a very, very good 
outcome for the independent funeral 
profession and for all SAIF members.” 
For full details go to the members’  
area at www.saif.org.uk

SAIF signs a great 
deal for Independents
The Diamond Partnership brings SAIF, the Westerleigh Group, and Distinct Cremations together
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Personalising

We are now offering engraving on a wide range of our wood and stone products.

Please get in touch for more information!
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SCOTTISH INSPECTIONS  
SET TO INCREASE

Despite the pandemic, Scotland’s 
Inspector of Funeral Directors 
carried out four introductory 
visits to funeral directors in 

2021 according to his latest report. 
He anticipated more visits to funeral 
directors and crematoriums as 
restrictions were reduced.

The report came from the Inspector  
of Burial, Cremation and Funeral 
Directors, Professor Gordon Findlater, 
covering December 2020 to 2021. 
Professor Findlater works alongside the 
Senior Inspector, Robert Swanson, whose 
annual report was released in October.

Professor Findlater’s report said: 
“There is no doubt that the pandemic 
has seriously impacted on the ability  
of both the Inspector and Senior 
Inspector to carry out their duties, 

particularly with respect to 
inspections of crematoriums. It is 
anticipated, however, that this will 
change as restrictions are eased.

“The future is still uncertain but 
with the Scottish Government Funeral 
Director draft Code of Practice currently 
undergoing revision, there is no doubt 
that the funeral trade in Scotland will be 
in a much better place in the future than 
it has been in the past.”

In addition to site visits, the inspector 
met with SAIF and various other bodies, 
to receive “an in-depth insight into how 
the funeral industry functions from the 
registering of a death to the cremation 
or burial of the deceased, and during a 
particularly difficult time”.

Professor Findlater also outlined the 
complaints that both inspectors had 

dealt 
with 
over the 
year, as 
well as 
calling 
out his 
involvement 
with Golden 
Charter’s 
Partnership Podcast 
(goldencharter.
buzzsprout.com) as 
a key additional duty.
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The Partnership Podcast has entered 
its third year and is reaching more 
Independents than ever.

Featuring short, incisive 15-minute 
interviews with people close to the 
funeral profession, the podcast is 
available on any device just by going  
to goldencharter.buzzsprout.com,  
or on most podcast apps.

With all 36 episodes available 
online, host Malcolm Flanders says its 
longevity is down to the topics it covers 
and its willingness to follow funeral 
directors’ current interests.

Malcolm said: “It’s not called the 
Partnership Podcast for nothing: our 
audience is made up of independent 
funeral directors. They’re the only 
people we make the episodes for, and 
the goal is to cover the issues that 
matter most to them at any given time.

“This can mean homing in on one big 
issue, like it did for the FCA regulation 

mini-series we broadcast initially 
in 2021. But it also means touching 
on a variety of subjects. We know 
Independents are business owners 
who have a lot more on their plate than 
just funeral planning. That’s why I end 
every episode with an invite to get in 
touch  and suggest a topic – and funeral 
directors have taken me up on that.”

It also means speaking to a wide 
variety of guests. In 2021, the podcast 
spoke to educators, clergy, coffin 
manufacturers, Golden Charter staff,  
and both of Scotland’s Inspectors of 
Funeral Directors.

“But our bread and butter is speaking 
to the funeral directors themselves,” 
says Malcolm. “Independents make up 
most of our guests, and sometimes we’ll 
bring a funeral director in alongside 
another guest, like when we brought 
Jim Auld into a conversation with the 
Church of England to get both sides’ 

views on how their relationship works.”
The regulation mini-series which 

ran from October to December 2021 
featured interviews with independent 
funeral directors, and it proved to be 
the podcast’s most popular run to date, 
racking up 600-plus downloads.

Malcolm said: “Those listens add 
up over time because the topics we 
talk about stay relevant. October’s 
first episode, where we spoke to our 
Director of Compliance, has all sorts of 
information and guidance that will be 
relevant right up to July if not beyond.

“The whole archive stays online: this 
year we’ve actually still been getting 
downloads of our first ever episode, 
and that first came out in 2019.  Clearly 
people are finding these topics stay 
relevant over the years.”

He added: “It’s about having a 
civilised conversation around a topic  
of relevance and interest to other 
funeral directors. Recording the episode 
over Teams means I can talk to people 
wherever they are in the UK, so it  
really is straightforward for any  
funeral director to get involved.”

Upcoming episodes will continue  
to touch on regulation and wider issues. 
The latest have featured digital support, 
research and insights into families, and 
of course dealing with the move to FCA 
plan regulation.

The full Partnership Podcast back 
catalogue can be found at goldencharter.
buzzsprout.com, and you can contact 
malcolm.flanders@goldencharter.co.uk 
with any thoughts for future editions.

A growing 
partnership
Golden Charter’s Partnership Podcast had a record year 
thanks to a wide range of guests and a focus on regulation

Total downloads in 2021 1,669  
Episodes released to date  36
Hours of content   8.5 
Average episode length  14 mins 38 secs 

Most popular episode      

The numbers 

Steps towards  
regulation with 
Maria Stibbards  
(November 2021)
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Our Growing Scatter Tube Range

- Up to 30 picturesque designs - In up to 7 size options
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What’s on? 
SAIF’s events...
May 11 
National Executive Committee Meeting 

May 11 
SAIF East Anglia Regional Meeting 
Bury St Edmunds, Suffolk

May 13-15 
SAIF Northern Ireland education 
sessions  
Belfast 

May 16 
SAIF Midlands Regional Meeting 
Waseley Hills Crematorium,  
Birmingham

May 18 
SAIF North East Regional Meeting 
Purves Regional Hub near Durham

May 19 
SAIF Yorkshire Regional Meeting 
Glasshoughton

May 25 
SAIF North West Regional Meeting  
Hallidays, The Wirral

See www.saif.org.uk for full listings  

L-r: Simon Adcock 
and James Gardner

INDEPENDENT STRIKES DEAL
A capital injection from Reward Finance 
Group has enabled husband and wife 
team, James and Charlotte Gardner, of 
Rebiere Holdings in Kent to purchase 
Hogben & Partis in Faversham. The pair 
bought 245-year-old Viner & Sons in West 
Malling last year and have an ambitious 
plan to acquire more funeral homes.

James’s association with Viner & Sons 
goes back to his teenage years when 
he used to clean the funeral cars before 
setting up a trans-Atlantic company.

He has drawn on his experience and 

identified funeral homes where 
directors are working well past 
retirement age and welcome the 
opportunity to sell a business to a 
company sharing their principles  and 
safeguarding their staff. 

James Gardner said, “Reward has  
a really refreshing approach to finance, 
like old fashioned banking,” says 
James. “They get to know you, buy into 
your vision, and build a relationship 
rather than making decisions based 
purely on  a spreadsheet.”
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‘Eco-friendly’, ‘green’, ‘sustainably made’, 
and ‘conscious’ claims will now be more 
closely scrutinised with the introduction of 
the Competition and Markets Authority’s 
(CMA) Green Claims Code.

The ‘Green Code’ has six guidelines 
– principles  to help businesses when 
advertising their green credentials:
 ■  Be truthful and accurate
 ■  Be clear and unambiguous
 ■  Do not omit or hide important relevant 

information
 ■  Comparisons  must  be  fair  and 

meaningful
 ■  Claims must consider the full life cycle 

of the product or service
 ■  Claims must be substantiated

Consumers are guided by claims, and 
many rely on guidance from the suppliers 
of the goods. Their accuracy is critical 
when making choices and ‘green’ claims 
are no different. The announcement by 
the CMA recognises this, and those who 
do not comply risk reputational damage 
and potential action.  

What is likely to happen after an initial 
bedding-in period? The reputational risks 
here are very real. The CMA will carry 
out a full review of misleading “green” 
claims. The ethical consumer in the UK is 

reported to be worth £121bn a year – a rise 
of 24% from 2019 to 2020. The options are 
across all sectors, from ethical investments 
to ‘green power’ options, organic and 
ethical food choices and ‘green services’ 
which includes funeral choices.

Funeral choices already exist. Many 
choices in the market are labelled 'green’ 
or ‘eco’ which may well be considered 
misleading, because the suppliers or 
manufacturers don’t have the proof to 
substantiate the claims. Beware it won’t 
just be the words, as it will in all probability 
include how the product is represented. If 
companies put emblems such as leaves 
and trees next to a product, it will have to 
be representative and be supported with 
accurate data.     

Launching a ‘green’ range of coffins? 
By my interpretation of the rules, 
companies will need to reference reasons 
why the range is greener than others you 
offer, or those of your competitors.

The Advertising Standards Authority 
(ASA) has announced it will be issuing its 
own guidance covering net-carbon claims, 
waste claims, recyclable claims, and 
biodegradable claims across all sectors.    

‘Greenwashing’ is a term used to describe 

vague and inaccurate claims. It undermines 
those making genuine advances to help meet 
the targets the UK Government agreed to at 
the United Nations COP 26 Conference. The 
CMA’s interest and firm notice on these issues 
is welcomed by those who have genuinely 
innovated and made investment in being 
more environmentally efficient. Consumers 
stand to gain since claims will be based  
on reality.  

Greenwashing: 
CMA puts businesses on notice

ABOUT THE AUTHOR 
Julian Atkinson is Managing 
Director of JC Atkinson, an award- 
winning, eco-friendly company, 
which is Fairtrade, FFMA, Forest 
Stewardship Council® Certified  
and a Carbon Trust Standard bearer. 

“REPUTATIONAL 
RISKS HERE ARE 
VERY REAL”

The Competition and Markets Authority has warned businesses that they have to make sure their 
environmental claims comply with the law, writes JC Atkinson Managing Director, Julian Atkinson
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As SAIF’s National President Mark Porteous passes the reins of office to  
Jo Parker, we catch up with the pair to talk challenges and triumphs

THE HANDOVER
W

hen the SAIF AGM 
Banquet Weekend 
begins at the Dalmahoy 
Hotel & Country Club 
on March 17, Mark 
Porteous will breathe 
a sigh of relief. Not 
just because he has 

played a large part in organising the 
event, but because it will be his last 
official role as National President of 
SAIF, a position he has held for an 
unprecedented two years because 
of COVID. 

Jo Parker has been in the wings 
for those two years, with the pair 
working closely to advocate for 
members and drive SAIF forward.
SAIFInsight caught up with them 
on the eve of the handover...   

Mark, you became President a 
week after COVID hit, so it has been 
an unusual time to say the least. 
What have your highlights been?
Mark: “There’s no doubt about it, 
it’s been a difficult term. I could still 
meet members in year one, but it was 

online. The highlights for me have 
been meeting members, particularly 
face to face. If Jo gets the chance, she 
can go and meet members in their 
own premises and see what they 
do, what help they feel they need 
from SAIF, what they’re expecting 
from you as their President. Another 
highlight was the way we rose to 
the challenge, I think SAIF, myself, 
Jo and Mark Horton stepped up to 
the plate. Normally the President’s 
role is very much an ambassadorial 
one but that changed for us, and 
we contributed a lot to SAIF’s 
communications and information 
during COVID. I also did a challenge 
last summer which almost killed 
me – climbing hills for my chosen 
charity, Winston’s Wish. That was a 
real highlight for me because nobody 
thought I would complete it, and we 
raised £13,500. I also met Princess 
Anne recently in my final official job, 
which was a high point – a good way 
to sign out from the role.”

What advice would you give to  

Jo going forward?
Mark: “Jo comes from a family of 
presidents, so I’m sure she’s getting 
plenty of guidance already. I’ve 
spoken to Jo briefly about this, 
though, and getting the diary and 
timetable in order is essential. 
It’s full on. I can only say enjoy it, 
though. It will be a shorter period 
than mine, although I’m glad I did 
have two years as I would have 
regretted finishing at the end of  
year one because it was so 
restricted. And that caused issues 
for Jo in terms of her plans – not 
least her dad’s 80th – and I do 
appreciate Jo stepping aside so  
I could have two years. As I was an 
ambassador for SAIF I had to hold 
my tongue sometimes, so that would 
be something I’d say to Jo because 
she’s not very good at holding her 
tongue.”
Jo: “Ha! I’m not!”

How big is the role?
Mark: “It’s very busy. Jo’s been at 
all the meetings, including SAIF 

EVENT OF THE YEAR
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business meetings, resilience 
groups, Government stuff – it has 
been full on. I’m also still part of 
the Scottish Executive so I’ve had 
meetings and some ambassadorial 
roles on that side too. Jo and I are 
also involved in the HR activities  
for SAIF. Would you agree it’s pretty  
full on, Jo?”
Jo: “Well, I thought it was full on 
until I saw my diary for this year.  
It’s mad.”

COVID was a trial but it threw up 
a lot of opportunities in terms of 
learning, didn’t it? 
Jo: “Yes, my local resilience forum 
has only just stopped meeting, so 
we’ve been all the way through 
this. There’s now a different sort 
of appreciation for our profession, 
and an understanding by central 
Government that funeral directors 
are needed in a pandemic, and 
we need to be in the room. At the 
beginning, there was no appreciation 
for what we were doing. Every death 
that happened within the past two 

years was under those restrictions, 
and we were dealing with such sad 
situations. And all we got was the 
CMA report. There was no applause, 
not even a mention. I think the 
binmen got mentioned about ten 
times by Boris and we didn’t get one. 
There was a lack of understanding 
of what funeral directors were 
doing. A few vicars acknowledged 
our work, but actually we needed 
bigger recognition. I found with the 
Kent resilience forum that we are 
now completely in the loop for every 
decision that’s made and they’ve 
referred back to us on everything. 
In general, I think funeral directors 
have been amazing, thinking outside 
the box and working together. They 

haven’t put business first, whatever 
the media says about us and 
however the CMA has portrayed us. 
At no point during this last couple of 
years has profit come before families 
– it has all been about what was the 
best for the family. And what’s best 
for your staff and trying to juggle 
your staff and families during a 
pandemic is really tricky. That’s been 
my learning curve – how good the 
profession is. And it’s not an industry, 
it’s a profession without doubt.”

How influential is SAIF in making 
funeral directors’ voices heard?
Jo: “I think without doubt Terry 
Tennens has been amazing, and 
he, Paul Allcock and Joe Murren 

 THE HIGHLIGHTS FOR ME 
HAVE BEEN MEETING  

MEMBERS FACE TO FACE 
MARK PORTEOUS

Mark will pass the 
National Presidency 

to Jo at the end of the 
SAIF AGM Banquet 

Weekend 
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are some of the key people that 
have really got us seen by central 
Government. The profile of SAIF 
has really risen and we’re now a 
stronger trade association – we’re 
not the second one to the NAFD.”
Mark: “I would echo that, Jo. I 
started dealing with the Scottish 
Government six years ago and at 
that point, the NAFD was the focal 
point. But now they come to SAIF 
before they go to the NAFD, and 
we’ve got Scottish and National 
SAIF to work together, which has 
been another highlight of my term 
in office.”
Jo: “We couldn’t have done half the 
things we’ve done as an executive 
without the help of Scottish SAIF. 
Joe Murren and Declan Maguire 
have been absolutely outstanding 
and we have come together as two 
execs, which is a really powerful 
thing. I think SAIF has definitely 
come out stronger. The constant 
SAIF updates were precise and clear, 
and the members really did engage 
with that, saying how thankful they 
were for SAIF to get them through 
the pandemic and the CMA changes 
and everything else that’s going on.”

How important have the SAIF CMA 
and FCA Taskgroups been?
Mark: “Vitally important. The quality 
of the people that are on these 
things now is up there. In the last 
five years there has been a huge 
transformation in SAIF and the last 
two years has propelled us further 
in being recognised by Government 
at local level and central. I think one 
of the reasons the CMA struggles a 
bit with our industry – and they do 
struggle – is because of the quality 
of the guys that we have on the CMA 
Taskgroup. They ask them awkward 
questions and they’ve still not 
answered them. My personal opinion 
is that the CMA is used to dealing 
with big companies like the Co-op 
and Dignity and not 5,000 small 
companies, and our representatives 
made them aware of that. Truly, only 
SAIF can represent Independents. 
I’m a dual member, but if I had to 
choose, there’s no choice – it’d be 
SAIF all the time. I only really look at 

the local NAFD because it keeps me 
in touch with what’s going on. SAIF 
is the only voice for Independents. I 
think external agencies get that now 
and that’s due to the work of our task 
groups. Seven years ago, I don’t think 
SAIF would be recognised as much as 
they are now. What do you think, Jo?”
Jo: “No, I think we would have 
struggled a bit actually. The calibre 
of some of the exec members is 
amazing, and that goes for a lot of 
new independent funeral directors 
as well as they are more business 
savvy. That’s no disrespect to the old 
brigade but I think of Ross Hickton 
who has such a great business mind 
but he’s also a really good funeral 
director, and that’s the quality you 
get from the Independents. I know 
those Independents are also with 
the NAFD, but the NAFD tends 
to look after the bigger groups 
which are really just dependent 
on big management, whereas the 
Independents have lots of managers 
and directors who are bringing 

such a great presence to SAIF.”

There have been lots of 
technological changes  
in the past two years too.
Jo: “I was able to attend a Scottish 
SAIF meeting at 5pm, in my office, 
with a cup of tea. That would have 
been three days out of the office 
previously. I feel it’s now working on 
a hybrid system really nicely.”
Mark: “It’s certainly here to stay, 
it’s not going to change. If you look 
at my presidency without Zoom, 
Teams or Go To meetings, there 
would have been nothing there. It’s 
allowed me to communicate with 
members. There is a place for it 
and technology and innovation as 
a whole has been essential within 
our organisation, and the Slack 
forum, which Declan Maguire set 
up in Scotland, is getting rolled out 
in England. We will keep changing 
and evolving and with the CMA 
we will have to change as well, 
I’m confident the next generation 
coming through is going to take us 
to a different level again.”

What were your ambitions when 
you took on the presidency, Mark? 
Mark: “I was a bit apprehensive 
taking on the role. I did sort of pinch 
myself about how I got into this 
position, because I used to think 

 TRULY, ONLY SAIF CAN 
REPRESENT INDEPENDENTS 

AND BE THEIR VOICE 

 THE CALIBRE OF THE  
SAIF EXECUTIVE MEMBERS  

IS AMAZING 

MARK PORTEOUS

JO PARKER

Meeting Princess 
Anne on his final 
offical appointent 
was a highlight for 
Mark. 
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‘how did these guys do that? I don’t 
think I can do that.’ Others will judge 
if I’ve done it well, or not, but I tried 
my best and that’s all you can do. I 
didn’t have a legacy goal – I wanted 
to represent SAIF at a high level and, 
whenever possible, speak to people 
about SAIF and speak to members 
to make sure as an organisation 
we were strong as one, rather than 
being splintered. While together 
we can be very, very strong, we 
are 1,000 individual businesses or 
members, so it can be a weakness 
as well.”

Jo, what are your ambitions for  
the coming year? 
Jo: “I think it’s more of a personal 
challenge as well as a business 
challenge to take on a role like this 
because it doesn’t come naturally 
to everybody and it takes you out 
of your comfort zone as well. I’m 
really looking forward to visiting 
the members and for them to show 
off what they’ve got because they’re 
really proud of their funeral homes 
and what they’ve done and it’s great 
to get an opportunity to see them.”

You have big shoes to fill – not just 
Mark’s but your mum and dad are 
past presidents too…
Jo: “Mum was President in 2009 
and then dad in 2011, so yes, big 
shoes to fill. We are a single branch 

business doing about 300 funerals 
a year in our town in Kent and we’ve 
had three presidents for SAIF, so 
we’re proud of that. And it hasn’t 
just fallen on our plates, we all 
worked really hard for SAIF over 
the years. I’ve been on the exec for 
about 12 years. That’s a lot of time 
to put into something that you’re 
really passionate about 
because I think the 
independent sector 
is so important. 
Everybody 
thinks about 
their farm 
shop and 
their grocer, 
and I think 
the funeral 
sector is 
exactly 
the same – 
once they’re 
gone they’ll not 
come back. So, it’s 
great that I’ve got this 
opportunity to be President out of 
a tiny business, be recognised and 
appreciated by the rest of the exec to 
be able to have that position, but the 
flip side is it’s quite daunting. There 
isn’t one week in May that I’m in the 
office for more than two days. June is 
pretty much the same, so you’ve got 
to get your staff in place.”
What’s next for you Mark?

Mark: “I’ll still be on the National and 
Scottish executives and I’m on the 
Code of Practice group for Scotland, 
so I’m still going to be busy and 
active within the industry. Coming 
out of the presidency will allow me to 
express myself a little bit more  
– I won’t have to hold my tongue.”

Would you encourage other 
members to become 

President?
Jo: “Yes, to join the 

SAIF executive and 
do something for 
the for the industry 
is a great thing to  
do. Initially it’s  
not that much  
time out.”
Mark: “Years 

ago, I’d go to the 
Scottish meetings 

as a member, look 
through a door and 

wonder what they were 
talking about, never thinking 

that I would get into the Scottish 
executive then become Scottish 
President and then down to the 
National role. I’d encourage anybody 
to take part. If you’re in this industry, 
why wouldn’t you want to be 
involved?”
Jo: “Absolutely.”

Mark Horton will 
become 1st Vice 
President. 

The SAIF AGM Banquet Weekend>>
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Thursday March 17
Golf tournament, followed 
by the Scottish AGM and the 
inauguration of the new SAIF 
Scotland President, followed by 
dinner at your own leisure, with  
a St Patrick’s theme. 

HIGHLIGHT:  
PRESIDENT’S GOLF DAY
Due to popular demand, 
SAIFInsure will be hosting 
another President’s Golf Day on 
Thursday 17 – an excellent aperitif 
to the AGM Banquet weekend. 
This fun event, hosted by Gary 
Neill, is for golfers of all levels and 
everyone will get a fair chance to 
win a prize on the day.

Friday March 18
A packed morning of meetings for 
the SAIFCharter executive, plus 
some CPD and FCA training, is 
followed by a SAIF Digital training 
session led by Declan Maguire. 
The Associates’ Lunch will 
be followed by an afternoon 
of activities and talks by Life 
Ledger and Golden Charter. Our 
guest speaker, Craig Caldwell, 
past BIE President and owner of 
The MazWell Group will give his 
presentation at 4.15pm, followed 
by a Matthew Gallagher Award 
drinks reception and an evening of 
dining with entertainment from an 
Adele tribute act.

HIGHLIGHT:  
OUR KEYNOTE SPEAKER 
Craig Caldwell, CEO and co-
founder of The MazWell Group, 
will present ‘A Global Perspective 
of Funeral Services in the World of 
Biocides’.

Craig is a renowned 
professional in the funeral and 

THE BANQUET WEEKEND 
– WHAT’S IN STORE?

Mark’s final flourish will be the SAIF AGM and Banquet Weekend in Edinburgh...

embalming sector and has been 
involved in several Disaster Mortuary 
Operational Response Team (DMORT) 
efforts. He assisted at 9/11 in 2001, the 
Rhode Island nightclub fire in 2003, 
and the EgyptAir crash in 2016. He 
also served as Region I Commander for 
DMORT and is a past National President 
of the British Institute of Embalmers. 
Craig has given presentations on a  
wide range of topics on embalming  
and funeral service internationally.

The MazWell Group is recognised  
for improving the equipment, 
instruments, and embalming products 
necessary for the correct conservation 
treatment of a deceased body. The 
company is based in Hampshire,  
with divisions in Germany and  
Australia and 15 international 
distributors. 

Saturday March 19
The Annual General Meeting will be 
followed by a question and answer 
panel and a SAIF NextGen meeting. 
then there will be time to enjoy lunch 
and experience some of the leisure 
facilities the Dalmahoy has to offer.

Saturday evening is the banquet 
where formal attire is required. This 
promises to be fun-filled and for 
those night owls, the customary 
supper of egg and bacon rolls will  
be served.

Sunday March 20
In the morning, Mark Porteous  
welcomes the 1st Vice President,  
Jo Parker, to take the reins as 
National President.

On the Saturday afternoon, from 
2.30–3.30pm, there is 
an opportunity to meet 
the team and interact 
with other NextGen 
members, share 
thoughts and ideas, 
and enjoy informal 
discussions. It is also 
an ideal opportunity to 
introduce prospective 
members of your 
company who may 
benefit from being 
part of the NextGen 
programme. 
   Following a short introduction 
from the NextGen leadership team, 
James Gardner, Managing Director 
of Viner & Sons Ltd and Hogben and 
Partis Ltd, will give a presentation 

on leadership and goal setting.  
James has been 

in business for more 
than 20 years and has 
successfully set up 
several new companies, 
including one in America.  

He says: “I’m on a 
mission to help grow 
the next generation 
of amazing leaders 
and love working with 
people to help them set 
and exceed their own 
‘Amazing 3D Goals’.  

“I believe it is our duty 
to protect the history and prestige of 
the funeral profession, while looking 
for ways to improve things for our 
team members and the families we 
are privileged to serve.”

James Gardner

SAIF NEXTGEN’S SPEAKER

EVENT OF THE YEAR
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Above: guests  
arrive for dinner

Above, right: cheers 
to a good night!

Left: Jo Parker 
introduced the 
seminar

Right: ceilidh fun  
on the dance floor

Below: 
having a laugh 

2020

BLAST FROM THE PAST
Pre-COVID, the last time we all got 
together was in Glasgow in 2020 



“ W E  TA K E  G R E AT  P R I D E 
I N  C O N T I N U I N G  T O 
O F F E R  H O R S E D R AW N 
F U N E R A L S ”

M Lucking & Sons was established 
in 1631 in Chelmsford, Essex, by 
carpenter William Lucking. The 
company, now run by William’s 
descendants Christine and her sister 
Jennifer, has retained its carpentry 
arm and is recognised as one of the 
oldest businesses in Chelmsford. 
SAIFInsight spoke to Christine to 
find out more...

“My sister and I run the company because 
my father didn’t have any sons, and we are 
a fully family business as we have Darren, 
Roy, Sarah and Calum, Roy’s son. 
    We don’t have an exact date for when 
the business began, but we have traced the 
family back to my great-great grandfather, 
who was William Lucking. He was in 
Little Waltham, the village just outside of 
Chelmsford, and he was the local carpenter 
and, like most funeral directing businesses, 
it started that way. As the village carpenter 
he would have made the coffins and these 
would then have been transported on a hand 
beir and walked to the churchyard for burial. 

We then go back to the late 1800s when 
my grandparents bought land here in New 
London Road, Chelmsford, and they had a 
house and workshop built in about 1887 and 
we’ve been here ever since. 

The detached Victorian house is on 
quite a bit of land with a long driveway 

to it and other buildings, so we have a good 
set up. Darren, my father’s second nephew, 
lives in the property and over the years, 
we’ve taken over some of the ground floor 
of the house and the rest of the business 
carries on in other buildings around it. 

On the site we have our original workshop 
where Martin our resident master carpenter 
works – he’s been with us since he left school 
and he is now in his early 60s. Initially, he 
made coffins but that side of the business 
has gradually gone into bespoke joinery, and 
he now makes items for craftsman builders 
such as staircases, door frames and windows, 
and that’s more revenue for the company as 
well as a link to our roots. 

The company name came about when my 

father lost his father, George Lucking, when 
he was just four years old. The M Lucking 
stands for Mary Lucking, and the sons were 
my father and Darren’s grandfather. When 
George died, Mary carried on the business, 
and in those days it would have been quite 
something for a woman to have owned a 
funeral business. Her two oldest sons helped 
her but at that time there probably wasn’t 
enough business to support everyone, so 
Darren’s grandfather worked for the Co-op 
funeral services in Chelmsford, and he ran 
that business until he retired. 

My father, Mary’s youngest son Gus, took 
over from his mother when she died in 1964 
and he didn’t change the name. At first he 
did it part-time as he carried on working 

Christine’s father Gus Lucking leading 
the procession at a local police officer’s 

funeral at Chelmsford Crematorium
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TAKING THE             
LONG VIEW

SAIFInsight meets three Independents with an amazing  
heritage to draw on as they face the future...



for the builder in Chelmsford he was 
employed with at the time. He was doing 
the funeral arrangements in the evenings 
and at weekends, and they would allow him 
time off to conduct funerals, but he soon 
went into full time funeral directing. Gus 
was by then a master carpenter and joiner, 
so he introduced bespoke joinery alongside 
the funeral business.  

I’ve only been heading it up for the past 11 
years and I was working in local Government 
at first, so, like Dad, I would be at the day 
job all week, then working weekends on the 
administration, along with my sister.  

We do promote our heritage, we’re 
proud of it, and we had new signage put up 
at the front of our premises two years ago 
which says how old we are. And we’ve been 
recognised by the Chelmsford Chamber 
of Commerce as being one of the oldest 
businesses in town. We also take great 
pride in the fact that some of the funerals 
are horsedrawn, and we still offer these. A 
lot of people think it’s travellers who have 
those types of funeral but that is not the 
case. We had a horsedrawn funeral for my 
father and other family members. In latter 

years we’ve come into the 20th century in 
terms of technology, which has been the 
biggest change. Roy’s son Calum entered 
the business just over two years ago and 
since then we’ve really moved forward 
with that. We had to modernise. You’ve 
got to keep up to date.

Two and a half years ago, we did 
major building work to add new offices  
and cloakroom facilities, and the original 

office has become a client room with soft 
furnishings, just like being at home – a nice 
area for people to come into. 

We also took on some more premises 
for storage and car parking and, to be 
honest, if we hadn’t taken that on we 
would not have been able to cope in the 
pandemic situation. 

It has been a tough two years, as I’m 
sure all funeral directors have found. 
Dealing with the families has been very 
stressful. But our motto is ‘let our family 
look after your family’ and we do get very 
good feedback which we pride ourselves 
on. Every funeral is individual and 
important to us.”

 WE DO 
PROMOTE OUR 
HERITAGE – WE 
ARE VERY PROUD 
OF BEING ONE 
OF THE OLDEST 
BUSINESSES IN 
CHELMSFORD 
Christine

Top: George & Mary Lucking 
Bottom (l-r): Darren, Sarah, Calum 

and Roy

Christine (left) and  
her sister Jennifer

The family is 
proud to offer 
horse drawn 
funerals
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“ W E ’ R E  S T I L L  I N  T H E 
S A M E  P R E M I S E S  A S 
W E  W E R E  A  H U N D R E D 
Y E A R S  A G O ”  

H Biffen & Sons Ltd was 
established in 1920 by Harry 
Biffen, who launched a taxi and 
limousine business in Bridgwater, 
Somerset. Now Harry’s grandson 
John, and great-grandaughter 
Sarah, run the funeral home and 
maintain Harry’s love of cars. 

“My grandfather was a taxi proprietor 
and bought a hearse and limousine and 
became what they called at the time a 
carriage master to a funeral directors. 
A lot of the funeral directors were 
undertakers and did other work – they 
were vicars, carpenters or joiners – and 
some were just working in the back  
of their shops. When we were at the 
height of being carriage masters, we 
were providing 13 funeral directors 
with our vehicles. It was a small family 
business run by my father, my father's 
brother, and granddad to start with. I 

came along when my father's brother 
retired, a long time ago. 
   When Dignity started to buy up 
funeral directors in our area, there 
were fewer and fewer funeral directors, 
so we became an Independent in our 
own right in 1996. Now there’s just me 
and Sarah as directors of the company 
and we’re still in the same premises as 
we were a hundred years ago.

We ended up having a main hearse 
and a small hearse, and father was also 
buying and selling hearses – he’d buy 
them and do them up and sell them on.
   I was always nothing to do with the 
business at first – I worked in the motor 
trade, employed by Ford for 22 years, 
and they put me where I am today. I 
earned a lot of money back in the ’80s – 
I’m earning a lot less now! 

When I worked for British Leyland, 
I sold my very first car to a family, and 
by chance, the day we became funeral 

directors in our own right, I looked 
after the same family. 

We have grown because we invest. 
Hearses and cars and limousines aren’t 
worth anything. Nobody wants a hearse 
unless it’s for banger racing, but we’ve 
kept them and we still use them. 

When my grandfather lived in this 
area and sold the house, he kept the 
garden and there are 15 vehicles in one 
garage. If somebody was to ring up and 
say ‘Can you supply me a limo because 
mine’s broken down?’ we can help. Also, 
when they’ve just started up and they’ve 
got no capital to buy a hearse, we’re 
here to help them out.

The cars and hearses we have in our 
collection have value, but a car is only 
worth what someone would pay for it 
when they want to buy it, not what you 
want for it. I love them, though, and I 
got a good deal on insurance through 
SAIFInsure. 

We have hearses and limousines in 
the Queen’s colours of claret red – a 
Daimler hearse and limousine – black 
Jaguars, black Daimlers, black over 
carlton grey Daimlers, and a black 
Rover 75S hearse – all British vehicles. 
We also have a Mercedes Vito closed 
hearse and removal vehicle because 
some Polish people in our community  
prefer a closed hearse. 

We've been very fortunate and very 
successful in regards to being a funeral 
director because we’ve been here so 
long. We’ve been involved with things 
that go on in the town, too, helping 
people with different things, but we 
don't like recognition of it. 

You know, if a PA system in a church 

Top left: Sarah and John
Left: The Van Den Plas  
Princess hearse, which is paired 
with a matching limousine

Two of the six 
wedding cars 
John owns

2 2

HERITAGE



was needed, we've contributed to that, but 
if anybody asks me, I deny it. We don't 
sponsor, we help. When the local netball 
club ran out of money to be able to rent 
the pitch they play on, we helped so they 
could carry on doing what they do.

My father was still driving at ninety 
years of age – in fact he went into hospital 
with breathing problems and they told him 
his heart was worn out because he never 
retired. He just carried on working. When 
it came to us looking at the business, my 
wife said what about Sarah? I said she was 
too young but that’s how it started. She 
came on the scene and she’s made a great 
start here. She does her own thing.” 
 
Sarah: “The company has a bit of an 
ethos. Before you join, you have to make 

your own path and friends. So, dad set 
his life up and did his thing and made 
his friends and met people in different 
circumstances, but I ended up coming 
into the business at an earlier age than 
dad because granddad was getting old 
and mum got diagnosed with cancer. 
But you’ve got to live before you end 

up working like 24 hours a day, seven 
days a week. You are the ringmaster of 
everything. If you follow what's going on 
in the ring, you should be doing the job 
and you're in control when you want to 
be. That’s how things run smoothly. 

Our ethos is clear: allow our family to 
care for yours.”

 NOBODY 
WANTS A 
HEARSE UNLESS 
IT’S FOR BANGER 
RACING, BUT 
WE’VE KEPT 
THEM AND WE 
STILL USE THEM

These cars are from  
John’s personal collection.
Left: An Austin FLI Hire  
car and a green Austin  
10 Cambridge. 
This pic: An Austin  
10 Conway - one of  
only 13 in existence

SAIF National President 
Mark Porteous visited 
John late last year
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“ W E  H AV E  C A R R I E D 
S O M E  T R A D I T I O N S 
F O R WA R D  T O  T O D AY ”

Christophers’ Family Funerals was 
established in the Devon village of 
Bickington in 1846, and the family 
vocation has passed from father to 
son – and now son-in-law – for five 
generations. Tom Meek, who now 
runs the Independent, tells  
us the story...

“We were originally founded in 1846 by 
a man named Henry Christopher, who 
was a wheelwright, which was quite 
a traditional route into undertaking. 
That was passed down through the 
generations to Frederick Williams, my 
wife Caroline’s father, and now I run  
the company on the family’s behalf. 

I met Caroline at university and I 
came down to stay with her and her 
family and the gravediggers were off 
that week, so her dad asked me to dig a 
grave for him and that’s how it started. 
In 2001, while we built a house in 
Devon, we lived with Caroline’s mum 
and dad for a while and Caroline said 
‘Tom’s not helping, OK?’, but I think it 
was on our third or fourth night that 
there was a knock at the door and her 
dad was asking for help. After that I 
was helping with bearing, removals, 
stonemasonry... everything.

My father-in-law can remember the 
days when pitch tar was used in coffins 
and it would leak out on their clothes 
when they were taking the coffin 
into the crematorium, so times have 
changed. There are some traditions that 
we’ve carried on, though, particularly in 
terms of respecting the families. Each 
time we do a removal from a home or 
residential home we always make sure 
we leave the room exactly how we 
found it and make the bed. 

We now live on the plot where 
Henry Herbert Christopher grew 
his vegetables – he was nicknamed 
Hedgehog because he was such a 
prickly character! – and we have 
built the business to include two new 
premises with a chapel of rest.

In 2007, we opened a shop on Wall 
Street, and then in 2012 we bought 
an old SouthWest Water pumping 
station which is now a mortuary and 
a chapel which seats up to 50 people. 
That allows us to hold services without 
the pressure of a 25-minute commute, 
which helps families. 

A lot of families in the area come 
back to us, and we have all the records 
dating back to about the 1960s. We can 
look up people’s grandparents and get 
all of the details of the service, where 
the burial or cremation took place and 

all of the hymns that were sung, what 
the newspaper announcement said and 
where the wake was held. That can be 
reassuring for some families and they 
often use it as a starting point for how 
they want to remember their loved one.

The whole market has changed, 
though, because people are moving 
away. They are also shopping around 
online, so we’ve had to respond to that. 

There’s a lot more expectation about 
what a funeral should be now. My 
father-in-law’s role was simpler – meet 
the family, set a date and time, get it in 
the newspaper, and order the flowers 
–and everthing was done well before 
the date. However, since COVID started, 

there’s been a lot more technology 
involved and that adds a lot more 
pressure for us on the day.

The amount of flowers at services 
has decreased too, and people are 
moving away from traditional Victorian 
funerals and wearing black – it has gone 
from a mourning to a celebration of 
people’s lives.

We’re all individuals, so we offer a 
price guide for traditional cremation, 
direct cremation, and an unattended 
cremation, allowing the family to come 
and visit their loved ones in the chapel 
of rest.

People often want to write a letter 
or postcard and place it in the coffin. 
They get comfort from that, and as we 
are part of the community, we want to 
look after them and for them to be able 
to respect their loved ones and mourn 
them in the way that they want. I think 
that’s very important.”

 WE HAVE 
FAMILY RECORDS 
DATING BACK TO 
THE 1960S 

Four generations (l-r): 
Frederic, Frederic William 

(baby), Frederic Herbert 
and Herbert Henry
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Allsops are excited to announce 
that they are now offering a 
personalising service on a range 
of their products. This service 

had previously been available on a limited 
third-party basis, but now the entire 
process has been brought in house. This 
has resulted in a faster turnaround, more 
flexibility, and a wider range of products to 
personalise. 

The range includes many wood products 
such as ashes caskets, mounts, crosses, 
picture frames, heart keepsakes, memory 
candles, etc.   

We can be more creative, more personal, 
and really tap into the essence of the loved 
one that the family wants to remember 
them by. Lyrics to a song, a sentimental 
emblem, perhaps a sweet nickname, or a 
memorable saying are all things we can 
add to help the family of loved ones passed 
to feel comfort in their grief.  We know 
nothing can make the grief any easier, but 

it’s the little things that still make you feel 
connected that can really help.

We feel passionately about this service 
as it has been a year of loss for us at Allsops 

too. Sue Allsop tragically and unexpectedly 
passed away in June 2021.  Not only was 
she a beloved mother to Harry and Dolly, 
grandmother, and wife to Garry Allsop, she 

was also one of the founders and directors 
of Allsops, and supported Garry in his 
endeavours to grow the business. This 
personalising service was her final idea, and 
that is why this new service is as important 
to us, as it is to the families we hope to 
help. 

Alongside engraving, Allsops also offer 
personalising on umbrellas and velveteen 
products. They can print company names 
and logos onto umbrellas with striking 
results, and feedback has shown that 
printed umbrellas are more likely to stay  
in the possession of the business! 

Allsops would like to encourage 
feedback from customers as to what new 
or existing products they would like to 
see their business name on. Together we 
can develop some fantastic, personalised 
products. Help us help you.
For more information call  
01903 213991 or email  
info@allsops.net.

UP CLOSE AND 
PERSONALISED
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FCA 
REGULATION

Celebrating 600 conversations
It’s been four months since we took 
the second step forward in our 
Pathway to Regulation by making 
our Appointed Representative 
a n d  I n t r o d u c e r  A p p o i n t e d 
Representative application process 
available.

We’ve had an overwhelming 
response from funeral directors, 
having spoken with more than 
600 firms and received hundreds 
of applications; all from funeral 
directors keen to now embark on 
their Financial Conduct Authority 
(FCA) journey with us. 

The vast majority of applications 
we’ve received are from funeral 
directors wishing to carry on 

speaking with families about 
the detail of their funeral plans 
a n d  b e c o m e  a n  A p p o i n t e d 
Representative. We’re delighted that 
our partners are so engaged with 
FCA regulation and that so many 
are reaching out to us proactively, 
eager to move forward.

We’re here to help guide you 
through the process and help you 
make the most suitable choices for 
your business. When you speak with 
your business manager, they’ll give 
you all of the information about the 
two distinct routes to regulation to 
help you choose to become either 
an Appointed Representative 
or  an Introducer Appointed 
Representative.

TAKING ANOTHER 
STEP ON THE 
PATHWAY TO 
REGULATION
Discussing the positive response  
from funeral directors since the launch  
of Golden Charter’s second step on its  
three-stage Pathway to Regulation…

Mark 
Moran 
Director  
of Sales at 
Golden Charter 



By joining hundreds of your peers in 
submitting, you can relax knowing your 
application is in hand. Doing so now will give 
you ample time to complete the due diligence 
checks required by the FCA comfortably 
ahead of 29 July. Once we’ve received your 
completed form there’s nothing more for 
you to do until our professional regulatory 
partner contacts you with the next steps, so 
please rest assured you are doing everything 
you need to.

Partnering for success
We understand that for some, this 
may seem like a tumultuous time for 
Independents, but we’re here to make your 
Pathway to Regulation as straightforward 
as possible. We’ve enlisted the help of 
UKGI, our expert regulatory partner, 

 WE’RE HERE 
TO MAKE YOUR 
PATHWAY TO 
REGULATION  
AS STRAIGHT- 
FORWARD AS 
POSSIBLE 
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with more than 17 years of experience 
in guiding non-regulated firms into a 
regulated environment. They’re working 
with us to make your journey to FCA 
regulation as smooth as possible.

After you’ve submitted your completed 
application form to us, UKGI will be in 
contact with you to safely gather all of 
the information the FCA requires. They’ve 
already started speaking with some of our 
partners who applied early on, making now 
the perfect time to submit your application 
form and be ready for UKGI’s call.

As we navigate this next step it ’s 
important to remember that regulation is 
there to protect the families you serve and 
is an extension of the customer focused 
principles independent funeral directors 
already work to. Golden Charter was one 
of the first funeral planning companies 

to apply to the FCA to become directly 
authorised. Our FCA application is 
progressing well and we, and our funeral 
director partners, are well placed to meet 
the new regulatory standards.

Support for all
You might be surprised at how little time 
it takes to complete and submit your 
application, with much of the information 
required already known to you, being about 
your business. Your business manager can 
walk you through the form or provide 
you with a handy completion guide to 
work through in your own time. You can 
familiarise yourself with these documents 
at mygoldencharter.co.uk/regulation

We understand that each firm is 
different and so we’re here to offer tailored 
support to you and your business every 
step of the way. Once you’ve submitted 
your application, you’ll have access to our 
exclusive regulatory webinars we hold for 
funeral directors during step two of their 
Pathway to Regulation.

If you’d like to continue offering 
funeral plans to your families without 
interruption following July 29 of this year, 
take the next step today. Speak with your 
business manager or email regulation@
goldencharter.co.uk.

Turn the page to see the benefits 
of Paperless Applications
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We commissioned independent 
research to find out what customers 
really think of paper versus online. 
The results are very reassuring…
 ■  87% agree that online systems  

are faster than paper systems
 ■  80% agree paper systems are  

now uncommon
 ■  69% think that companies with 

online systems are more efficient
 ■  71% think that companies with 

paper-based systems are ‘old 
fashioned’

Our Paperless Applications system  
at mygoldencharter.co.uk offers  
a secure end-to-end process, helping 
you provide your customers with  
an even safer, more convenient  
and efficient service.

We’ve had great feedback from 
funeral directors who tell us the 
system is super-fast and intuitive. 
And when it comes to how customers 
feel about applying online, our latest 
independent research results couldn’t 
be more encouraging.

So what can you look forward  
to when you make the switch?
1. An easy first step to prepare for 

regulation. Using our paperless 
service puts you in the strongest 
position to transition to Financial 
Conduct Authority (FCA) regulation 
– with prompts and checklists to 
guide you confidently through the 
requirements. 

2. A simple process that’s available 
online, anytime, via your desktop or 
mobile – supported by an intuitive, 
efficient design based on your 
conversations with families. 

3. Updated features, including a brand 
new payment option that allows 
customers to make secure card 
payments online. 

4. A streamlined, end-to-end user 

experience that reduces the risk  
of error or delays in processing  
an application. 

5. Increased levels of customer 
satisfaction with faster and more 
secure processing of their plan 
application. 

Ready to get started? 
To get started with Paperless 
Applications, simply visit the new  
and improved mygoldencharter.co.uk 
and follow our straightforward guide. 
If you feel you’d benefit from training 
before using the system, or would like a 
refresher, contact your business manager 
– they’ll be happy to help.

Join our new weekly  
drop-in training sessions
If you or your team would like additional 
support to get started,  
you can also join one of our digital drop-
in sessions running every Thursday 
morning at 10am.

These informal sessions are designed 
for all users, regardless of your level 
of experience or confidence, with our 
experts on hand to help you get the most 
from Paperless Applications. To request 
a link to join, email us at paperless@
goldencharter.co.uk.

SECURE, PROFESSIONAL  
AND CONFIDENTIAL

ONLINE HAS THE EDGE
By Ciaran O’Toole, Director of Product  

& Innovation, Golden Charter

FCA 
REGULATION

Win an iPad Air for your business
For a limited time we’re also offering 
an exciting incentive for using 
it. For each paperless application 
you submit until 31 March 2022, 
you will be automatically entered 
into our special prize draw, with 
the chance to win an Apple iPad 
Air 4. There are four iPads to be 
won and no limit on the number 
of applications, so the more you 
and your team submit, the more 
opportunities you have to win!
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Why choose bamboo?

Ringmer casket - 4000cc
Available now, contact us for more information

Every square meter of Bamboo can 
absorb 2,672 kilos of CO2. That’s 4 
years worth of rubbish the average 

person throws away.

...because it allows for 
superior engraving quality

=

=

...because it is fast 
growing and sustainable

Moso Bamboo grows 3-5 feet per day  
and needs no pesticides or herbicides.=

...because it absorbs carbon
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BUSINESS MATTERS

Simon Bloxham on staying safe
DITCHING THE DUST

A
sbestos is one of those risks that 
keeps on giving. Never a month 
goes by that I don’t read about 
an asbestos exposure incident 
where people’s safety has been 
put in danger, and the fines run 
into the tens of thousands of 

pounds. So, building owners, managers 
and contractors working on your premises 
need to know where it is – or where it 
might be.

“DOES MY BUILDING CONTAIN 
ASBESTOS?”
You would be amazed at just how much 
asbestos was used within building 
construction through the years.  Any 
premises built before the year 2000 could 
contain it, so if you aren’t sure, presume 
that it does – that’s what the law tells 
you to do anyway. Don’t underestimate 
the term ‘presumption’ where asbestos is 
concerned. If you say to an investigating 
officer that you didn’t know it was there, 
they will just turn around and tell you that 
you should have presumed it was.

Examples of where asbestos is usually 
found includes artexed or textured ceiling 
tiles, floor tiles, fire resisting products, 
corrugated cement roofs and walls. If you 
have any of these and they are old, they 
will probably contain asbestos, so beware.

“WHO IS RESPONSIBLE?”
The person responsible is the duty 
holder.

The duty holder is anyone 
responsible for maintaining 
and repairing all or part of the 
property or who has control over 
the building. This could be the 
occupier, the landlord or the 
owner. 

According to the law the duty holder must:
■ Find out whether the building contains 

asbestos and what condition it is in
■ Assess the risk of the asbestos releasing

fibres
■ Make a plan to manage the risk.

“SO WHAT DO I DO THEN?”
Well as I see it if your premises was built 
before the year 2000 and contains some 
of those tell-tale signs such as artexed 
ceilings, then you need to get a survey 
done. Yes, there’s a cost, but it is far better 
than putting someone’s life at risk and the 
fines and possible imprisonment that could 
follow.

“BUT I KNOW THE PREMISES AND AM 
CERTAIN THERE IS NO ASBESTOS”
If you are confident that it doesn’t contain 
any asbestos, you could forego the survey, 
but you must remain cautious. I would 
write out a statement explaining that the 
building appears to be free from asbestos 
but just in case, before any building work 
takes place, you will arrange for a check by 
a competent person to make sure there is 
none. You can go on to state that if there 
is the slightest suspicion that asbestos 
might actually be present, you won’t do 
the work until you get a specialist in to 
confirm whether it is or not.

I don’t think you can be too careful, 
and my recommendation is usually if 

in doubt take the safest option. 
Shop around for a survey as the 

difference in cost can be 
substantial. Make sure that 

whoever is going to do the survey is 
qualified – just ask for their UKAS 

accreditation certificate and 
check the UKAS database.  

DID YOU KNOW?

■ Asbestos is a natural product 
and is still mined today 
in Russia, China, Brazil, 
Kazakhstan and, up until
2011, in Canada

■ 2 million tonnes of asbestos 
are mined each year

■ We have used asbestos for more 
than 5,000 years. The Romans 
and Greeks used it and since 
then it has been used to make: 

> False snow on film sets
> Cigarette filters
> Toothpaste

■ One person dies every five hours 
from Mesothelioma (just one 
disease you can develop from 
working with asbestos)

■ It is estimated that around 
91,000 deaths are predicted 
to occur in the UK by 2050 as 
a direct result of exposure to 
asbestos

HELP IS AT HAND You can talk to a safety 
professional at Safety For Business simply by 
calling 08456 344164. You are also entitled 
to a discount on our fees when we help you 
with your Health & Safety needs.

We can visit you to see how you are doing 
when it comes to compliance. This is free 
of charge apart from travel costs. So what 
have you got to lose?
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SAIFCHARTER

WORKING TOGETHER
SAIFCharter Chair Adam K Ginder reflects on funeral directors’ 

shared goals and priorities and discusses opportunities to progress...

Please follow @SAIFCharter on Twitter,
like our Facebook page and follow us 
on LinkedIn to keep up to date with our 
association’s news and updates as we  
grow our community of independent 
funeral businesses online.     

A
s we move out of the winter 
months there’s an increasing 
sense of optimism and positivity 
that we are, finally, nearing the 
end of the pandemic. I can only 
hope this trajectory continues and 
we have the opportunity to work 

together on our shared goals, to support 
our independent funeral director members 
and the families we serve.

I’m very much looking forward to doing 
just that at SAIF’s AGM Banquet from  
17-20 March. With just a week to go until 
this important event in our calendar, 
I’d like to encourage any SAIFCharter 
members who have not already registered 
to do so. The weekend presents a much-
anticipated opportunity to come together 
once again to hear a range of important 
business updates, and of course to catch 
up socially.  

Members  of  your  SAIFCharter 

Executive team will also be present and 
look forward to the opportunity to see you.

Shared priorities
SAIF’s AGM comes at an opportune 
moment for our profession, as our 
regulatory and digital enablement journeys 
continue at pace. It is absolutely worth 
engaging with your fellow funeral directors 
on their experiences if you are seeking any 
reassurance or support.

I was delighted to hear that Golden 
Charter has now had conversations 
with over 600 funeral directors wishing 
to progress on the next step with the 
company, with the majority of firms seeking 
to become Appointed Representatives. 
Many funeral directors are reaching out 
proactively to Golden Charter to ensure 
they are ahead of the curve and ready 
to continue to offer funeral plans under 
Financial Conduct Authority oversight.

This level of engagement is hugely 
encouraging, as the company continues 
its comprehensive support to ensure our 
members are well prepared ahead of 29 
July 2022. If your business manager has 
not yet contacted you, do reach out to 
them to take your own journey forward, 
they will be delighted to hear from you.  

As always, I or your SAIFCharter 
Executive team will be on hand to discuss 
anything impacting you in more detail and 
we welcome your thoughts, questions and 
observations. 
Adam K Ginder     
SAIFCharter Chair
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James Morris 
William Purves Funeral 
Directors, Scotland 
enquiries@william 

purves.co.uk 

Anthony O’Hara 
Nicholas O’Hara Funeral  
Directors Limited,  
Dorset

anthony@oharafunerals.co.uk

Paul Stevenson 
Paul Stevenson 
Funeral Directors Ltd, 
Ayrshire

paul@funeral-scotland.co.uk

John Tempest  
Robson & Ellis Funeral  
Service, Leeds
john.tempest@

leedsfunerals.co.uk

James Tovey  
Golden Charter 
Board representative 
Tovey Bros, Newport 

james@toveybros.co.uk

Helen Wathall  
G Wathall & Son  
Ltd, Derby
helen@wathall.co.uk

To contact your SAIFCharter Executive 
about any subject, please send an 
email to contact@saifcharter.co.uk 
If you want to speak directly to a 
funeral director, you can also reach the 
Chairman, the SAIFCharter Secretary, or 
any of the Executive members around 
the country through the details below.

Your SAIFCharter 
Executive...

KEEPING YOU INFORMED 
TO ADVERTISE PLEASE CONTACT

Elliot Whitehead on 0131 561 0020

Adam K Ginder  
Chair and Golden 
Charter Board 
representative 

M. K. Ginder & Sons,  
Watford, North London
adam@ginder.co.uk 

Arran Brudenell
Anstey & District 
Funeral Services  
Ltd, Leicester 

arran@ansteyfunerals.com

John Byrne  
Secretary of 
SAIFCharter and 
Golden Charter 

Board representative 
J T Byrne Funeral Directors, 
Lancashire 
secretary@saifcharter.co.uk 
or john.byrne@jtbyrne.co.uk
 

James Carcary  
SAIF Scotland 
representative 
James Carcary Funeral 

Directors, Perth 
carcary@perthfuneral 
directors.com

David  
Garland-Thomas 
National SAIF 
representative 

St James Funeral Home, Swansea
accounts@stjames 
funeralhome.co.uk



GRIEF

Dr Webster

MISTAKES: 
FROM DENIAL TO ACCEPTANCE

By Dr Bill Webster
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L
et me make a confession!

I recently attended a funeral 
where Frank Sinatra’s song “My 
Way” was played. It came to the 
part, “Regrets, I’ve had a few. But 
then again, too few to mention… 
And more, much more than this,  
I did it my way.” 

In that moment, I made a mental note. 
I do not want that song at my funeral. My 
reasons are simple. First, I was hoping to 
live forever, so my funeral will prove, once 
again, that I haven’t got “my way”.

But more, much more than this, I do have 
quite a few regrets, too many to mention. 
Yes, everyone makes mistakes in life. Good 
people sometimes make bad choices. That 
doesn’t necessarily mean they are bad 
people, it just means they are human. But 
that can be used as an explanation or an 
excuse. Interestingly, some people find it 
harder to admit their mistakes than others.

How our brains respond to mistakes 
depends on our mindset, according to Dr 
Jason Moser, of Michigan State University. 
He and his colleagues found brains react 
differently to mistakes:

“People who think intelligence is 
‘malleable’ say things like, ‘When the going 
gets tough, I put in more effort’ or ‘If I make 
a mistake, I try to learn and figure it out’. 
Mistakes are seen as opportunities to learn 
and improve.

“People who think they can’t get any 
smarter will not take opportunities to learn 
from their mistakes. This can be a problem 
in school, for example; a student who thinks 
their intelligence is ‘fixed’ (positively or 
negatively) will think it’s not worth bothering 
to try harder after they fail or pass.”

There are also those who believe they 
never make mistakes. Something in their 
psychology makes it impossible to admit 
they were wrong, even when it is obvious. 
They see themselves as ‘smart’, and to 
somehow confess a ‘mistake’ would bruise 
their ego. Their defence mechanisms protect 
their lack of self-worth and confidence by 
changing the actual facts, so they never admit 
they were wrong or culpable.

It’s like the lady who told her friend, 
“Oh, I have finally met Mr Right.” To 
which her friend replied, “Just wait till 
you find out that his first name is ‘Always’.”

The research’s constructive bottom line 
is: people who think they can learn from 
their mistakes are more successful and 
resilient after any error or mistake.

This validates Henry Ford’s famous 
assertion: “Whether you think you can or 
think you can’t — you’re right.” 

We have to be careful though. Paulo 
Coelho said: “A mistake made more than 
once is a decision.” Make a mistake and 
it could be considered learning; make it 
twice, it’s a miscalculation; making it over 
and over is a choice.

And yet isn’t that exactly what human 
beings do? There are only so 
many times we can be 
surprised when the same 
painful things keep 
happening.

A quote, sometimes 
attributed to Albert 
Einstein:  “Insanity 
is repeating the same 
mistakes and expecting 
d i f f e r e n t  r e s u l t s .” 
Researchers have 

found the brain often fails to learn from 
the past, leaving us doomed to repeat the 
same errors.

Statistics on both sides of the Atlantic 
reveal 40-50% of first time marriages end in 
divorce. That’s sad. Common sense suggests 
someone who remarries is older, has learned 
from their mistakes, and knows better 
what they need and want. Accordingly, the 
divorce rate for second marriages should be 
substantially lower than for first marriages.

Yet according to demographic data, 
the divorce rate for subsequent marriages 
is significantly higher than for first 
marriages; 65% for second marriages and 
a shocking 74% for third marriages.

We tend to repeat the same mistakes until 
we learn from them, and accordingly change 
the way we ‘do’ things like relationships, 
reactions and the like. In my next article, I 
will apply this ‘mindset principle’ to attitudes 
often manifested in the grief process.

Mistakes can teach us what doesn’t 
work, encouraging us to create new ways 
of thinking and doing. Creativity and 
innovation are a mindset where mistakes 
are learning opportunities rather than 
repetitive patterns. This attitude can 
provide positive energy for discovering 
something new and better.

I well remember my grandfather 
giving me this sage advice: “The person 
who never made a mistake, never made 
anything.” 

So, my question is never “Have I 
made mistakes?” but rather, “Have I 
learned from them?” My goal is not 

to be better than anyone else. My 
aim is to be better than 

I was. 
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James Carcary
SAIFCharter  
representative

James Morris
1st Vice  
President

Declan Maguire
2nd Vice President,  
Treasurer & Membership

Jim Auld
Executive  
Committee 

Gavin  
Henshelwood 
Secretary  

Joe Murren
Scottish Government  
Liaison Officer

Paul  
Stevenson
Past President

Mark Porteous
Executive  
Committee 

Terry Tennens                
Chief Executive  
National SAIF

Tim Weir 
Executive  
Committee

Jim Henshelwood
Honorary Life President

Y O U R  S A I F  E X E C U T I V E S
The Executive Committees act as the governing institution of SAIF. 

To contact your SAIF Executives, email info@saif.org.uk or call 0345 230 6777

Mark Porteous                            
National President

Jo Parker                          
1st Vice  
President

Mark Horton                   
2nd Vice  
President

Jim Auld                   
Immediate  
Past President

Terry Tennens                
Chief Executive  
& Secretary

Paul Allcock                      
Executive Committee

James Carcary                
Scottish President 

Amanda Dalby       
Executive Committee

Suzanne Grahame       
Golden Charter

Simon Helliar-Moore                 
Executive Committee

Ross Hickton                 
Executive Committee

Declan Maguire     
Executive Committee

Sean Martin                    
Executive Committee

Gemma O’Driscoll           
Executive Committee

Liam Roberts                     
Executive Committee

Paul Sillett                         
Executive Committee

Gary Staker                    
Executive Committee

David Garland-Thomas      
SAIFCharter representative

NATIONAL

SCOTLAND
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UK funeral director business support network: local representatives

NORTH

CENTRAL

Steve Driscoll 
Regional Business 
Manager South
M: 07808 101 886
E: steven.driscoll@
goldencharter.co.uk

9 Stephen Heath
Midlands ABM

M: 07809 320 838
E: stephen.heath@
goldencharter.co.uk

13 Iain 
Catchpole

South East England  
ABM
M: 07568 100 555
E: iain.catchpole@
goldencharter.co.uk

7Sally Dyson
East Yorkshire ABM

M: 07738 741 707
E: sally.dyson@
goldencharter.co.uk

SOUTH

14Terry Lee
South West  

England ABM
M: 07713 309 750
E: terry.lee@ 
goldencharter.co.uk

11  See #14  
Terry Lee

South Wales ABM

12 Kristi Jones
West England 

ABM
M: 07834 417 314
E: kristi.jones@
goldencharter.co.uk

10 Nicholas 
Dawson

East England ABM
M: 07921 066 740
E: nicholas.dawson@
goldencharter.co.uk

4 Paul Hodgson
North East 

England ABM
M: 07834 417 315
E: paul.hodgson@
goldencharter.co.uk

Georgia Henney
Regional Business 
Manager North
M: 07740 236 897
E: georgia.henney@
goldencharter.co.uk

3 Claire Gibson 
Lothian & Borders  

& North Cumbria ABM
M: 07542 854 612
E: claire.gibson@
goldencharter.co.uk

1Nico Rocchiccioli
North  

Scotland ABM
M: 07717 314 280
E: nico.rocchiccioli@
goldencharter.co.uk

2Stephen Nicholl 
West Scotland & 

Northern Ireland ABM
M: 07542 854 621
E: stephen.nicholl@
goldencharter.co.uk

6Morgan Murray 
West Yorkshire &  

East Lancashire ABM 
(Maternity cover) 
M: 07927 668 508
E: morgan.murray@
goldencharter.co.uk

5 Michael 
Stanway 

North West England 
ABM
M: 07542 854 613
E: michael.stanway@
goldencharter.co.uk 

8 Claire Roberts 
West Midlands 

and North Wales ABM
M: 07714 923 342
E: claire.roberts@
goldencharter.co.uk 

Daniel Hare
Regional Business 
Manager Central
M: 07717 696 683
E: daniel.hare@
goldencharter.co.uk

SENIOR MANAGEMENT

Mark Moran 
Director of Sales
M: 07834 417 312
E: mark.moran@ 
goldencharter.co.uk

Mike Jones 
National Business 
Manager
M: 07808 243 769
E:  mike.jones@
goldencharter.co.uk

Louise Love 
Head of Business 
Compliance
T: 07738 702 758 
E: compliancesupport 
@goldencharter.co.uk

This team also includes each  
Regional Business Manager

BUSINESS DEVELOPMENT

Simon Pearson
South Business 
Development 
Manager
M: 07713 383 945
E: simon.pearson@
goldencharter.co.uk

Patricia Leary 
North Business 
Development 
Manager
M: 07542 854 624
E: patricia.leary@
goldencharter.co.uk
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This map shows the numbered 
regions that our Area Business 
Managers (ABMs) cover. Please 
see the contact list opposite to find 
your area and the relevant contact 
details. You can get in touch with 
your ABM regarding anything you 
need to know about Golden Charter. 
If your business doesn’t have an 
assigned Business Manager right 
now, please contact the National 
Business Manager most appropriate 
for where your business is located 
and they will be delighted to put you 
in touch with one.

Those of you who work with our 
Telephone Business Managers can 
also find their contact details on the 
column on the left.

CENTRALISED BUSINESS TEAM
Reach any of the team  

on 0800 111 4512

Anthony  
Fitzpatrick 
Telephone Business 
Manager 
M: 07927 668 500
E: anthony.fitzpatrick@
goldencharter.co.uk

Hazel  
McCall-Martin 
Telephone Business 
Manager 
M: 07927 668 504
E: hazel.mccall-martin 
@goldencharter.co.uk

Sarah Jane Green 
Telephone Business 
Manager 
M: 07707 274946
E: sarahjane.green@
goldencharter.co.uk

Martin McGhee 
Telephone Team 
Business Manager 
T: 0141 931 6394
E: martin.mcghee@
goldencharter.co.uk

Caroline Taylor 
Telephone Business 
Manager 
M: 07921 064 146
E: caroline.taylor@
goldencharter.co.uk



3 8

Looking to buy or  
sell your business? 

SAIF Acquisitions is a brokerage service for SAIF members

We provide the introduction, you decide if the opportunity is right for you

TESTIMONIAL

We recently purchased the Philip Peppard Funeral Directors business and used SAIF Acquisitions to great  
effect as the SAIF Business Centre was able to effortlessly mediate between the vendor and ourselves.

Having heard that the vendor had received a lot of interest from other parties, we didn’t believe we would  
have the opportunity to acquire the business. However, SAIF’s due diligence, combined with our local  
knowledge, meant that we were able to establish a local relationship and thrash out the needs for both parties.

I would recommend anyone thinking of selling their business or looking to acquire a business to turn to SAIF in the first instance.  
It saves a lot of awkwardness around introductions and gives both parties a clear understanding of what is available.

Although our business model is very different to the funeral home we have purchased, we were able to talk face to face  
and give the vendor assurance that their legacy was in good hands, because we had shared values as SAIF members.”

Simon Helliar-Moore. Crescent Funeral Services in Somerset

For more information, please contact  
Claire Day on 0345 230 6777 in the  
strictest confidence and with no obligation
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A S S O C I AT E  
M E M B E R S H I P 
P E N D I N G
Mr Rob Leurs
See You Memorial Jewelry
Cipes 2, Someren, The 
Netherlands S71 1DZ
Previously advertised on SAIF 
website. 
Close Date: 3rd March 2022
Agents of Above:
Part of Me
62 Ringwood Road, Totion, 
Southampton SD40 0DQ

Hortons Funeral Directors
557-563 Spring Bank West,
North Humberside HU3 6LD

A C C E P TA N C E  I N T O 
M E M B E R S H I P
Mr Keith Parlour
Bedale and District Funeral 

Service, 28 Market Place, 
Bedale, North Yorkshire DL8 
1EQ

A C C E P TA N C E  I N T O 
P R O B AT I O N A R Y 
M E M B E R S H I P
Mr Alan D Haile
Alan D Haile Funeral Services
5 James Street, Seahouses,
Northumberland NE68 7XZ

A C C E P TA N C E  I N T O 
F U L L  M E M B E R S H I P 
( S C O T L A N D )
Mr Ian Macinnes
D&A Munn Ltd, 4 Breadalbane 
Street, Oban, Argyll PA34 5NZ
 
ACCEPTANCE INTO 
ASSOCIATE MEMBERSHIP
Mr James Crossland
Vivedia Ltd t/a Obitus,

Unit 29 President Buildings,
Savile Street East, Sheffield,
South Yorkshire S4 7UQ
Branch of Above: 
The Hub
Henley-on-Thames, 
Oxfordshire RG9 1AY

A S S O C I AT E S  N O T 
R E N E W E D
Mr D Wood
Woods Garage (Carriage 
Masters), 21 Maidstone Road,
Riverhead. Sevenoaks
TN13 3BY

Mr Martin Wilson
Rose House Funeral Supplies
Rose House, Boardmans Road 
Ind. Est., Swadlincote DE11 9DL

Mr M Lynch
Lynch Technical Software Ltd 

t/s Lytesoft, Farnane, Murroe
Co Limerick V94 N1NH

Mr D Tennens
Workwear (East Anglia) Ltd,
Airfield Industrial Park,
Eye, Suffolk IP23 7HS

Mr R Watson
Procession Plumes, 1 Cosmia 
Court, Vale Road, Bushey
Hertfordshire WD23 2PH

Note: All pending members 
& associates have been 
advertised on the SAIF 
website for objections from 
SAIF members.  Any 
objections should have been 
received by the close date 
shown for each application.

       Membership

DON’T MISS NEXT MONTH’S  
NEW-LOOK SAIFINSIGHT 



4 0

THANK YOU 
SAIF Associates are very important to us – here are just some of our 

friends across the funerals sector
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C A R R I A G E  M A S T E R S 
&  H O R S E D R AW N 
C A R R I A G E S
Motorcycle Funerals Ltd 
Mrs M Sinclair (Measham)  
01530 274888 
• marian@motocyclefunerals.com  
• www.motorcyclefunerals.com

Quinn Hearse & Limousine Ltd 
Patrick Quinn (Portglenone,  
Co. Antrim)  
028 25822525  
• patrick@fearghasquinn.com  
• www.fearghasquinn.com

Superior UK Automotive Ltd 
Mr Peter Smith (Aldermaston)  
0118 971 4444  
• info@superioruk.com   
• www.superioruk.com

Volkswagen Funerals 
Ms C Brookes & Ms M Orton 
(Nuneaton, Warwickshire)  
02476 399296  
• info@vwfunerals.com  
• www.volkswagenfunerals.co.uk

Wilcox & Co (Limousines) Ltd 
Mr L Wilcox (Chalfont St. Peter, 
Buckinghamshire)  
01753 480600  
• www.limousines.co.uk

Woodall Nicholson Ltd t/a 
Coleman Milne 
Mr Jon Stewart Sharrock (Bolton, 
Greater Manchester)  
01942 815600  
• jon.sharrock@ 
woodall-nicholson.co.uk 
• www.coleman-milne.co.uk 

C A S K E T  &  C O F F I N 
M A N U FA C T U R E R S
Bradnam Joinery Ltd 
Mr B Spittle  
(Haverhill,  
Suffolk)  
01440 761404  
• info@bradnamjoinery.co.uk  
• www.bradnamjoinery.co.uk

Colourful Coffins
Ms M Tomes (Oxford)  
01865 779172  
• enquiries@colourfulcoffins.com  
• www.colourfulcoffins.com

DFS Caskets 
Mr Martin Smith (Annan,  
Dumfries & Galloway)  
01461 205114  

• dfscaskets@aol.com  
• www.dfscaskets.co.uk

Halliday Funeral Supplies Ltd 
Mr P Halliday (Birkenhead, Wirral)
0151 609 3600  
• philip@hallidayltd.co.uk  
• www.hallidayltd.co.uk

J & R Tweedie 
Mr R Tweedie (Annan,  
Dumfries & Galloway)  
01461 206099  
• www.jrtweedie.co.uk 

JC Atkinson and Son Ltd 
Mr J Atkinson (Washington,  
Tyne & Wear)  
0191 415 1516  
• jamie@jcatkinson.co.uk  
• www.coffins.co.uk

J. C. Walwyn & Sons Ltd 
Mr K Walwyn (Ashbourne, 
Derbyshire)  
01335 345555  
• sales@jcwalwyn.co.uk  
• www.jcwalwyn.co.uk

Leslie R Tipping Ltd 
Mr J Tipping (Stockport, Cheshire)
0161 480 7629  
• sales@lrtipping.co.uk  
• www.lrtipping.co.uk

LifeArt Coffins Ltd 
Mr Simon Rothwell (Gloucester)
01452 310563  
• ukinfo@lifeart.com  
• www.lifeart.com 

Musgrove Willows Ltd 
Mrs E Musgrove (Westonzoyland, 
Somerset)  
01278 691105  
• coffins@musgrovewillows.co.uk  
• www.musgrovewillowcoffins.co.uk

P & L Manufacturing Ltd 
Mr P Halliday (Gloucester)
01684 274683  
• sally@pandlmanufacturing.co.uk 
• www.pandlmanufacturing.co.uk

Passages International Inc. Ltd 
Mr R Crouch (Maidenhead, 
Berkshire)  
01628 290220  
• passages@tiscali.co.uk  
• www.passagesinternational.co.uk

Somerset Willow England
Mrs H Hill (Bridgwater, Somerset) 
01278 424003  

• enquiries@
somersetwillow.co.uk 
• www.willowcoffins.
co.uk

Tributes Ltd 
Mrs S Macmillan 
(Poling, West Sussex) 
0845 388 8742  
• marketing@tributes.
ltd.uk  
• www.tributes.ltd.uk

Urns UK Ltd 
Mr P & Mrs B Patel (Potters Bar, 
Herts) 01707 645519  
• info@urnsuk.com  
• www.urnsuk.com

C E M E T E R I E S  & 
C R E M AT O R I A
GreenAcres Woodland Burials  
Mrs C Graham (Chislehurst)  
0208 3009790  
• info@greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk

GreenAcres Woodland  
Burials Chiltern
Ms Marisa Isaacs 
(Buckinghamshire)  
01494 872158  
• info.chiltern@ 
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
chiltern

GreenAcres Woodland  
Burials Colney 
Ms Sam Curtis (Norwich, Norfolk) 
01603 811556  
• info.colney@greenacresgroup.
co.uk  
• www.greenacrecelebrate.co.uk/
colney

GreenAcres Woodland  
Burials Epping 
Carmen Graham (Essex)  
01992 523863  
• info.epping@greenacresgroup.
co.uk  
• www.greenacrescelebrate.co.uk/
epping

GreenAcres Woodland  
Burials Rainford 
Mrs Karen Halpin (Merseyside)
01744 649189  
• info.rainford@ 
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
rainford
GreenAcres Woodland  

Burials Heatherley Wood 
Sharon Solomon (East 

Hampshire) 01428 
715915  
• info.heatherley@ 
greenacresgroup.
co.uk  
• www.

greenacrescelebrate.
co.uk/heatherley-

wood

Herongate Wood Cemetery 
Ms J Sawtell (Billericay, Essex) 
01277 633085
• enquiries@herongatewood.co.uk  
• www.green-burial.co.uk  

Westerleigh Group Ltd 
Mr D John (Bristol, South 
Gloucestershire)  
0117 937 1050 
• info@westerleighgroup.co.uk  
• www.westerleighgroup.co.uk 

The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire)
0116 222 0247  
• info@thenaturalburialcompany.com  
• www.thenatural burialcompany.
com

C L O T H I N G 
Keltic Clothing 
Mr D Barry & Mrs L Kendrick 
(West Midlands)  
08450 666699  
• louise@kelticclothing.co.uk  
• www.kelticclothing.co.uk

Waterfront Manufacturing Ltd 
Mr A Jenkinson (East Harling, 
Norfolk)  
01953 718719 • alan@ 
waterfrontmanufacturing.co.uk 
• www.waterfront 
manufacturing.co.uk

E D U C AT I O N  A N D 
T R A I N I N G 
Independent Funeral  
Directors College Ltd
Corinne Pengelly  
0345 2306777  
• corinne@saif.org.uk  
• www.ifdcollege.org

E M B A L M I N G 
G T Embalming Service Ltd 
Mr G Taylor (Brighton)  
01273 693772  
• gtembalming@btinternet.com  
• www.gtembalming.com

SAIF Associates 
Directory 2021

TO ADVERTISE 
HERE, CONTACT
Elliot Whitehead at  

elliot@connectmedia.cc 
or on 0131 561 0020



4 2

SAIF ASSOCIATES DIRECTORY

E Q U I P M E N T  &  S E RV I C E S
CPL Supplies (stainless  
steel specialists)
Mr W McGuckin (Castlederg,  
N. Ireland)  
028 81671247  
• sales@cplsupplies.com  
• www.cplsupplies.com

Fibrous (funeral supplies)
Ms V Hancock (Cheshire)  
0161 429 6080  
• vanessa.hancock@fibrous.com  
• www.fibrous.com

Hygeco (mortuary solutions)
Ms H Lockwood (Leeds,  
West Yorkshire) 
0113 2778244 
• info@hygeco.com 
• www.hygeco.com 

Mortuary Equipment Direct Ltd
Mr W Quail (Hook, Hants)  
01276 601039  
• william@mortuary 
equipmentdirect.co.uk  
• www.mortuaryequipmentdirect.
co.uk

Signature Aromas Ltd (Air 
Fresheners & Sterilisers) 
Brian Chappell (Sedgley)
01902 678822 • brianchappell@
signaturearomas.co.uk • www.
signaturearomas.co.uk

F I N A N C E  & 
P R O F E S S I O N A L  
S E RV I C E S
Curtis Legal Ltd 
Mr C Bond (Monmouth, 
Monmouthshire) 01600 772288  
• cbond@curtislegal.co.uk  
• www.curtislegal.co.uk

Fidelity Payment  
Processing Limited 
Ben Cohen 0203 7588348  
• b.cohen@fidelitypayment.co.uk  
• www.fidelitypayment.co.uk

Forum of Private Business 
Mr I Cass (Knutsford, Cheshire) 
01565 626001  
• info@fpb.org  
• www.fpb.org

Funeral Products B.V.
Mr M Brooks (London)  
01908 538016  
• m.brooks@guneralproducts.nl  
• uk.funeralproducts.eu

Frontline Communications  
Group Ltd (Call handling / 
delivery service) 
Mr D Jones (Portsmouth)  
01489 866630  
• david@wearefrontline.co.uk  
• www.wearefrontline.co.uk

G Turner Consulting Ltd 
Mr G Turner (Wellington)  
07917 221497 
• guy.turner@ 
funeralconsultancy.co.uk  
• funeralconsulting.co.uk

Laurelo Ltd (Probate Advisors) 
Mr Timothy Woolcock (Ongar, 
Essex) 0203 0582329  
• info@laurelo.co.uk  
• www.laurelo.co.uk

Lemon Business Solutions Ltd 
(24/7 Bespoke Call Management 
Solutions) 
Mr M Anderson & Ms L Wratten 
(Stockton-on-Tees) 01642 662772 
• info@no-sour-business.co.uk  
• www.no-sour-business.co.uk 

Mark Binnersley  
(PR  / Media)
(Stourbridge, West Midlands),  
07392 006928  
• hello@markbinnersley.co.uk  
• www.markbinnersley.co.uk

Safety For Business 
Mr S Bloxham (Letchworth Garden 
City, Hertfordshire)  
0845 6344166  
• info@safetyforbusiness.co.uk  
• www.safetyforbusiness.co.uk

The Probate Bureau 
Mr David H West (Ware, 
Hertfordshire) 01920 443590  
• info@probatebureau.com  
• www.probatebureau.com

Redwood Collections  
(debt collectors)
Mr M Rogers (Surrey)  
0208 288 3555 
• mrogers@redwoodcollections.com 
• www.redwoodcollections.com 
 
SAIFInsure (unicorn  
insurance brokers) 
Mr B Hart  
0203 603 4194 or 0774 057 7651  
• brian@saifinsure.org.uk  
• www.saifinsure.co.uk

SAIF Resolve (Scott & Mears) 
(debt collectors) 
Bill Baddeley (Southend  
on Sea, Essex) 01702 312737  
• enquiries@saifresolve.co.uk  
• www.saifresolve.co.uk

Skingle, Helps & Co  
(accountants) 
Mr J Helps (Carshalton  
Beeches, Surrey) 0208 770 1095  
• www.helps.co.uk

SEIB Insurance Brokers 
Mr G White & Mr L Casserley 
(South Ockendon, Essex) 
01708 850000  
• www.seib.co.uk

The Will Associates  
t/a Honey Group and Honey Legal 
Mr A Gardiner (Market  
Drayton, Shropshire)  
01630 723 105  
• operations@honeygroup.co.uk  
• www.honeylegal.co.uk

Tower Street Finance Ltd – 
Richard Davies (Harrogate,  
North Yorkshire) 0343 5047100 

• Richard.davies@
towerstreetfinance.co.uk 
• www.towerstreetfinance.co.uk 

Trident Marketing Anglia Ltd 
(graphic design, website  
& marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich)  
01473 823700 or 07872027424  
• carl@tridentmarketinguk.com  
• www.tridentmarketinguk.com 

Trust Inheritance Ltd 
(Bereavement Support  
& Lifetime Planning Services)
Lisa Ward (Weston-Super-Mare)  
01934 422991 or 07517 105 569  
• lisaward@trustinheritance.com
• www.trustinheritance.com

UK200group.co.uk  
(association of independent 
accountants & lawyers)
Ms S Wise (Aldershot,  
Hampshire)   
01252 401050  
• admin@uk200group.co.uk  
• www.uk200group.co.uk

Utility Aid Ltd 
William Holt (Norwich, Norfolk) 
01772 754049  
• wholt@utility-aid.co.uk  
• www.utility-aid.co.uk

F U N E R A L  
O F F I C I A N T S 
Association of Independent 
Celebrants 
Mr P Spicksley (Lincolnshire) 
07783 323324 • chairman@
independent celebrants.com  
• www.independentcelebrants.com

Humanists UK 
Mr R Prout  
020 7324 3060  
• ceremonies@humanism.org.uk   
• www.humanism.org.uk

Civil Ceremonies Ltd 
Anne Barber (Kettering, 
Northamptonshire)
01480 276080   
• info@civilceremonies.co.uk   
• www.civilceremonies.co.uk

County Celebrants Network 
Mr Eric Gill (Wiltshire)  
0777 0625378  
• ericgillcelebrant@outlook.co.uk  
• www.countycelebrantsnetwork.com 

Institute of Civil Funerals 
Susan Flipping (Sittingbourne, 
Kent) 01480 861411  
• admin@iocf.org.uk  
• www.iocf.org.uk

F U N E R A L  P L A N N I N G
Ecclesiastical Funeral Planning 
Services Ltd
Mr Christopher Clark  
0800 633 5626  
• philip.kessell@ecclesiatical.com  
• www.ecclestical.com/church/
funeral-planning 

Golden Charter Ltd 
Mr M Flanders  
(Glasgow, Strathclyde)  
0141 931 6300  
• malcolm.flanders@ 
goldencharter.co.uk  
• www.goldencharter.co.uk

Golden Leaves Ltd
Barry Floyd (Croydon, Surrey)  
0800 854448  
• barry@goldenleaves.com  
• www.goldenleaves.com 

Open Prepaid Funerals Ltd 
Mr J Taplin (Warwickshire)  
0330 660 0072  
• john@openprepaidfunerals.co.uk  
• www.openprepaidfunerals.co.uk

I T  &  W E B S I T E
Comtecs Associates LLP 
(development & design  
& IT support) 
Mr C Elwood (Tunbridge Wells, 
Kent) 01892 514 636  
• chris@comtecs.co.uk  
• www.comtecs.co.uk/SAIF

Donatis Giving Ltd  
(donation management  
solution)
Mr M Robinson (Exeter,  
Devon) 01803 229467  
• Hello@donatis.co.uk  
• www.donateinmemory.co.uk  

Eulogica (bespoke  
funeral software)
Mr D I Wright (Sheffield)  
0845 351 9935  
• diw@eulogica.com  
• www.eulogica.com

I-NETCO Ltd (web design)
Mr G King (Newcastle upon Tyne)  
0191 242 4894  
• gerry@i-netco.co.uk  
• www.funeraldirectorwebsites.co.uk

Oak Technology Ltd (Funeral 
Management Software)
Mr S Richardson (Wakefield)
01924 600401 • mailbox@
funeralsoftware.co.uk 
• www.funeralsoftware.co.uk

Search4Local Ltd (digital 
advertising assistance)
Mr C Andrews (Exeter, Devon) 
01392 409159  
• chris@search4local.co.uk  
• www.search4local.co.uk

Opusxenta 
Scott Storey (Swindon, Wiltshire) 
0333 7721682  
• scotts@opusxenta.com  
• www.opusxenta.com

M E M O R I A L S  & 
R E M E M B R A N C E
Aura Flights 
Dr Chris Rose (Ashes into Space) 
(Sheffield, South Yorkshire)  
0114 213 1050  
• info@auraflights.com  
• www.ashesinspace.com  
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Cleverley & Spencer  
(monumental masons)
Mr I R Spencer (Dover, Kent)  
01304 206379  
• enquiry@clevspen.co.uk   
• www.clevspen.co.uk

Fotoplex Grigio Ltd  
(personalised photos) 
Mr C Gray (Fareham,  
Hampshire) 01329 311920  
• sales@fotoplex.co.uk  
• www.fotoplex.co.uk

Groupe Delfosse – New Urn  
Mr D Arnaud (Sault – Brénaz, 
France) 0033 474 3726 928  
• newurn@delfosse.fr  
• www.newurn.co.uk

Life Expressions (UK & Europe) Ltd 
(Castleton, Derbyshire)  
0800 368 9233  
• david@legacyexpressions.co.uk  
• www.lifeexpressionsltd.co.uk

The MuchLoved Charitable Trust 
Mr J Davies/Ms J Baker (Amersham, 
Buckinghamshire) 01494 722818  
• trustees@muchloved.com  
• www.muchloved.com

Scattering Ashes 
Mr R Martin (Newton Abbot, Devon)
01392 581012  
• info@scattering-ashes.co.uk  
• www.scattering-ashes.co.uk

Secure Haven Urns & Keepsakes Ltd 
Mrs C Yarwood (Broomfield, Essex) 
01277 377077  
• cyarwood@securehaven.co.uk  
• www.securehaven.co.uk 

Shaw’s Funeral Products,  
Shaw & Sons Ltd 
Ms Sarah Smith (Crayford, Kent)  
01322 621100  
• sales@shaws.co.uk   
• www.shawsfuneralproducts.co.uk

The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire)  
0116 222 0247  
• info@thenaturalburialcompany.com  
• www.thenatural burialcompany.com

OTHERS
Life Ledger
Dan Blackett (Cornwall) 
07702 639919 • dan@lifeledger.com 
• www.lifeledger.com 

Grief Journey 
Linda D Jones (Harlow, Essex)  
07779 108760 • linda@griefjourney.
com • www.griefjourney.com

Funeral Service Journal  
(Worthing, West Sussex)
Editorial: Russ Bravo / Advertising: 
Denise Walker 01903 604338  
• editorial@fsj.co.uk • www.fsj.co.uk

Funeral Guide (funeral  
resource for the public) 
Mr E Gallois/Mr K Homeyard (Exeter) 
01392 409760  

• www.funeralguide.co.uk  
• support@funeralguide.co.uk 

LCK Funeral Support Services Ltd 
Mr A Mccafferty (Hayes)  
020 8900 9222  
• l.c.k.f.s.s@outlook.com  
• www.lckfuneralsupport.co.uk

Professional Help Ltd 
Mrs C Betley (Burton  
in Kendal) 01524 782910  
• www.professionalhelp.org.uk  
• info@professionalhelp.org.uk

The Bereavement Register (London) 
(suppressing unwanted mail)
0207 089 6400 • help@
thebereavementregister.org.uk • 
www.thebereavementregister.org.uk

Reach Plc (national & regional 
multi-media publisher) 
Mr D Minns (Hull) 
01482 428866  
• darren.minns@reachplc.com  
• www.funeral-notices.co.uk.co.uk

The White Dove Company  
Limited (releasing doves  
at funerals)
Mr K Proctor (Epping, Essex)  
0208 508 1414  
• info@thewhitedovecompany.co.uk  
• www.thewhitedovecompany.co.uk

PRINTING  
&  STATIONERY
Gateway Publishing  
(Part of Mimeo (UK) LTD) 
Mr M Moore (Huntingdon)  
01480 410444  
• info@gateway-publishing.co.uk  
• www.gateway-publishing.co.uk

Polstead Press 
Tracy Goymer  
(Stowmarket, Suffolk)  
01449 677500  

• tracy@ghyllhouse.co.uk  
• www.polsteadpress.co.uk

RNS Publications 
Mr C Shaw (Blackpool,  
Lancashire) 01253 832400  
• cs@rns.co.uk • www.rns.co.uk

Trident Marketing  
Anglia Ltd (graphic design,  
website & marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich)  
01473 823700 or 07872027424  
• carl@tridentmarketinguk.com  

REMOVAL &  
REPATRIATION  
SERVICES
Alba Repatriation & Cremated 
Remains Transportation
Mr S Murren (Paisley, Renfrewshire)  
07834 489766 • info@albarepat.
co.uk • www.albarepat.co.uk 

Cremated Remains  
Transport Services 
Lord John P A Kersley (Bognor  
Regis, West Sussex)  
01243 583913  
• advancesalesuk@aol.com  
• www.advancesalesuk.com 

Euro-City Direct Ltd 
Mr J W Kindleysides  
(Dorking, Surrey)  
01306 632952  
• ecduk@btconnect.com

Guy Elliot Ltd 
Mr G Elliot (Kingswells, Aberdeen) 
0777 040 7610 • conscientiously@
outlook.com

Key Air – The Repatriation People 
Mr B Birdsall (Hayes, Middlesex) 
0208 756 0500  
• repatriations@keyair.eu  
• www.keyair.eu

LCK Funeral Support  
Services Ltd 
Mr A Mccafferty (Wembley)  
020 8900 9222  
• l.c.k.f.s.s@outlook.com  
• www.lckfuneralsupportservices.
co.uk

Mears Repatriation 
Mr G Hart (London)  
020 3455 0305  
• info@mears.london  
• www.mearsrepatriation.com

National Repatriation 
Mr T W Hathaway (Cusworth, 
Doncaster) 07780 118458  
• info@nationalrepatriation.co.uk  
• www.nationalrepatriation.co.uk

Rowland Brothers International 
Fiona Greenwood  
0208 684 2324  
• info@rowlandbrothers 
international.com  
• www.rowlandbrothers 
international.com

Staffords Repatriation Services 
Mr J Stafford & Mr C Davis  
(Dublin)  
00353 1855 0555  
• ns@funeralservices.ie

Walkers Repatriation Service 
Mr T Walker (Burton on Trent, 
Staffordshire)  
07792 022048  
• tjwalker60@gmail.com

SOFT GOODS & 
FUNERAL SUPPLIES
Allsops CTF Ltd  
Mr G Allsop (Worthing,  
West Sussex) 01903 213991  
• info@allsops.net

Bradnam Joinery Ltd 
Mr B Spittle  
(Haverhill, Suffolk)
01440 761404  
• info@bradnamjoinery.co.uk  
• www.bradnamjoinery.co.uk

Clarke & Strong Ltd 
Mr B Fry (Coventry,)  
0247 622 1513  
• info@clarkeandstrong.net  
• www.clarkeandstrong.com

Leslie R Tipping Ltd 
Mr J Tipping (Stockport,  
Cheshire) 0161 480 7629  
• sales@lrtipping.co.uk  
• www.lrtipping.co.uk

MazWell Group 
Mr Caldwell (Whitchurch,  
Hampshire)  
01256 893 868  
• enquiries@themazwellgroup.com  
• www.themazwellgroup.com

Thorley Smith Ltd 
Mr D Tonks (Wigan) 
01942 243331  
• sales@thorleysmith.com  
• www.thorleysmith.com

TO ADVERTISE 
HERE, CONTACT
Elliot Whitehead at  

elliot@connectmedia.
cc or on 0131 561 
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