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T E R R Y  T E N N E N S
SAIF CHIEF EXECUTIVE

LEADER

By now, the Competition and 
Markets Authority (CMA) Legal 
Order has been implemented in 
terms of online pricing with the 

Standardised Price List, the disclosure of 
interests from ownership, gratuities and 
donations, as well as the local crematoria 
fees, and the additional options price lists.

Posters will be in reception areas of the 
offices and in the windows.  

On October 1 those with five and ten 
branches or more will need to report their 
revenue from June to September as per the 
CMA’s form in the Order of June 16, 2021.

SAIF has sought to bring as much 
clarity as possible to members with the 
variety of issues raised by the Order. We 
would encourage members who may 
receive a private letter from the CMA 
declaring a failure to meet the CMA legal 
order in the coming months to contact 
the SAIF National Office as we want to 
provide as much support as feasible to 
ensure compliance to the Order.

Standards and quality assurance
In its final report in December 2020, 
the CMA recommended that funeral 
directors across the UK be controlled 
by a statutory regulator. SAIF rejected 
statutory regulation in the one size fits 
all style proposed by the CMA, as funeral 
homes across the UK vary in size, and 
this required a segmented approach to 
regulation. As the larger conglomerates 
have the staff infrastructure and controls 
but many of the smaller independent 
firms are not resourced with dedicated 
compliance staff teams in HQ, the one 
size fits all approach is unbalanced and 
places an onerous and unfair burden on 
the smaller funeral director business. 
This would lead to an oversized and over-
expensive statutory inspectorate model 
not fit for purpose.

SAIF is all for professional standards 
and competent care of the deceased  
and their families, and that is why two  
thirds of  the public choose local 
independent funeral directors, who 

provide care, professionalism, and value.  
Therefore, SAIF is glad that the UK 
Government’s Ministry of Justice (MOJ), 
Welsh Government and the Northern Irish 
Government have all rejected the CMA’s 
call for a statutory inspectorate.  

The MOJ has liaised with SAIF 
over the past year and called the trade 
associations to self-regulate and prove that 
strong standards of quality and service 
among its memberships and beyond can 
be consistently achieved.

That is why SAIF has produced a new 
draft Code of Practice to show the MOJ 
and devolved Governments that we indeed 
can aspire to a hybrid Code of Practice that 
serves the bereaved and sets a standard 
for the funeral director in a way that 
provides clarity and avoids complexity. 
This includes rules as well as outcomes 
and good practice. One vital aspect of the 
Code of Practice is its alignment with the 
Scottish Government’s Code (soon to be 
enacted in law) and parity for funeral 
directors across the UK, no matter which 
jurisdiction they serve their clients in. 
There is a seamless continuity of standards 
and service quality to the customer.

Client care beyond the funeral
One of the significant free benefits to 
SAIF members is the provision of client 
bereavement care and counselling through 
SAIFCare.

This is a proven, state of the art 
service for your clients. The service is 
provided by Professional Help, which is 
an accredited organisational member of 

of the British Association of Counsellors 
and Psychotherapists (BACP), and the  
National Counselling Society (NCS).  
Please use this service as clients can 
telephone, email or chat online with a 
counsellor as many times as they need. This 
service of SAIFCare provides added value 
to your proposition to clients and it’s free!

Use their  information on your 
websites, have printed brochures in your 
arrangement packs, and promote this 
alongside your bereavement groups or as 
a stand-alone client care service.

Please be in touch with the team 
at Professional Help for resources to 
promote SAIFCare to your clients. Help 
is at Freephone 0800 917 7224, or email 
help@saifcare.org.uk

Prepare for a fourth wave
SAIF continues to serve on the Civil 
Contingencies Secretariat (CCS) of the 
Cabinet Office and meets with colleagues 
on the Deceased Management Advisory 
Group (DMAG).  

While it seems the worst of the 
coronavirus pandemic is behind us, we 
are expecting a fourth wave of the virus 
in December. SAIF is advocating that 
funeral staff receive a booster vaccine 
in preparedness for the winter surge  
of COVID-19, as well as the flu. Please 
ensure you avail yourself of these boosters 
when they are made available later in  
the autumn.

Also, ensure your stock and protocols 
for protecting your staff and clients are 
ready to be deployed if the modelling of 
the fourth wave is accurate.

Please continue to watch out for  
the SAIF Bulletins on email and the  
Slack channel.

With best wishes,

Pricing and consumer 
information

terry@saif.org.uk

SAIF Education Day: Wednesday 
10 November 2021, Leicester

Please book into this year’s SAIF  
Education Day as it promises to be 
an excellent day of information for 
funeral directors and a networking 
opportunity with colleagues from 
across SAIF. See page 26 for details.



ADVERTISING 

FEATURE

Did you know 
that according 
to the Office 
for National 
Statistics (ONS), 

on average 1 in every 2 
people that pass away 
will require probate? This 
means that if you handle 
100 funerals each year, 50 
of those families will need 
probate.

The opportunity for 
funeral directors
Working with award-
winning probate and estate 
administration provider 
Kings Court Trust presents 
you with an opportunity to:
 ■ Provide further support 

to families during the 
difficult time of losing  
a loved one

 ■ Generate revenue from 
a 15% fee share. Based 
on an average of 100 
funerals per year with 
50% requiring probate 
and a 50% conversion 
rate, this could generate 
£15,000 annually

 ■ Build stronger 
relationships with 
families so they will  
turn to you if they need 
to arrange another 
funeral in the future

Working in partnership 
with Kings Court Trust
Kings Court Trust uses its 
award-winning expertise 
to take on parts or all of 
the estate administration 
process, from obtaining the 
Grant of Probate to taking 
on the legal and financial 

responsibility from the 
Executor(s) and managing 
the full administration of 
the estate.
    Forming a partnership 
with Kings Court Trust 
requires minimal time 
and effort on your behalf. 
Simply, ask your clients 
if they need some free, 
impartial and practical 
advice about the next  
steps for handling their 
loved one’s affairs and 
submit a referral to 
Kings Court Trust. Their 
experienced team will  

call your client to provide 
some guidance and if 
they are interested in 
professional help, Kings 
Court Trust will provide a 
free, no-obligation quote.

Want to find out more 
about working in 
partnership with Kings 
Court Trust or have a 
client in need of probate 
or estate administration 
support? Get in touch by 
calling 0333 207 5470 
and quoting “IFD” or 
emailing ifd@kctrust.co.uk

PROBATE AND ESTATE ADMINISTRATION 
ADVICE AND SUPPORT FOR FAMILIES
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COMMENTARY

We promised you a celebration 
of the independent funeral 
profession at this month’s 
I n d e p e n d e n t  Fu n e ra l 

Director Business Awards, and with more 
than 100 award submissions you ensured 
we delivered just that. The event was a 
wonderful reminder of the resilience, 
variety and, in the words of the evening’s 
host, Malcolm Flanders, “sheer bloody 
hard work” that you all put in. Over a 
year of change that was the one constant, 
and it showed: on the night each judge 
reminded us what a strong field they 
were choosing from.

So congratulations to the winning 
businesses, Gaulds Funeral Services, 
Mears Family Funerals, R Locke & 
Son, and a double congratulations to 
Alex Little Funeral Directors, who won 
both the Community Engagement and 
Customer Service awards – a remarkable 
feat when each award was adjudicated by 
a different independent scrutineer. Well 
done, too, to Kinton & Daughter Funeral 
Services, specially commended by our 
Digital Innovation judge.

Award winners
Lastly, congratulations to the three 
individuals who won employee of the year 
awards, Peter Watson of Jill Glencross 
Independent Funeral Directors, Sue 
Gibbons of Sue Gibbons Funeral Service, 
and Matt Watters of Cornwall Funeral 
Services. To again quote Malcolm, just 
being nominated as an employee of 
the year is a great achievement, so the 
winners should be hugely proud.

You can read about the event and all 
of our winners on page 24.

This year’s awards illustrated how your 
resilience has left the funeral profession 

in a strong place after such a difficult 
year, and as we continue to emerge from 
the most difficult days of the pandemic, 
families clearly want to support you.

That is increasingly evidenced by the 
number of families taking out funeral 
plans directly with you, and our regular 
customer satisfaction survey tells us 
how they value the conversations they 
have with you as they make their plans. 
95% of customers have told us of how 
satisfied they are with their funeral 
planning experience with their local 
funeral director. As a whole, the planning 
market is rebounding from its pandemic 
difficulties, and behind each of those 
figures is a family going directly to their 
local Independent.

Continuing success
I’m hearing positivity directly from you 
too, now that my in-person visits to 
funeral directors across the country have 
begun again in earnest. This month I 
have been in the picturesque south west, 
visiting Independents from Somerset to 
Wimborne. Malcolm also continues to 
host regular online insight calls, and all 
our partner funeral directors are invited 
to join in and share their thoughts, as 
well as hear directly from their peers. 
Whether looking at the big picture 
or speaking to you individually, the 
conversations are marked with positivity 
and a family focus.

That is especially good news at a time 
when so much attention still has to be on 
the requirements of the Competition & 
Markets Authority (CMA). We are working 
with SAIF to support you in meeting those 
requirements, while focusing behind 
the scenes on the Financial Conduct 
Authority (FCA). We will keep you up to 

date in this pre-application period, so you 
can be prepared when you have to turn 
your attention to the choices available to 
your own business.

The AGM
One place for SAIFCharter members 
to get information – and help grow the 
profession’s cumulative knowledge – is 
at the SAIFCharter AGM. It’s only days 
away, on Wednesday 29 September, 
and members can already access video 
reports by logging onto the SAIFCharter 
website and visiting the saifcharter.
co.uk/agm2021 page. A familiar face in 
Paul Stevenson is up for re-election to 
the Executive, and you can find more 
details on page 35.

Please do come along if you are a 
member, and hear how your association 
and your company, Golden Charter, are 
reacting to this year of regulation and 
COVID-19, and how we are with you all 
the way.

We’ll continue to give you that support 
in the way that works best for your 
business. This year’s awards ceremony 
showed us all what independent funeral 
directors are capable of, and our goal is 
to help you reach the full measure of 
your potential.

As the challenges and opportunities 
continue to mount, we’ll continue to 
be there alongside you, and make the 
2022 awards another celebration of a 
remarkable job well done. 

Celebrating success
This month’s awards showed how Independents are leading the way  

in a year like no other – and the future looks even brighter

S U Z A N N E  G R A H A M E
GOLDEN CHARTER, CHIEF EXECUTIVE OFFICER

suzanne.grahame@goldencharter.co.uk
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“My partner Davina and 
I represented SAIF at the 
re-opening of GreenAcres 
Heatherley Wood, a unique, 
natural cemetery and 
ceremonial park set amidst 
acres of glorious woodland 
and wildflower meadows in 
the heart of the Hampshire 
countryside. We explored 
the grounds, and it really 
was a lovely setting and I’m 
sure families will appreciate 
the tranquil and beautiful 
environment.

The landscape will 
be sustained, enhanced, 
and preserved for future 

generations and it’s a place 
where families will feel 
comfortable, and I am sure 
will want to return to share 
memories and reflect.

We enjoyed a talk by 
GreenAcres’ CEO, Andy 

Tait, and from the founder 
of The Good Grief Trust, 
which has an agreement 
to have a pop-up cafe on 
the first Saturday every 
month for the bereaved. 
The organisation came 

about when the founder, 
Linda Magistris, lost her 
husband at an early age and 
set up a group for people 
who had lost loved ones to 
enable them to get together 
for chats and coffee. The 
pop-up café is very much 
welcomed and the bereaved 
don’t feel so alone. It is also 
an opportunity to discover 
new connections with 
people in the same situation 
and struggling with the 
difficulty of their loss.

We had a lovely welcome 
and our attendance on the 
day was appreciated.”
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Deborah Morton, Golden 
Charter Campaign Manager, 
on this year’s partnership

We can make a difference

Golden Charter’s annual partnership 
campaign with the Royal British 
Legion and Poppyscotland is now 
under way and we are looking 

forward to reaching new fundraising 
milestones in our sixth year of partnering 
with these vital charities. 

So far, together with independent 
funeral directors and their ongoing 
commitment, an incredible £500,000 
has been raised. Every donation makes a 
real difference to the lives of members of 
our Armed Forces community. With your 
support this year we can reach an even 
greater fundraising milestone.

For 2021, we are delighted to have 
over 700 funeral directors taking part 
in the campaign. There’s still time to 
join us though: any funeral director who 
exclusively offers Golden Charter plans 
can get involved simply by speaking  
to your Golden Charter business manager 
or emailing RBL@goldencharter.co.uk 

By participating in the partnership, you 
will donate £25 to the Royal British Legion 
or Poppyscotland for every funeral plan you 
sell or are allocated during the campaign. 
Each and every £25 donation helps to 
support our Armed Forces community. 
For example, £25 could pay for an online 

learning course for a veteran to help 
them secure a job, or provide emergency 
overnight accommodation.

We have a wealth of marketing materials 
available to support you and your business 
throughout the campaign. These include 
point of sale toolkits for displaying in your 
premises and handy digital engagement 
tools to help bolster your online presence 
and connect with your local communities. 
What’s more, this year we are excited to 
introduce a social media content planner 
celebrating the charity partnership, to help 

you effortlessly promote your involvement 
on your Facebook business pages over the 
coming months. 

Join us as we journey towards our 
campaign fundraising target of an additional 
£150,000. Being part of this partnership 
is a great way to show support for your 
local community. And your donations will 
ensure that the Royal British Legion and 
Poppyscotland continue to provide much-
needed help for the brave men and women 
who have served in our Armed Forces for 
years to come. We can do it, together.

Impressions of GreenAcres Heatherley Wood
Paul Bowley, Past National President of SAIF, on his visit to the natural cemetery in Hampshire

The grounds  
are tranquil 

Reporter THIS YEAR’S CAMPAIGN PARTNERSHIP + NEW 
PREMISES + FCA UPDATE + MARRIAGE NEWS
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New premises for fourth-gen firm
After 110 years of trading 
from their original premises 
in Bickington, Devon, W S 
Gayton & Son has created 
purpose-built premises at 
Pickett Meadow, a piece of 
land which has been in the 

family portfolio for 40 years. 
“The location was the 

obvious choice for us,” says 
David Gayton, great-grandson 
of the company founder, 
William Samuel Gayton. “Our 
vision was to have a purpose-

built funeral home in its own 
landscaped gardens.” 

W S Gayton, Pickett 
Meadow has an open plan 
reception area, three family 
meeting rooms, family 
cloakrooms and a chapel 

which has a view of the 
landscaped gardens and 
pond. Staff have their own 
soundproof offices and an 
admin and filing room leads 
to a staff room, kitchen, staff 
shower and changing rooms. 

A separate area has 
been allocated for cremated 
remains storage along with 
coffin store, workshop, and 
final preparation room. 

The chill room will 
accommodate more than 
60 cases with a further deep 
freeze facility. The treatment 
and embalming room has roll 
on, roll off tables, auto sluice, 
stainless steel cabinets 
private toilet, shower, and 
electronic hoist. 

Outdoors has been 
planned meticulously, too. 
Pickett Meadow has five 
hearse and limousine garages 
with an indoor wash bay. 

Within the landscaped 
gardens there is a private  
car park for visitors and a 
staff and deliveries car park  
is at the rear, along with 
Picket Lodge bungalow where 
a full-time member of staff 
lives with his family.

SAIF Executive 
Committee member 
Simon Helliar-Moore 
(left) meets David Gayton 
at the new premises
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IT WAS THE RIGHT TIME 
TO INVEST IN A NEW 
LIMOUSINE, AND WE KNEW 
IT HAD TO BE SOMETHING 
SPECIAL 

D.J. Bewley prefer cars to cake and candles

Darren Carpenter, a Past President of SAIF, married 
Clair Gregory on September 28. Darren is the owner 
of Birds Family Funeral Directors in Maidstone, Kent, 
and the wedding took place at the Cornwallis Masonic 
Centre, in Tovil, Maidstone.

Ryan and Patrik Bewley  
with their fleet

‘Birthday’  
limousine 
joins fleet

Congrats!
Pa t r i k  B e w l e y,  o f 

D.J. Bewley Funeral 
Directors in Wiltshire, 
c e l e b r a t e d  h i s 

lockdown birthday in style – 
by taking delivery of a stunning 
new limousine. The Pilato 
Mercedes Lyra joins a Polaris 
hearse to complete Bewley’s 
iconic fleet of blue vehicles 
which cover a large area of 
Wiltshire between Bath and 
Chippenham.

“It was the right time to 
invest in a new limousine, 
and we knew it had to be 
something special,” explained 
Patrik Bewley, who runs D.J. 
Bewley with his former wife 
Cheryl and their children 
Ryan and Krystle. The family  
firm has four branches and 
added a new regional office  
in 2020.

“Our offices are modern 
and high tech, but comfortable 
and traditional. We needed 
the same values from our 
l i m o u s i n e  –  s o m e t h i n g 
innovative but traditional, 
that would give families a 
memorable experience.”

Superior  UK took the 
Bewley family out to the Pilato 
factory in Italy to see the very 

first Mercedes-Benz limousine 
Pilato had built.

“It is very rare you get to 
see such advanced vehicles 
in build,” said Patrik. “We 
had the opportunity to speak 
with Pilato’s designers and 
engineers and all agreed that 
investing in a Lyra limousine 
was the right decision."

Superior UK delivered 
Bewley's Lyra ready to go, and 
it was out on a funeral the next 
day.

“Receiving a Pilato Lyra 
limousine has to be one of 
the best ways to celebrate a 
birthday,” said Jon Helm of 
Superior UK, Pilato’s official 
partner in the UK and Ireland. 
“This amazing vehicle joins 
the Pilato Polaris hearse we 
supplied in late 2019.”

T h e  b r a c e  o f  P i l a t o 
ceremonial vehicles complete 

Bewley’s journey towards 
running an entire fleet of 
blue vehicles – the Pilato 
Mercedes Polaris hearse and 
Lyra limousine, and Mercedes 
Vito removal vehicle,  all 
finished with deep metallic 
blue paintwork.

“We’re over the moon with 
this lovely vehicle,” said Patrik. 
“The fit and finish is perfect, 
and the rear of the car offers 
families such a spacious and 
comfortable environment. 
The airy interior and stylish 
pentagonal-shaped glass roof 
aren’t immediately apparent 
until you get inside the car. They 
will be an unexpected surprise, 
and an emotional lift for the 
grieving. We would like to thank 
Superior UK for delivering the 
car with a COVID-compliant 
hygiene screen so we could 
get the vehicle out on the road 
immediately.”
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Shayne Stork Family Funeral 
Services in Norfolk paid a 
special tribute to a well-loved 
mum of two with a trip to Tesco.

By taking the cortege to the 
supermarket where Tina Page had 
worked for quarter of a century, it meant 
that the local community Tina had 
served down the years had a chance 
to be part of her service and hundreds 
gathered to pay their respects.

The cortege was driven to the 
supermarket so customers and staff 
alike could gather to express their 
thoughts and tributes before the funeral 
service and burial at St Mary and  
St Margaret’s church at Sprowston.  

Eric Keeler, Manager of Tesco in 
Blue Boar Lane, Sprowston, said, “With 
great sadness we lost our very much-
loved Tesco colleague Tina. A forever 
kind and caring person, Tina has been 
part of our store team for more than 25 
years, giving support and kindness to 
many. Our thoughts and prayers are 
with Martin, Liam and Louis who were 
forever her motivation.”

Shop tactics for Tina

Colleagues 
and 
customers 
at Tesco 
paid their 
respects  
to Tina

SAIF members give well-loved supermarket worker fitting send off

Pictures: M
aurice G

ray



 WE INTEND TO 
MEET THE FCA’S 
EXPECTATIONS 
THAT WE WILL BE 
ONE OF THE FIRST 
FUNERAL PLAN 
PROVIDERS TO 
APPLY FOR DIRECT 
AUTHORISATION

REPORTER

FCA REGULATION:  
STAYING ON THE  
FRONT FOOT
Alison Wilson, Director of Compliance at Golden Charter, 
discusses how working closely with independent funeral 
directors and a range of professional advisors is ensuring  
the company is leading the way on the journey to  
Financial Conduct Authority (FCA) regulation

A former funeral director 
has been appointed 
Westerleigh Group’s new 
regional manager. Having 
served in the Army for 
thirty years, Bill Scott 
rose through the ranks 
to become a Regimental 
Sergeant Major, before 
leaving the service as  
a Major.

Bill said: “During my  
final appointment in service, 
I ran into CPJ Field, the 
oldest independent, family-
owned and run funeral 
director business, then spent 
just short of 10 years with 

them. I trained as a funeral 
director and then moved 
on to manage six funeral 
homes as a principal funeral 

director, then regional 
operating partner and finally 
general manager.

Since joining the 
Westerleigh Group, the 
UK’s largest independent 
owner and operator of 
crematoria and cemeteries, 
Bill has managed multiple 
crematoria, working with 
site managers as a coach 
and mentor. His new role 
sees him manage a portfolio 
of crematoria including 
Aylesbury Vale, Babworth, 
Gedling, Great Glen, North 
Wiltshire, Test Valley, West 
Wiltshire and Wessex 

Vale in Nottinghamshire, 
Leicestershire, Wiltshire, 
Berkshire, Hampshire and 
Wessex.

“My aim is to enrich the 
funeral experience for all 
our families and  
customers,” says Bill.  
“I want our crematoria to 
become a big part of their 
local communities and to  
be the best we can be for 
our families and customers, 
and also to be their first 
choice for excellence. The 
greatest gift will be to be 
part of the communities we 
serve and in which we live.”

NEW FACE EMBRACES ‘GREATEST GIFT’ ROLE
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Bill Scott

Alison 
Wilson

Through each stage of the regulatory 
journey, we have been on the front 
foot, working closely with the 
FCA and our independent funeral 

director partners. We intend to meet the 
FCA’s expectations that we will be one of 
the first funeral plan providers to apply for 
direct authorisation and are preparing to 
submit our application this month.

While we understand that this type 
of regulation is, of course, new to many, 
we have every confidence that we can 
successfully navigate this journey together 
and deliver the protections for customers the 
FCA has set out. As part of our application, 
we’re drawing on expertise from a range of 
professional advisors, including a leading 
compliance consultancy, to ensure our 
proposition meets FCA requirements and 
offers the best possible journey for you.

We also continue to engage closely 
with independent funeral directors, 
including through a dedicated SAIFCharter 
Regulatory  Working Group.  This 
involvement is allowing us to develop 
straightforward guidance and processes 
to allow you, our valued funeral director 

partners, to continue offering funeral plans 
under FCA oversight.

Most funeral directors do not need to take 
action right now, but we will be in touch 
over the following months with the next 
steps. For now, I would encourage you 
to familiarise yourself with our updated 
Guide to FCA Regulation – Part 2, which 
talks through the key areas that will impact 
funeral directors after 29 July 2022. We 
have made this guide available to our 
partners at mygoldencharter.co.uk

Should you require any further 
guidance at this stage, speak to  
your business manager who can help 
guide and support you through every 
step of our regulatory journey.  
Equally, you can email any questions  
or feedback to regulation@golden 
charter.co.uk





Knowledge  
is power

Nexus is our powerful new business tool that delivers the information you 
need to accelerate your business. 

 Nexus presents in-depth insights into your funeral plan sales and customers 
in an impactful, easy to understand way

 Identifies future trends and opportunities

 Predicts future plan sales, based on historical information

Developed by us for our funeral director partners, your Golden Charter business 
manager is the key to getting the most from the technology and helping you 
identify valuable insights for your business. To find out more, speak to your business 
manager. Or if you’re interested in working with us, we’d love to hear from you – 
email partner@goldencharter.co.uk

Business Support

Meet Nexus. 
Our new digital 

powerhouse

GCH1501 SAIF Adverts.indd   2GCH1501 SAIF Adverts.indd   2 30/08/2021   16:5830/08/2021   16:58



1 5

Knowledge  
is power

Nexus is our powerful new business tool that delivers the information you 
need to accelerate your business. 

 Nexus presents in-depth insights into your funeral plan sales and customers 
in an impactful, easy to understand way

 Identifies future trends and opportunities

 Predicts future plan sales, based on historical information

Developed by us for our funeral director partners, your Golden Charter business 
manager is the key to getting the most from the technology and helping you 
identify valuable insights for your business. To find out more, speak to your business 
manager. Or if you’re interested in working with us, we’d love to hear from you – 
email partner@goldencharter.co.uk

Business Support

Meet Nexus. 
Our new digital 

powerhouse

GCH1501 SAIF Adverts.indd   2GCH1501 SAIF Adverts.indd   2 30/08/2021   16:5830/08/2021   16:58

ADVERTISING FEATURE

Switch from good to great 
with the new and improved 
mygoldencharter.co.uk

T he new mygoldencharter.co.uk 
portal has some great updates, 
alongside the features you 
already know and love. In fact, 

most of our paperless applications 
now arrive using the upgraded portal. 
So why wait to see the benefits for 
yourself? Here are five great reasons  
to switch today.

Greater security
Digital security is more important  
than ever before. Our new portal has 
enhanced protection features that 
mean web-based transactions are  
now even safer, with a new online 
payment system plus individual  
logins for staff members.  

More control
With our new Staff Manager feature,  
you can give your staff access to 
mygoldencharter.co.uk on an individual 
basis, and control which specific features 
they have access to. For security, you 
will need to update information about 
any employees who sell or administer 
our plans and the branches they cover. 
You can then fully manage and control 
the information they can access on  
the system.  

Quick and easy processing
Access to an improved version of 
Paperless Applications allows you  
to take secure online card payments 
from customers. Plus, going paper-free 
means faster processing and also helps 
you reduce your paper waste.

Save time
Accessing your plan values is now 
quicker, easier and more secure. And 
if your business has more than one 

branch, you can switch quickly and 
seamlessly between your branches 
with just one account.  

Access all areas
The upgraded mygoldencharter.co.uk is 
the new home for our latest resources, 
guidance and support, including all 
marketing materials (as the older portal 
does not support the full suite of formats).

At a glance
• Our new, updated version of 

mygoldencharter.co.uk is now 
available. 

• Updates include brand new features  
to make the site easier to use and 
more efficient - saving you time.   

• Switch between multiple branches 
with just one account.

• Improved performance and security.
• Updated Paperless Applications, 

including a payment option that 
allows your customers to make 
secure card payments online.

Make the switch to the new mygoldencharter.co.uk today
Our new portal is easy to use – and it’s just as easy to get started. You can 
get up and running in few small, straightforward steps and everything is 
explained clearly online. So don’t miss out. Switch to the new portal today – 
visit mygoldencharter.co.uk and follow the online instructions.

“I’m really pleased 
with the new portal. 
It’s very easy to use 
and to find exactly 
what you’re looking 
for, even if you’re not 
used to this kind  
of technology.”
Steven Inglis
Hillview Funeral Services
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T he pandemic has certainly thrown 
unparalleled challenges our way. 
In a time of unprecedented crisis, 
it’s safe to say that funeral and 

other after death services have been 
stretched to the limit. 

And yet, even in the darkest of times, 
people have shown incredible stoicism. 
We’ve worked very closely with nearly 
500 families and funeral homes to make 
the often complex and frustrating journey 
of dealing with probate as straightforward 
and stress-free as possible. Every day we, 
and our professional partners, are blown 
away by the individual family stories we 
encounter and how hard they work to 
overcome their grief and move forward.

At Laurelo, our experience is that it’s the 
close collaboration between providers at 
each stage of the after-death journey that 
has been the key to helping our clients 
through such trying times. Now more 
than ever, there’s a wider need to embrace 
professional partnerships that seamlessly 
integrate services, so that we are all better 
able to provide more comprehensive 
support to our clients. 

WORKING TOGETHER
In our experience, working with funeral 
homes in providing complementary 
services has been a game changer for 
the families we assist. Having lost a 
relative ourselves last year, our close-knit 
family team have both a personal and 
professional understanding of just how 
valuable having streamlined, continuous 
support can be for the bereaved. As our 
Laurelo Director Mark Woolcock explains,

“If the last year has taught us anything, 
it’s that coming together and combining 
services to better support the bereaved can 
really make a positive difference at the most 
challenging time in family life. When you 
lose a loved one and your heart feels entirely 
broken, you’re just focussed on trying to get 
through that moment and nothing else. The 
last thing you want to be doing when you’re 
grieving is sitting on hold to the probate 
office or filling out complex paperwork. 
Having us on board helps support families 
not only with the probate process, but also to 
get the emotional and practical advice they 
so often need.

“Being able to recommend a reputable 
probate and administration service 
that naturally follows on from their own 
offerings gives funeral directors an 
opportunity to add value to their own 
businesses. It shows their customers that 
they don’t just care about their particular 
role in helping the bereaved – they care 
about what happens to each family 
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Linda D Jones, of Grief Journey UK, on Laurelo

Smoothing the path to probate

During lockdown funeral 
directors up and down 
the country were working 
long and unsociable hours, 

ensuring their clients received the 
best possible care during what was a 
difficult time. 

Of course, it wasn’t only taking care 
of the deceased that became a priority; 
offering an after-care service became 
a priority, too. With so many families 
having to opt for just a small funeral, 
for them, accepting their significant 
loss had (and has) been just as 
difficult as the initial loss. Saying their 
goodbyes has been traumatic and 
made the grief process a little too hard 
to handle for so many.

So, with all that in mind, as well as 
heading Zoom support groups in both 
Canada and the UK, Dr Bill Webster 
spent his time putting together a 
new format in grief and bereavement 
facilitation.

I was one of 20 participants 
who undertook the new 
format of facilitator 
training and feel this 
new presentation will be 
well received across the 
country. 

As with so many group 
sessions and clubs, the 
bereavement support 

group in Harlow was put on hold. 
Unfortunately, Jerome Masterson 
from Masterson Funeral Home, who 
sponsored our group, sadly passed 
away so our sponsorship stopped.

Following my last article in 
SAIFInsight, I was contacted by 
probate professionals Laurelo who 
very kindly offered to sponsor our 
group. Being new Associate members 
of SAIF, they read my article and were 
very keen to work with Independents. 
I am delighted to advise that Laurelo 
is now sponsoring the Harlow and 
surrounding areas support group. 

Newly named Stepping Stones,  
our bereavement support group, is 
up and running again with the help 
of Michael and his sister Michelle 
Roughan from Laurelo.

Laurelo is keen to help 
Independents and I ask you to please 
give them just a few minutes of your 
time to explain how they might help 

you and your community. Many 
SAIF members are already using 
their services and I am sure 
many more will soon join their 
increasing database. 

I am delighted that Stepping 
Stones has become a reality and 
thank Laurelo for their support 

and wish them continued 
success.

ADVERTISING 

FEATURE

beyond that phase. That extra level of 
thoughtfulness and customer service 
makes an enormous difference to people. 
When customers feel like you genuinely 
care about them, they not only deeply 
appreciate your services, but they also 
relay how supportive and proficient you 
are to others in the community.”

HOW WE HELP
At Laurelo, our mission is to make the path 
to probate as smooth as possible. Founded 
in 2013, our team of specialist advisers 
have over 50 years’ experience between 
them in guiding executors and families 
through the Probate Administration 
Service. We know how to get things done 
the right way, and with minimal delays. 

Our probate pathway usually begins 
when a will writer, hospice end of life team 
or funeral director recommends us to 
families looking for support with probate, 
particularly for those who are grieving the 
heaviest or have a more complex estate to 

resolve. As a family run company, we’re able 
to provide an especially personal, tailored 
service. For us, there’s no one size fits all. 
Each case is handled on a bespoke basis - 
with an empathetic touch and a ‘handheld’ 
consultative approach. We also offer 24/7 
support, free initial consultation and a fixed 
fee, so clients always have clarity. 

If you’re a funeral home or other after 
death service provider who would like to 
strengthen your complementary service 
networks, talk to us. While not every client 
may need integrated services, giving 
people more choice and advice regarding 
the further support that’s available makes 
good business sense, adds tangible value 
to your own offering and, most importantly, 
helps families come through the other side.

To find out more about working with  
us, call for a chat on 0203 058 2329 or 
email info@laurelo.co.uk. For information 
on Laurelo’s probate services visit  
www.laurelo.co.uk.

Meet Laurelo, the family run probate company working to harmonise after death services
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B
y the time you read this 
edition of SAIFInsight, 
compliance with the 
C o m p e t i t i o n  a n d 
M a r k e t s  A u t h o r i t y 
(CMA)’s Funerals Market 
Investigation Order will 
be a fact of life. It’s not  

an overstatement to say that the 
Order has sent shockwaves through 
the profession, particularly for 
small business owners who are 
spinning multiple, precariously 
balanced plates. 
   My personal opinion about the 
Order may be well known among 
fellow professionals and it’s clear 
from conversations with colleagues 
across the UK that there are 
differing views in the independent 
sector. Some folk are furious, 
others are nonchalant.

Whatever you think about this 
new set of regulations, one thing 
is clear: there is a continued need 
to engage the CMA positively and 
advocate for the best possible long-term outcome for 
precious family-run firms. On that note, I’m proud of 
the work SAIF has done to date in supporting members 
to understand their new obligations, whether that be 
through webinars, bulletins, or support from the team at 
the SAIF Business Centre. They’ve risen to the occasion 
and responded quickly and proactively.

For now, though, we need to park our passion and 
comply with the Order. Where you can, please assist your 
neighbours if they’re struggling to understand some of 
the Order’s Articles, which I have to confess I’m finding 
open to misinterpretation and vague in areas. 

Nonetheless, I can’t stress how important it is that we 
keep both a cool head and the bigger picture in mind. 
The Government may have pushed back against the 

CMA’s call for greater regulation 
of the funeral profession, but it 
doesn’t take a genius to work out 
that if funeral directors refuse to 
comply with the 2021 Order we 
may find ourselves staring at even 
more stringent and damaging legal 
requirements in the near future. 
And who would that serve?    

I know the team at SAIF 
Business Centre has found the 
months since the Order was made 
challenging. In addition to being 
inundated by members hungry for 
information, they have also acted 
as counsellors and shoulders to 
cry on for bewildered business 
owners. 

The team has also received 
calls from frustrated members 
who feel that SAIF could have 
done more to prevent the Order. 
I resolutely push back against 
such suggestions. Our brilliant 
CEO Terry Tennens, along with 
his team and the volunteer 

government liaison officers, have done themselves proud 
in cutting through a million different points of view to get 
the best possible outcome in the circumstances. Part of 
this involves the establishment of the SAIF CMA Order 
Response Group, which is tasked with understanding 
the impacts of the Order and advocating for change 
where necessary.

I would like to ask members who may have cause to 
telephone the Business Centre to take a moment to thank 
the team for their dedication, and at least be respectful 
if you disagree with their approach. I’d also like to thank 
our First Vice President Jo Parker for stepping in last 
time during my absence. Brilliant article, Jo!

Mark Porteous, SAIF National President l

SAIF PRESIDENT

 I CAN’T STRESS HOW IMPORTANT IT 
IS THAT WE KEEP BOTH A COOL HEAD 
AND THE BIGGER PICTURE IN MIND 

REGULATION: 
STANDING TOGETHER

SAIF’s National President Mark Porteous on facing the CMA Order positively



COFFINS

FOOTPRINT
THE FINAL

As COP26 approaches and green issues rise up the global  
agenda, SAIFInsight takes a look at coffin options...
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OPTION #1: ENVIROBOARD 
LifeArt

From its  Innovation  Centre 
in Gloucester, LifeArt uses 
Enviroboard, sustainably sourced 
wood offcuts, to create coffins and 
caskets. Executive Chairman Mike 
Grehan explains…
“Cremation is the principal method 
of human body disposition globally. 
By 2040 it is projected 80% of the 
world’s deceased will be cremated 
annually. That’s a lot of cremations! 
With this in mind, at LifeArt we set 
out to design a coffin specifically for 
cremation that would be sustainably 
sourced, fully functional (i.e. carried 
by the handles, lightweight, affordable 
and personalisable). It’s also locally 
made and delivered just in time. 

Most importantly, when cremated 
the coffin was to generate low nitrous 
oxide emissions.”

SUSTAINABILITY 
“We utilise FSC-sourced North 
American bark and offcuts that would 
otherwise be left on the forest floor. 
These offcuts are long and fibrous 
and provide incredible strength. This 
material is pulped and manufactured 
into fibreboard in the UK. Fibreboard 
is utilised by many industries such 
as the Ministry of Defence to move 
heavy equipment.   

To provide a clean, printable 
surface we source sustainable pulp 
grown in German forests which 
are part of the Programme for the 
Endorsement of Forest Certification 
(the European FSC equivalent). 

Combined, our EnviroBoard 
coffins have been independently 
shown to use close to 80% fewer 
trees. Our coffins weigh 24lbs (11kgs) 
making them up to 58lbs (27kgs) 
lighter than chipboard coffins, and 
are therefore much easier to handle 
and carry. This reduces the risk 
of injury to staff and family when 

carrying. They are rated by the FFMA 
up to 25 stone (160kgs).”

LOW EMISSIONS 
“We are all concerned about 
greenhouse gas emissions and the 
impact on global warming. The 
catastrophic wildfires as well as floods 
and other unusual weather events 
around the world over the past year 
have raised our collective awareness. 

Reducing emissions and our global 
environmental footprint is incumbent 
upon all of us. Whether we are 
manufactures, funeral directors, 
embalmers, or funeral attendees – 
we all have our part to play.  

When cremated, LifeArt coffins 
emit up to 87% less greenhouse gas 
emissions, based on the full life cycle   
analysis, including emissions from  
cremation, expressed as kg of carbon  
dioxide equivalent (CO2e) per coffin. 

How do we know this? We carried 
out extensive cremation emissions 
testing in the UK and Australia to 
tabulate exact pollution emission 
levels from various coffins and caskets. 
This data has been independently 
verified and interpreted by world-
leading environmental consultants, 
MRA Group. 

We believe it is critical  that 
manufacturers provide funeral 
directors with accurate, independently 
verifiable data to facilitate honest 
communication with families. 

The Advertising Standards 
Authority rules are clear in that a 
whole product lifecycle is what is 

relevant – i.e. from the raw materials 
through to end of life. Evidence must 
be available to support any eco claims 
made by a funeral director. Making 
statements like ‘brass effect’ handles 
undermines industry credibility 
when we all know the reality is that 
the handles are ‘single-use’ plastic. 
Other industries have moved on from 
these sorts of greenwashing claims.”

AFFORDABILITY
“The pandemic has accelerated the 
move online and to shorter delivery 
cycles. We are focused on enabling 
funeral directors to order and receive 
stock within short time frames. Why 
tie your money up in stock which 
just sits there? We encourage all our 
partner funeral homes to hold less 
stock, yet order more regularly. This is 
counter-intuitive in a way, but reduces 
your cost as well as ours. That way 
we can all pass on the lower cost to 
families and make funerals affordable. 

With the move online, this year we 
released a version of Design-On-Line 
at www.lifeart.com. Take some time 
to explore the option for you and your 
families to become coffin designers 
and create unique and personal 
tributes, or simply adapt one of our 
standard designs. Personalisation is 
a holy grail for some and now that 
many people have strong computer 
skills, there is a real opportunity for 
you to enhance your funeral service 
offering and provide options families 
are seeking.” 
To find out more, see lifeart.com, 
call Dan on 07305 369 294, or 
email danh@lifeart.com. Feel 
free to book a time to visit the 
Innovation Centre in Gloucester. 

‘Abundant 
Roses’ from 
LifeArt’s 
picture coffins 
range

‘Oak’ from 
LifeArt’s 
Heritage 

Timber range
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COFFINS

OPTION #2: PROGRESSIVE
JC Atkinson

JC Atkinson, the UK’s largest 
manufacturer of coffins, supplies 
all types of coffins and caskets 
from wood, including composite 
wood – all of which are certified 
as sustainable and / or FSC 
accredited – to the more obvious 
green choices such as cardboard, 
willow and wool. But which are 
greenest? Managing Director 
Julian Atkinson, known for 
installing a biomass heater, solar 
panels and rainwater harvesting 
at his factory, explains his 
award-winning approach to 
sustainability...

“We know from our market 
research that the public want to 
see ‘eco options’ when organising a 
funeral. In a recent Ipsos Mori poll 
we commissioned, 55% said they 
expected to be offered eco coffins 
as part of the funeral arrangement.

As a country, we’re all doing 
things differently. We’re being 
asked to recycle our domestic 
waste and we are encouraged 
to buy eco products, some with 
tax reductions such as EV cars, 
biomass and solar solutions. Taxes 
are levied to discourage waste and 
the use of plastics while awareness 
of the climate emergency is nudging 
the public towards ‘greening up’.

The funeral trade has responded 
by offering choices in line with public 
opinion, but a funeral arrangement 
is as complex and individual as a 
family’s needs dictate. Personalisation 
often outweighs environmental 
impact or is restricted to the choice 
of an eco coffin, overlooking other 
factors with a much more significant 

impact on the carbon footprint of a 
funeral, such as the method of final 
disposition, gathering places, number 
of attendees and the use of cars.”

Funeral directors can go and 
buy an electric hearse; they could 
be looking at the whole funeral 
arrangement with similar scrutiny. 
Is it green?  What is it that makes it 
green? It’s not a case of ‘one is bad’, 
and ‘one is good’ as there are choices 
which will often be subjective. We 
shouldn’t be benchmarking coffins 
and saying that one looks pretty 
because it’s made of bamboo or 
willow. Is it actually pretty? Is it 
coming from a reputable organisation 
abroad? Is it supporting a Fair Trade 
project in a developing country and 
relieving poverty? Rather, should 
we be considering a coffin that is 
made in the UK and has a slightly 
lower carbon footprint? Some would 
argue this does not have the same 
social dynamic as a coffin made in 

the developing world. Others would 
argue the locally-made aspect is a 
greater asset. Neither is wrong, nor 
right. The public deserve clarity and 
the opportunity to make an informed 
choice so they can see that the funeral 
sector is in harmony with everything 
else going on in the economy.

JC Atkinson makes many 
traditional coffins, mainly out of 
chipboard which is laminated with 
either printed wood-effect veneers 
or real wood veneers. It is reassuring 
to know that all the coffins we make 
have a relatively low CO2 impact. 
Their evolved designs are popular  
and, when considering a coffin’s 
impact on the environment, we 
use an agreed protocol called Life 
Cycle Analysis (LCA). A full cradle 
to grave assesment, LCA considers 
every aspect. For coffins this includes 
the growth of the tree, its felling, 
processing, manufacture and delivery 
to you, its use by you and the family, 

 FUNERAL 
DIRECTORS 
CAN GO AND 
BUY AN 
ELECTRIC 
HEARSE; THEY 
COULD BE 
LOOKING AT 
THE WHOLE 
FUNERAL  
WITH THE 
SAME 
SCRUTINY 

JC Atkinson’s 
Italian 
Requiem 
coffins are 
made with 
solid woods 
and veneers

Oasis  
Fair Trade 
coffins are 

handcrafted in 
Bangladesh for 

JC Atkinson
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and its final disposition. We source 
chipboard locally, just twenty miles 
from our factory, and we buy from 
overseas. Much of the wood in 
chipboard has been recycled and 
the glue resins used in its production 
are all taken into consideration. 
Computer modelling then expresses 
each element of a product in CO2e, 
the recognised unit used to determine 
its impact on the environment.

We have commissioned numerous 
LCAs to understand the impact our 
products have on the environment 
and (most importantly) used 
the research to reduce a coffin’s 
environmental impact. Our policy 
is to supply all types of coffins and 
caskets, despite some having a higher 
impact than others. We believe 
families should be free to choose 
but know when they do their choice 
is ethical. We will champion and 
evolve environmental best practice. 
We have always claimed that our 
wood products are best fitted with 
matching wood handles, rope handles 
or none. We recently launched our 
plastic-free range with alternatives 
to cremfilm and polyester linings.”  

AN OPPORTUNITY
“Funeral directors could look on this 
as an opportunity. Often, it’s the little 
things that don’t cost much but help 
demonstrate your own commitment 
and evolve your own customs in line 
with opinion and best practice. If a 
family is spending up to £4,000 on 
a funeral and these concepts are 
offered and considered, I believe the 
family will derive value from this and 
this helps the sector commercially. 
If good practices across the whole 
funeral can evolve to become more 
carbon efficient, we will be heading in 
the right direction. Instead of cherry-
picking data while ignoring other 
factors and claiming environmental 
superiority in favour of one product 
or another, we must look at things 
in the round. 

To help the sector in this 
regard, we’ve invested in research 
by independent sustainability 
experts Giraffe Innovation. They 
have studied data using actual 
cremations and burials conducted 
by different funeral directors. Using 
the LCA data, we have modelled and 
developed a web-based application 
which simulates and calculates a 
funeral’s total environmental impact 
or carbon footprint. Families can use 
this information to create funeral 
arrangements, understand the 
relative environmental impact of each 
choice and modify where desired.” 

More details at  
www.GreenerGoodbyes.com

11.1

The basis of 
environmental claims 
must be clear. Unqualified 
claims could mislead 
if they omit significant 
information.

11.2

The meaning of all 
terms used in marketing 
communications must  
be clear to consumers.

11.3

Absolute claims must 
be supported by a high 
level of substantiation. 
Comparative claims such 
as "greener" or "friendlier" 
can be justified, for 
example, if the advertised 
product provides a total 
environmental benefit 
over that of the marketer's 
previous product or 
competitor products 
and the basis of the 
comparison is clear.

11.4

Marketers must base 
environmental claims 
on the full life cycle of 
the advertised product, 
unless the marketing 

communication states 
otherwise, and must 
make clear the limits of 
the life cycle. If a general 
claim cannot be justified, 
a more limited claim 
about specific aspects 
of a product might be 
justifiable. Marketers 
must ensure claims 
that are based on only 
part of the advertised 
product's life cycle do 
not mislead consumers 
about the product's total 
environmental impact.

11.5

Marketers must not 
suggest that their claims 
are universally accepted 
if a significant division 
of informed or scientific 
opinion exists.

11.6

If a product has never 
had a demonstrably 
adverse effect on the 
environment, marketing 
communications must 
not imply that the 
formulation has changed 
to improve the product 
in the way claimed. 
Marketers may, however, 
claim that a product has 
always been designed 

in a way that omits an 
ingredient or process 
known to harm the 
environment.

11.7

Marketing 
communications must 
not mislead consumers 
about the environmental 
benefit that a product 
offers; for example, by 
highlighting the absence 
of an environmentally 
damaging ingredient 
if that ingredient is 
not usually found in 
competing products 
or by highlighting an 
environmental benefit 
that results from a legal 
obligation if competing 
products are subject to 
that legal obligation.

See the full code at 
https://www.asa.org.uk/
type/non_broadcast/
code_section/11.html

KNOWING THE CODE

The UK Code of Non-broadcast Advertising and Direct  
& Promotional Marketing (the CAP Code) is the rule book 
for non-broadcast advertisements, sales promotions and 
direct marketing communications. Marketers should also 
take account of Government guidance including the Green 
Claims Code published by DEFRA and BIS
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COFFINS

OPTION #3: WILLOW 
Somerset Willow

Anthony Hill, Managing Director 
of Somerset Willow, began as a 
basket-making apprentice in 
2004, honing skills from his 
father Darrell and granddad. 
Now Anthony is the driving force 
behind business development and 
has spearheaded some of the 
biggest changes in the company 
including the setup and operation 
of the company’s subsidiary, 
Natural Woven Products.

“The environment is very much 
in focus at the moment, and will 
likely remain so for the foreseeable 
future, shaping our lives not just 
through work but at home and in 
everything we do. 

For Somerset Willow, I believe 
the real question is how we retain 
all the positive environmental 
characteristics that come from the 
growing of willow and the weaving 
of finished articles. As we look 
to grow our business alongside 
increased demand for our products, 
we must ensure we maintain these 
positive benefits.” 

POSITIVE EFFECT
“Our willow fields directly offset 
a good proportion of the carbon 
emitted in our manufacturing 
p r o c e s s  t h r o u g h  c a r b o n 
sequestration. This has a net 
positive effect on the environment 
but must be managed carefully. 
We must maintain and continue 
to increase the area of our willow 
crop to offset current demand. 
If  demand outstrips supply,  
this could upset the carbon balance 
as our willow crop would not  
suffice alone. 

In 2016, we undertook a lifecycle 
analysis of our willow coffins, and 

the results were impressive. During 
the manufacture of one of these, the 
carbon emitted was less than that 
of popular alternatives. However, 
other factors within a funeral must 
be considered, such as the coffin 
during cremation. 

Most coffin materials aid the 
cremation process of the deceased, 
but some are more effective than 
others, with several offering more 
extended combustion periods and 
enhanced cremation efficiency. 
Regarding burial, decomposition 
rates will differ based on the 
soil conditions and type of coffin 
chosen, with willow being among 
the more compostable options. 

When comparing different 
products, it's easy to make broad 
assumptions. There are so many 
variables at play, each affecting the 
overall sustainability of any one 
product. This includes whether 
certain elements are included or 
excluded from the calculation and, 
more importantly, what makes a 
coffin genuinely sustainable. Is it 
degradability or renewability, and at 
what cost are most people prepared 

to accept a change to what would be 
considered normal? 

I recently read an article about 
the benefits of using cloth nappies 
over single-use nappies. The major 
benefit being less plastic going  

to landfill. On the other hand, 
a counter-report showed 
that the carbon cost to wash 
and dry renewable nappies 

increases beyond the carbon 
cost of producing single-use 

nappies. 
It seems we are faced with a 

myriad of choices, compounded 
by calculations using different 
sets of comparisons, as well  

as perspectives. 
I believe the majority of us are 

concerned about the environment. 
This must continue to form the 
basis of our thinking now and 
into the future. Issues around the 
environment will be overcome by 
all of us, not just a handful of large 
corporations. It's the small things 
that make big differences.” 

To find out more about  
Somerset Willow visit  
www.somersetwillowcoffins.
co.uk, email enquiries@
somersetwillow.co.uk, or  
call 01278 424003

OUR WILLOW 
FIELDS DIRECTLY 
OFFSET A GOOD 
PROPORTION OF 
THE CARBON 
EMITTED IN OUR 
MANUFACTURING 
PROCESS

Above: 
Somerset 
Willow’s 
curved 
rainbow  
coffin 
 

Below: 
Traditional 
buff willow 

coffin
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A VITAL 
JOB WELL  

DONE!
The Independent Funeral Director Business Awards 2021 rewarded  

the winners and celebrated the independent profession
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Independents joined 
Golden Charter for the 
new Independent Funeral 
Director Business Awards 
this month, celebrating 
your achievements in 
supporting families through 
an unprecedented year.

On the evening of 
Thursday 2 September, Golden 
Charter’s Malcolm Flanders hosted 
an online awards event which 
included live entertainment and 
revealed the winners of this year’s 
new-look awards.

More than 100 of you submitted an 
entry, and on the night eight winners 
(and one specially commended 
business) took the spotlight.

Malcolm told guests: “Each of you 
was severely impacted by COVID-19 
in one way or the other, but all of you 
have continued to deliver fantastic 
care, support and service for all your 

families in their time of need under 
very difficult restrictions.

“Recognised belatedly as key 
workers, we know you worked 
tirelessly over the past 16 months to 
make your businesses safe, procure 
PPE one way or the other, innovate 
brilliantly to maintain continuity  

for families, and ultimately still 
deliver a funeral service with the 
empathy and the dignity that the 
occasion always demands.

“So we at Golden Charter wanted 
to recognise that endeavour, and find 
a way to reflect your resilience, your 
imagination, and sheer bloody hard 
work, rather than just focusing on 
funeral plans.”

The lucky winners received £200 
towards the charity of their choice, 
£800 towards future marketing 
costs, and a further £200 towards a 
staff celebration, in addition to their 
trophy and certificate.

Congratulations to each 
winner, and to Alex Little Funeral 
Directors who were successful in 
two categories judged by separate 
independent judges.

Here you can find out who won 
and see what each category’s judge 
said on the night.



AWARDS

BEN FRANCE 
Royal British Legion

STEPHEN MCCANN
Masters in Minds

HELEN CLEMENTS
Where There’s Smoke

JOHN DENHOLM 
Denholm Associates

KEITH SKINNER 
ITPEnergised

TRACY BLACK 
CBI Scotland

THE AWARDS CATEGORIES
•  Community Engagement
• Customer Service
• Digital Innovation
• Environmental Sustainability
• Family Business
• Employee of the Year
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COMMUNITY ENGAGEMENT

Alex Little Funeral Directors
Fife

Category judge Ben France of the 
Royal British Legion said: “It was a 
very difficult decision to choose the 
award winner, with so many funeral 
directors generously supporting their 
local communities during tough times. 
However, Alex Little stood out for me. 
For a relatively small business, the 
range of their community work was 
exceptional. Whether supporting the 
bereaved on Mothers’ Day, delivering 
food parcels to those in poverty, or 
helping local families living with 
autism, at the heart of a community 
faced by considerable hardships, 
they’ve gone above and beyond to  
make people’s lives better.” 

DIGITAL INNOVATION

Mears Family Funerals  
Independent Funeral Directors
Kent

Category judge Helen Clements of 
Where There’s Smoke said: “Mears 
Family Funerals [were chosen for] 
their development of a seamless digital 
solution to quote and order memorials, 
which works both online and in branch, 
and has had significant benefits for not 
only their business, but for the families 
and communities they serve. They 
embrace the possibilities of what digital 
solutions can bring, enabling greater 
customer engagement, so well done.” 

Helen also specially commended 
Kinton & Daughter Funeral Services 
Ltd, saying: “Inez Capps has built an 
impressive TikTok presence, bringing 
insight, openness and creativity around 
the actuality of funerals to a new 
generation.”

ENVIRONMENTAL 
RESPONSIBILITY

Gaulds Funeral Services Ltd
Crieff

Category judge Keith Skinner of 
ITPEnergised said: “We chose Gaulds 
Funeral Services because of their great 
work at Strowan Woodland Cemetery, 
their efforts to provide low emissions 
burials, utilising recycled plastic to 
construct benches, as well as a conscious 
effort to protect and preserve local 
wildlife. Gaulds Funeral Services also 
demonstrated their ambition to reduce 
their own carbon footprint through 
the addition of zero emissions electric 
vehicles to their existing fleet, as well as 
evidence of environmentally conscious 
investment for the business as a whole.” 

CUSTOMER SERVICE

Alex Little Funeral Directors
Fife

Category judge Stephen McCann of 
Masters in Minds said: “All of the entries 
showed deep care, resilience, and 
innovative thinking, so well done. What 
really impressed us about Alex Little’s 
submission was the customer being at 
the heart of every decision they make.  
In the customer experience they provide, 
they think about the entire customer 
journey from beginning to end – their 
mindset is, if it’s not good enough for 
our loved ones, then it isn’t good enough 
for our clients. Some examples of the 
practices that stood out include a fresh 
flower on the pillow, rose petals for 
children instead of earth, and memory 
pins for families. They open their doors at 
Christmas for messages on the memorial 
tree, providing people in the community 
a space to positively celebrate and 
remember their loved ones. Positive 
memories of positive lives.” 

FAMILY BUSINESS,  
SPONSORED BY SAIF

R Locke & Son
Oxfordshire

Category judge Tracy Black of 
CBI Scotland said: “Colin 

and George clearly demonstrated why 
they should win the best family business 
category. They’ve shown great innovation 
during the pandemic, and they’ve also 
continued to keep up with the pace of 
change, developing their social and 
digital media presence. They have great 
community spirit, with everyone in the 
firm involved in everything from scouts 
to sports, and last but not least, they 
continue to learn and develop their skills 
and they really do leverage off everyone’s 
expertise within the firm.” 

EMPLOYEES OF THE YEAR

North: Peter Watson, Jill Glencross 
Independent Funeral Directors Ltd

Central: Sue Gibbons,  
Sue Gibbons Funeral Service

South: Matt Watters,  
Cornwall Funeral Services

Category judge John Denholm, Denholm 
Associates, said: “I have been a judge 
for several employee of the year awards 
in recent times, but I can honestly say 
this has been the most difficult to judge 
that I’ve been involved in, because the 
nominees are all first class and they’ve 
all stepped up to the mark in what’s been 
a really difficult year. The winners really 
lived up to the values that we’ve been 
looking for: service to the community, 
added value to customers, and of course 
a tangible contribution to the business.

Peter Watson went the extra mile 
throughout the pandemic, took over 
when his boss got COVID himself, looked 
after the hundreds of tiny customer 
service aspects, while finding the time 
to launch a new memorial service.

Sue Gibbons also handles every aspect 
of a caring funeral service, but at the 
same time is conscious of serving a tight 
knit working class community, where she 
needs to deliver all of these services at 
really affordable prices.

And last but not least, Matt 
Watters, who’s worked in a 
family business since he was 15, 
conducted his first funeral when 
he was 16 would you believe, and 
all the while continues to receive 

five-star reviews from his 
customers.”

MEET THE JUDGES

Malcolm 
Flanders 



SAIF EVENT

S
AIF’s Education Day will 
take place on November 
10 at the Leicester Tigers 
rugby ground. It will offer 
a fantastic opportunity for 
SAIF members to hear from 
key figures across the funeral 

profession, with presentations focusing 
on the independent funeral director. 
Members can also learn about all the 
latest product and service offerings 
from our Associate members. After 
the limitations of the pandemic, this 
event will be a long-awaited chance to 
meet up with colleagues from around  
the country.

BOOKING DETAILS
•  SAIF members £55pp    
•  Non-members £70pp     
•  IFD College and BIFD  

students: £30pp
•  Members of the IFD College: £10pp
•  SAIF NextGen members: £30pp*
* Members who have signed up with 
SAIF NextGen by November 1, 2021.

 
BOOKINGS CAN BE  
MADE IN TWO WAYS
1  Online through EventBrite at 

saifeducationday2021.event 
brite.co.uk

2  Complete the booking form by 
visiting the SAIF website at saif.
org.uk/education-day-2021 and 
pay by BACS or credit card. 

-  By BACS To Natwest Bank,  
Sort Code 60-04-24,  
Account No: 90098110

-  By credit card Call the SAIF 
Business Centre on 01279 726777.

AGENDA
09.30-10.00
Registration, tea/coffee  
and exhibition

10.00-10.15
Welcome and introduction 

SAIF National President, 
Mark Porteous

10.15-11.00     
Diversity and 
inclusion 
within the 

funeral profession
Sheri Hughes, UK Diversity & Inclusion 
Director at PageGroup

11.00-11.30
Refreshments and exhibition 

11.30-12.15
IFD College. Certificate presentation 
and launch of new diploma
Chris Parker, F. SAIF and IFD Governor.

12.15-13.00
Environment and impact on  

Chris Parker, F. SAIF and  
IFD College Governor,  
will lead a certificate 
presentation and 
launch a new 
diploma for  
the College.
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THE VENUE
Mattioli Woods Welford
Road Stadium, Aylestone
Road, Leicester LE2 7TR

the funeral profession 
Simon Holbrook, Senior Advisor  
on Regulated Activity at 
Environmental Agency

13.00-14.15
Lunch and exhibition

14.15-15.00
EQ: the secret superpower of funeral 
arranging? What is emotional 
intelligence, how do you know  
if you’ve got it, how do you get it  
and how can you equip your team?

Joanna Williams, Head of Counselling 
at Professional Help

15.00-16.00
Regulation update including 
preparation for FCA funeral plan 
regulations

16.00-16.05 
Close of 2021 Education Day

16.05- 16.15 
Final opportunity to visit the 
Associate and supplier stands

Book now at saifeducation day2021.event brite.co.uk
THE SPEAKERS

JOANNA WILLIAMS
Head of Counselling  
at Professional Help
Topic: EQ: the secret 
superpower of  

funeral arranging?

Jo a n n a  W i l l i a m s  i s  a  q u a l i f i e d 
psychotherapeutic counsellor and 
hypnotherapist, and has been Head of 
Counselling at Professional Help since 
2018. Her particular areas of professional 
interest are grief and loss, anxiety, trauma 
and personal development. Joanna’s 
responsibilities at Professional Help 
include client assessment and support, 
counsellor training and organisational 
policy and ethics. As well as working for 
Professional Help and GriefChat, Joanna 
has a private practice and is a workshop 
facilitator for a Literature Development 
Organisation.

Joanna’s personal interests are reading, 
writing, running and the arts. She was the 
winner of the 2014 Bath Novel Award and 
her books Precocious and Hush Little Baby 
were subsequently published by Ebury. She 
is currently working on her third novel. 
Joanna lives in Surrey with her son.

SIMON HOLBROOK
Senior Advisor on  
Regulated Activity at  
the Environment Agency
Topic: The environment  

and impact on the funeral profession 

Simon has managed the Local Authority 
Unit (LAU) at the Environment Agency 
since 2016. The LAU provides technical 
advice to Local Authorities in England 
and Wales on the processes that they are 
responsible for regulating, which includes 
emissions to air from crematoria. 
   Since joining the Environment Agency 
in 2002, Simon’s work has included work 
as a Process Industries Regulator, with 
the National Permitting Service, and 
three years at the European Integrated 
Pollution Prevention and Control Bureau in 
Seville, working on Large Volume Organic 
Chemicals and Waste Incineration. 
   Previously Simon worked at Unilever in 
Research and Development, Process Safety 
and Environmental Protection.

SHERI HUGHES
UK Diversity & Inclusion 
Director at PageGroup
Topic: Diversity and Inclusion 
within the funeral profession

Sheri joined PageGroup in December 
2002 as a consultant for Michael Page 
Sales, Birmingham.  She then progressed 
to manager and associate director through 
successfully managing Birmingham, 
Leicester and Bristol. 
   In January 2015, after two maternity 
leaves, she moved across into the Diversity 
& Inclusion (D&I) team, working for the 
Global D&I Director. Sheri’s passion and 
commitment to D&I shows no boundaries. 
PageGroup, therefore, don’t just lead  
in diversity and inclusion from an industry 
perspective, but hold some of the most 
prestigious D&I accolades, such as The 
Times Top 50 Employers for Women 
2020 & 2018, Inclusive Companies Top 50  
2019, Stonewall Top 100 2018 and Clear 
Assured Gold.
   The company is also a Disability Confident 
Employer as well as Race at Work signatory. 
This means that, at PageGroup, diversity 
and inclusion isn’t just embedded in the 
culture, but also in every element of its 
service delivery.
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Lady Janet 
Glover

Rainbows Through 
Clouds
Compiled by  
Lady Glover
£7.99 shop.rainbow 
trust.org.uk

Lady Janet Glover’s anthology of 
prose and poetry offers the bereaved, 
or the soon to be bereaved, some 
hope. More than 150 short texts will 
resonate with adults and children 
alike and will provide vital funds for 
the Rainbow Trust, which supports 
families who have a child with a 
life-threatening or terminal illness.

The book was compiled in 1997 
by Lady Glover because she felt 
that there wasn't anything like 
it. “I've always kept what I call a 
commonplace book where I've 
written little snippets of things that 
have appealed to me,” she explains. 
“I’d put in poems that I've liked, 
then someone said 'why don't you 
put it into a book?’ So, I thought, 
well, I’ll do it for the Rainbow 
Trust because I was involved  
in fundraising at the beginning of 
the organisation.” 

SWIFT SALES
H o w e v e r,  h a v i n g  s e n t  t h e 
manuscript to various publishers, 
no deal was forthcoming. “They 
sat on it for almost a year and then 
sent a letter back saying no, sorry, 
there's no market for anything 
like this,” she recalls. “Then my 
father died, and he left me a little 
bit of money, so I put it towards 
publishing it privately.” Within 
three months 1,000 copies were 
gone, and another 5,000 followed, 
going equally swiftly. 

“After that, I gave it to the 
Rainbow Trust as a gift,” she says. 
“And they've been selling it ever 
since – it's raised £88,500 so far.”

“Quite often families facing the 
death of a child, or having just 
experienced a loss, can't think what 
to have for the funeral and perhaps 
funeral directors would be able to 
have copies on hand to give families 
to help them. It's not just for people 
who have lived a long life. When I 
send it to friends if their husband 

has died, they say it's given them a 
huge understanding of everything, 
and a comfort. People still write to 
me who I don't really know who 
they are, but just thanking me for 
printing it.” 

The Rainbow Trust was formed 
by Bernadette Cleary in 1986 after 
she had helped two close friends 
through the terminal illnesses 
of their children. She later said, 
“Unless you have experienced being 
with a child at the moment of death, 
there is a paralysing fearfulness 
about what will happen. It is the 
fear of an unknown journey. But 
once you have been there and come 
out the other side, that fearfulness 
passes and something much more 
beautiful grows.”

“Bernadette wanted carers to 
go into homes because the families 
don't want to be in hospital,” says 
Lady Glover. “They want their 
children, if they are dying, to be at 
home, because it's also the siblings, 
the rest of the family, who are 
suffering. She wanted to help all 
of them.” 

Now the Trust employs 76 
full-time staff and around 300 
volunteers in its six care teams 
across England, and their work is 

intensive. “When we send carers 
in, we send them in in pairs, with 
an expert family support worker,” 
explains Lady Glover. “They will 
stay there for as long as needed. It's 
not just a question of dipping in and 
dipping out.” 

Of course, this service does not 
come cheap. A day of a support 
worker costs £182, or £44,500 a 
year, and the Trust can support 
around 25 families at any one time. 
This book is one way of supporting 
that work. 

“I hope funeral directors will feel 
that they may be able to stock the 
book which could bring comfort 
and a source of ideas for families 
putting services together,” says  
Lady Glover.

Missing Someone 
Special - Grief 
Activity Book  
for Children
Wathall’s

£12.99, www.amazon.co.uk  
or www.wathalls.co.uk

Family-owned Wathall’s, Derby’s 
longest established independent 

FEATUREBOOKS

WORDS OF COMFORT
Five books on grief and grieving to share with families

When asked for a favourite, Lady Glover 
recited this…

If you think you're beaten, you are
If you think you dare not, you don't 
If you'd like to win, but you think you can't
It's almost certain you won't

If you think you’ll lose, you've lost 
For out to the world we find,
Success begins with a fellow's will
It's all in the state of mind

If you think you're outclassed, you are
You've got to think high to rise
You've got to be sure of yourself before 
You can ever win the prize

Life’s battles don't always go 
To the stronger or faster man
But sooner or later the man who wins 
Is the one who thinks he can.

LADY GLOVER’S CHOICE
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funeral director, has created a 
beautifully illustrated activity book 
to support children and young 
people who have lost a loved one.

Wathall’s Bereavement Support 
C o o r d i n a t o r  a n d  q u a l i f i e d 
counsellor Fay Bloor worked with 
University of Derby graduate and 
freelance illustrator Michael Ashley 
to create the book, which has been 
published as part of Wathall’s 
Dandelions Bereavement Support 
service. It gently explains practical 
things such as what happens at both 
burial and cremation services, as 
well as highlighting the importance 
of sharing emotions following  
a bereavement.

There is space for children to 
write down their happy memories 
of the loved one they have lost 
and express their feelings through 
words and pictures.

At least £1 from the sale of  
each book wil l  be  g iven to  
Treetops Hospice and will be 
put towards their Children’s 
Bereavement Service.

Cooking For One
Simon Beckett-Allen, 
Rosedale Funeral 
Home
£20, www.water 
stones.com

Cooking For One is the idea of 
Simon Beckett-Allen, who co-owns 
Rosedale Funeral Home which has 
bases around Norfolk and Suffolk. 
Simon was inspired to create the 
cookbook in memory of his late 
sister, who was a chef, and the 

book features contributions from a 
range of people who have all lost a 
loved one including Norfolk-based 
actress Liza Goddard, writer and 
businessman Sir John Timpson CBE, 
and popular Norfolk chef Richard 
Hughes. As well as highlighting the 
meals that are important to them, 
they also share poignant memories 
of their loved ones.

A wide range of recipes for 
simple, wholesome, and nutritious 
dishes will help people rediscover 
the joy of cooking and baking  
after bereavement.

The proceeds of the book, 
which is published in September, 
will support Cruse Bereavement 
Care, which is the largest charity 
of its type and supports over 50,000 
people dealing with grief each year.

Simon says: “We hope funeral 
directors will share the information 
amongst their bereavement groups 
and anyone else who may benefit.”

What Happened  
to Daddy's Body?
Elke Barber
£10.99 
www.amazon.co.uk

This picture book aims to help 
children aged 3+ to understand 
what happens to the body after 
someone has died. Through telling 
the true story of what happened 
to his daddy's body, readers follow 
Alex as he learns about cremation, 
burial and spreading ashes. 
   Full of questions written in 
Alex's own words, and with the 
gentle,  sensitive,  and honest 
answers of his mother, this story 
will reassure any young child who 
might be confused about death and 
what happens afterwards. It also 
reiterates the message that when 
you have experienced the loss of a 
loved one, it is okay to be sad, but 
it is okay to be happy, too.

Notes on Grief 
Chimamanda Ngozi 
Adichie
£8.50, www.wh 
smith.co.uk

In this tender and powerful essay, 
expanded from the original New 
Yorker text, bestselling author 
Chimamanda Ngozi  Adichie 
remembers her beloved father with 
rich, poetic language. “Grief is a 
cruel kind of education,” she writes. 
“You learn how ungentle mourning 
can be, how full of anger. You learn 
how glib condolences can feel. You 
learn how much grief is about 
language, the failure of language 
and the grasping for language.”

 I GAVE IT TO 
THE RAINBOW 
TRUST AS A GIFT, 
AND THEY’VE BEEN 
SELLING IT EVER 
SINCE – IT’S RAISED 
£88,500 SO FAR 

Simon Beckett-
Allen (right), with  

Richard Hughes 
and Liza Goddard

Fay Bloor (seated) 
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Business Matters
NEW INSPECTOR ROLE + SUPPORT SERVICES + MEETINGS AND EVENTS

SAIF BUSINESS CENTRE UPDATE BY CLAIRE DAY

INSPECTOR SOUGHT FOR 
QUALITY ASSURANCE 

INSPECTORATE

D
ue to changes in the funeral 
profession SAIF is looking to expand 
its Quality Assurance inspectorate.

The association seeks enthusiastic 
and professional people who 
have either worked in the funeral 

profession or have extensive knowledge to 
carry out inspections of funeral directors 
and companies who care for the deceased. 
Applicants will share SAIF’s commitment 
in supporting and benchmarking the 
profession independently. 

The inspector will be responsible for 
arranging their own schedules, for which 

administration support will be given from 
the SAIF Business Centre. Candidates will 
also need to be proactive and work with 
the current team of inspectors to provide 
an efficient and effective inspection that 
meaningfully involves and promotes 
positive outcomes through a supportive 
process and signposting of good practice 
for the consumer.

As this role involves working remotely 
and in different counties travelling and 
having access to email will be a requirement.

For further information, email claire@
saif.org.uk

Dates for  
the diary
14 September 2021
> National Executive 
Committee Meeting 
> 2.15-3.15pm SAIF Special 
General Meeting, Manor of 
Groves, High Wych, Herts 
> 7pm–10pm Regional Meeting 
in East Anglia West Suffolk 
Crematorium, Risby, Bury  
St Edmunds IP28 6RR

22 September 2021 
> 7pm–10pm Regional Meeting 
in the North East, venue TBC 

23 September 2021 
> 7pm–10pm Regional Meeting 
in the North West, Howe Bridge 
Crematorium, Off Lovers Lane, 
Atherton, Manchester M46 0PZ    

5 October 2021 
> 7pm–10pm Regional Meeting 
in Wales, Llanelli Crematorium, 
Penprys Road, Llanelli, 
Carmarthenshire SA14 8BX

6 October 2021 
> 7pm–10pm Regional Meeting 
in the South West, Sedgemoor 
Crematorium, Stretcholt, 
Bridgwater, Somerset TA6 4SR

19 October 2021 
> 7pm–10pm Regional Meeting 
in Kent / Sussex, venue TBC 

20 October 2021 
> 7pm–10pm Regional Meeting 
in Essex, Essex Cricket Ground 

10 November 2021 
> 10am–4.15pm SAIF 
Education Day. See page 26 

1 December 2021 
> National Executive 
Committee Meeting 

2 February 2022 
> National Executive 
Committee Meeting

Using SAIFSupport & SAIFCare can  
help you and the families you serve   
While you cope with with managing 
your business in the current 
demanding climate, remember that 
as a SAIF member you and your staff 
have access to SAIFSupport, and your 
clients may benefit from SAIFCare. 
    Both services are run by 
Professional Help, a member of the 
British Association of Counselling 
& Psychotherapy, and are free and 
included within your subscription.  
    
SAIFSupport 
SAIFSupport provides a completely 
confidential telephone and email 
helpline and members who need 
further support will be offered six  
free counselling sessions.  
    If you have any concerns about 
anything relating to your business  
or personal life, or that of a 
colleague, SAIFSupport can be 
contacted Monday to Friday  
from 9am to 9pm.  
Freephone 0800 077 8578  
Email help@saifsupport.co.uk  

SAIFCare
This bereavement support 
package includes a telephone 
bereavement careline and email 
support. It is available to clients 
of all SAIF members who wish to 
access grief care and bereavement 
support delivered by trained and 
qualified staff Monday to Friday  
from 9am to 9pm.   
SAIFCare Helpline 0800 917 7224  
Email help@saifcare.org.uk    
SAIFCare Chat The online chat can 
be accessed at saif.org.uk/about-saif/
saif-care or www.funeraladvice.org

If you require leaflets or posters for 
SAIFCare or SAIFSupport, call the SAIF 
Business Centre on 0345 230 6777
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Health and safety advisor Simon Bloxham’s guide to employers’ obligations
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BUSINESS MATTERS

L
ast issue, we covered employers’ 
o b l i g a t i o n s  a n d  e m p l o y e e s ’ 
responsibilities.  This time, we 
focus on how to maintain a healthy  
working environment.

PRODUCING A POLICY
Under the HSWA, all employers with 
more than five employees must have 
a written health and safety policy. In 
cases of non-compliance, enforcement 
officers can issue improvement notices 
which can ultimately lead to potential 
criminal penalties, including large fines 
and imprisonment. Employers with fewer 
than five employees may still find it useful 
to put their health and safety policy into 
writing.

A health and safety policy should:
 ■ Demonstrate  a  commitment  to 

managing health and safety
 ■ Contain a general statement of intent 

to provide a safe and healthy working 
environment

 ■ Be easily accessible and communicated 
to all employees

 ■  Give details of health and safety 
responsi bi l i t i es  and name key 
individuals

 ■ Cover the systems and procedures in place
 ■  Cover risk assessments
 ■  Include arrangements for employee 

consultation, maintaining equipment 
and safe handling of substances

 ■  Explain arrangements for training, 
supervision, accidents, first aid and 
emergencies

 ■ Address stress, and alcohol and drug 
misuse

Policies should be applied uniformly 
and there should be a system for 
regularly monitoring and reviewing 
the policy to ensure that it complies 
with current legislation.

EMPLOYERS’ DUTIES  
AT WORK
Under section 2 of HSWA, 

employers should provide systems of 
work and a working environment which 
are, as far as is reasonably practicable, 
safe and without risk to health. The duty 
extends to providing maintenance of safe 
work equipment and systems of work, 
information, training, supervision and 
adequate support.

A l l  o r g a n i s a t i o n s  m u s t  t a k e 
precautionary measures to control fire 
risks, provide fire escape routes and 
training, and carry out fire safety risk 
assessments; those with five or more 
employees have additional record-keeping 
responsibilities.

The Workplace (Health, Safety and 
Welfare) Regulations 1992 lay down 
minimum standards for workplaces 
including:
 ■ Providing ventilation by ensuring  

a sufficient quantity of fresh and  
purified air

 ■ Maintaining a reasonable temperature
 ■ Ensuring suitable, sufficient and natural 

light so far as is reasonably practicable
 ■ Providing a clean workplace where 

waste materials must not be permitted 
to accumulate

 ■ Providing sufficient floor area, height 
and unoccupied space

 ■ Providing suitable and sufficient 
sanitary conveniences at readily 
accessible places

 ■ Inspectors from the local authority’s 
Environmental Health Department, or 
the HSE, are responsible for enforcing 
health and safety law, and organisations 
can be prosecuted for breaches 

RISK ASSESSMENT
Every employer must regularly 

undertake r isk  assessments.  
T h e r e  a r e  m a n y  d e t a i l e d  

regulations and HSE guidance that 
require risks in different 

industries to be assessed. 
Typical risk assessments 
include those for:

 ■ Workstations
 ■ Hazardous chemicals
 ■ Handling and lifting heavy loads
 ■ Stress and ill health/wellbeing
 ■ Fire
 ■ Workplace equipment
 ■ Work at height

ACCIDENTS AND DISEASE AT WORK
The Reporting of Injuries, Diseases and 
Dangerous Occurrences Regulations 2013 
(known as RIDDOR) require employers to 
report any of the following to the HSE or 
the local council immediately:
 ■ Fatal accidents
 ■ Major injury or conditions which 

require medical treatment
 ■ Dangerous occurrences

Other matters should be reported  
quickly, including:
 ■ Accidents that prevent a worker from 

doing their normal work for more than 
seven days

 ■ C e r t a i n  wo r k- re l a t e d  d i s e a s e s 
(poisoning, lung diseases, infections 
and other conditions must be reported 
when linked to specified types of work)

 ■ Certain gas incidents

Employers are legally obliged to provide 
first-aiders and inform all employees of 
the arrangements for getting first aid. 
Treatment of injured workers must be 
addressed without delay by an appointed 
first-aider.

An employer must record all workplace 
injuries, diseases, dangerous occurrences, 
or certain near accidents in an accident 
book. Employees must also report any 
accidents or illnesses caused by work and 
record the details in the accident book.

Health and safety advisor Simon Bloxham’s guide to employers’ obligations

PART  TWOBACK TO BASICS
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SAIFCHARTER

SAIFCHARTER  
2021 AGM
Register now for SAIFCharter’s  
online Annual General Meeting  
on Wednesday 29 September 2021

 
Given the impact of COVID-19,  
the AGM will be a virtual meeting 
again this year. To register now, go  
to www.saifcharter.co.uk/agm2021

Register now  and learn more atwww.saifcharter.co.uk/agm2021
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A
t  the time of writing this 
article, many of our members, 
myself included, are focused on 
finalising preparations to meet 
the Competition and Markets 
Authority (CMA) requirement to 
display funeral pricing information 
online and in our offices. 

The changes being introduced by the 
CMA aim to allow bereaved families to 
compare funeral costs more easily online 
and make a more informed choice of funeral 
director. I’m pleased with the support 
from Golden Charter in this space, with 
developments to localfuneral.co.uk (the only 
‘find a funeral director’ website exclusively 
for Independents) to align the site with 
the CMA’s pricing requirements. This 
development allows those of us without 
our own online presence to meet the CMA 
requirements through our localfuneral.co.uk 
listing, and is an example of the range of 
support provided to our businesses.

For support, speak with your Golden 
Charter business manager, who understands 
your immediate priority regarding the CMA, 
and is also on hand to explain the next steps 
of the Financial Conduct Authority (FCA) 
requirements when the time comes to move 
forward on that regulatory journey.

Meanwhile I’m delighted to report that 
Paul Stevenson has confirmed his intention 
to stand for re-election to the SAIFCharter 
Executive ahead of this year’s AGM on 29 

September. Paul is an integral member of 
our association with more than 35 years’ 
experience in the profession and has 
contributed enormously in representing 
the voice of independent funeral directors. 
Paul’s involvement includes terms on the 
SAIF executive and the Golden Charter 
Trust in addition to being a Past President 
of Scottish SAIF. I would encourage you to 
show your support for Paul by voting using 
the unique link sent to you on 8 September 
or by logging in to the secure members’ area 
of saifcharter.co.uk.

I  would also suggest  you visit 
saifcharter.co.uk/agm2021 to access all of 
the AGM papers, including video updates 
from myself, Golden Charter CEO Suzanne 
Grahame, and the Golden Charter Trust. 
The tagline of our AGM this year is 
‘trusted partnership in times of change’ 
and you will see this theme underpinning 
the various updates provided.

The video reports and papers are available 
to all members, whether you are registered 
to attend the AGM or not, so please do take 
the time to review and consider whether 
there is anything you would like to feed back 
to me or your Executive team.

Thank you in advance for your support 
and contributions in shaping the future 
direction of our association.

Adam K Ginder    
SAIFCharter Chair

Please follow @SAIFCharter on Twitter, 
like our Facebook page  and follow us on 
LinkedIn to keep up to date with our news 
and updates as we grow our community of 
independent funeral businesses online.

IT’S AGM TIME!
SAIFCharter Chair Adam K Ginder encourages members to join the association’s AGM  

and support the re-election of SAIFCharter Executive member Paul Stevenson

Your SAIFCharter Executive
To contact your SAIFCharter Executive about any subject, please send an email to contact@saifcharter.co.uk
If you want to speak directly to a funeral director, you can also reach the Chairman, the SAIFCharter Secretary,  
or any of the Executive members around the country through the details below.

 Adam K Ginder (Chair 
and Golden Charter Board 
representative) 
M K Ginder & Sons, Watford, 
North London  
adam@ginder.co.uk 

 Arran Brudenell
Anstey & District Funeral 
Services Ltd, Leicester  
arran@ansteyfunerals.com

 John Byrne (Secretary) 
J T Byrne Funeral Directors,  
Lancashire 
secretary@saifcharter.co.uk or  
john.byrne@jtbyrne.co.uk

 James Morris 
William Purves Funeral 
Directors, Scotland  
enquiries@williampurves.co.uk 

 Anthony O’Hara 
Nicholas O’Hara Funeral  
Directors Limited, Dorset 
anthony@oharafunerals.co.uk

 Paul Stevenson 
Paul Stevenson Funeral 
Directors Ltd, Ayrshire 
paul@funeral-scotland.co.uk

 John Tempest  
Robson & Ellis Funeral  
Service, Leeds 
john.tempest@leedsfunerals.
co.uk

 James Tovey (Golden 
Charter Board representative) 
Tovey Bros, Newport 
james@toveybros.co.uk

 Helen Wathall 
(Golden Charter Board 
representative) 
G Wathall & Son Ltd, Derby
helen@wathall.co.uk

 Jeremy West  
(SAIF representative) 
West & Coe Ltd, 
Essex 
j.west@westcoe.co.uk

STANDING FOR  
RE-ELECTION:  
PAUL STEVENSON
Paul Stevenson is standing 
for re-election to the 

SAIFCharter Executive. 
   He has more than 35 years’ 
experience in the funeral profession 
and is Managing Director of Paul 
Stevenson Funeral Directors Ltd. The 
company has been a SAIF member for 
more than 20 years, and a member of 
SAIFCharter from the start. 

As a Trustee of The Golden Charter 
Trust, Paul is an integral member of 
the SAIFCharter Executive and is also 
Chair of the Product Development 
and Innovation working group, as 
well as a member of the Monitoring 
and Compliance committee. 

In 2014, Paul was invited to join the 
SAIF Scotland executive committee, 
and became President of SAIF 
Scotland in 2018. 

To vote for Paul go to saifcharter.
co.uk or check your email for a link.



I
t didn’t take a rocket scientist to tell 
that Ruth was upset. 

And who could blame her? When 
her seven-year-old grandson died 
from a brain tumour, the grief she felt 
surprised her not only by its intensity 
but by its multiple facets.

Of course, she grieved the loss of that 
dear little boy whose life was cut so short, 
but as a mum herself, Ruth also grieved for 
her own daughter and wished she could 
‘fix it’ for her ‘little girl’. Everything was 
compounded by her perception that many 
people she expected would be there for 
her were conspicuously absent or silent.

It has been five years since I met Ruth 
in my support group, and recently she 
shared some further insights about her 
grief journey.

“Grief caught me completely by 
surprise,” she recounted. “You read books 
on grief that suggest how the journey will 
go. And then you experience it yourself, 
and it’s never as easy or predictable as it 
is often described.”

With her permission, here are some  
of her insights about how she was 
surprised by grief.

Surprise 1: It gets quiet quickly
Loss is something for which you are never 
really prepared. In the first few months, 
you are overwhelmed with love and 
support. Everyone checks on you – until 
one day, they don’t! 

I discovered in a very short time they 
would go back to their ‘normal’ lives, 
and I was left alone to figure out 
my new ‘normal’.

The friends you expect to be 
there may seem to abandon you. 
I recognise now that many could 
not bear to see me in such pain. 
They were wondering when the 
‘old’ Ruth would return, the fun-
loving person I was before my life 
hit the wall. The old cliché, 

‘it’s been three months, you ought to  
be over it’, is a complete myth. They did 
not realise I would never be the same 
person again.

Life is different for me. This is when 
you have to reach out and say: ‘I am  
not OK.’ 

The truth is most people who have not 
experienced loss simply don’t know how it 
feels or what to do. Instead of complaining 
‘they are not here for me’, we need to teach 
people how to be there for us. The ones 
who really care will understand.

Surprise 2: Time does  
not heal all wounds
My second surprise was that somehow 
with time it actually seemed to get harder. 

When I first told people my grandson 
was very ill, they were very compassionate. 
Now when I tell people it has been five 
years, they simply say ‘Oh sorry’, as if 
somehow year five should be easier than 
year one. It’s not! In a way, the more 
time passes the harder it gets, because  

you have not seen your loved 
one’s face, heard their laugh, or 

shared their presence. You are 
wondering what they would 
be like now.

In the first year, I went 
t h r o u g h  t h e  m o t i o n s .  
I honoured my grandson’s 

life any way I could. I 
started a charity 

in his name;  

I celebrated every holiday with him in 
mind and even left a seat at the table. 
At year two, I had to figure out how to 
celebrate holidays, birthdays and my life 
without him. Reality sets in, and you 
realise they are not coming back.

I was surprised by how long it took me 
to understand that.

As one Facebook post said: ‘If you cannot 
understand why someone is grieving for so 
long, consider yourself fortunate.’

Surprise 3: I found friends in 
unexpected places
I have a friend I felt was surprisingly absent 
when my grandson died. Six months later, 
she called and said: ‘I know it is quiet now, 
and you’re not surrounded by as many 
people as you were in the beginning.’ 
She explained she had given me ‘room to 
adjust’, and now that she knew I needed 
her encouragement, she offered it. And  
I was ready for that support.

Here was the contradiction of my grief:  
I didn’t want to talk about it; but at the 
same time I was upset when people didn’t 
mention it. That surprised me. I guess at 
first I really didn’t know what I wanted or 
needed, so nothing satisfied me. 

I could have been angry she didn’t 
show up for six months, but she showed 
up when I needed her. She understood 
because she had been there herself.

Some friends will help you weather the 
storm, others will run for cover. Who does 
what is sometimes a surprise.

Dr Bill’s conclusion
The surprising truth is you will never be 
‘over it’. 

Life can change in the blink of an eye 
and you never want to take anything or 
anyone for granted – I suppose that is the 
‘blessing in disguise’ in grieving. 

I have more ‘surprises’ that Ruth  
would like everyone to know in my  
next article. 

SUPPORT

SURPRISED 
BY GRIEF
By Dr Bill Webster of Grief Journey

Dr Webster
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“SOME FRIENDS 
WILL HELP YOU 
WEATHER THE 
STORM, OTHERS 
WILL RUN FOR 
COVER”
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UK funeral director business support network: local representatives

NORTH

CENTRAL

Steve Driscoll 
Regional Business 
Manager South
M: 07808 101 886
E: steven.driscoll@
goldencharter.co.uk

9 Stephen Heath
Midlands ABM

M: 07809 320 838
E: stephen.heath@
goldencharter.co.uk

13 Iain 
Catchpole

South East England  
ABM
M: 07568 100 555
E: iain.catchpole@
goldencharter.co.uk

7Sally Dyson
East Yorkshire ABM

M: 07738 741 707
E: sally.dyson@
goldencharter.co.uk

SOUTH

14Terry Lee
South West  

England ABM
M: 07713 309 750
E: terry.lee@ 
goldencharter.co.uk

14  See #14  
Terry Lee

South Wales ABM

12 Kristi Jones
West England 

ABM
M: 07834 417 314
E: kristi.jones@
goldencharter.co.uk

10 Nicholas 
Dawson

East England ABM
M: 07921 066 740
E: nicholas.dawson@
goldencharter.co.uk

4 Paul Hodgson
North East 

England ABM
M: 07834 417 315
E: paul.hodgson@
goldencharter.co.uk

Georgia Henney
Regional Business 
Manager North
M: 07740 236 897
E: georgia.henney@
goldencharter.co.uk

3 Claire Gibson 
Lothian & Borders  

& North Cumbria ABM
M: 07542 854 612
E: claire.gibson@
goldencharter.co.uk

1Nico Rocchiccioli
North  

Scotland ABM
M: 07717 314 280
E: nico.rocchiccioli@
goldencharter.co.uk

2Stephen Nicholl 
West Scotland & 

Northern Ireland ABM
M: 07542 854 621
E: stephen.nicholl@
goldencharter.co.uk

6Morgan Murray 
West Yorkshire &  

East Lancashire ABM 
(Maternity cover) 
M: 07927 668 508
E: morgan.murray@
goldencharter.co.uk

5 Michael 
Stanway 

North West England 
ABM
M: 07542 854 613
E: michael.stanway@
goldencharter.co.uk 

8 Claire Roberts 
West Midlands 

and North Wales ABM
M: 07714 923 342
E: claire.roberts@
goldencharter.co.uk 

Daniel Hare
Regional Business 
Manager Central
M: 07717 696 683
E: daniel.hare@
goldencharter.co.uk

SENIOR MANAGEMENT

Mark Moran 
Director of Sales
M: 07834 417 312
E: mark.moran@ 
goldencharter.co.uk

Mike Jones 
National Business 
Manager
M: 07808 243 769
E:  mike.jones@
goldencharter.co.uk

Louise Love 
Head of Business 
Compliance
T: 07738 702 758 
E: compliancesupport 
@goldencharter.co.uk

This team also includes each  
Regional Business Manager

BUSINESS DEVELOPMENT

Simon Pearson
South Business 
Development 
Manager
M: 07713 383 945
E: simon.pearson@
goldencharter.co.uk

Patricia Leary 
North Business 
Development 
Manager
M: 07542 854 624
E: patricia.leary@
goldencharter.co.uk
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This map shows the numbered 
regions that our Area Business 
Managers (ABMs) cover. Please 
see the contact list opposite to find 
your area and the relevant contact 
details. You can get in touch with 
your ABM regarding anything you 
need to know about Golden Charter. 
If your business doesn’t have an 
assigned Business Manager right 
now, please contact the National 
Business Manager most appropriate 
for where your business is located 
and they will be delighted to put you 
in touch with one.

Those of you who work with our 
Telephone Business Managers can 
also find their contact details on the 
column on the left.

CENTRALISED BUSINESS TEAM
Reach any of the team  

on 0800 111 4512

Anthony  
Fitzpatrick 
Telephone Business 
Manager 
M: 07927 668 500
E: anthony.fitzpatrick@
goldencharter.co.uk

Hazel  
McCall-Martin 
Telephone Business 
Manager 
M: 07927 668 504
E: hazel.mccall-martin 
@goldencharter.co.uk

Sarah Jane Green 
Telephone Business 
Manager 
M: 07707 274946
E: sarahjane.green@
goldencharter.co.uk

Martin McGhee 
Telephone Team 
Business Manager 
T: 0141 931 6394
E: martin.mcghee@
goldencharter.co.uk

Caroline Taylor 
Telephone Business 
Manager 
M: 07921 064 146
E: caroline.taylor@
goldencharter.co.uk



Note: All pending 
members & associates 
have been advertised 
on the SAIF website for 
objections from SAIF 
members. Any objections 
should have been 
received by the close  
date shown.
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F U L L  M E M B E R S H I P 
P E N D I N G 
Mr Scott Otley
Scott Otley Funeral Director  
& Memorial Masons
210 Shore Road, Belfast  
BT15 3QB
Advertised on SAIF website. 
Close date: 16/9/2021 

John Douglas Brand  
& Sharon Mary Brand
L.E. Brand & Sons Ltd
26-28 High Street, Stanford-
Le-Hope, Essex SS17 0HG
Advertised on SAIF website. 
Close date: 30/9/2021 

Branch of above:
17 Wharf Road, Stanford-Le-
Hope, Essex SS17 0BZ

A S S O C I AT E 
M E M B E R S H I P 
P E N D I N G
Carl Jakob Svensson  
& Bjarne Johnsen
Memographics Ltd
4 Park Square, Newton 
Chambers Road, Sheffield, 
South Yorkshire S35 2PH
Advertised on SAIF website. 
Close date: 29/9/2021 

A C C E P TA N C E  I N T O 
F U L L  M E M B E R S H I P 
Mr Kevin Lomax
Kevin Lomax Funerals Ltd
385-387 Hoylake Road, 
Moreton, Wirral, Cheshire 
CH46 0RW

A C C E P TA N C E  I N T O 
A S S O C I AT E 
M E M B E R S H I P
Richard Davies, Andrew Bartle 
& James Sisson
Tower Street Finance Ltd
46 Tower Street
Harrogate
North Yorkshire
HG1 1HS

Jon Stewart Sharrock
Woodall Nicholson Ltd  
t/a Coleman Milne
Wigan Road, Westhoughton, 
Bolton, Greater Manchester
BL5 2EE

F U L L  M E M B E R 
B R A N C H  C L O S E D
R Wallace & Son Ltd
68 High Street, Epworth,
South Humberside
DN9 1EP

F U L L  M E M B E R  
N E W  B R A N C H
R Banks & Son  
(Funerals) Ltd
Century House, 6-8 Wigan 
Road, Hindley, Wigan  
WN2 3BE

R Wallace & Son Ltd
58 High Street, Epworth,
South Humberside
DN9 1EP

D.J. Bewley  
Funeral  Directors
57 High Street,  
Corsham,
Wiltshire SN13 0EZ

F U L L  M E M B E R 
C H A N G E  O F  D E TA I L S /
A D D R E S S 
W S Gayton & Son Ltd
Pickett Meadow, Old School 
Lane, Fremington, Barnstaple
Devon EX31 3UP
Previously based at  
EX31 3UP

A S S O C I AT E S ’  
C H A N G E  O F  D E TA I L S  /
A D D R E S S
Mr Robin Watson
Procession Plumes
1 Cosmia Court, Vale Road, 
Bushey, Hertfordshire
WD23 2PH
Previously named Procession 
Markers Ltd t/a The Plume

       Membership
NEW MEMBER
Introducing Tower 
Street Finance

CORRECTION: Apologies to Thetford & District Funeral 
Services Ltd as their details were incorrect last issue.  
The correct details are: Thetford & District Funeral  
Services Ltd t/a Turner Funerals, 2a Thetford Road, 
Brandon, Suffolk IP27 0BS

Tower Street Finance is a small and 
friendly FCA-regulated financial 
services provider with a range of 
unique solutions for beneficiaries and 
executors who need to access their 
inheritance sooner.

The company’s own research of 
2,000 UK adults due to receive an 
inheritance indicates:
•  1 in 3 people are relying on  

an inheritance
•  30% would not have the funds to  

pay for a loved one’s funeral
•  1 in 7 would rely on inheritance  

to pay for the funeral
•  Over half said they’d be forced to take 

out a personal loan or use a credit card
This means it’s common that people 

are worrying about their finances at a 
very early stage after losing a loved 
one, as well as going through the 
grieving process.

Inheritance can’t be released until 
the probate process has been navigated 
and this can take up to 12 months.

Tower Street Finance’s Estate 
Expense Funding product helps 
executors or personal representative 
pay for the cost of a funeral. The 
underwriting process is quick and 
simple and the funding is repaid from 
the estate. The funds can also be used 
for other expenses they’re responsible 
for such as house maintenance and 
professional fees.

The company also has products that 
can help people release inheritance 
earlier, including an advance on the 
proceeds (money can be used for any 
reason), paying IHT or disputing a will.

All are unique in that the customer is 
not liable to pay the loan back – it’s paid 
from estate proceeds. This means:
•  No credit checks
•  No personal liability

•  No risk
•  No monthly repayments

The team can help advise  
your clients in a friendly and 
empathetic manner. 

To find out more please email  
info@towerstreetfinance.co.uk  
or call 0343 504 7100 
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C A R R I A G E  M A S T E R S 
&  H O R S E D R AW N 
C A R R I A G E S
Motorcycle Funerals Ltd 
Mrs M Sinclair (Measham) 
01530 274888 • marian@
motocyclefunerals.com  
• www.motorcyclefunerals.com
Quinn Hearse & Limousine Ltd 
Patrick Quinn (Portglenone, Co. 
Antrim) 028 25822525 • patrick@
fearghasquinn.com  
• www.fearghasquinn.com
Superior UK Automotive Ltd 
Mr Peter Smith (Aldermaston) 0118 
971 4444 • info@superioruk.com   
• www.superioruk.com
Volkswagen Funerals 
Ms C Brookes & Ms M Orton 
(Nuneaton, Warwickshire) 02476 
399296 • info@vwfunerals.com  
• www.volkswagenfunerals.co.uk
Wilcox & Co (Limousines) Ltd 
Mr L Wilcox (Chalfont St. Peter, 
Buckinghamshire) 01753 480600  
• www.limousines.co.uk
Woodall Nicholson Ltd t/a 
Coleman Milne 
Mr Jon Stewart Sharrock (Bolton, 
Greater Manchester) 01942 815600  
• www.coleman-milne.co.uk • jon.
sharrock@woodall-nicholson.co.uk 
Woods Garage (Carriage Masters) 
Mr D Wood (Sevenoaks) 01732 
453256 • woodsgarage@outlook.com

C A S K E T  &  C O F F I N 
M A N U FA C T U R E R S
Bradnam Joinery Ltd 

Mr B Spittle (Haverhill,  
Suffolk) 01440 761404 • info@
bradnamjoinery.co.uk • www.
bradnamjoinery.co.uk
Colourful Coffins
Ms M Tomes (Oxford) 01865 779172 
• enquiries@colourfulcoffins.com • 
www.colourfulcoffins.com
DFS Caskets 
Mr Martin Smith (Annan,  
Dumfries & Galloway) 01461 
205114 • dfscaskets@aol.com  
• www.dfscaskets.co.uk
Halliday Funeral Supplies Ltd 
Mr P Halliday (Birkenhead, Wirral)
0151 6093600 • philip@hallidayltd.
co.uk • www.hallidayltd.co.uk
J & R Tweedie 
Mr R Tweedie (Annan, Dumfries  
& Galloway) 01461 206099  
• www.jrtweedie.co.uk
JC Atkinson and Son Ltd 
Mr J Atkinson (Washington,  
Tyne & Wear) 0191 415 1516  
• jamie@jcatkinson.co.uk  
• www.coffins.co.uk
J. C. Walwyn & Sons Ltd 
Mr K Walwyn (Ashbourne, 
Derbyshire) 01335 345555  
• sales@jcwalwyn.co.uk  
• www.jcwalwyn.co.uk
Leslie R Tipping Ltd 
Mr J Tipping (Stockport, Cheshire)
0161 480 7629 • sales@lrtipping.
co.uk • www.lrtipping.co.uk
LifeArt Coffins Ltd 
Mr Simon Rothwell (Gloucester)
01452 310563 • ukinfo@lifeart.com 
• www.lifeart.com 

Musgrove Willows Ltd 
Mrs E Musgrove (Westonzoyland, 
Somerset) 01278 691105 • coffins@
musgrovewillows.co.uk • www.
musgrovewillowcoffins.co.uk
P & L Manufacturing Ltd 
Mr P Halliday (Gloucester)
01684 274683 • sally@
pandlmanufacturing.co.uk •  
www.pandlmanufacturing.co.uk
Passages International Inc. Ltd 
Mr R Crouch (Maidenhead, 
Berkshire) 01628 290220 • 
passages@tiscali.co.uk  
• www.passagesinternational.co.uk
Somerset Willow England
Mrs H Hill (Bridgwater, Somerset)
01278 424003 • enquiries@
somersetwillow.co.uk 
• www.willowcoffins.co.uk
Tributes Ltd 
Mrs S Macmillan (Poling, West 
Sussex) 0845 388 8742 • 
marketing@tributes.ltd.uk  
• www.tributes.ltd.uk
Urns UK Ltd 
Mr P & Mrs B Patel (Potters Bar, 
Herts) 01707 645519 • info@
urnsuk.com • www.urnsuk.com

C E M E T E R I E S  & 
C R E M AT O R I A
GreenAcres Woodland Burials  
Mrs C Graham (Chislehurst) 0208 
3009790 • info@greenacresgroup.
co.uk • www.greenacrescelebrate.co.uk
GreenAcres Woodland Burials 
Chiltern
Ms Marisa Isaacs (Buckinghamshire) 
01494 872158 • info.chiltern@
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
chiltern
GreenAcres Woodland Burials Colney 
Ms Sam Curtis (Norwich, Norfolk) 
31001603 811556 • info.colney@
greenacresgroup.co.uk • www.
greenacrecelebrate.co.uk/colney
GreenAcres Woodland  
Burials Epping 
Carmen Graham (Essex) 
01992 523863 • info.epping@
greenacresgroup.co.uk  
• www.greenacrescelebrate.co.uk/
epping
GreenAcres Woodland  
Burials Rainford 
Mrs Karen Halpin (Merseyside)
01744 649189 • info.rainford@
greenacresgroup.co.uk • www.
greenacrescelebrate.co.uk/rainford
GreenAcres Woodland Burials 
Heatherley Wood 
Sharon Solomon (East Hampshire) 

01428 715915 • info.heatherley@
greenacresgroup.co.uk • www.
greenacrescelebrate.co.uk/
heatherley-wood
Herongate Wood Cemetery 
Ms J Sawtell (Billericay, Essex) 
01277 633085 • www.green-burial.
co.uk • enquiries@herongatewood.
co.uk
Westerleigh Group Ltd 
Mr D John (Bristol, South 
Gloucestershire) 0117 937 1050 
• info@westerleighgroup.co.uk  
• www.westerleighgroup.co.uk
The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire)
0116 222 0247 • info@
thenaturalburialcompany.com  
• www.thenatural burialcompany.
com

C L O T H I N G 
Keltic Clothing 
Mr D Barry & Mrs L Kendrick 
(West Midlands) 08450 666699  
• louise@kelticclothing.co.uk  
• www.kelticclothing.co.uk
Waterfront Manufacturing Ltd 
Mr A Jenkinson (East Harling, 
Norfolk) 01953 718719 • alan@
waterfrontmanufacturing.co.uk 
• www.waterfrontmanufacturing.
co.uk

E D U C AT I O N  A N D 
T R A I N I N G 
Independent Funeral  
Directors College Ltd
Corinne Pengelly 0345 2306777 
• corinne@saif.org.uk • www.
ifdcollege.org

E M B A L M I N G 
G T Embalming Service Ltd 
Mr G Taylor (Brighton) 01273 
693772 • gtembalming@btinternet.
com • www.gtembalming.com

E Q U I P M E N T  &  S E RV I C E S
CPL Supplies (stainless steel 
specialists)
Mr W McGuckin (Castlederg,  
N. Ireland) 028 81671247  
• sales@cplsupplies.com  
• www.cplsupplies.com
Fibrous (funeral supplies)
Ms V Hancock (Cheshire) 0161 429 
6080 • vanessa.hancock@fibrous.
com • www.fibrous.com
Hygeco (mortuary solutions)
Ms H Lockwood (Leeds, West 
Yorkshire) • 0113 2778244 
• info@hygeco.com 
• www.hygeco.com 
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Rose House Funeral Supplies Ltd 
Mr M Wilson (Swadlincote, 
Derbyshire) 01283 819922 • 
martin@rosehousegroup.co.uk • 
www.funeral-supplies.co.uk
Mortuary Equipment Direct Ltd
Mr W Quail (Hook, Hants) 
01276 601039 • william@
mortuaryequipmentdirect.co.uk • 
www.mortuaryequipmentdirect.
co.uk
Workwear (East Anglia) Ltd 
Mr David Tennens (Eye, Suffolk) 
01379 871110 • david.tennens@
workwearltd.com • www.
workwearltd.com

F I N A N C E  & 
P R O F E S S I O N A L  S E RV I C E S
Curtis Legal Ltd 
Mr C Bond (Monmouth, 
Monmouthshire) 01600 772288 
• cbond@curtislegal.co.uk • www.
curtislegal.co.uk
Fidelity Payment Processing 
Limited 
Ben Cohen 0203 7588348 • 
b.cohen@fidelitypayment.co.uk  
• www.fidelitypayment.co.uk
Forum of Private Business 
Mr I Cass (Knutsford, Cheshire) 
01565 626001 • info@fpb.org  
• www.fpb.org
Funeral Administration Ltd 
Mr A Tucker (Suffolk) 07803 
562008 • aluntucker@
funeraladministration.co.uk
Funeral Products B.V.
Mr M Brooks (London) 
01908 538016 • m.brooks@
guneralproducts.nl  
• uk.funeralproducts.eu
Frontline Communications Group 
Ltd (Call handling / delivery 
service) 
Mr D Jones (Portsmouth) 01489 
866630 • david@wearefrontline.
co.uk • www.wearefrontline.co.uk
Goldray Funeral Consultancy Ltd
Mr R Barradell (Beverley, East 
Yorkshire) 01964 503055  
• richard@goldray.co.uk
G Turner Consulting Ltd 
Mr G Turner (Wellington) 
07917 221497 • guy.turner@
funeralconsultancy.co.uk  
• funeralconsulting.co.uk
Kings Court Trust Ltd (Estate 
Administration) 
Mr Mel Wheeler (Bristol) 0300 
3039000 • info@kctrust.co.uk  
• www.kctrust.co.uk
Laurelo Ltd (Probate Advisors) 
Mr Timothy Woolcock (Ongar, 
Essex) 0203 0582329 • info@
laurelo.co.uk • www.laurelo.co.uk
Lemon Business Solutions Ltd 
(24/7 Bespoke Call Management 
Solutions) 
Mr M Anderson & Ms L Wratten 
(Stockton-on-Tees) 01642 662772 
• info@no-sour-business.co.uk  
• www.no-sour-business.co.uk
Mark Binnersley (PR  / Media)
(Stourbridge, West Midlands), 
07392 006928 • hello@
markbinnersley.co.uk  
• www.markbinnersley.co.uk

Safety For Business 
Mr S Bloxham (Letchworth Garden 
City, Hertfordshire) 0845 6344166 
• info@safetyforbusiness.co.uk • 
www.safetyforbusiness.co.uk
The Probate Bureau 
Mr David H West (Ware, 
Hertfordshire) 01920 443590 • 
info@probatebureau.com •  
www.probatebureau.com
Redwood Collections (debt 
collectors)
Mr M Rogers (Surrey) 0208 288 
3555 • www.redwoodcollections.com 
• mrogers@redwoodcollections.com
SAIFInsure (unicorn insurance 
brokers) 
Mr B Hart 0203 603 4194 or 0774 
057 7651 • brian@saifinsure.org.uk 
• www.saifinsure.co.uk
SAIF Resolve (Scott & Mears) 
(debt collectors) 
Bill Baddeley (Southend on Sea, 
Essex) 01702 312737 • enquiries@
saifresolve.co.uk • www.saifresolve.
co.uk
Skingle, Helps & Co (accountants) 
Mr J Helps (Carshalton Beeches, 
Surrey) 0208 770 1095  
• www.helps.co.uk
SEIB Insurance Brokers 
Mr G White & Mr L Casserley 
(South Ockendon, Essex) • 01708 
850000 • www.seib.co.uk
The Will Associates t/a Honey 
Group and Honey Legal 
Mr A Gardiner (Market Drayton, 
Shropshire) 01630 723 105 • 
operations@honeygroup.co.uk • 
www.honeylegal.co.uk
Tower Street Finance Ltd – 
Richard Davies (Harrogate, North 
Yorkshire) 0343 5047100 • www.
towerstreetfinance.co.uk • Richard.
davies@towerstreetfinance.co.uk 
Trident Marketing Anglia Ltd 
(graphic design, website & 
marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich) 01473 823700 
or 07872027424 • carl@
tridentmarketinguk.com • www.
tridentmarketinguk.com
Trust Inheritance Ltd 
(bereavement & lifeline service)
Lisa Ward (Weston-Super-Mare) 
01934 422991 • lisaward@
trustinheritance.co.uk • www.
trustinheritance.com
UK200group.co.uk (association 
of independent accountants & 
lawyers)
Ms S Wise (Aldershot, Hampshire)  
01252 401050 • admin@
uk200group.co.uk • www.
uk200group.co.uk
Utility Aid Ltd 
William Holt (Norwich, Norfolk) 
01772 754049 • wholt@utility-aid.
co.uk • www.utility-aid.co.uk

F U N E R A L  O F F I C I A N T S 
Association of Independent 
Celebrants 
Mr P Spicksley (Lincolnshire) 
07783 323324 • chairman@
independentcelebrants.com •  
www.independentcelebrants.com

Humanists UK 
Mr R Prout 020 7324 3060 
ceremonies@humanism.org.uk  
www.humanism.org.uk
Civil Ceremonies Ltd 
Anne Barber (Kettering, 
Northamptonshire)
01480 276080  info@
civilceremonies.co.uk  www.
civilceremonies.co.uk
County Celebrants Network 
Mr Eric Gill (Wiltshire) 0777 
0625378 • ericgillcelebrant@
outlook.co.uk • www.
countycelebrantsnetwork.com 
Institute of Civil Funerals 
Susan Flipping (Sittingbourne, 
Kent) 01480 861411 • admin@iocf.
org.uk • www.iocf.org.uk

F U N E R A L  P L A N N I N G
Ecclesiastical Funeral Planning 
Services Ltd
Mr Christopher Clark 0800 633 
5626 • philip.kessell@ecclesiatical.
com • www.ecclestical.com/
church/funeral-planning 
Golden Charter Ltd 
Mr M Flanders (Glasgow, 
Strathclyde) 0141 931 6300  
• malcolm.flanders@goldencharter.
co.uk • www.goldencharter.co.uk
Golden Leaves Ltd
Barry Floyd (Croydon, Surrey) 0800 
854448 • barry@goldenleaves.com 
• www.goldenleaves.com
Open Prepaid Funerals Ltd 
Mr J Taplin (Solihull) 0330 660 0072 
• john@openprepaidfunerals.co.uk  
• www.openprepaidfunerals.co.uk

G R AV E D I G G E R  & 
E X H U M AT I O N  S E RV I C E S
DTH Burial & Churchyard 
Services 
Mr D Homer (Measham, 
Swadlincote) 07912 855460  
• davidhomer67@gmail.com

I T  &  W E B S I T E
Adtrak Media Ltd (digital 
marketing consultancy)
Mr C Robinson (Nottingham, 
Nottinghamshire) 0115 959 7192 • 
hello@adtrak.co.uk • www.adtrak.co.uk
Comtecs Associates LLP 
(development & design & IT 
support) 
Mr C Elwood (Tunbridge Wells, 
Kent) 01892 514 636 • chris@
comtecs.co.uk • www.comtecs.
co.uk/SAIF
Donatis Giving Ltd (donation 
management solution)
Mr M Robinson (Exeter, Devon) 
01803 229467 • Hello@donatis.
co.uk • www.donateinmemory.co.uk  
Eulogica (bespoke funeral 
software)
Mr D I Wright (Sheffield) 0845 351 
9935 • diw@eulogica.com • www.
eulogica.com
I-NETCO Ltd (web design)
Mr G King (Newcastle upon 
Tyne) 0191 242 4894 • 
gerry@i-netco.co.uk • www.
funeraldirectorwebsites.co.uk
Lynch Technical Software 

Ltd t/a Lytesoft (OBIT Funeral 
Management software) 
Mark Lynch (Co. Limerick, Ireland) 
+34 661195050 • mark@lytesoft.
com • www.lytesoft.com
Search4Local Ltd (digital 
advertising assistance)
Mr C Andrews (Exeter, Devon) 
01392 409159 • chris@
search4local.co.uk • www.
search4local.co.uk
Opusxenta 
Scott Storey (Swindon, Wiltshire) 
0333 7721682 • scotts@opusxenta.
com • www.opusxenta.com

M E M O R I A L S  & 
R E M E M B R A N C E
Aura Flights 
Dr Chris Rose (Ashes into Space) 
(Sheffield, South Yorkshire) 0114 
213 1050 • info@auraflights.com  
• www.ashesinspace.com 
Cleverley & Spencer (monumental 
masons)
Mr I R Spencer (Dover, Kent) 01304 
206379 • enquiry@clevspen.co.uk  
• www.clevspen.co.uk
Fotoplex Grigio Ltd (personalised 
photos) 
Mr C Gray (Fareham, Hampshire) 
01329 311920 • sales@fotoplex.
co.uk • www.fotoplex.co.uk
Groupe Delfosse – New Urn  
Mr D Arnaud (Sault – Brénaz, 
France) 0033 474 3726 928 • 
newurn@delfosse.fr • www.newurn.
co.uk
Life Expressions (UK & Europe) 
Ltd (Castleton, Derbyshire) 
0800 368 9233 • david@
legacyexpressions.co.uk •  
www.lifeexpressionsltd.co.uk
The MuchLoved Charitable Trust 
Mr J Davies/Ms J Baker (Amersham, 
Buckinghamshire)  01494 722818 
• trustees@muchloved.com • www.
muchloved.com
Scattering Ashes 
Mr R Martin (Newton Abbot, Devon)
01392 581012 • info@scattering-
ashes.co.uk • www.scattering-
ashes.co.uk
Secure Haven Urns & Keepsakes 
Ltd 
Mrs C Yarwood (Broomfield, Essex) 
01277 377077 • cyarwood@
securehaven.co.uk • www.
securehaven.co.uk 
Shaw’s Funeral Products, Shaw & 
Sons Ltd 
Ms Sarah Smith (Crayford, Kent)  
01322 621100 • sales@shaws.co.uk  
• www.shawsfuneralproducts.co.uk
Signature Aromas Ltd
Brian Chappell (Sedgley) 01902 
678822 • brianchappell@
signaturearomas.co.uk • www.
signaturearomas.co.uk
The Natural Burial Company Ltd 
Mr C Doggett (Leicestershire) 
0116 222 0247 • info@
thenaturalburialcompany.com  
• www.thenatural burialcompany.com

O T H E R S
Grief Journey 
Linda D Jones (Harlow, Essex) 
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07779 108760 • linda@griefjourney.
com • www.griefjourney.com
Funeral Service Journal 
(Worthing, West Sussex)
Editorial: Russ Bravo / Advertising: 
Denise Walker • 01903 604338 • 
editorial@fsj.co.uk • www.fsj.co.uk
Funeral Guide (funeral resource 
for the public) 
Mr E Gallois/Mr K Homeyard 
(Exeter) 01392 409760  
• www.funeralguide.co.uk  
• support@funeralguide.co.uk
LCK Funeral Support Services Ltd 
Mr A Mccafferty (Hayes) 020 8900 
9222 • l.c.k.f.s.s@outlook.com  
• www.lckfuneralsupport.co.uk
Professional Help Ltd 
Mrs C Betley (Burton in 
Kendal) 01524 782910 • www.
professionalhelp.org.uk • info@
professionalhelp.org.uk
The Bereavement Register 
(London) (suppressing  
unwanted mail)
0207 089 6400 • help@
thebereavementregister.org.uk  
• www.thebereavementregister.org.uk
Reach Plc (national & regional 
multi-media publisher) 
Mr D Minns (Hull) 01482 428866  
• darren.minns@reachplc.com  
• www.funeral-notices.co.uk.co.uk
The White Dove Company  
Limited (releasing doves at 
funerals)
Mr K Proctor (Epping, Essex) 
0208 508 1414 • info@
thewhitedovecompany.co.uk •  
www.thewhitedovecompany.co.uk

P R I N T I N G  &  S TAT I O N E RY
Gateway Publishing (Part of 
Mimeo (UK) LTD) 
Mr M Moore (Huntingdon) 
01480 410444 • info@gateway-
publishing.co.uk • www.gateway-
publishing.co.uk
Polstead Press 
Tracy Goymer (Stowmarket, Suffolk) 
01449 677500 • tracy@ghyllhouse.
co.uk • www.polsteadpress.co.uk
RNS Publications 
Mr C Shaw (Blackpool, Lancashire) 
01253 832400 • cs@rns.co.uk  
• www.rns.co.uk
Trident Marketing Anglia Ltd 
(graphic design, website & 
marketing) 
Mr C Beswick / Mrs V Beswick 
(Semer, Ipswich) 01473 823700 
or 07872027424 • carl@
tridentmarketinguk.com  

R E M O VA L  & 
R E PAT R I AT I O N  S E RV I C E S
Alba Repatriation & Cremated 
Remains Transportation
Mr S Murren (Paisley, 
Renfrewshire) 07834 489766  
• info@albarepat.co.uk  
• www.albarepat.co.uk 
Cremated Remains  
Transport Services 
Lord John P A Kersley (Bognor  
Regis, West Sussex) 01243 583913  
• advancesalesuk@aol.com  
• www.advancesalesuk.com

Euro-City Direct Ltd 
Mr J W Kindleysides (Dorking, 
Surrey) 01306 632952 • ecduk@
btconnect.com
Guy Elliot Ltd 
Mr G Elliot (Kingswells, Aberdeen) 
0777 040 7610 • conscientiously@
outlook.com
Key Air – The Repatriation People 
Mr B Birdsall (Hayes, Middlesex) 
0208 756 0500 • repatriations@
keyair.eu • www.keyair.eu
LCK Funeral Support Services Ltd 
Mr A Mccafferty (Wembley) 020 
8900 9222 • l.c.k.f.s.s@outlook.com • 
www.lckfuneralsupportservices.co.uk
Mears Repatriation 
Mr G Hart (London) 020 3455  
0305 • info@mears.london  
• www.mearsrepatriation.com
National Repatriation 
Mr T W Hathaway (Cusworth, 
Doncaster) 07780 118458  
• info@nationalrepatriation.co.uk  
• www.nationalrepatriation.co.uk
Rowland Brothers International 
Fiona Greenwood 0208 684 2324  
• info@rowlandbrothers 
international.com • www.
rowlandbrothersinternational.com
Staffords Repatriation Services 
Mr J Stafford & Mr C Davis  
(Dublin) 00353 1855 0555  
• ns@funeralservices.ie
Walkers Repatriation Service 
Mr T Walker (Burton on Trent, 
Staffordshire) • 07792 022048  
• tjwalker60@gmail.com

S O F T  G O O D S  & 
F U N E R A L  S U P P L I E S
Allsops CTF Ltd  
Mr G Allsop (Worthing, West Sussex) 
01903 213991 • info@allsops.net
Bradnam Joinery Ltd 
Mr B Spittle (Haverhill, Suffolk)
01440 761404 • info@
bradnamjoinery.co.uk  
• www.bradnamjoinery.co.uk
Clarke & Strong Ltd 
Mr B Fry (Coventry, West  
Midlands) 0247 622 1513  
• info@clarkeandstrong.net  
• www.clarkeandstrong.com
Leslie R Tipping Ltd 
Mr J Tipping (Stockport,  
Cheshire) 0161 480 7629  
• sales@lrtipping.co.uk  
• www.lrtipping.co.uk
Rose House Funeral Supplies Ltd 
Mr M Wilson (Swadlincote, 
Derbyshire) 01283 819922 • 
martin@rosehousegroup.co.uk • 
www.funeral-supplies.co.uk
Mazwell Group 
Mr Caldwell (Whitchurch, 
Hampshire) 01256 893 868  
• enquiries@themazwellgroup.com  
• www.themazwellgroup.com
Thorley Smith Ltd 
Mr D Tonks (Wigan) 01942 243331 
• sales@thorleysmith.com  
• www.thorleysmith.com
Procession Plumes 
Robin Watson (Bushey, 
Hertfordshire) 0121 4561722  
• enquiries@the-plume.co.uk  
• www.the-plume.co.uk
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Knowledge  
is power

Nexus is our powerful new business tool that delivers the information you 
need to accelerate your business. 

 Nexus presents in-depth insights into your funeral plan sales and customers 
in an impactful, easy to understand way

 Identifies future trends and opportunities

 Predicts future plan sales, based on historical information

Developed by us for our funeral director partners, your Golden Charter business 
manager is the key to getting the most from the technology and helping you 
identify valuable insights for your business. To find out more, speak to your business 
manager. Or if you’re interested in working with us, we’d love to hear from you – 
email partner@goldencharter.co.uk

Business Support

Meet Nexus. 
Our new digital 

powerhouse
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ADVERTISING FEATURE

Switch from good to great 
with the new and improved 
mygoldencharter.co.uk

T he new mygoldencharter.co.uk 
portal has some great updates, 
alongside the features you 
already know and love. In fact, 

most of our paperless applications 
now arrive using the upgraded portal. 
So why wait to see the benefits for 
yourself? Here are five great reasons  
to switch today.

Greater security
Digital security is more important  
than ever before. Our new portal has 
enhanced protection features that 
mean web-based transactions are  
now even safer, with a new online 
payment system plus individual  
logins for staff members.  

More control
With our new Staff Manager feature,  
you can give your staff access to 
mygoldencharter.co.uk on an individual 
basis, and control which specific features 
they have access to. For security, you 
will need to update information about 
any employees who sell or administer 
our plans and the branches they cover. 
You can then fully manage and control 
the information they can access on  
the system.  

Quick and easy processing
Access to an improved version of 
Paperless Applications allows you  
to take secure online card payments 
from customers. Plus, going paper-free 
means faster processing and also helps 
you reduce your paper waste.

Save time
Accessing your plan values is now 
quicker, easier and more secure. And 
if your business has more than one 

branch, you can switch quickly and 
seamlessly between your branches 
with just one account.  

Access all areas
The upgraded mygoldencharter.co.uk is 
the new home for our latest resources, 
guidance and support, including all 
marketing materials (as the older portal 
does not support the full suite of formats).

At a glance
• Our new, updated version of 

mygoldencharter.co.uk is now 
available. 

• Updates include brand new features  
to make the site easier to use and 
more efficient - saving you time.   

• Switch between multiple branches 
with just one account.

• Improved performance and security.
• Updated Paperless Applications, 

including a payment option that 
allows your customers to make 
secure card payments online.

Make the switch to the new mygoldencharter.co.uk today
Our new portal is easy to use – and it’s just as easy to get started. You can 
get up and running in few small, straightforward steps and everything is 
explained clearly online. So don’t miss out. Switch to the new portal today – 
visit mygoldencharter.co.uk and follow the online instructions.

“I’m really pleased 
with the new portal. 
It’s very easy to use 
and to find exactly 
what you’re looking 
for, even if you’re not 
used to this kind  
of technology.”
Steven Inglis
Hillview Funeral Services
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