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T E R R Y  T E N N E N S
SAIF CHIEF EXECUTIVE

LEADER

The recent and sad news of the 
sudden death of the Chairman 
of Leicester City Football Club 
(LCFC) with the pilots and 

passengers on the same helicopter had 
me reflecting on the significant impact 
Mr Vichai Srivaddhanaprabha made on 
the city and across the globe. He was a 
leader who:
1. Was modest and demonstrated humility
2. Listened and encountered fans and 
people in the community
3. Made a positive difference in the lives 
of people in the club and city
4. Governed well as an open leader – he 
mingled with the fans
5. Empowered others to succeed from 
2010 onwards, winning the Premier 
league in 2016

What is further impressive is the 
wresponse with the memorialisation from 
the community and from further afield at 
the loss of these individuals to the city.

How will people feel at your 
departure from this life?
The Stoic philosopher Emperor Marcus 
Aurelius remarked: “You could leave life 
right now. Let that determine what you 
do, say and think now.”

That was a reminder to live a life with 
legacy in mind.

The French painter Philippe de 
Champaigne expressed a similar 
sentiment in his painting Still Life with 
a Skull which showed three essentials 
of existence – the tulip (life), the skull 
(death) and the hourglass (time).

At LCFC grounds there is a sea of 
flowers and tributes to the late chairman’s 
influence. The value of memorialisation 
is yet again demonstrated, showing that 
people need ritual and a focal point in 
order to remember, with people signing 
books of condolence online and in ink. 

Their grief requires a means to be directed.
This is important too for those we 

serve as funeral directors, that families 
have a means and method to memorialise, 
collectively remember and let go of the 
person who has died.

Direct cremation is increasingly 
requested. What is clear is that the data 
is not available to understand these 
enquiries. We, as funeral directors, 
have an important part to play in 
educating families about their choices 
and the consequences emotionally and 
relationally for choosing a funeral service 
or a direct disposal.

Last month, ITN News contacted the 
SAIF office to discuss this very theme. 
We have two funeral directors who have 
clients who chose direct cremation, and 
these clients were fully informed of what 
that meant in real terms. Subsequently, 
the client now deeply regrets choosing 
direct cremation having made that 
decision and the fallout across their 
relatives. If you have clients who are 
in the same position, who regret their 
decision, please inform the SAIF office 
of your firm’s details (not the clients’), 
as we need to collate a national picture.

There is a lot of white noise that 
impacts the funeral sector. These are 
opinion formers, commentators, nay-
sayers, where comment is ill-informed 
or simply an opinion on varying subjects 
that does not contain substance.

In my previous career in international 
human rights, we held up the mirror 
of opinion by creating evidence-based 
decisions and gathering data from hard 
facts. I would urge you to beware the 
spin doctors, opinion formers and Tweet 
makers with great care. Seek out informed 
opinion with facts and figures. Be slow to 
judge and quick to listen!

The people we need to watch for 

are the culture shapers, those I want to 
listen to. These are the long-suffering 
internationalists who, from great 
experience, have earned their influence. 
On the global stage, they are people like 
Archbishop Desmond Tutu, who stood 
with Nelson Mandala; it would be the late 
Mother Theresa who earned a global voice 
serving the destitute from Kolkata, India.

In the funeral sector, it will be the 
local family funeral business who has 
served its community for decades, who 
has invested in community philanthropy 
and charity as an end in itself.

We need the cultural shapers from 
the funeral world at a time of negative 
media coverage to stand up and be the 
voice. These people will not be those 
who are simply committed to hard core 
commercial profits at the expense of 
extended service to the bereaved; it won’t 
be those investing hundreds of thousands 
in marketing activities that create an 
illusion of a service that more often than 
not struggles to follow through.

What matters as Ann Chalmers, CEO 
of Child Bereavement UK, presented 
at SAIF’s Education Day: “We need to 
maintain the personal service within the 
professional discipline.”

Consider your legacy and impact in your 
community and across the profession. Each 
stand for integrity, each act of generosity 
and wise judgement; and humble leadership 
will bear more fruit than you can imagine. 
Keep on serving your families and clients 
with that professionalism with a personal 
touch and we will succeed. 

What will  
our legacy be?

terry@saif.org.uk
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I nsights into how families feel are 
incredibly valuable to all of us, and 
that’s why Golden Charter carries 
out its regular plan holder research. 

The Competition & Markets Authority’s 
(CMA) funeral study has just released its 
own research findings, offering further 
insights for us all.

The focus was on people “closely 
involved” in arranging at-need funerals 
over the past year. Understanding at-
need views and expectations is essential 
to Golden Charter’s pre-need work, 
and even more vital to the independent 
funeral directors we work with so closely.

The CMA concluded that knowledge 
of how to arrange a funeral was “relatively 
vague”, yet “finding out more did not 
appeal”. It puts that conclusion front and 
centre, and says “the expense of funerals 
was accepted and not scrutinised at the 
point of need”, despite sometimes being 
questioned on reflection.

Importantly, one conclusion was that 
funeral planning “could help bring about 
cultural change in the future”, which the 
report called “an important expression of 
someone’s wishes following their death”.

Families are in a uniquely sensitive 
position at the time of need, which is 
why funeral directors are so valued, 
and why our TV advertising focuses 
on our connection with trusted, local 
Independents. This is aligned with the 
message many of you already lead on: 
proudly underlining the crucial role you 
play in your community.

Price transparency
If families’ sensitive position sees 
some looking less carefully at funeral 
arrangements, that puts the obligation 
on everyone working in the funeral 
profession to actively provide that 

information. A key element, as SAIF has 
identified, is price transparency.

Online pricing is new to many 
funeral directors, but it is helpful when 
Independents are seen to lead us into 
it, and this research makes a persuasive 
argument why. SAIF underlined this 
last month, pre-empting the report by 
urging members to place prices online in a 
standardised format “as soon as possible”.

I am fully behind SAIF’s conviction 
that: “As a sector, we need to find a 
way of talking about costs that doesn’t 
come across as insensitive to a bereaved 
person, whilst equipping them with the 
clearest possible information to assist 
with their purchase decision.”

This is the cultural change the CMA 
is referring to when it calls funeral plans 
a potential engine for change. Working 
with people before the time of need is 
an excellent way to demystify funerals, 
and it’s important to find other ways to 
do so at the time of need.

Serving families together
This goes beyond price: the CMA 
acknowledges funeral directors go “above 
and beyond to support funeral arrangers 
emotionally”. We believe Independents 
have always excelled at that quality – 
over three years of our rolling research 
prove plan holders who speak directly to 
a funeral director are the most likely to 
be satisfied – and we are taking our own 
steps to help plan holders build on that 
valued connection.

Internally, the changes made last 
year by our Contact Centre focused on 
exactly the area the CMA singles out: 
ensuring families have the information 
they need in a low-pressure environment. 
We secure higher quality plan purchases 
by prizing a real conversation which puts 

the thoughtfulness of the funeral plan, 
the next of kin and the funeral director 
relationship at its centre.

Our plan holder survey relaunched 
in October (see page 10), and the 
first month indicates a high Golden 
Charter staff score powered by strong 
satisfaction with sales advisors. That 
is an encouraging sign that Golden 
Charter and Independents are working 
complementarily to give families the 
experience they need.

Leading the conversation
Cultural change is a difficult endeavour, 
but one you are well placed to take 
forward through small steps like clear 
pricing, and we can work with you to go 
further. You can use the CMA’s research 
to inform your local marketing, your 
relationships with families, and your use 
of digital. We can work in partnership 
every step of the way as needed, 
including through our own research: we 
survey thousands of plan holders every 
year, and want you to have the benefit of  
those insights.

Golden Charter will continue to focus 
on delivering high standards of pre-need 
care, and your local Area or Regional 
Business Manager can work with you 
to take a holistic look at how else we 
can support you to inform your families. 
Together we can use the information the 
CMA has uncovered to make a positive 
difference to people’s experience, and 
play a part in real cultural change across 
the UK. 

A cultural change
Funeral market review lets families show us the way forward

S U Z A N N E  G R A H A M E
GOLDEN CHARTER CHIEF EXECUTIVE OFFICER

suzanne.grahame@goldencharter.co.uk



The SAIF Technology Task Group 
will be working hard to help bridge 
the gap between confidence and 
support training for SAIF members

SARAH BRODIE, BRODIES FUNERAL SERVICES  
AND SAIF TECHNOLOGY TASK GROUP MEMBER

April 2018 saw another pioneering work 
group launched, in the form of the SAIF 
Technology Task Group. The group 
consists of innovators headed by Terry 
Tennens, of SAIF, and ably assisted by 
Ciaran O’Toole of Golden Charter, Ross 
Hickton of Trevor E. W. Hickton, Mark 
Worley of J. Worley Funeral Directors 
Ltd, Hannah Leverton of Leverton and 
Sons and myself, Sarah Brodie of Brodies 
Funeral Services. Still in our initial stage, 
we are working towards the collective 
vision of improving and evolving the use 
of all ‘technology’ across SAIF members.

As a heading ‘technology’ encompasses 
many elements, and this led us to our 
first task in pinpointing our main focus. 
Ross and Mark penned a detailed survey, 
sent to all SAIF member firms, with 
the intent of gaining insights into 
general thoughts and current 
uses. Thanks to a good response 
we now have a focus on the gap 
analysis of internal software, 
inclusive of operations to phone 
systems, technology training 
courses, digital and online 
marketing and influencing the 
decision makers. 

Along with reasonable 
positivity, the survey 
revealed some truths 
about the perception 
and fears relating to 
developing technology. 
When asked about 

the use of calendar software for managing 
funerals it was highlighted that 59% of 
respondents still use paper only due to 
worries with the complexity of data shown. 
The ‘Marmite question’ was asked about 
a social media presence and it had either 
positive or negative views. However, 
the results came back with comments 
such as: “Very new to it myself and not 
confident enough to use”, which is where 
the research and development by the task 
group aims to help bridge the gap between 
confidence and support training.

The survey concluded with the 
respondents’ thoughts overall. One 
example was: “Very good survey, hitting 
all the issues, we would like further advice 
and training on moving forward. Taking 
us to the next level in all aspects of funeral 
directing within the modern age, we want 
to make some leaps, but need a safety 
net underneath us.” This is evidence of 
a need and desire for the exploration of 
improving technology use. The task  
group aims to assist in providing this 
safety net through our investigations.  

We were pleased to note the majority  
of comments looked positively at  

the progressive advance of 
available technology.

Although still in the 
introductory stage, we have a 
dedicated WhatsApp group, 
schedule regular conference 
calls and presented at SAIF 
Education Day on 31 October  
at Leicester Tigers Stadium.

Development of the 
Technology Task Group

LEFT: Sarah Brodie, 
Brodies Funeral 
Services and SAIF 
Technology Task Group

Reporter THE NEXT GENERATION + TECHNOLOGY TASK GROUP 
+ NEW FFMA CHIEF EXECUTIVE + THE DEATH SALON + 
NEW DEMENTIA FRIENDS + LEGS4AFRICA INITIATIVE

CHANGING FASHION OF FUNERALS
Traditional funerals are going out of fashion 
in Ireland, according to a report by the  
Irish Independent.

The newspaper recently reported the 
change in trend with more people opting  
for one-day ceremonies and cremations 
over burial.

Irish funeral directors estimate that 10% 
of the nearly 30,000 funerals conducted 

annually across the country are now  
non-religious.

Speaking to the Irish Independent,  
Jody Fanagan, Managing Director of 
Fanagans Funeral Directors in Dublin,  
said there is an increasing demand for  
one-day funerals, compared to the 
traditional approach of remove and  
repose overnight, followed by burial.

SAIF Acquisitions service
SAIF Acquisitions was 
recently launched, a  
new brokerage service 
aimed at helping 
buyers and sellers of 
independent funeral 
businesses to connect.

SAIF has already 
received interest from 
Independents to be placed 
on the buyers’ registers  
as well as considering 

selling their business.
If you would like further 
information, contact 
either Claire Day or 
Terry Tennens at SAIF 
Business Centre, by 
emailing Claire@saif.
org.uk or call 0345  

230 6777. All enquiries  
will be dealt with in the 
strictest confidence and 
with no obligation.

LOOKING TO 
THE SAIF AGM
SAIF has announced its 
AGM weekend will take 
place between 29 and 
31 March 2019 at the 
Crowne Plaza Resort  
in Essex.

A booking form for  
the popular event will  
be included in next 
month’s issue of 
SAIFInsight and 
members will be  
invited to book early to 
avoid disappointment.

There are several 
different packages for 
members, which include:
■   AGM ATTENDANCE 

ONLY (FOC) 
Saturday AGM:  
On arrival tea,  
coffee and biscuits

■   THURSDAY GOLF 
(TBC) SAIF Open 
Golf Championship  
for the President’s 
Cup for ladies and 
gentlemen

■   FRIDAY & AGM 
(FOC) 
Friday afternoon: 
Keynote speaker 
Saturday AGM: On 
arrival tea, coffee 
and biscuits

■   SATURDAY DINING 
& AGM £25.00 
Saturday AGM:  
On arrival tea, 
 coffee and biscuits, 
buffet lunch 
Saturday afternoon: 
Seminar on ‘GDPR’

■   SAIF BANQUET 
£70.00 
Drinks reception  
on arrival, three  
course meal followed 
by tea/coffee, 
entertainment,  
bacon and egg rolls

■  THE AGM WEEKEND 
EXPERIENCE 
£95.00 
Friday afternoon: 
Keynote speaker 
Saturday AGM:  
On arrival tea,  
coffee and biscuits 
Saturday buffet lunch 
SAIF Banquet 
Sunday: Installation  
of Officers

All prices are per person.

ABirmingham 
funeral director 
is maintaining a 
family tradition  

after qualifying at the same 
firm his father served for  
more than 35 years.

Adrian Cant, 33, has 
completed the final steps to 
qualify in the senior role at 
Northfield-headquartered 

FUNERAL DIRECTOR 
ADRIAN FOLLOWS IN 
FATHER’S FOOTSTEPS
“We are incredibly proud of what Adrian has achieved”

Mortons Funeral Directors – 
and took charge of his first 
funeral as a director earlier  
this month.

His dad, Andrew, retired 
as a funeral director from 
Mortons earlier this year.

Adrian joined the firm on 
work experience when he 
was just 16 years old, and was 
offered a full-time role with 

the company the following 
year. He began his working 
life as a funeral operative, 
went on to complete his 
driving qualifications and rose 
through the ranks over the 
years. On the way he became 
a qualified embalmer and 
member of the British Institute 
of Embalmers and worked 
as a funeral arranger before 
moving into his current role.

Mortons, which has offices 
in Birmingham’s Northfield, 
Rubery and Cotteridge, is 
celebrating its 120th year  
this year.

The firm’s Managing 
Director, Derek Case, said: 
“It’s highly unusual, in my 
experience, to have a father 
and son both work as a funeral 
director at the same company. 
Between them, they have more 
than 50 years’ experience, 
which means Adrian is 
steeped in the Mortons way of 
doing things, by which I mean 
offering the highest standards 

and treating everyone 
with dignity and respect.

“Adrian’s father lived  
and breathed Mortons’  
values all his working life,  
and I’m pleased to say it’s  
very much a case of ‘like father, 
like son.’ We are incredibly 
proud of what Adrian has 
achieved. He goes above and 
beyond for our clients and is 
constantly striving to exceed 
expectations in the service  
we provide.”

Adrian, who lives in 
Bromsgrove, said: “My dad 
always instilled in me a sense 
of loyalty and duty when it 
comes to my working life,  
and it’s been a privilege for  
me to learn from him and  
from the team at Mortons in 
order that, ultimately, we can 
offer a truly personal service 
to our clients.”

Outside of work, Adrian  
is a devoted father of three 
who enjoys golf, motorbikes 
and cars.
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Adrian Cant (right) with his father Andrew



Prize-winner 
Sarah Evans, of Albert 
Parr & Sons, was at the 
recent SAIF Kent & Sussex 
Regional Meeting and 
won the President’s guess 
the mileage competition, 
winning a bottle of wine 
donated by SAIFInsure.

REPORTER

Independents can 
continue to influence 
Golden Charter’s 
direction through its 

monthly funeral director 
satisfaction survey, which 
has just been refreshed  
and relaunched.

For the last three  
years, Golden 
Charter has 
surveyed you 
to establish 
general 
satisfaction 
levels, provide 
a regular 
anonymous 
forum for  
airing opinions and 
suggestions, and look 
into how effective its 
staff, service, support and 
communication has been.

Following a year of useful 
insights and rising scores 
among funeral directors, 

the satisfaction survey 
has been streamlined and 
improved to reflect your 
needs and Golden Charter’s 
partnership model.

Director of 
Communications Gordon 
Swan explained: “There was 

encouraging movement 
in our recent survey 

results with our 
funeral director 
experience 
score rising 
consistently 
since Autumn 
2017, so it’s 

exciting to 
launch an improved 

survey that focuses on 
what you have told us is 
important to you.

“You have told us what 
matters to you, and the 
questions focus on those 
areas while allowing space 
for you to voice your own 

views. The survey is  
also shorter – that will  
help ensure Golden 
Charter’s decisions are 
informed by clear funeral 
director views.

“The board regularly 
review the results so 
your feedback influences 
everything from the  
ways we keep you up to  
date, to the projects we  
work on and the products 
we provide.”

The survey, run 
by independent 
researchers, is sent 
out to a randomly 
selected group of 
funeral directors 
each month, 
and aims to 
reach every 
Independent 
involved with 
Golden Charter  
over the years, so 

the company can track  
how views are changing 
over time.

“Those scores don’t  
rise or fall on their own – 
much of the improvement 

we have seen is thanks 
to reacting to your 
feedback, so please do 
respond to the survey 
when you see it,” Gordon 
added. “You can talk to 
your Area or Regional 

Business Manager 
if you want them 

to keep you 
updated on 

when you 
can expect 
to receive 
yours.”

A reliable funeral 
conveyancing service

LCK Funeral Support 
Services Ltd is an 
independent funeral 
conveyancing service, 
experienced in all aspects 
of the funeral profession. 
LCK Funeral Support 
Services is committed  

to offering all customers  
a speedy and professional 
funeral service at all times. 
Its staff are well-trained  
and you can expect the 
highest standards of 
service from them. LCK 
Funeral Support Services 

offers all SAIF members  
a 10% discount. 

For more information, 
visit the website www.
lckfuneralsupportservices.
co.uk or call 0208 900 
9222 or 07760 627 998.

ASSOCIATE MEMBER
Both SAIF and NAFD 
representatives attended a 
meeting on the licensing of 
funeral firms. Mark Porteous 
(right), Immediate Past 
President of S.SAIF, and Paul 
Cuthell (left), NAFD Scotland 
representative at Inverness, 
were joined by Natalie 
McKail, Inspector of Funeral 
Directors, to discuss the 
Stirling Agreement between 
S.SAIF and the NAFD on 
licensing funeral firms.

ROUND UP

Sarah receives her prize 

From left: Paul Cuthell 
and Mark Porteous

Influence Golden Charter through 
its monthly satisfaction survey

GOLD STANDARD: 
SATISFACTION 
SURVEY 
RELAUNCHES

. . .YOUR FEEDBACK 
INFLUENCES EVERYTHING 
FROM THE WAYS WE KEEP 
YOU UP TO DATE, TO THE 
PROJECTS WE WORK ON 
AND THE PRODUCTS WE 
PROVIDE

To speak to one of 
your Golden Charter 

representatives, 
turn to page 40

Gordon Swan

SAVE THE 
DATE:  
SAIF AGM

The SAIF AGM and 
Banquet Weekend will 
take place 29-31 March 
2019 at the Crowne 
Plaza Resort in Essex.  

 
Turn to page 9 for more 
information and find 
out more on the SAIF 
website at saif.org.uk



Licensing under 
Stirling Agreement
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30-hour coffin challenge 
Six people have survived 
a 30-hour coffin  
challenge in a bid to win 
cash and season passes 
for a theme park.

The competition, at Six 
Flags Great America, dared 
contenders to lie in the 
caskets and allowed one 
bathroom break per hour, 
six 15 minute meal breaks, 
and 13 minutes with  
their phone each hour.

Participants included a 
70-year-old grandmother, 
a funeral director and 

embalmer, a student 
studying to be a funeral 
director, a paranormal 
investigator and two coffin 
dwellers – one who lives 
and works in a cemetery, 
and a second who claims to 
be part zombie and  
part vampire.

The prizes included 
$300, two 2019 Gold 
season passes, two express 
haunted house wristbands, 
a chance to be in the 
Uprising Parade and  
their coffin.

CORRECTION
Last month’s SAIFInsight said a funeral director had launched a campaign to 
introduce statutory regulation of funeral planning (“Petition to regulate funeral 
planning”, October 2018, p15). The petition actually calls for funeral directors across 
the UK to be regulated.

around them alters. Charles 
Darwin spoke about the 
survival of the fittest, those 
creatures that evolved 
to fit into the changing 
environment, and it’s the 
same challenge we face as 
business people.

Businesses can’t expect 
certainty because certainty 
means a stable and 

unchanging environment 
and we don’t have, nor 
can we expect, that to be 
the case. I suspect that 
most small businesses 
would just like to know 
what the outcome of these 
Brexit negotiations are, 
so the Government needs 
to deliver the best Brexit 
possible. 

Once small businesses 
know what they are dealing 
with, then they will do what 
they do best: adapt and 
change and, in the words of 
Charles Darwin, ‘fit’ into the 
new business environment. 
After all, that’s what they 
are really good at and why 
Britain’s small businesses 
are the driving force of the 
UK economy. Of that we can 
be certain.

The Government 
and I share 
something in 
common – we 

are both useless at 
multitasking. This is 
something I am very 
aware of when I see Mrs 
C in the kitchen, cooking, 
answering the children’s 
homework questions and 
talking to her friend on  
the phone, while I struggle 
to boil an egg.

The Government seems 
to have one focus at the 
moment – Brexit – and it 
isn’t doing a terribly good 
job of delivering that, with 
cabinet squabbles, mixed 
messages and seemingly 
little sense of direction. 

But one thing we do 
keep hearing is business 
needs certainty. Well, I’m 
not sure I agree with  
that entirely.

Certainty suggests 
stability, the status 
quo and, as any small 
business owner will tell 
you, the pace of change 
in the business world, 
with technology as a 
main driver, means small 
business owners are 
dealing with uncertainty 
on a daily basis. 

The rate of change 
facing small business 
is massive, so change 
is rapid, particularly for 
small family firms whose 
owner operators try to 
deal with every aspect 
of the business and don’t 
have the resources of a 
large business to deal 
with these changes. The 
General Data Protection 
Regulation (GDPR) 
and the new digital tax 
regime would be good 
examples of this, where 
small business owners 
have spent a lot of time 
and money on dealing 
with these changes, 
integrating them into 
their business processes.

Certainly uncertain
Is uncertainty the new 
normal? This is a question 
I was asked by a member 
of the House of Lords 
and the answer is a 
resounding yes. The rate 
of change in the world and 
the resulting uncertainty 
in the business world is 
normal these days.

This means all 
businesses have to get 
used to change as the 
business environment 

H O W  R E A L I S T I C 
I S  I T  F O R 

G O V E R N M E N T 
T O  S U G G E S T 

B U S I N E S S E S  N E E D 
C E R T A I N T Y ?

ONCE SMALL 
BUSINESSES KNOW  
WHAT THEY ARE  
DEALING WITH, THEY 
WILL ADAPT AND  
CHANGE AND ‘FIT’ INTO 
THE NEW BUSINESS 
ENVIRONMENT   
Ian Cass

  
This article was written 
by Ian Cass, Managing 
Director of the Forum of 
Private Business (FPB). 
The Forum is an Associate 
Member of SAIF. They 
collaborate together on 
various issues in support 
of SAIF members.

Ian Cass, Managing Director of the 
Forum of Private Business, discusses 
one of the key issues small business 
owners face – uncertainty

MEMORIAL 
TO 600,000 
PEOPLE KILLED 
IN BELGIUM 
DURING WWI

A new First World War 
memorial in Belgium is 
honouring the 600,000 
soldiers and civilians killed 
between 1914 and 1918.
The work consists of 
individual clay sculptures, 
one for each person, killed 
on Belgian soil during 
WWI. The project, which 
gathered international 
attention and was reported 
in the Guardian newspaper, 
includes the installation of 
a giant egg at the centre, 
symbolising a new world.

Speaking about 
his work, artist Koen 
Vanmechelen told the 
Guardian: “It is not a 
monument like a war 
monument. This is a peace 
monument, and it is a 
reflection on whatever  
was and the desire of 
having a new world.”

Work began in 2014 and 
half of the sculptures were 
made by schoolchildren 
and volunteers, the rest by 
an artists’ collective. Each 
was made in a mould to 
ensure consistent shape 
and size, but finished by 
hand, so no two are alike 
– some have markings 
and others bear initials, 
names and the occasional 
message, such as ‘Why?’.
Each sculpture was funded 
by an individual donation 
of €5 (£4.50), with 
half going to children’s 
charities in Congo, Uganda 
and Zimbabwe. The people 
involved in making the 
sculptures were given 
the name of the person it 
commemorated.

The future of the 
600,000 sculptures after 
Armistice Day is unclear, 
but Koen hopes they will 
find their way to museums 
around the world. He also 
hopes the work will act as a 
warning against forgetting: 
“It is very dangerous that 
we could easily create a 
new war if we don’t know 
what war is.”
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One of the funeral 
profession’s most 
respected figures is 
to head up the trade 

association that represents 
the UK’s coffin and casket 
manufacturers.

Alun Tucker (pictured) 
has been appointed Chief 
Executive of the Funeral 
Furnishing Manufacturers’ 
Association (FFMA) and 
took up his post on Monday, 
October 22.

The FFMA represents 
more than 50 nationwide 
businesses involved in the 
manufacture of coffins and 
caskets and other goods to 
the funeral profession. 

In recent years, the 
organisation has developed 
a rigorous testing protocol 
which has resulted in 
the Coffin and Casket 
Certification scheme and 
provides reassurance 
that coffins are fit  
for purpose.

Alun said:  
“I’m delighted to  
have been given 
the opportunity to 
lead the FFMA. The 
funeral profession 

is going through significant 
changes which are having 
an impact upon both  
those who care directly  
for bereaved families and 
those who supply the 
products they rely on to  
do the job.

“In the coming months,  
I look forward to working with 
the President of the FFMA 
and its Executive Board to 
develop a strategy which 
builds upon the good work 
done to date and facilitates 
the growth of the association 
in the future. We’ll look to 
strengthen partnerships 

with kindred 
associations to 

overcome the 
challenges 
wrought by 
change  

and help our members  
to identify and understand 
the opportunities it offers.”  

President of the FFMA 
Adam Masters welcomed 
Alun to the post and 
said: “We’re extremely 
pleased to announce 
Alun’s appointment to 
this key position with 
the association. His track 
record and experience in 
the funeral profession are 
second to none and are 
certain to stand us in  
good stead strategically  
in the years ahead. 

“A true gentleman,  
we’ve no doubt he’ll really 
enhance our member 
experience and develop 
those important relationships 
with other stakeholders 
within the funeral profession 
and beyond.”

As Chief Executive of 
the FFMA, Alun will be 
responsible for the day-
to-day running of the 
organisation, including 
managing its finances, 
administering the Coffin and 
Casket Certification scheme 
and keeping members up-to-
date with the association’s 

work, to name but a few 
areas of focus.

A stalwart of the funeral 
world, Alun has been in 
funeral service since the 
age of 14 and attained his 
Diploma in Funeral Directing 
in 1981.

Over the years, he has 
worked in management 
with a range of funeral 
businesses, including the  
Co-op and Essex-based  
H L Hawes & Son, which was 
acquired by independently-
owned West & Coe, a 
company he continues to 
serve on a casual basis.

Alun is currently SAIF 
National President and 
has been a member of the 
Executive Committee  
since 1998.

He is also keen to  
promote the next generation 
of funeral directors, having 
chaired the Independent 
Funeral Directors’ (IFD) 
College between 2005 
and 2008 and through his 
current role as Company 
Secretary at the British 
Institute of Funeral Directors.

SAIF trains more 
Dementia Friends
SAIF’s Dementia Champion Chris Parker, 
of Abbey Funeral Service, trained another 
group of Dementia Friends prior to the SAIF 
Essex Regional meeting.

DATES FOR 
YOUR DIARY
Wales Christmas Dinner
30 November 2018
19.00,
Pencoed

SAIF Executive Meeting
5 December 2018
10.30-15.00,  
Holiday Inn Express, 
Stansted

SAIF AGM Banquet 
Weekend
29-31 March 2019
Crowne Plaza Resort 
Colchester, Maldon

For more information  
visit the SAIF website  
at saif.org.uk

MEET THE NEW FFMA 
CHIEF EXECUTIVE

Warm welcome 
to new SAIF 
Associate
Memorial Print is an 
independent producer 
of all funeral print 
requirements.

Part of a larger print 
and print management 
company, Memorial 
Print utilises in-house 
design and production 
facilities through an 
easy to use bespoke 
online service. The 
result is a company 
specialising in funeral 
print with its focus 
firmly on quality printed 
material and exemplary 
customer service.

With more than  
35 years of experience 
across the full range 
of printed media, the 
company prides itself 
on attention to detail 
and an ability to build 
enduring customer 
relationships.

Even with competitive 
pricing, it offers a 
commission structure 
from which Memorial 
Print’s colleagues are 
welcome to benefit as  
a third party.
For more information, 
visit www.Memorial 
Print.co.uk

Merstow Green Funeral Home in Evesham, 
Worcestershire has a reputation for 
providing exemplary levels of customer 
service. The independent, family-run 
business is managed by Philip Tomlins, 
whose experience in the funeral trade spans 
more than 30 years. This expertise, coupled 
with an extensive local knowledge, ensures 
that all his staff deliver an unprecedented 
level of care to the community they serve.

To coincide with 10 successful years 
in the profession, Merstow Green Funeral 
Home augmented its fleet with the eye-
catching, hand-built Coleman Milne 
Mercedes E213 range, which includes a 
light enhancing glass roof, personalised 
illuminated signs and name plates.

Kevin Bowen, Operations Manager, said: 
“In everything that we do, we endeavour 
to exceed the expectations of the bereaved 
families that we serve. From our beautifully 

appointed premises, our experienced 
and empathetic staff to the immaculately 
presented ceremonial vehicles that we 
maintain – everything has to be perfect. 
Providing uncompromising levels of service 
is never easy; new E Class Mercedes Hearse 
and Limousine from Coleman Milne was 
one of life’s easier decisions.”

‘Uncompromising levels of service’

Fine for unsolicited funeral marketing emails
A firm has been fined 
£90,000 by the Information 
Commissioner’s Office (ICO) 
for an unsolicited email 
marketing campaign.

According to the ICO, 
the company violated 
the UK’s Privacy and 
Electronic Communications 
Regulations by sending 
more than four million 
emails promoting pre-
paid funeral plans without 
consent. The company, 
Boost Finance Ltd, sent 
the messages in 2017 to 

subscribers of websites 
operated by Boost’s affiliates.

Speaking about the 
case, Malcolm Flanders, 
Golden Charter’s Director 
of Funeral Director Sales, 
said: “This is concrete 
proof of the dangers that 
come from working with 
any but the highest quality 
intermediaries and plan 
providers. In the past, 
Golden Charter ended 
various relationships where 
we had concerns about 
firms’ standards, and it 

is becoming clearer and 
clearer that doing so was  
the right decision.

“At this time of public 
scrutiny, we believe 
Independents have to be 
vigilant about only working 
with Funeral Planning 
Authority (FPA) registered 
providers, for the sake of 
your families as well as  
for your own reputation.”

The ICO’s report is 
available to view at  
https://bit.ly/2SqcDF0
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EMPOWERING AMPUTEES
Innovative UK charity 
Legs4Africa is on a mission 
to recycle the approximately 
5,000 prosthetic legs 
disposed of each year in the 
UK, changing the lives of 
amputees across Africa. The 
idea for Legs4Africa came 
to the charity’s founder Tom 
Williams following a trip to 
Gambia in 2013, when he 
befriended a local who had 
lost a leg due to diabetes.

“Upon my return, I 
managed to find a prosthetist 
who was happy to build a 

custom leg in his spare time,” 
said Tom. “When I delivered 
the leg, it got in the press and 
amputees started sending me 
their old legs.”

From this, the idea for 
Legs4Africa was born and 
five years on the charity  
has to date sent 4,500 legs  
to The Gambia, Senegal,  
Nigeria, Ghana, Uganda and 
Tanzania. The charity  
makes regular collections 
from 16 UK hospitals and 
accepts private donations 
from the public – including 

from funeral directors.
The charity has also 

partnered with Men’s Sheds, 
a project for retired men, 
who volunteer to dismantle 
the prosthetics. Tom said: 
“I personally drop off a boot 
load of legs to their workshop 
every other week and collect 
the components that they 
have dismantled them into. 
They’re proud to be involved.”

Future expansion involves 
partnering with Men’s Sheds 
in Ontario, Canada and 
setting up peer-led amputee 
support groups across Africa, 
run by locals.

ADVERTISING FEATURE

HIGH-QUALITY PRODUCTS FOR FUNERAL DIRECTORS
The Clothing Discount 
Store has been supplying 
the funeral trade with 
morning wear for many 
years, building a strong 
reputation with funeral 
directors and taking pride 
in providing a premium 
service. The team offers 
the majority of products 

by return delivery, with 
no long waiting times. 
Clothing Discount 
Store has a showroom 
in Walthamstow, 
East London, where 
customers can come by 
prior appointment or, 
alternatively, the firm can 
offer next day delivery.

The business can 
supply most clothing 
needed, including jackets, 
waistcoats, trousers, 
raincoats. overcoats, frock 
coats and top hats. The 
Clothing Discount Store 
prices are extremely 
competitive and the 
products all use good 

cloth, so why not give 
them a call for a price? 
 
For more information, 
email enquiries@
clothingdiscountstore.co.uk 
Visit the website www.
clothingdiscountstore.
co.uk or call direct on  
020 8527 4249.

Death Salon, a group based in Boston, 
USA, held its eighth get together on 
the weekend of 28-30 September.

Described as ‘informal gatherings 
of intellectuals’, Death Salon is designed to 
encourage conversations on mortality and 
mourning and their effects on culture and 
history. The group holds public events and 
hosts an online community.

Its September event took place at the 
Mount Auburn Cemetery in Cambridge, 
Massachusetts. It offered “a varied and 
robust lineup of death-positive innovators, 
artists, and advocates” as well as a range  
of events and activities.

These included a workshop on caring for 
the dead, a tour of Mount Auburn Cemetery, 

a talk on natural burials, a presentation 
by Mount Auburn Cemetery artist-in-
residence Patrick Gabridge, a Boston-based 
playwright, and a book-signing session by 
author Caitlin Doughty.

The main conference took place on 
Saturday, 29 September where discussions 
and presentations covered everything  
from one of Baltimore’s oldest cemeteries,  
to issues around the siting of graves for 
people who have committed heinous acts 
in life.

Those attending the event were able 
to buy items at a marketplace where, 
intriguingly, one vendor of candles and 
scents was named after the 19th century 
Edinburgh bodysnatchers Burke and Hare. 

Salon makes death  
a topic of discussion

The UK charity 
is  helping 
to ‘recycle’ 
prosthetic legs

TRADEX 2019
The National Association 
of Memorial Masons 
(NAMM) has announced 
Tradex 2019, a trade 
show for all things linked 
to the stonemasonry 
trade. This event is for all 
masons and wholesalers, 
member and non-
member masons. The 
event will be on Thursday 
20 and Friday 21 June 
2019 at Warwickshire 
Events Centre.

The 2017 event 
proved very popular, with 
more than 500 visitors 
attending and 200 
companies showcasing 
their wares. Craftex also 
took place in 2017, as part 
of the Tradex exhibition. 
The competition gives 
masons a chance to 
exhibit and compete with 
some of their prestigious 
pieces of work.

Craftex 2019 is open 
to members, and for the 
first time, there will be a 
non-member category. 
Due to the success of 
this event, it will again 
take place alongside 
Tradex 2019. The entry 
criteria is currently being 
confirmed and entries 
will open as soon as this 
is done. More information 
will be provided as the 
date gets closer.  
 

 
For more information,  
contact NAMM on 01788 
542 264 or by emailing 
events@namm.org.uk

Tom acknowledged that 
there are still many members 
of the public – including 
funeral directors – who 
are unaware that there is a 
solution for recycling old, 
unwanted or discarded 
prosthetics – and of the good 
that can come from doing so.

To support Legs4Africa,  
get in touch with the charity 
at www.legs4africa.org

“If any funeral director 
is left with any prosthetic 
legs, we would be very 
appreciative if they 
considered recycling them,” 
added Tom.
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FULL MEMBERSHIP 
PENDING 
Victoria Allen/Janet Milden/ 
Thomas Milden
Victoria Allen Funeral Services Ltd
8 Charlton Rise
Ludlow
Shropshire
SY8 1ND
Previously advertised on website.
Close date: 24 October 2018

Stephen Grocutt
Grocutt and Sons Ltd
13 Bailey Street
Stafford
Staffordshire
ST17 4BG
Previously advertised on website.
Close date: 25 October 2018

Mr R Good/Mr M Hallworth
R Good Funeral Services Ltd
20 Buxton Road
Heaviley
Stockport
Cheshire
SK2 6NU
Previously advertised on website.
Close date: 3 November 2018

Mr T Parry
T J Parry & Family  
Funeral Directors Ltd
2 Britannia House
High Street
Burton on Trent
Staffordshire
DE14 1AX
Previously advertised on website.
Close date: 3 November 2018

Odette Carter
Odette Carter Funeral Director
7 Phelps Parade
Calne
Wiltshire
SN11 0HA
Previously advertised on website.
Close date: 7 November 2018

Robert Dillon, Joseph Houston Dillon, 
Caroline Dillon
Hood & Co
29 Main Street
Newtonstewart
Omagh
Co Tyrone
BT78 4AD
Previously advertised on website.
Close date: 7 November 2018

ASSOCIATE MEMBERSHIP 
PENDING
Guy Turner/Paula Turner
G Turner Consulting Ltd
Clavengers Farm
East Nynhead
Wellington
Somerset
TA21 0DA
Previously advertised on website.
Close date: 12 November 2018

Ian Cass/Jane Connors
Forum of Private Business
Ruskin Rooms
Drury Lane
Knotsford
Cheshire
WA16 6HA
Previously advertised on website.
Close date: 12 November 2018

A C C E P TA N C E  I N T O 
F U L L  M E M B E R S H I P
David Button
David Button Independent  
Funeral Directors
The Old Bank
225 High Street
Walton
Felixstowe
IP11 9PT

Anne Wheldon/Amanda Wheldon/
Paul Blake
South Coast Funeral Services Ltd
1603 Wimborne
Kinson
Bournemouth
Dorset
BH11 9AP

ACCEPTANCE INTO FULL 
MEMBERSHIP (SCOTLAND)
Graham Mundell
Annandale Funeral Directors
Victoria House
High Street
Locumaben
Lockerbie
DG11 1NG

A C C E P TA N C E  I N T O 
A S S O C I AT E  M E M B E R S H I P
Simon Jenkins/Alan Curtis
Curtis Legal Ltd
78 Monnow Street
Monmouth
Monmouthshire
NP25 3EQ

Clare Brookes/Michelle Orton
Volkswagen Funerals

The Old Bakery
18 Church Road
Hartshill
Nuneaton
CV10 0NB

Tim Walker
Walkers Repatriation Service
60 Henhurst Ridge
Burton on Trent
Staffordshire
DE13 9TQ

N O  L O N G E R  A 
M E M B E R  F I R M
Neil Roberts
John Roberts & Co
51 Bush Street
Pembroke Dock
Pembrokshire
SA72 6AN

Note: All pending members 
and associates have been 
advertised on the SAIF 
website for objections 
from SAIF members. Any 
objections should have been 
received by the close date 
shown for each application

MEMBERSHIP 

UPDATE
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IFD COLLEGE 
The latest schedule for the Independent Funeral 
Directors’ (IFD) College is featured below.

The college is looking to include more courses, 
which are scheduled where there is sufficient 
interest to run them.

If you would like courses booked in your area  
or to receive more information on the college,  
please contact the IFD College Administrator, 
Corinne Pengelly, by calling 0345 230 6777 or  
email Corinne@saif.org.uk

I
t was during the investigation into 
the baby ashes scandal that Scottish 
G o v e r n m e n t  M i n i s t e r s  f i n a l l y 
acknowledged the funeral sector  
is totally unregulated, something  
the sector has been pointing out for 
many years. 

Despite Scottish Government interest 
over a number of years, with investigations 
and reports on the sector, only recently 
has the Government taken steps to bring 
the funeral sector under a regulatory 
framework. The Burial and Cremation 
(Scotland) Act was introduced in 2016, 
which included its own section on funeral 
directors. The Act gave authority to the 
Scottish Parliament to introduce a licensing 
scheme for all funeral director businesses 
operating in Scotland and to compel all 
funeral directors to adhere to any Code of 
Practice issued by Scottish Ministers when 
carrying out their business.

The Act also gave Government the 
power to appoint Inspectors, following  
the recommendation of the Infant 
Cremation Commission and the report 
of the National Cremation Investigation 
led by Lord Bonomy. In April 2017,  
the Scottish Government appointed 
Natalie McKail as the first Inspector of 
Funeral Directors. 

Scottish SAIF involvement
Earlier this year, Ms McKail established 
a Short Life Working Group (SLWG)  
on Care of the Deceased with the purpose: 
‘To explore the current standards for 
operation, training and care of the 
deceased used by funeral directors and 
how these existing standards might 
inform a future Code of Practice.’

The SLWG included representatives 
from Scottish SAIF who worked hard to 
ensure any draft Code of Practice was 

robust enough to ensure a Scottish funeral 
service would deliver a minimum level 
of service providing complete, dignified 
care and protection for the deceased and 
appropriate support for the bereaved.  
It was also the aim of your representatives 
to ensure any Code was proportionate to 
the level of activity and was within the 
achievable capabilities of Scottish SAIF 
members. We believe the current draft 
Code of Practice achieves both these aims. 

The Code is out for public consultation 
and following any final amendments will 
go forward to Scottish Ministers for 
consideration to adopt it into law. 

What of the future?
The question that some may now be asking 
is: ‘If the Scottish Government is providing 
an inspection regime and will deal with 
major complaints, is there a need for 
Scottish SAIF?’

Well, leaving aside all the other benefits 
Scottish SAIF provides, the answer is 
clearly yes. In fact, there has never been 
a greater need for an organisation to 
represent the independent funeral director.
■■ Who else will ensure you are informed 

and up to date with the Scottish 
Government Code of Practice and assess 
the implications on your business?

■■ Who else will assist with implementing 
any necessary change with sample 
processes and templates?

■■ Who else will monitor your business 
to ensure it is compliant before the 
Government Inspector calls?

■■ Who else will  represent you in 
future discussions with the Scottish 
Government?
If not Scottish SAIF, then who?
The Co-operative, Dignity and other 

large corporate groups all have their own 
in-house support and do not necessarily 

need the help of an outside 
organisation. As such, they may be 
considered to have an advantage over 
the independent funeral director. Scottish 
SAIF will help level the playing field by 
providing at least the same, if not a far 
superior, support network.

However, to do so requires Scottish 
SAIF to develop in many areas:
■■ We need to improve communications 

and establish a system for members that 
provides for communication up as well 
as down. Communication needs to be 
constant and not just three times a year 
at meetings.

■■ We need to organise more, and superior, 
education sessions that address current 
topical issues of interest and are 
delivered in a way that makes them 
available to the majority of members

■■ We need extensive development of 
the Quality Assurance programme 
criteria to better reflect the Scottish 
Government Code of Practice to ensure 
members will be fully compliant

■■ The Quality Assurance programme 
needs to focus more on the practical 
aspects of our work, such as care of the 
deceased, conducting the funeral, etc

■■ We need to ensure National SAIF 
develops sample procedures and 
templates to help members meet any 
Code of Practice requirements 

■■ We need to develop education that 
facilitates not just the knowledge but 
also the skills necessary to perform to 
the highest level and firmly establish 
them as a value and belief so they 
become habit

■■ We need to develop and use technology 
to help facilitate any required Continued 
Professional Development (CPD)

■■ We need to re-examine our criteria 
for membership to ensure future 
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members have the knowledge and 
skills and not just the facilities to be a 
member of an elite organisation

■■ We need to be ruthless in ensuring 
current members meet the exacting 
standards for Scottish SAIF and not 
accept anything less

■■ We need to continue open and 
transparent discussion and relationships 

with the Scottish Government  
to ensure our continued influence

All of this, and perhaps more, needs 
to be completed within the next two 
years to ensure our Scottish members are 
ready when the first Government Code of 
Practice becomes enforceable.

What of National SAIF?
Well, that takes care of Scotland and its 
members, so what of the SAIF members 
in England, Wales and Northern Ireland,  

who are not legally bound by such 
regulations?

It could be argued that since Scotland 
has its own Executive, manages its own 
finances, makes its own rules and decides 
on its own membership criteria it could 
stand alone and have a higher standards 
requirement from other members.  
While this may seem acceptable within 
SAIF, how would it be regarded by other 
organisations and members of the public? 
They may see SAIF as one National 
organisation and find it strange that  
it should have two different standards, one 
higher than the other.

Therefore, the question National needs 
to consider over the next 24 months is: 
‘Should National SAIF make the higher 
Scottish Code of Practice regulations a 
requirement for all members?’

If it decides against, we will have two 
different Quality Assurance Programmes, 
two Codes of Practice, two membership 
criteria. This will then demonstrate a 
clear divide between National members 
(England, Wales and Northern Ireland) 
and those in Scotland.

This is not the end, it is only the 
beginning. The Parliament in Wales will 
follow as will Stormont and Westminster 
and we know the Republic of Ireland is 
considering regulations. 

Unless National SAIF takes a pragmatic 
view of the future and moves towards 
accepting whatever is the highest 
standard and inaugurating this for all 
members, it runs the risk of creating a 
fragmented organisation with different 
standards in each country. This will 
lead to the demise of National SAIF 
and the strength and support required  
by independent funeral directors of  
a united organisation. ●

More weddings and some funerals 
A crematorium in  
Kettering hosted an  
open day in October to  
aid couples searching  
for a wedding venue.

The Warren Hill 
venue, in Rothwell Road, 
which incorporates the 
crematorium and burial 
grounds, is now licenced 
for weddings. According 
to the Northamptonshire 
Telegraph, the Edgar 
Newman Ceremony  
Room can hold up to  
135 people, while the  
garden pavilion can  
provide outdoor space.

Kettering Council 
developed the new 
wedding venue after being 

asked if it was available 
for civil partnership and 
wedding ceremonies. After 
a consultation with the 
county’s registration service 
and funeral directors, 
permission was granted  
in February.

Cllr Ian Jelley, Kettering 
Council’s portfolio holder 
for strategic delivery, said: 
“This is a great idea to 
improve the services we 
provide for local people,  
to make even better use of 
one of our best assets and  
to earn additional income 
for the council.”

The venue hire fee is 
£850 for a marriage or civil 
service ceremony.

As Scottish members stand on the brink of Government regulation, what 
needs to be done and what options are there for a National SAIF facing 
the prospect of a two-tier Quality Assurance Programme and a divided 

membership? Joe Murren, S.SAIF Quality Assurance Inspector, discusses…

Date Time Course Course Name Location
6 Nov 9.30- 

12.30
HS1-2 Health & Safety 

for Funeral Staff
Crowborough,  
East Sussex

6 Nov 13.00-
16.00

G1-2 Foundation 
– Funeral 
Practitioner

Crowborough,  
East Sussex

14 Nov 10.00-
16.00

OP1-4 Funeral 
Operative*

Taunton

22 Nov 10.00-
16.00

OP1-4 Funeral 
Operative*

Glasgow

 
*Student must have attended and be progressing with Foundation –  
Funeral Practitioner before attending either the Funeral Operative  
or Funeral Administrator course

W H A T  N O W
F O R  S A I F ?

THIS IS NOT 
THE END, IT 
IS ONLY THE 
BEGINNING
Joe Murren
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understanding of how best to meet families’ 
needs. He flagged how SAIF Care has been 
used by some funeral directors as a way to 
differentiate themselves from competitors 
by offering free client care and counselling.

SAIF Care
The role of a funeral director doesn’t end 
when the funeral does, and Catherine 
Betley of SAIF Care used the opportunity 
to fully explain what SAIF’s bereavement 
care service offers.

“SAIF Care is a bereavement care and 
counselling service,” Catherine said, “and 
I always take pains to stress that, while 
we do of course provide counselling, we 
know that not every bereaved person needs 
counselling. We are also there to give 
information, advice, and support.

“Sometimes people just need a little bit 
of reassurance that they’re on the right path 
with regards to how they’re feeling. So we 
have a helpline, we have email support, and 
we will very soon have a website that will 
have lots of resources and information for 
those who may need it, including 
funeral directors.

“We are open 9am-9pm, 
Monday to Friday. Having 
grown our counselling 
team phenomenally, we  
can now also provide 
face-to-face counselling 
p r e t t y  m u c h 
everywhere in the 
country. 

“That is up 

to six face-to-face specialist bereavement 
counselling sessions, by accredited 
counsellors trained to diploma level at  
a minimum. We can offer you the 
option of having face to face sessions 
at your funeral home, if that’s the most 
appropriate place.

“That sits alongside our telephone 
counselling, and some people 

like the option to do their 
counselling by webcam, 
and we can offer that 
option as well.

“At the minute 
we have about 320 

SAIF members’ 
b r a n c h e s 
s igned up, 
w h i c h  i s 
f a n t a st i c , 
b u t  w e 

have a way to go. At the SAIF regional 
meetings this year I have pointed out that 
if every SAIF member business joined, 
we would have the biggest bereavement 
organisation in the UK by some distance, 
and at that point we can really start to 
change the speed and the effectiveness 
with which we work with bereaved people. 
I think we can make a major change with 
this service, so please do sign up.”

Looking to the future, Catherine  
said that SAIF Care was looking at 
encouraging SAIF Associates to join 
as well as funeral directors, as “part of  
our crusade to make bereavement services 
more accessible”.

Any full SAIF member or associate 
w h o  w o u l d  l i k e  t o  k n o w  m o r e  
can contact  Catherine Betley  on 
catherine@professionalhelp.org.uk or 
call 0800 917 7224

Members of the IFD

On the second anniversary 
of the launch of the 
Member of the IFD College 
(MIFDC) grade, Chris 
Parker encouraged more 

independent funeral 
directors to sign up.

This year’s Education 
Day saw four new  
members join: 
 Robert Kent, Dover
 Guy Elliot, Aberdeen

 Carly McKnight,  
West Kilbride
 Kim Parr, Bleasby, 
Nottinghamshire 
The invitation can be taken 
up by any person who 
holds the Cert. FP, NAFD 

Diploma or BIFD Diploma. 
Members undertake 
to complete 12 hours’ 
Continuing Professional 
Development (CPD) each 
year, and as a member you 
can use the MIFDC title 

after your name and receive 
an annual Membership 
Certificate underlining your 
commitment to continued 
education and training.

Chris underlined the 
importance of CPD “to you 

and your business” as it 
“shows you always invest 
in education”. 
 
 
If you are interested in 
finding out more about 

Membership of the  
IFD College, please  
contact IFD College 
Administrator  
Corinne Pengelly on  
0345 230 6777 or 
corinne@saif.org.uk

EDUCATION  

DAY 2018

EDUCATION, EDUCATION, 
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Continuing IFD development
Perhaps the most timely announcement 
was from the Independent Funeral 
Directors’ (IFD) College. At a time when 
regulation could mean more emphasis on 
funeral director training, the College has 
cemented a strategic partnership that will 
provide options for people at all stages of 
their career.

Its Chair, Chris Parker, said: “With 
regulation fast approaching, there has 
been no better time to train your staff. With 
this joined-up strategic partnership we’re 
announcing today, we now have something 
ready for the 21st century.”

The partnership is with the British 
Institute of Funeral Directors (BIFD), 
and aims to provide a full education 
pathway for people at all stages 
of their career.

Education and training will 
play a major part in Independents’ 
future, whatever form regulation 
takes, and SAIF is working to 
promote as extensive and 
practical an education 
system as possible. 
Chris says her goal 
has been to cover 
“al l  aspects  of 
what we do in the 
profession” with 
accredited courses. 
B e t w e e n  t h i s 
partnership and 
the accreditation of 
licensed awarding 

organisation One Awards, she told delegates 
that her goal had been reached.

Chris added: “I had a dream that one 
day we would be able to provide training 
that was completely seamless, from first 
entrant to someone who could manage 
a branch. This partnership means that 
today that dream is a reality.

“With this pathway, we are 
providing something no one 

else in this area can provide.”
SAIF’s relationship with 

the BIFD is stronger 
than ever, and former 

SAIF President and 
Chief Executive 
Alun  Tucke r 
also spoke at 

E d u c a t i o n 
Day in  his 
role as BIFD 
Secretary. He 

underlined that, with the BIFD’s courses 
externally credited by the University 
of Greenwich, the final stage of the 
organisations’ combined education pathway 
was in a strong position.

Support and counselling
SAIF had its own strategic partnership 
to announce at Education Day, with the 
National Counselling Society.

The NCS is  one  of  only  three 
accredited counselling organisations in 
the UK, and SAIF is partnering with it 
to provide best practice for grief and 
bereavement counselling.

Terry explained that there were several 
goals behind the partnership.

“The first is around the dearth of 
research into new developments in grief 
counselling. While there is innovation in 
how we intervene in supporting people 
through other traumatic incidents, we want 
to see in the long term some specialists 
research and develop new ways of thinking 
about and engaging in grief counselling.

“Secondly, we want to look at how 
funeral directors offer grief care and 
counselling through your businesses. So 
Catherine [Betley] and the NSC will be 
producing professional guidelines, really 
to safeguard us to some extent because 
these are very delicate relationships, and 
it’s important we know the boundaries of 
our experience and skill base – when we 
refer on and what we can do ourselves.”

Terry also underlined the importance 
of training funeral staff and developing 

This year’s SAIF Education Day revealed how 2018 has been a year of partnerships 
within the independent profession. Two strategic partnerships were unveiled, covering 
the gamut of funeral directors’ work, from training for those first entering the profession  

to bereavement support for families and funeral directors alike.

WE WANT 
TO LOOK AT 
HOW FUNERAL 
DIRECTORS 
OFFER GRIEF 
CARE AND 
COUNSELLING
Terry Tennens

Terry 
Tennens

Barbara Pearce and Alun Tucker
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advantage of online options 
has been collected together 
in ‘Digital Delivers, Deliver 
Digital’,  a new campaign 
headed by SAIF.

Sarah explained: “In answer 
to worries around how we 
appear online, SAIF’s new 
toolkit can help you through 
the fundamentals of marketing, 
getting your brand right and 
how to talk about your brand 
to potential clients. It explains 
the digital and online media 
landscape, and the importance 
of  social  media with an 
appealing web presence.”

S a r a h  s a i d  h e r  o w n 
experience of updating her 
family business without formal 
training has already reaped 
results – for example selling 
more headstones in one quarter 
than the whole of the past year, 
following the inclusion of a 
memorial display page.

Sarah concluded that: “The 
message for the future has to be: 
go digital, or go home.”

Wesley Media updates
Wesley Media plays a key part 
of many funeral directors’ 
and crematoriums’ work, and 
founder Alan Jeffrey brought 
along a live demonstration.

Accompanied by Scott 
Wa l k e r  w h o  h e a d s  t h e 
company’s music and tribute 
delivery, Alan walked delegates 
through the new portal and 
scheduler that will be used 
by funeral arrangers.

Ultimately the system 
is intended to work 
seamlessly  between 
funeral directors and 
crematoriums, while 
a l l ow i n g  f a m i l i e s 
and celebrants to get 
involved as needed. 
Fu n e r a l 
arrangers 

will be able to select, order 
and arrange the music and 
tributes to play on the day, 
and submit these directly to  
the crematorium from within 
the portal.

Alan said: “Your staff can 
have control over all the services 
being organised through us, 
and can see the full picture;  
no longer having to ring up 
about individual services or 
tracks and ask about details. It’s 
all there and can be accessed at 
any time 24/7.”

If  yo u  wo u l d  l i ke  t o 
contact Wesley Media, visit 
wesleymedia.co.uk 

Families and funeral plans
As funeral plans move closer 
to regulation and close media 
scrutiny continues, James 
Daley, of Fairer Finance, used 
Education Day to outline the 
work his organisation has 
done to make the case for a 
more tightly controlled funeral  
plan market.

Ja m e s  w e l c o m e d  t h e 
opportunity, saying: “We’ve done 

a lot of talking to pre-
paid funeral plan 

companies, and we 
haven’t done a lot 

of talking to 
individual 
f u n e r a l 
directors.”

F a i r e r 
Finance’s key 

concerns were 
around a 

g l u t  o f 

apparent “comparison” sites, 
which they found “didn’t seem 
to offer any kind of comparison, 
and were lead generators”, and 
around the clarity of guarantees.

James said: “It was very 
common for sales agents to say 
‘there’ll be nothing else to worry 
about, this covers everything’. 
Even funeral plans that are 
fully guaranteed don’t cover 
everything.” 

A Q&A session afterwards 
raised a healthy debate around 
the form regulation should take 
– Funeral Planning Authority 
(FPA) versus Financial Conduct 
Authority (FCA) – and Fairer 
Finance’s views on the potential 
for conflicts of interest within 
local authorities.

James made it clear that 
Fairer Finance will continue 
to push for change in the  
plan market. It is currently 
reviewing its rating system and 
remaining engaged in the move 
towards regulation.

Exhibitors
As Education Day grows, 
more SAIF Associates 
have exhibited on 
the day. This year 
Independents had the 
chance to speak to:
■■ Forum of Private 

Business
■■ IFD College
■■ Institute of Civil 

Funerals
■■ FuneralZone
■■ Oak Technology Ltd
■■ Polstead Press
■■ Flexmort
■■ The Dodge Company
■■ Association of 

Independent 
Celebrants

■■ Child Bereavement UK
■■ Frontline 

Communications
■■ MuchLoved 

Charitable Trust
■■ Professional Help
■■ Guy Elliott
■■ Beyond
■■ Scattering Ashes
■■ Gateway Publishing
■■ Legacy Expressions
■■ JC Atkinson
■■ LifeArt UK
■■ Love2Donate:  

In Memory

Family feud
Familial disputes after a death 
are a constant possibility for 
a funeral director, nothing 
is likely to alter that, but 
upcoming changes to the way 
the law deals with them may 
provide more clarity when you 
are involved in those disputes.

The changes cannot come 
quickly enough for Dr Heather 
Conway, who spoke to delegates 
about the law as it stands and 
the areas where clarity might 
be needed.

A senior law lecturer at 
Queen’s University Belfast, 
and author of 2016’s The Law 
and the Dead, Dr Conway is 
an expert on family dispute 
resolution around funerals, 
and she underlined the areas  
most likely to cause problems 
for the courts.  “Funeral 
instructions are not legally 
binding,” she underlined. “Not 
in the slightest.

“A dead body is not property, 
so can’t be bequeathed or left 
to anyone. There are signs, 
however, that when these 
disputes end up in court, the 
judges will look at what the 
deceased wanted and use that 
as a reference point.”

Judges’ focus is on who 
has the right to make funeral 
arrangements,  and there 
are clear rules around this. 
Presently, if a Will exists then 
the final decision on 
what to do with the 
body will be left 
to the executor 
–  e v e n  i f  t h e 
Will has not gone 
through probate. 
In the absence of 
a Will – or if the 
executor chooses 
not to act – a clear, 
descending order 
of entitlement 

is employed and the person 
highest up has the right to make 
the arrangements:
■■ Surviving spouse or civil 

partner (unless formally 
separated)

■■ Children (including adopted 
children, whether born 
within a marriage or not)

■■ Parents
■■ Siblings

If none of these categories 
are met, there is a further 
ranking of family members  
that the court will look through.

There are clear areas where 

a dispute can break out within 
this system, for example when 
siblings disagree.

“When siblings are fighting 
over a dead parent, the eldest 
child doesn’t have the final 
say. A lot of people think that 
if you’re the eldest you must 

be the decision-maker, 
but legally siblings have  

equal rights to decide 
and it’s up to them to 
find a compromise or 
the court to pick one  
of them.”

These cases can 
cause problems, as 

can parental 
disputes 
after a 
c h i l d ’s 

bereavement, because the parties 
involved have equal rights.

Dr Conway said: “These 
cases are some of the trickiest 
cases for funeral directors and 
courts to deal with.

“There is no exact legal 
solution here. You cannot 
pinpoint a rule for separating 
parents in these cases. You need 
to find some way of preferring 
one to the other, and judges 
don’t like having to make those 
sorts of decisions where they 
lack legal guidance in making 
the choice.”

According to Dr Conway, 
the courts will look at a range 
of issues including practicalities 
around achieving a funeral 
without delay, or the deceased’s 
ties to a particular place, when 
settling these types of disputes.

In Scotland, the law is 
changing through the Burial 
and Cremation (Scotland) Act 
2016, which is gradually coming 
into effect.

“This will shift the rights 
around who gets to decide 
funeral arrangements and  
there is clear legislation,” Dr 
Conway said.

Adults will  be able to 
nominate a person to carry 
out their funeral arrangements, 
taking over from the role 
previously left to the executor. 
Otherwise, the decision goes 
to the closest living relative 
through a similar hierarchy as 
in the current rules. However, 
these have also been amended 
in places, making provision 
that  had not  previously 
been in place for spousal 
abandonment, cohabitants 
living together for at least six 
months and stepchildren.

“I think the changes are 
going to bring much needed 
clarity to the law in Scotland,” 
said Dr Conway, adding that  

a review may also be taking 
place in England and Wales.

“ T h e  E n g l i s h  L a w 
Commission is talking about 
changing the law in England 
and Wales. It has identified 
the laws around death, burial 
and cremation as a topic it is 
going to look at in its current 
programme of law reform.

“They haven’t started the 
project yet; fingers crossed 
that they do and there will be 
opportunities for us to feed into 
that debate and influence these 
sorts of policies.”

Technology Task Group
SAIF has launched a Technology 
Task Group this year, aimed 
at assisting Independents in 
evolving their relationship with 
the digital options increasingly 
available.

Sarah Brodie, a Technology 
Task Group member from 
Brodies Funeral Services, talked 
about her own experiences, as 
well as the technology survey 
SAIF launched this year.

The group consists of funeral 
directors from across the UK, 
alongside SAIF’s Terry Tennens 
and Ciarán O’Toole of Golden 
Charter. Formed in April, it 
opened with the technology 
survey in May.

Sarah explained: “The 
questions, as expected, turned 
out a variety of opinions. 
Many firms are for digital 
enhancements and many 
against, but a positive feeling 
towards our future works was 
commented on.

“From the results,  we 
decided to focus on a gap 
analysis of internal software 
within companies – from phone 
systems to shared calendar  
in-house.”

Progress made so far on 
how Independents can take 

Dr Heather Conway Alan Jeffrey

James DaleySarah Brodie

A DEAD 
BODY IS NOT 
PROPERTY, 
SO CAN’T BE 
BEQUEATHED 
OR LEFT TO 
ANYONE
Dr Heather Conway

THE MESSAGE FOR THE 
FUTURE HAS TO BE: GO 
DIGITAL, OR GO HOME
Sarah Brodie
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Supporting families through  
child bereavement
Bereavement programmes 
available through SAIF Care 
and SAIF’s work with the 
National Counselling Society 
are a valuable tool for funeral 
directors,  but  Catherine 
B e t l e y  a c k n o w l e d g e d  
that child bereavement is 
an even more specialised 
area, so SAIF’s connection to 
Child Bereavement UK is an 
important one.

Speaking on behalf of the 
charity, its Chief Executive 
Ann Chalmers said its role 
was to “support families  

and educate professionals 
in relation to the 

death of a child – 
of any age – and 
support people 
up to the age 

of 25 who have 
e x p e r i e n c e d  a 

bereavement”.
S A I F  a s k e d 

Child Bereavement 
UK to address 

two questions: 

W h a t  a r e 
the pitfalls 
relating to 

child bereavement support?
“Everything we do comes 
from the families, because 
they’re the experts,” Ann 
said, “but there are balances 
to be struck.

“Letting parents think 
about what has to be done 
h a s  a  r e a l  p u r p o s e  i n  
giving back some control to 
them. Simply giving them 
choices is important, but this 
must be done well ahead  
of time.”

The pitfalls to involving 
p a re n t s  c a m e  w i t h  a n 
example Ann gave of  a 
f a t h e r  w h o  w a s  a s ke d 
w h e t h e r  h e  w a n t e d  
to hold the coffin just as 
the service was about to  
begin. He said no in the 
moment and regretted it 
afterwards. Planning every 

small facet in advance can 
h e l p  av o i d  t h o s e  k i n d s  
of regrets.

O ve ra l l ,  A n n ’s  a d v i c e 
related to the small things 
that can have a big impact.  
A funeral director giving a 
flower from the funeral to a 
grieving mother, or using the 
child’s name, are the kinds of 
gestures families remember.

Should funerals be free  
for young people?
Ann highlighted the money 
problems faced by families, 
saying that “half of families 
l iving with cancer are 
in financial difficulties”. 
Discussing MP Carolyn 
Harris’s successful campaign 
on child funeral funding, she 
said that “we don’t yet know 
what is going to happen 
from the fund Theresa May 
announced”. Therefore, Ann 
said: “Informing parents 
is the important thing. It 
is important you know the 
sources of funding available.” 

Child Bereavement UK 
can be contacted through 
childbereavementuk.org or 
on 0800 02 888 40, and is 
on Twitter @CBUKhelp ●

EDUCATION DAY 2018

Ann Chalmers

INFORMING PARENTS IS 
THE IMPORTANT THING. IT 
IS IMPORTANT YOU KNOW 
THE SOURCES OF FUNDING 
AVAILABLE
Ann Chalmers

SAIF National President Alun 
Tucker is pictured welcoming 

fellow Welshman Darrell 
Williams to the position of 
President of the National 

Association of Memorial Masons.

SAIF PRESIDENT
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Catherine Betley, 
Managing Director 
of Professional 
Help Limited
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T
he first National Celebrant 
Awards were presented at 
the National Convention for 
Celebrants on 27 September at 
Kettering Conference Centre in 
Northamptonshire. 

Despite it being the first year of 
the awards there were hundreds 

of nominations, giving the judges a 
very hard task. At the awards, organiser 
Anne Barber, Managing Director of Civil 
Ceremonies Ltd, praised every single 
celebrant nominated and said that the 
standard had been extremely high.

The judges in the Funeral Celebrant 
category were Fran Hall of the Good 
Funeral Guide, Natasha Bradshaw of 
Mortlake Crematorium and the ICCM,  
and Graham Lymn, interim CEO of  
the NAFD. 

The award for Most Promising 
Funeral Celebrant went to Fiona Brown. 
The judges felt that Fiona gave each of 
her families something extra and were 
impressed by the little things that 
showed how much she puts into 
her work.

The runner-up in the 
category for Most Promising 
Funeral Celebrant was 
Christine Mabbott  who 
r e c e i v e d  a  n u m b e r  o f 
nominations from both funeral 
directors and families. The judges 
felt her time spent with families 
and attention to detail made her a very  
close runner-up.

The winner of Influencing the Wider 
Profession was Emma Curtis. Emma 
received many nominations from those 
who recognised her effort in launching 
Celebrant Support to assist celebrants with 
CPD and further training.

The runner-up in the category 
Influencing the Wider Profession 
was Kate and Kate Celebrants. Not 
only do Kate and Kate run a coffin club 
but nominations stated how they work 

tirelessly in their local area to empower 
people and give them the funeral they 
really want.

The winner of Outstanding Funeral 
Celebrant was Rosalie Kuyvenhoven. 
Rosalie had nominations from both  

funeral directors and families, but what 
set her apart was that some of  

her nominations came from 
funerals in very difficult 
circumstances. This caring 
and sensitive celebrant was 
a clear winner for the judges.

T h e  r u n n e r - u p  o f 
O u t s t a n d i n g  F u n e r a l 

Celebrant was Wendy Coulton. 
The number of nominations Wendy 

received shows how much she is 
respected in the Plymouth area.

The Celebrants Convention 
The 2018 Convention was packed full of 
workshops on various aspects of funeral 
celebrancy that delegates could choose 
for themselves. The day was kicked off 
with a lively presentation by James Norris, 
founder of the Digital Legacy Association, 
giving information that was invaluable, 
both professionally and personally, about 
what happens to online assets when 
someone dies.

Workshops 
Workshops included ‘More choice than 
coffee’, presented by Wendy Coulton who 
inspired delegates to find the right place for 
a funeral ceremony. 

The new Funeral Celebrancy Council 
ran interactive sessions on the ‘Future of 
Funeral Celebrancy’, exploring the role of 
the celebrant and standards of practice.

Actress Melanie McHugh concentrated 
on poetry-reading skills in the workshop to 
‘Upskill your Poetry Delivery Technique’ 
and a hugely successful Death Café was run 
by Emma Curtis, who also held a session on 
how to host and facilitate your own meeting. 

Social media expert Steve Castledine 
explored ‘The three most important things to 
know about social media’ while accountant 
Duncan Childs discussed ‘Financial efficiency 
for your business’, answering many questions 
about tax and other accounting issues. 

Rosalie Kuyvenhoven asked: ‘Are you a 
Dementia-Friendly Celebrant?’ and presented 
the workshop on dementia awareness.

Throughout the day, delegates also had 
the opportunity to visit the exhibition area 
in between the workshop sessions. In the 
closing session delegates overwhelmingly 
supported the workshop-style format, 
so this will be the blueprint for the 2019 
Celebrants Convention. ●

CELEBRATING SUCCESS AT 
 THE NATIONAL  

CELEBRANT AWARDS

IN PROFILE
SAIFSUPPORT

Celebrating Celebrants: From left, Rosalie Kuyvenhoven, Emma Curtis,  
Fran Hall of the Good Funeral Guide, Fiona Brown and Christine Mabbott

 Y
ou will, no doubt, have noticed 
the media interest shown in 
this year’s World Mental Health 
Day, which took place recently 
on 10 October. Personal stories 
from celebrities, social media 
campaigns and national and local 
events abounded, all with the 

intention of raising awareness of mental 
health issues and changing commonly 
held negative attitudes towards those 
(of us) that suffer from mental health 
difficulties. This year’s theme set by the 
World Federation for Mental Health was 
‘young people and mental health in a 
changing world’.

To me, this felt very apt for the 
funeral profession. We live in changing 
(and some would say challenging) times. 
The number of younger people in the 
profession remains low but seems to me 
to be growing, which can only be a positive 
thing, and is evidenced by the emergence 
of groups such as SAIF’s very own ‘Next 
Gen’ future leaders.

The statistics shared by the World 
Health Organisation can feel alarming 
– one in four of us has suffered, or will 
at some time in the future suffer, from 
a mental health issue, with around 450 
million people currently suffering from 
such conditions, placing mental disorders 
among the leading causes of ill health 
and disability worldwide. The majority 
(around 75%) of mental health disorders 
appear by the age of 24, so it is vital that 
we educate ourselves and the young people 
around us about the importance of taking 
good care of our mental as well as our 
physical health.

So, what does ‘good mental health’ 
actually look like? Having good mental 

health means that we can make the most 
of our potential, cope with the everyday 
stresses that life brings and play a full part 
in our families, workplaces, communities 
and among friends. 

Of course, it is normal to feel stressed, 
upset or ‘down’ from time to time, especially 
when life gets tough, but the ability to 
get up, get out to our daily activities and 
face the world with a reasonable amount 
of resilience, confidence and positivity is 
how we would generally define someone 
with good mental health. It is when we 
are persistently less able to do this that 
we should start to recognise that our 
mental health is being challenged and that 
without support, we may find ourselves 
facing a mental health issue.

I’m often asked for my ‘top tips’ for 
improving mental health. It’s actually 
hard to give these out without sounding 
clichéd, but in fact the best way of looking 
after our mental health is similar (and 
equally impossible sometimes) to 
how we should be looking after our 
physical health – eating healthily, 
exercising, doing things we enjoy, 
seeing people we care for and 
not partaking too much in the 
things we know are bad for us. 
Just how easy it is to do these 
things when we are suffering 
from an episode of mental ill 
health remains the wider issue, 
of course.

My key tips would be 
that if you think that 
you might be suffering 
f r o m  a  m e n t a l 
health problem, talk 
to  someone.  Find 
someone you trust – it 

doesn’t matter if that person is a friend, 
family member, colleague or a professional. 
And if you are that trusted person and 
someone shares with you that they are 
struggling, then taking the time to listen 
to them is probably the best thing you can  
do. You don’t have to be knowledgeable 
about mental health or trained in 
supporting people – you just have to be 
there and be interested. 

Members of SAIF are fortunate to 
have access to SAIFSupport, the mental 
health support and counselling service that 
forms part of your member benefits and is 
provided free of charge to all staff in SAIF 
member businesses. SAIFSupport can help 
with advice and information about mental 
health issues and with providing support 
and counselling for the people in your 
business. Many people call us and start the 
conversation by saying “I’m just not feeling 
myself...” which is a great way to begin to 

explore what’s happening for them. If 
you find yourself having more than 

a few days of “I’m just not feeling 
myself...”, why not give us a call 
and see if we can help? ●

 
SAIFSupport is available 
9am-9pm, Monday to Friday. 
Call 0800 077 8578 or email 
help@saifsupport.co.uk
And follow SAIFSupport on 

Twitter @SAIFSupport

It’s not always easy to admit you’re struggling to cope, but as Catherine Betley of 
Professional Help Limited explains, sharing your problem is the first step to recovery

MAKING 
OUR MENTAL 
HEALTH SAIF



from 5’4” to 6’4”. The 
company is careful to hold 
stock in good volumes and 
have dedicated couriers on  
site every day, ensuring 
that it can offer next day 
delivery as standard.

Bryony added: 
“The coffins are made 
exclusively for Gadsby  
and we ensure our 

factories are audited to 
maintain the highest 
ethical and technical 
standards. The coffins  
are also independently 
tested and certified to 
comply with the strict 
protocols 
developed 
by the 
FFMA.”

Highest ethical and technical standards 

“What sets Gadsby  
apart is quite simply  
the quality of the 
construction and the 
finishing of willow 
and wooden products, 
perfected over  
150 years.” That’s the 
inside view from  

Bryony Higginbottom,  
the company’s Ecommerce  
and Marketing Manager.

The 20-strong firm 
is based in Somerset 
and was established in 
1864. It takes pride in the 
fact that all of its coffins 
are hand-crafted from 

environmentally friendly 
natural materials by 
skilled craftsmen. As well 
as traditional burials, they 
are ideal for green burials 
and cremations as no 
glues or metal fixings are 
used, ensuring that they 
are fully sustainable and 
biodegradable.

Internal sizes range 

Natural materials 

Somerset Willow 
England is a company 
that “specialises in 
producing fully bespoke 
woven wicker coffins of 
the very highest quality”. 
They are handcrafted 
using willow home grown 
on the Somerset levels.

Notably, Somerset 
Willow coffins are well 
known for being among 
the strongest in the 
industry, and as a standard 
are made to carry weights 
of up to 30 stone (190kg). 
However, on request their 
skilled craftsmen can 
also produce reinforced 
caskets allowing for 
special sizes and weights. 
All while remaining eco 
friendly and suitable for 
standard burial, green 
burial and cremation.

The coffins can be 
personalised with the 
option of hand-dyed 
coloured bands and 
woven handles. The 
company says: “All coffins 
feature toggle and loop 
closures and are made 
entirely from natural 
materials. Beautifully 
engraved inscriptions  
on oak plaques can be 
added for a truly personal 
touch along with natural 
cotton interior linings. 
Matching 
ashes 
caskets  
and urns 
are also 
available.”

Loyal customers 

Business is growing for  
J.C. Walwyn & Sons Ltd.  
The company has just 
completed an extension of its 
site on the Airfield Industrial 
Estate in Ashbourne, 
Derbyshire, following a 
period of sustained growth.

The company has been 
manufacturing coffins and 
caskets in Ashbourne since 
1947. It started out on Station 
Street, before moving to a 
purpose built factory on the 

Airfield Industrial Estate 
and all of their products are 
FFMA certified. Delivering 
its products to independent 
funeral directors across 
England and Wales, J.C. 
Walwyn & Sons Ltd sets out 
to provide a quality product 
at competitive prices, with a 
delivery service to match. 

Steve Walwyn, one of 
the third-generation family 
members in the business, 
said: “The firm is as busy now 
as it ever has been and growth 
is continuing. We provide a 

great product, have a great 
service and a wonderful 
team of staff who have been 
with us for many years. We 
have an outstanding base of 
loyal customers who have 
used our services for many 
years, and we are finding an 
upsurge in new Independents 
who are using our products 
from experience and 
recommendation, which  
is tremendous.” 

Every sector of every profession 
is liable to change, and coffin 
manufacture and supply is no 
different. 

There is a wide range of suppliers 
across the UK, and most are responding 
to developing demands. 

They report increased focus on 
customisation and personal service,  
as well as growing interest in natural  
and ‘green’ options. 

Not too long ago, bereaved families 
were faced with very little choice when  

it came to selecting a casket. Once a 
budget was established they could be 
faced with two options – take it or leave it.

Now, those who have more than a very 
basic amount of money to spend have 
much greater choice, and they are taking 
advantage. Often their aim is to reflect the 
character and interests of their loved one 
and make the whole funeral process as 
personalised as possible.

The higher profile of all things 
environmental is fuelling the demand for 
natural products such as wicker caskets. 

Manufacturers are adapting to these 
demands as well as adopting changes 
in technology that make the selection 
process quicker and slicker.

However, it’s not all about a brave 
new digital world. Bereaved families 
appreciate the traditional values that  
the profession maintains, so time-
honoured skills are also cherished.

Several firms from across the UK  
took the chance to tell us about the 
services they provide and how they  
see their sector evolving.

Celebrating life and loves 

Colourful Coffins designs 
bespoke picture coffins 
exclusively for the funeral 
trade and, says founder 
and managing director 
Mary Tomes, demand from 
families for greater choice is 
growing all the time. 

“Today, many more 
families are choosing a 
personalised picture coffin, 
one which celebrates 
the life and loves of the 
person they have lost,” said 
Mary. “Personalisation is 

definitely here to stay.” 
The Oxford-based 

company, established in 
2004, considers itself a 
trendsetter and innovator. 
Mary explained: “Our 
bespoke American 
caskets are growing in 
popularity, for both adult 
and children’s funerals, 
and one of the new 
emerging trends is also 
for printed interiors to 
match the outside design 
of the coffin or casket. 

These interiors, available 
in beautiful velvet or silk 
are handmade by our 
seamstresses and are 
proving extremely popular 
with families.”

Colourful Coffins’ 
range includes traditional 
wood, cardboard, 
American caskets 
and glitter coffins, 
all of which are 
FFMA approved 
for burial and 
cremation.

Families deserve  
the best 

Annan-based DFS Caskets 
Ltd is an independently 
owned, fourth-generation 
family business that 
supplies customers 
throughout Scotland, 
northern England and 
northern Wales.

Managing Director 
Martin Smith said: “We are 
a UK market leader in the 
manufacture and supply  
of quality coffins.” 

Recently recognised in 
the 2018 Parliamentary 
Review for Manufacturing 
Specialists, the company’s 
core mission is to raise 
expectations and industry 
standards. 

One of its distinctive 
services is Family 
Assistant, which it 
describes as “the world’s 
first true coffin creation/
design software”. It allows 
users to design a coffin 
from scratch and customise 
it to their own specification.

Martin added: “We are a 
small company with limited 
resources and use the same 
materials as everyone 
else, yet we continuously 
manufacture coffins of a 
significantly higher quality. 
Bereaved families deserve 
the best, and we focus on 
high-quality traditional 
coffins, which families can 
use in a dignified, respectful 
manner to say goodbye to 
their 
loved 
ones.” 

Skilfully made 

Natural Woven is a 
Somerset-based company 
specialising in high- 
quality, environmentally 
friendly coffins. It has more 
than 50 years experience 
in producing handcrafted 
wicker products, and 
offers a “comforting and 
dignified range of beautiful 
natural caskets”. Available 
in a range of designs and 
materials such as seagrass, 

banana leaf and cane, the 
company says that every 
coffin is skilfully made to 
reflect the individuality of 
each family’s loved one.

To maintain the highest 
standard of sustainability, 
materials used in the  
production of the coffins  
are carefully and 
responsibly sourced.

Experienced and dedicated staff
 
P&L Manufacturing Ltd, now owned and run 
by the Halliday family, is a traditional coffin 
maker based near Gloucester but supplying 
funeral directors nationwide.

Director Philip Halliday said: “One of the 
biggest attractions of the company to us 
was the rapidly growing customer base 
demanding high-quality products and the 
experienced and dedicated staff within it.”

P&L offers a full range of products from 
traditional solid and veneered products to 
cardboard, willow and pretty much any type 
of coffin requested by bereaved families for 
their loved ones.

Philip added: “We are proud that our 
coffins have been rigorously tested by the 

FFMA, and funeral directors can be assured 
that the products we supply conform with all 
crematoria requirements, from the linings to 
the strength and ash residue of each one.”

The Halliday family also operates from 
its FSC-certified plant on the Wirral and 
supplies funeral products for over 130,000 
family funerals each year. As Philip 
Halliday noted: “Having originated from 
humble beginnings on a council estate 
in south Edinburgh in 1978, we are proud 
and honoured to be part of this fantastic 
industry, an industry which 
resonates with our own 
family values. We look 
forward to serving our 
customers for many  
years to come.”

Seeking out the unique

Urns UK, a family-run 
business, specialises in 
bringing truly special 
memorial urns, jewellery 
and artwork to families and 
businesses all over the world. 

Peter Patel, Sales Director, 
said: “Our in-house design 
team create, curate and 
commission work of the very 
highest quality. We seek out 
the innovative, the lovely 
and the unique, so that our 
distributors can be sure 
they’re giving their families 
a tribute that’s thoughtful, 
beautiful and worthy of their 
loved one.” 

Urns UK is almost a decade 
old. Peter noted that over that 
time the company has seen 
the market transformed by the 
rising number of families who 
are interested in celebrating 
the life of the one they have lost 
with a very personal memorial. 

“We believe it’s vitally 
important to embrace that  
by offering families both 
quality and choice, so that 
they can find something 
that will not only really say 
something about the person 
who has 
passed, but 
also last for 
decades.”

Simple pricing

Tributes Ltd is a well-
established company 
that has been supplying 
high-quality, innovative 
products for more than 
24 years. Specialising in 
hand-woven coffins, the 
company’s philosophy is 
to provide a small choice 
of beautifully hand-
crafted willow, willow 
and bulrush, and bamboo 
coffins, in a wide variety 
of sizes. 

Sales Director, Adam 
Masters said: “We 
pride ourselves on our 
exceptional customer 
service resulting in many 
loyal customers. 

“Our simple pricing 
strategy of not increasing 
the price for larger coffins 
is welcomed by all our 
customers, and we believe 
making it easier for funeral 
directors is fundamental  

to our success.”  
Its in-house-designed 

products are sourced from 
many parts of the world, 
and the company operates 
in the UK, Ireland and 
Europe.

Adam said the 
company had noticed an 
increase in non-traditional 
coffins being included 
in funeral plans in the 
current marketplace.

He emphasised 
that Tributes offers a 
personalised service, 
taking time to understand 
customers and their 
specific needs. “And all 
our coffins are FFMA 
certified,” he added, 
“giving reassurance to 
funeral directors and 
crematoria staff that  
they are fit for cremation 
and burial.”

PROFILES

THE PERSONAL AND THE PROFESSIONAL
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DR BILL

WORDS: DR BILL WEBSTER

WHEN THE GRIEF 
COUNSELLOR GRIEVES

Dr Bill Webster is the author of numerous 
books and resources for grieving people.  
He has some innovative resources which 
funeral directors and professionals can  
make available to their clients as part of an 
after-care programme. Check out Dr Bill’s 

resources at his website, www.GriefJourney.com

Linda D Jones, Executive Director of Resources,
Tel: 0333 8000 630
email linda@griefjourney.com 
www.griefjourney.co.uk

Dr Webster

I
n July of this year, my life and my 
world were changed in an instant 
when my son Steve died. He tripped 
while carrying something down a 
concrete stairway and hit his head, 
suffering a traumatic brain injury. In 
spite of surgery and a brave fight for 
life, not to mention all the hopes and 
prayers of people around the world, 
he finally succumbed to his injury 
three weeks later.

Steve was only 42 and he leaves 
his wife and four-year-old daughter, his 
brother and more friends than any of us 
could have imagined. Worst of all, in the 
words of a song his cousin sent me, “... 
and it seemed he stopped his singing in 
the middle of his song.”  

To say that I am devastated by this 
tragic turn of events would be the 
understatement of the century. I have 
been a grief counsellor for over 30 years. 
I have helped people through the process, 
written books and produced resources on 
grief that many have said were helpful to 
them. But this is different. This was my 
son. This is personal. I am in a situation 
I never wanted to be in, writing words 
I had hoped and prayed I would never 
have to say or express. To even begin to 
comprehend that my son Steve has died is 
simply beyond words. And it hurts… a lot!

But this article is not about me. You 
and I in our various responsibilities in 
the funeral industry hear stories like 
this every single day. And while 
I might want, in the words 
of W H Auden, to “stop all 
the clocks” and have the 
universe acknowledge this 
tragedy, the world does not 
revolve around me, and life 
will go on. My life, and the 
lives of those who loved Steve 

and were closest to him may take a lot 
longer to acknowledge that reality, but it 
is the truth.

What I thought might be of interest 
was how ‘Dr Bill the Grief Counsellor’ 
and ‘Bill the Grieving Father’ interacted 
with one another from seemingly different 
planets during the entire process. I offer 
here two insights:
1. There is a big difference between 
‘understanding’ and ‘experiencing’ grief
We are all aware of the theories of grief, 
cognitively seeking to explain, rationalise 
and understand the process. I along with 
many others have tried to make some small 
contribution to this body of knowledge 
and practical strategy.

This summer, I learned that in the actual 
moment, none of these theories mean 
‘squat’. I have studied grief academically 
and therapeutically for over 30 years, but 
in those days by my son’s bedside and 
after his death, it was of little help that 
I ‘understood’ it. I was experiencing it. 
And nothing cognitive was of any comfort. 
Grief is not a thing of the ‘head’, it is a 
thing of the ‘heart’.

I have been through experiences like 
this before of course, in the death of 
my wife 35 years ago, my parents and 
so on. But this was different. Maybe it 
was because this was my child, which 
is a uniquely difficult loss. Maybe it was 
because of my own age or the seeming 
injustice that Steve wasn’t going to get to 
live his life. All I knew for sure was that 

my worst nightmare had become a reality 
and I couldn’t get my head around it.

2. There are no words
Forty-two years ago, it was one of the 
happiest moments of my life when I saw 
Steve take his first breath. I cannot express 
how painful it was when I watched him 
take his last breath. In those difficult 
weeks, I felt no words would ever 
bring any meaning to this senseless and 
seemingly pointless turn of events. But 
that hasn’t stopped people from trying! 
And I understand good people want to do 
and say something, anything, that might 
help. I have done it many times myself, as 
have each of you.

But from inside the experience, I found 
little comfort in most of the words, even 
though I knew people offered them with 
the best of intentions. Perhaps the most 
meaningful words that were said and that 
resonated with me were these:

“No one has the perfect words to make 
your sadness go away, but may you feel 
comfort in knowing how many people 
wish they did.”

In my next article, I will share a third 
and important insight I gained about 
the expectation that those of us in the 
profession who deal with death and 
grief on a daily basis must somehow be 
‘used to it’ and thus able to draw on our 
‘experience’ to help us cope.

As George Gershwin’s song put it: “It 
ain’t necessarily so.” ●

CMA:

T
he UK Government has 
published a research 
report, commissioned 
b y  t h e  C o m p e t i t i o n 
and Markets Authority 
(CMA) and conducted 
by  Re s e a rc h  Wo r k s , 
into the at-need funeral 
market. For the study, 
researchers conducted in-
depth interviews with 100 
individuals from across 

the UK, all of whom had arranged a 
funeral in the past 12 months.

Researchers found that, while 
consumers would benefit  from 
independent advice on funerals, they 
are unlikely to access additional advice 
when arranging an at-need funeral. 
To ensure consumers have access to 

the information they need to make 
informed choices at the point of 
need, the study authors recommend 
that the regulator explores how it 
can better “position funeral planning 
alongside ‘life events’ like taking out 
life insurance or will writing” to bring 
about cultural change.

Following the publication, the 
Royal College of Physicians (RCP) 
published advice to doctors on how 
to hold conversations on dying with 
patients at an earlier stage. The RCP  
advises members that the conversation 
“is an ongoing process” and does 
not have to reach a conclusion in  
one sitting.

The CMA is due to publish its 
interim findings from the Statement 
of Scope consultation in December. ●

Politics
THE LATEST POLITICAL NEWS AND VIEWS SURROUNDING THE FUNERAL PROFESSION

PLANNING 
‘CULTURE’ MUST  
BE CULTIVATED

‘NO PLANS’ TO RESTRICT FUNERAL OFFICIANTS
Scottish Government Minister 
for Public Health, Joe Fitzpatrick 
MSP, has confirmed there are  
“no plans to introduce regulations 
governing who can conduct 
a funeral”. The minister was 
responding to a written question 
on the matter, submitted by  
the member for Edinburgh 
Western, Liberal Democrat,  
Alex Cole-Hamilton. 

Since the Humanist 
Society Scotland (HSS) began 
campaigning for tighter 

regulation in early 2018, several 
MSPs have lodged questions 
on the matter, including 
Conservative MSP Bill Bowman 
and Labour’s Kezia Dugdale. 

HSS Director of Services 
Lynsey Kidd said: “The Humanist 
Society Scotland are growing 
increasingly frustrated with 
individuals who are self-
styled humanist without being 
authentic. We’d welcome a move 
to better controls regarding who 
is performing such ceremonies.”

Salford Council 
launches ‘low cost’ 
funeral service
Salford City Council launched an 
affordable funeral service on 19 
October, delivered via an agreement 
with Kane Funerals. The Council 
claims its package, available to 
Salford residents only, will be £1,500 
cheaper than the national average.

The Council took action after the 
Salford Fair Funerals Campaign 
and Salford Citizens Advice called 
on councillors to do more to tackle 
funeral poverty.

Commenting on the new 
service, Councillor David Lancaster, 
Chairperson of the Environment and 
Community Safety committee, said: 
“We’re doing what we can to create a 
better and fairer Salford by tackling 
poverty and inequality and helping 
people to manage their money.

“This new service looks no 
different to a service that you would 
buy anywhere else and reduces the 
stigma for those wanting to pay less 
for a funeral. The aim is to wipe out 
funeral poverty and try to reduce 
the financial burden faced by 
bereaved families in the city.”

The Salford Funeral Service, 
available to anyone arranging the 
funeral of a Salford resident, has 
gained support from a number of 
local bodies, with Salford Citizens 
Advice, the Salford Fair Funeral 
Campaign group, and Age UK all 
welcoming the development. 

Tom Togher, Chair of the Salford 
Fair Funeral Campaign, commented: 
“We are delighted to support  
Salford Council in becoming one 
of only a dozen or so councils in 
England who have set up schemes 
like this, providing residents with a 
simple and low-cost funeral option.”

The new service from Salford 
Council is the latest in a growing 
trend among local authorities.  
In August, Halton Borough Council 
in Merseyside launched a similar 
service. Gateshead Council 
introduced its own funeral directors 
firm in June, while Brent London 
Borough Council launched a funeral 
service in 2017.  
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O
u r  A s s o c i a t i o n ’s  r u l e s  o f 
membership, in the form of 
our constitution, govern how 
we interact and work together 
to support the successful and 
sustainable future of independent 
funeral businesses.

The current constitution was 
written some while ago and now needs to 
be refreshed, to bring it up to date with 
changes in good governance practices and 
also to ready SAIFCharter for any future 
regulatory regimes.

The review is also an opportunity to 
redefine our purpose and objectives as 
well as the evolving partnership between 
Golden Charter and SAIFCharter members. 

We have the chance to develop each 
aspect of the constitution to support our 
core purpose, rewarding and encouraging 
exclusivity, loyalty and collaboration.

Our Monitoring & Compliance 
Committee, along with myself and the 
other funeral directors on the Golden 
Charter Board, have been leading this 
piece of work. I am pleased to confirm we 
now have a draft set of principles, which 
are with our lawyer to document formally.

These principles will be reviewed by 
the SAIFCharter Executive in December, 
before being put out for consultation with 
our entire membership. My intention is to 
propose an EGM in March 2019 to vote on 
the revised proposals. 

Further information on the scope of 
the review, drawing out the key changes 
and rationale, will be provided for your 
consideration as part of the review, in 
advance of the AGM.

I’d urge you to be ready to join the 
conversation, so that together, we can  
shape the future of our association for  
2019 and beyond. ●

Best wishes, 

Your SAIFCharter Executive
To contact your SAIFCharter Executive about any subject, please send an email to contact@saifcharter.co.uk
If you want to speak directly to a funeral director, you can also reach the Chairman, the SAIFCharter Secretary,  
or any of the Executive members around the country through the details below.

  Julian Walker (Chair) 
A B Walker & Son Ltd,  
Reading, South East 
England 
chairman@saifcharter.co.uk

  Helen Wathall 
(Golden Charter Board 
representative) 
G Wathall & Son Ltd,  
Derby, East Midlands 
helen@wathall.co.uk

  James Tovey  
(Golden Charter  
Board representative) 
Tovey Bros Funeral 

Directors, Newport,  
South Wales 
james@toveybros.co.uk

  Adam K Ginder  
M K Ginder & Sons,  
Watford, North London 
adam@ginder.co.uk

  Jim Brodie 
Brodies Funeral Services 
Ltd, Lanarkshire,  
Central Scotland 
jimbrodie@me.com 

  John Byrne (Secretary) 
J T Byrne Funeral Directors, 

Lancashire 
secretary@saifcharter.co.uk 
john.byrne@jtbyrne.co.uk 

  John Tempest  
Robson & Ellis Funeral 
Service, Leeds, Yorkshire  
& East Lancashire 
john.tempest@
leedsfunerals.co.uk 

  Matthew Gallagher  
Bowley & Gallagher 
Brighton, South  
East England 
matthew@ 
pandsgallagher.co.uk

  Paul Stevenson 
Paul Stevenson Funeral 
Directors Ltd, Ayrshire, 
Central Scotland 
paul@funeral-scotland.co.uk 

  Anthony O’Hara 
Nicholas O’Hara Funeral 
Directors Limited, Dorset, 
West England 
anthony@ohara 
funerals.co.uk 

  Jeremy West  
West & Coe Ltd, Essex,  
South East London 
j.west@westcoe.co.uk

From left to right: Julian Walker, Helen Wathall, James Tovey, Adam K Ginder, Jim Brodie, John Byrne, John Tempest, Matthew Gallagher, Paul Stevenson, Anthony O’Hara and Jeremy West

SAIFCHARTER

REVIEWING OUR CONSTITUTION
J U L I A N  W A L K E R

CHAIRMAN OF SAIFCHARTER

Business Matters
TAX TIPS + CYBERSECURITY + HEALTH AND SAFETY OF ELECTRICITY IN THE WORKPLACE 
+ TRANSPARENCY IN OWNERSHIP + FIRST AID COURSES + FIXED TERM CONTRACTS

T
ax schemes are by nature 
schemes, and we all have 
opinions about people 
who scheme! But there 
are bits of tax legislation 
that many people don’t 
think about and could be 
used if their affairs were 

just dealt with a little differently.
Much of this is ensuring that 

basic allowances are used, and 
income is arranged to fall so it is 
either covered by an allowance, 
or subject to less tax or NI than 
otherwise might be the case. 

A good example in small 
companies can be the payment 
of interest on loans made to 
the company by the directors. 
Everybody has a savings rate band 
(£5,000) and a personal savings 
allowance (£1,000). So if you have 
lent money to your company, 
you might consider drawing up 
an agreement that you are paid 
interest on the amount you are 
owed – it must be on reasonable 
commercial rates and must 
represent monies used within 
the business (i.e. not just sitting 
in a company bank account). 
This interest has to be paid net of 
basic rate tax (returned to HMRC 
on with a form CT61) but 
would not be liable for NI 
and the tax if not due is 
recoverable.

The f irst  £2,000 
received by an individual 
in dividends has no 
further tax to pay, so 
is a great way of 
increasing the 

basic rate tax band of a higher  
rate tax payer. Though dividends 
must only be paid in accordance 
with legislation.

Many people want to make 
gifts to children to reduce their 
inheritance tax (IHT) bill – while 
most remember the £3,000 annual 
allowance and the £250 individual 
gift allowance they often forget 

regular gifts out of income. If 
an individual has income 

in excess of their annual needs 
this can also be given away free 
of IHT if it is a regular gift – so 
if you have surplus income think 
about regular gifts for birthdays 
or Christmas or even a monthly 
standing order.

There may be a number of 
such small reliefs of which you 
are not taking advantage, so it is 
always worth checking with your 
accountant or advisor. ●

Jonathan Russell is a chartered accountant and partner at 
ReesRussell in Witney, Oxfordshire, and Russell Phillips in 

Gerrards Cross, Buckinghamshire. His firms are members of 
the UK200Group of Independent Chartered Accountants and  

law firms. 

Established 
in 1986, 
UK200Group 
is the leading 
mutual 
professional 
association in 
the UK with more 
than 110 UK 
quality-assured 
independent 
chartered 
accountancy 
firms and lawyer 
firms, as well as 
50 International 
Associate 
member firms 
around the globe.

UK200Group 
provides services 
and products 
that are designed 
to enhance 
the business 
performance of 
its members. 
Telephone: 
01252 350733 
Email: admin@
uk200group.
co.uk

UK200Group 
is a trading name 
of UK200Group 
Limited and is 
an association 
of separate and 
independently-
owned and 
managed 
accountancy and 
law firms and as 
such each has 
no responsibility 
or liability for 
the acts or 
omissions of 
other members. 
UK200Group 
does not provide 
client services 
and it does 
not accept 
responsibility or 
liability for the 
acts or omissions 
of its members.

TAX TIPS  
OR TRICKS



T
oday, cybersecurity is a hot 
topic. It has become common 
to get reports that even large 
enterprises have been vulnerable 
to cyberattacks, despite their 
presumed strategies of investing 
in cybersecurity to combat 
common and future threats. For 

example, a few weeks ago, social media 
giant Facebook experienced a security 
breach where more than 50 million user 
accounts were apparently hacked into. 
It is claimed the attackers exploited 
a vulnerability in a feature known as 
‘view as’ to gain control of personal 
profiles. Surprisingly, this vulnerability in 
Facebook’s code has remained undetected 
since mid-2017. CNN Business writer, 
Donie O’Sullivan, reports that this was 
the biggest security breach in Facebook’s 
history.1 In fact, it would take the company 
almost two weeks to stop it. The incident 
also reveals that the present-day hacker is 
skilled and capable of evading detection. 
The social media giant is yet to discover 
the cybercriminal(s), their motives, for 
how much time they had accessed user 
accounts, or what they will do with the 
illegally accessed data. 

The Facebook case is just a one of 
the many that reveal the presence of 
weak cybersecurity measures even in 
major companies. An analysis of these 
and other similar incidents show that 
hackers are relentlessly looking for 
vulnerabilities in systems and networks 
to establish loopholes to siphon personal 
and company data. Of course, the breach 
will result in economic cost, reputational 
damage, as well as legal consequences. It is 
imperative to mention that there has been 
an emergence of stringent data protection 
laws that will apply in case a company is 
hacked. For instance, the General Data 
Protection Regulation (GDPR) legislation, 
the maximum fine for a company data 
breach is 4% of global annual turnover 
or up to 20 million Euros.2 It is estimated 

that an incident involving a small business 
can cost between £65,000 and £115,000. 
In fact, the Information Commissioner’s 
Office has in the recent past fined an SME, 
Boomerang Video Ltd, £60,000 for failing 
to take measures to prevent attacks.3

Evidently, all enterprises have no option 
but to put in place reliable measures to 
identify and fix cyber incidents. In other 
words, the executives should invest 
suitably in cybersecurity to combat 
current and future threats. To come up 
with a mix of germane tools and policies 
to deploy to enhance the security posture 
of an organisation, it is vital to understand 
the common types of data breaches. 
A Government survey has revealed the 
following types:
1. 72% of attacks have been as a result of 

phishing emails sent to employees
2. 33% of cases are attributed to malicious 

programmes, such as spyware, malware, 
and viruses

3. 27% of cases are as a result of hackers 
posing as legitimate organisations online

4. 17% of attacks are as a result of 
ransomware
Having discovered the most 

common types of breaches, 
how can organisations protect 
themselves from attacks? 

Prevention is the key to 
protect your data from 
cyberattacks and here 
are my five top tips: 
1. Password policy: 

users should create 
complex passwords 
that cannot be easily 
cracked. This involves 
the use of numbers, 
alphabets, and special 
characters. Also, it is 
important to have different 
passwords for each account 
or system. 

2. Antivirus programmes: an 

antivirus can be installed to prevent devices 
from spyware, botnets, phishing emails, 
or other harmful malware. Additionally, 
the antivirus should be updated regularly 
to ensure it detects and handles recently 
discovered malicious programmes.  

3. System update: hackers are on the 
lookout for outdated systems. Therefore, 
it is necessary to install patches every 
time they are released by a vendor. 
For Windows OS, it is vital to select 
automatic updates to ensure that 
security patches are installed anytime 
a device is connected to the internet. 

4. Backup: organisations should keep  
a backup of all files and crucial 
information to help in recovery in case 
of an attack. In fact, it is important 
to update the backup anytime data is 
changed, or to do it as often as possible. 
The backup location should be separate 
from the production area. 

5. Employee training/user awareness: 
companies should train employees to 
identify and report phishing emails 
instead of clicking all links sent with 
the messages. Further, users should 
be warned against uploading any files 
of sharing information online with 
unknown recipients. In most cases, 
hackers design spam emails to lure 
employees into believing that they are 
originating from legitimate sources, such 
as lotteries, discounts and gifts, banks, 
PayPal, or credit card companies. ●
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Help is at hand as a member of SAIF: Talk to a safety professional at Safety for 
Business by calling 08456 344164. You are also entitled to a discount on our  
fees when we help you with your health and safety needs. We can visit you  
to see how you are doing when it comes to compliance. This is free of  
charge apart from travel costs. So, what have you got to lose?
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CYBERSECURITY  
IN ENTERPRISES

For more information, please contact Carl Ng on 01279 755081, 
email enquiries@funeraltech.co.uk or visit the website  
www.funeraltech.co.uk

 T
he potential for injury or death 
arising from work on electrical 
systems or from coming into 
contact with electricity must 
never be underestimated. Current 
legislation relating to electricity 
in the workplace imposes health 
and safety requirements upon 

employers, employees and the self-
employed. It is essential that precautions 
are taken to prevent death and personal 
injury from electricity in work activities. 

Main hazards
We often think of electric shocks when we 
think of the dangers from electricity, but 
you are more likely to have a fire. Problems 
occur because we don’t maintain items 
properly, we don’t use them as we should, 
or we do our own repairs to equipment 
and circuits when we really shouldn’t.

Electrical systems
The design and installation of electrical 
systems should be such that, so far as is 
reasonably practicable, danger is prevented 
at all times. A system refers to all electrical 
equipment within a fixed system and all 
electrical equipment connected to it. 

To ensure danger is prevented, current 
BS/EN standards should be applied to all 
new systems and to extensions of existing 
systems. However, if equipment was installed 
to earlier standards, they do not need to be 
replaced, provided they remain safe. 

Maintenance
To prevent danger, all systems need to 
be maintained. The most effective way of 
discovering what maintenance is required 
is by inspecting and testing the system. 

A competent person must carry out this 
work. Only competent persons should be 
engaged in work activities where technical 
knowledge or experience is necessary to 
prevent danger or injury. Those under 
training may work on systems provided 
there is appropriate supervision, the level 
of which should be commensurate with 
the degree of risk associated with the task 
involved. To protect people, a planned 
maintenance system should include:
■■ Unique numbering of each appliance 
■■ Regular inspections by users 
■■ The appointment of competent people 

to regularly inspect and, where 
appropriate, test each appliance 

■■ Recording the dates and details of all 
such inspections and tests 

■■ Written instructions to all employees 
not to use faulty or damaged equipment 

■■ Effective maintenance system to ensure 
repair of damaged or faulty equipment

■■ Damaged or faulty items should be 
clearly labelled as ‘faulty, do not use’ 
and the fault or damage written upon 
it. The item should then be put in a 
secure area to prevent use.

Fixed electrical installations
Any maintenance work on the fixed wiring 
must be carried out in accordance with 
the current edition of the Institution of 
Electrical Engineers Wiring Regulations, 
which has been adopted as BS7671. 

Installations should be inspected and 
tested at regular intervals, depending upon 
the type of environment they are installed. 
The recommended interval for testing in 
commercial premises is five years.

Electrical control equipment
Unobstructed access to all electrical switch 
and control gear must be maintained at 

all times, so clear out those cupboards 
with the distribution boards in them. 
Access to equipment, such as distribution 
boards, should be restricted to authorised 
personnel who are competent to carry out 
work on such equipment. To prevent injury, 
adequate working space, means of access 
and lighting should be provided for work 
on or near electrical control equipment.

Portable electrical appliances
All portable electrical appliances – items 
powered electrically and supplied via a 
lead and plug – must be maintained in safe 
condition, so you should have a competent 
person carry out inspections and tests at 
regular intervals. The frequency of these 
inspections and tests depend on the type 
of appliance, the nature of use and the 
environment it is used in. Remember, the 
term is ‘portable’ – fridges and desktop 
computers aren’t that portable, so less 
frequent testing is required, but a hand drill 
is and should be tested more frequently.

In addition, frequent visual checks by 
the user of the equipment are required, so 
make sure that they know what to look for.

So, what do I tell them to look for?
It doesn’t need to be complicated. Look for: 
■■ Damage to the supply cable, including 

fraying or cuts
■■ Damage to the plug or connector (e.g. 

cracked/missing casing, broken pins)
■■ Damage to the cables, including exposed 

wires or temporary repairs
■■ A loose outer sheath of the cable where 

it enters the plug or the equipment
■■ Damage to the external casing of the 

equipment
■■ Loose parts or screws
■■ Evidence of overheating (burn marks 

or discolouration). ●

THE SHOCK OF WORKING WITH ELECTRICITY
BY SIMON BLOXHAM, HEALTH & SAFETY 
STRATEGIST FOR SAFETY FOR BUSINESS
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BUSINESS MATTERS

S
AIF requires that ‘members must 
prominently display details of the 
ultimate ownership of their business 
both outside and inside each premises 
and on all literature, business 
stationery and on all advertising 
and promotional material’ – 2.4 SAIF 
Code of Practice.

We often receive enquires as to the 
clarification of what determines ‘ultimate 
ownership’:

You must display a sign showing your 
company name at your registered company 
address and wherever your business 
operates. If you’re running your business 
from home, you do not need to display a 
sign there.

Sole trader legal requirements
If you are  registered as a sole trader  you 
can trade under your own name or you can 
choose a different business name. If you 
choose a business name that is not your own 
name, you must include your own name and 
the business address on all letterheads and 
order forms.

Partnership legal requirements
If you are  a partnership business  your 
letterheads, order forms, receipts and 
even invoices must include the names 
of all partners and the address of the main 
office. If there are many partners then it 
is also acceptable to state where a list of 
partners may be found.

Limited company legal requirements
If your company is trading  as a  limited 
company  the letterhead and order form 

stationery (whether printed or electronic 
versions) must include:
■■ Your full registered company name
■■ The company registration number and 

place of registration
■■ The company registered address and the 

address of its place of business, if different
There is no need to include the names 

of the directors on the letterhead for a 
limited company, but if you choose to name 
directors all directors must be named

Most let terheads a lso i nclude a 
telephone and fax number, a  URL for  the 
business’ website and an email address.

Certain businesses must also state the 
following on their business letters and  
order forms:

For an investment company  (as defined 
by section 266 of the Companies Act 1985) 
that it is such a company.

For a company exempt from using the 
word ‘limited’ in its name, that it is a limited 
company.

For a company with share capital, it is 
not necessary to state the share capital on 
stationery but if the company chooses to do 
so, the paid-up share capital rather than the 
authorised capital must be stated.

Charitable companies whose name excludes 
the words ‘charity’ or ‘charitable’ must state 
the fact that it is a charity on its stationery. ●■


Further information can be found 
online at startups.co.uk/letterhead-
legal-requirements-your-business-
needs-to-follow or at www.gov.uk/
running-a-limited-company/signs-
stationery-and-promotional-material

SAIF 
FIRST  
AID 
COURSES
The SAIF Business Centre 
are looking to arrange Basic 
First Aid Courses, with the 
first being at the Business 
Centre in Sawbridgeworth, 
Hertfordshire then 
potentially at strategic  
areas of the country.

If you are interested in 
registering to attend one of 
the courses, or you are able 
to offer your premises as one 
of the venues, please call the 
office on 0345 230 6777.

Further information will  
be sent out in due course.

Extending 
fixed term 
contracts
Do you have employees 
that are on fixed term 
contracts and would like 
to extend the contract 
further?

Firstly, be aware of the 
two year danger point.  
Fixed terms contracts 
are ideally issued as a 
short term measure if an 
additional pair of hands 
is needed, without adding 
to the permanent staff 
head count or to provide 
an opportunity to assess 
an employee in the role. If 
fixed term contracts are 
issued or extended over 
two years, then employees 
will automatically be 
eligible to claim unfair 
dismissal. If the employee 
has been employed on 
fixed term contracts for 
more than four years then 
they automatically become 
a permanent employee.
 
More information can be 
found in the HR Resource 
Centre in the members’  
area on the SAIF website.

TRANSPARENCY  
OF OWNERSHIP
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Y O U R  S A I F  E X E C U T I V E S

NATIONAL

SCOTTISH

The Executive Committees act as the governing institution of SAIF. 
To contact your SAIF Executives, email info@saif.org.uk or call 0345 230 6777.

01Alun  
Tucker  F.SAIF
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Stevenson
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09Daniel 
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Auld

Executive Committee 
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O’Driscoll
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Committee
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F.SAIF
Past President
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Executive 
Committee

06Jim  
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Scottish Government Liaison 
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SAIFCharter Executive

11Mark  
Horton
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Committee
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15Mark  
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Non-voting co-opted 
attendeee, Golden Charter
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Immediate  
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04Alan 
Morrison

Treasurer

08Richard 
Edwards
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Committee

07Joe  
Murren

Scottish Government 
Liaison Officer

12Sean 
Martin

Executive 
Committee

11Andrew 
Ironside

Past President

16Jeremy  
West F.SAIF

Executive  
Committee

EXECUTIVES
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Richard Auchincloss
National Business 
Manager
M: 07801 853 222
E: richard.auchincloss 
@goldencharter.co.uk

Drew McAllister
National Business 
Manager
M: 07711 368 114
E: drew.mcallister@
goldencharter.co.uk

Nick Lewis 
Head of Business 
Partnerships
M: 07850 794 106
E: nick.lewis@
goldencharter.co.uk

Daniel Hare
National Business 
Manager
M: 07717 696 683
E: daniel.hare@
goldencharter.co.uk

WEST

2 Jon 
Briggs

East England ABM
M: 07717 882 955
E: jon.briggs@
goldencharter.co.uk

EAST NORTH REGIONAL BUSINESS MANAGERS

18Amanda  
Hodson

West Midlands and  
North Wales ABM
M: 07714 923 342
E: amanda.hodson@
goldencharter.co.uk

  Nicholas Dawson
Central Midlands
M: 07921 066 740
E: nicholas.dawson@
goldencharter.co.uk

Jacqui McGilveray
Scotland & North 
West England
M: 07900 580 611
E: jacqui.mcgilveray@
goldencharter.co.uk

15 Aldwell 
Bosanquet

Central Midlands ABM
M: 07850 659 705
E: aldwell.bosanquet@
goldencharter.co.uk

19 Terry Lee
South West  

England ABM
M: 07713 309 750
E: terry.lee@ 
goldencharter.co.uk

14Rob 
Antonelli

West England ABM
M: 07718 358 440
E: rob.antonelli@
goldencharter.co.uk

16 Steffan  
Davies

South Midlands ABM
M: 07740 239 404
E: steffan.davies@
goldencharter.co.uk

Stephen Heath
South West England  
& South Wales
M: 07809 320 838
E: stephen.heath@
goldencharter.co.uk

17Paul  
Firth

South Wales ABM
M: 07720 097 534
E: paul.firth@
goldencharter.co.uk

11Anthony 
Parkinson

South Cumbria, 
Lancashire & 
Merseyside ABM
M: 07809 334 870
E: anthony.parkinson@
goldencharter.co.uk

9 Paul Hodgson
North East 

England ABM
M: 07834 417 315
E: paul.hodgson@
goldencharter.co.uk

13Konrad 
Wilkinson

Ireland ABM
M: 07715 038 663
E: konrad.wilkinson@
goldencharter.co.uk

12 Martin 
Smith

Edinburgh,  
South Scotland  
and Cumbria ABM
M: 07850 659 711
E: martin.smith@
goldencharter.co.uk

10 Rosie Kinley
Glasgow and 

West Scotland ABM
M: 07850 655 420
E: rosie.kinley@
goldencharter.co.uk

8 Linda  
Harvie

North Scotland ABM 
M: 07900 557 850
E: linda.harvie@
goldencharter.co.uk

3Russell 
Cooper

South West London & 
Southern England ABM
M: 07720 095 204
E: russell.cooper@ 
goldencharter.co.uk

4Neil Hodgson
South London  

& South East  
England ABM
M: 07718 706 311
E: neil.hodgson@
goldencharter.co.uk

5David 
Oliver

North London ABM
M: 07711 368 059
E: david.oliver@
goldencharter.co.uk

1Steve  
Bennett

East Anglia ABM
M: 07803 015 514
E: steve.bennett@
goldencharter.co.uk

Iain Catchpole
South East England  
& London
M: 07568 100 555
E: iain.catchpole@
goldencharter.co.uk

7TBC
East Yorkshire 

ABM
Contact Richard 
Auchincloss for 
details

Sally Dyson
North East England
M: 07738 741 707
E: sally.dyson@
goldencharter.co.uk

Terry McIlwaine
Regional Group 
Business Manager
M: 07718 358 443
E: terry.mcilwaine@
goldencharter.co.uk

6Nico 
Rocchiccioli

West Yorkshire &  
East Lancashire ABM
Maternity cover for 
Amy Smithson
M: 07717 314 280
E: nico.rocchiccioli@
goldencharter.co.uk

FURTHER CONTACTS

Lindsay Jackson 
National Business 
Services Manager
M: 07921 064 146
E: lindsay.jackson@
goldencharter.co.uk

Malcolm Flanders
Director responsible 
for funeral director 
business
M: 07713 313 034
E: malcolm.flanders@
goldencharter.co.uk

This map shows the numbered 
regions that our Area Business 
Managers (ABMs) cover. Please see 
the contact list opposite to find your 
region and the relevant contact 
details. You can get in touch with 
your ABM regarding anything you 

need to know about Golden Charter.
If your business doesn’t have an 
assigned Area Business Manager 
right now, please contact the 
National Business Manager 
most appropriate for where your 
business is located and they will  

be delighted to put you in touch 
with your nearest one.

Those of you who work with 
our Regional Business Managers 
can also find their contact details 
on the fourth column of the 
opposite page.
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www.clevspen.co.uk
Cleverley & Spencer
Mr I R Spencer (Dover, Kent) • 01304 206379 
enquiry@clevspen.co.uk • www.clevspen.co.uk 
Fotoplex Grigio Ltd
Mr C Gray (Fareham, Hampshire) 
01329 311920 • sales@fotoplex.co.uk 
www.fotoplex.co.uk
Groupe Delfosse – New Urn
Mr D Arnaud (Sault – Brénaz, France)
0033 474 3726 928 • newurn@delfosse.fr  
www.newurn.co.uk
Life Expressions (UK & Europe) Ltd
(Castleton, Derbyshire)
0800 368 9233 • david@lifeexpressionsltd.co.uk 
www.lifeexpressionsltd.co.uk
Love2Donate
Mr C Hankin & Mr B Thorogood 
(Bromham, Beds) 
0754 1165924 • sue@love2donate.co.uk 
www.love2donate.co.uk
MacIntyre Memorials Ltd
Mr A MacIntyre (Glasgow, Strathclyde) 
0141 882 8000
info@macintyrememorials.co.uk 
www.macintyrememorials.co.uk
Memorial Print
Mr A Edwards (Ottershaw, Surrey)
01753 414224 • hello@memorialprint.co.uk
www.memorialprint.co.uk
Memory Giving
Mr J and Mr M Walker (Reading, Berks)  
0845 600 8660 • theteam@memorygiving.com 
www.memorygiving.com
The MuchLoved Charitable Trust
Mr J Davies/Ms J Baker 
(Amersham, Buckinghamshire) 
01494 722818 •  trustees@muchloved.com  
www.muchloved.com
Scattering Ashes
Mr R Martin (Newton Abbot, Devon) 
01392 581012 • info@scattering-ashes.co.uk 
www.scattering-ashes.co.uk
Secure Haven Urns & Keepsakes Ltd
Mrs C Yarwood (Broomfield, Essex)
01277 377077 • cyarwood@securehaven.co.uk 
www.securehaven.co.uk 
Shaw’s Funeral Products, Shaw & Sons Ltd
Ms Sarah Smith (Crayford, Kent) 
01322 621100 • sales@shaws.co.uk 
www.shawsfuneralproducts.co.uk
The Natural Burial Company Ltd
Mr C Doggett (Leicestershire)
0116 222 0247
info@thenaturalburialcompany.com
www.thenaturalburialcompany.com

O T H E R S
Grief Journey
Linda D Jones (Harlow, Essex) 
0333 8000 630 • 07779 108760 • 07711 908805 
linda@griefjourney.com • www.griefjourney.co.uk
www.griefjourney.com
Funeral Service Journal (FSJ)
(Worthing, West Sussex) 
Editorial: Russ Bravo / Advertising: Denise Walker
01903 604338 • editorial@fsj.co.uk • www.fsj.co.uk
Funeral Zone Ltd 
Mr E Gallois/Mr K Homeyard (Exeter)
01392 409760 • sales@funeralzone.co.uk  
www.funeralzone.co.uk  
Beyond
Mr J Dunn/Mr I Strang (London) 
0208 629 1600 • james@beyond.lite   
www.beyond.lite
LCK Funeral Support Services Ltd
Mr A Mccafferty (Wembley)
020 8900 9222 • l.c.k.f.s.s@outlook.com
www.lckfuneralsupportservices.co.uk
Professional Help Ltd
Mrs C Betley (Burton in Kendal)
01524 782910 • info@professionalhelp.org.uk 
www.professionalhelp.org.uk 
The Bereavement Register 
(London) • 0207 089 6400
help@thebereavementregister.org.uk
www.thebereavementregister.org.uk
Reach Plc
Mr D Minns (Hull)
01482 428866 • darren.minns@trinitymirror.com 
www.familyannouncements.co.uk

C A R R I A G E  M A S T E R S  & 
H O R S E D R AW N  C A R R I A G E S
Brahms Electric Vehicles Ltd
Mr S Cousins & Mr A Briggs (Milton Keynes) 
01536 384261
electric@brahmselectricvehicles.co.uk 
www.brahmselectricvehicles.co.uk
Superior UK Automotive Ltd
Mr Peter Smith (Aldermaston) 
0118 971 4444 • info@superioruk.com 
www.superioruk.com
Volkswagen Funerals
Ms C Brookes & Ms M Orton
(Nuneaton, Warwickshire)
02476 399296 • info@vwfunerals.com
www.volkswagenfunerals.co.uk
Woods Garage (Carriage Masters)
Mr D Wood (Sevenoaks) 
01732 453256 • woodsgarage@outlook.com

C A S K E T  &  C O F F I N 
M A N U FA C T U R E R S
Bradnam Joinery Ltd
Mr B Spittle (Haverhill, Suffolk) 
01440 761404 • info@bradnamjoinery.co.uk 
www.bradnamjoinery.co.uk
Colourful Coffins
Ms M Tomes (Oxford) 
01865 779172 
enquiries@colourfulcoffins.com 
www.colourfulcoffins.com
DFS Caskets
Mr Martin Smith (Annan, Dumfries & Galloway) 
01461 205114 • dfscaskets@aol.com 
www.dfscaskets.co.uk
W Gadsby & Son Ltd
Mr P Gadsby (Bridgwater, Somerset) 
01278 437123 • coffins@gadsby.co.uk 
www.gadsbywickercoffins.co.uk
J & R Tweedie
Mr R Tweedie (Annan, Dumfries & Galloway) 
01461 206099 • www.jrtweedie.co.uk
JC Atkinson and Son Ltd
Mr J Atkinson (Washington, Tyne & Wear)
0191 415 1516 • jamie@jcatkinson.co.uk  
www.coffins.co.uk
J. C. Walwyn & Sons Ltd
Mr K Walwyn (Ashbourne, Derbyshire) 
01335 345555 • sales@jcwalwyn.co.uk 
www.jcwalwyn.co.uk
Leslie R Tipping Ltd
Mr J Tipping (Stockport, Cheshire) 
0161 480 7629 • sales@lrtipping.co.uk 
www.lrtipping.co.uk
LifeArt Coffins Ltd  
Mr S Rothwell (Gloucester)
01452 310563 • ukinfo@lifeart.com  
www.lifeart.com 
Musgrove Willows Ltd
Mrs E Musgrove (Westonzoyland, Somerset) 
01278 699162 • info@musgrovewillows.co.uk 
www.musgrovewillowcoffins.com
Natural Woven Products Ltd
Mr A & Mr D Hill (Bridgwater, Somerset) 
01278 588011 
contact@naturalwovenproducts.co.uk 
www.naturalwovenproducts.co.uk
P & L Manufacturing Ltd 
Mrs S Leighton (Gloucester) 
01684 274683 
sally@pandlmanufacturing.co.uk
www.pandlmanufacturing.co.uk
Passages International Inc. Ltd
Mr R Crouch (Maidenhead, Berkshire) 
01628 290220 • passages@tiscali.co.uk 
www.passagesinternational.co.uk
Somerset Willow England
Mrs H Hill (Bridgwater, Somerset) 
01278 424003 
enquiries@somersetwillow.co.uk 
www.willowcoffins.co.uk

Tributes Ltd
Mr S Hoare (Poling, West Sussex)
08453 888742 • info@tributes.ltd.uk 
www.tributes.ltd.uk
Urns UK Ltd
Mr P & Mrs B Patel (Potters Bar, Herts) 
01707 645519 • info@urnsuk.com 
www.urnsuk.com

C E M E T E R I E S  &  C R E M AT O R I A
GreenAcres Woodand Burials
Mrs Carmen Graham
01992 523863 
info@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk
GreenAcres Woodland Burials Chiltern
Ms Marisa Isaacs (Buckinghamshire)
01494 872158
info.chiltern@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk/chiltern
GreenAcres Woodland Burials Colney
Ms Sam Curtis (Norwich, Norfolk)
01603 811556
info.colney@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk/colney
GreenAcres Woodland Burials Epping
Mrs Deborah McNamara (Essex)
01992 523863
info.epping@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk/epping
GreenAcres Woodland Burials Rainford
Mrs Karen Halpin (Merseyside)
01744 649189
info.rainford@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk/rainford
GreenAcres Woodland Burials Heatherley Wood
Mr Peter Taylor (East Hampshire)
01428 715915
info.heatherley@greenacrescelebrate.co.uk
www.greenacrescelebrate.co.uk/heatherley-wood
Herongate Wood Cemetery
Ms J Sawtell (Billericay, Essex) 
01277 633085 • enquiries@herongatewood.co.uk 
www.green-burial.co.uk 
Westerleigh Group Ltd
Mr R Evans (Bristol, South Gloucestershire) 
0117 937 1050 • info@westerleighgroup.co.uk  
www.westerleighgroup.co.uk
The Natural Burial Company Ltd
Mr C Doggett (Leicestershire)
0116 222 0247
info@thenaturalburialcompany.com
www.thenaturalburialcompany.com

C L O T H I N G
Keltic Clothing
Mr D Barry & Mrs L Kendrick (West Midlands) 
08450 666699 • louise@kelticclothing.co.uk 
www.kelticclothing.co.uk
Waterfront Manufacturing Ltd
Mr A Jenkinson (East Harling, Norfolk) 
01953 718719 
alan@waterfrontmanufacturing.co.uk 
www.waterfrontmanufacturing.co.uk

E D U C AT I O N  &  T R A I N I N G 
Independent Funeral Directors College Ltd
Corinne Pengelly • 0345 230 6777 
corinne@saif.org.uk • www.ifdcollege.org

E Q U I P M E N T  &  S E RV I C E S
CPL Supplies
Mr W McGuckin (Castlederg, N Ireland) 
028 8167 1247  • sales@cplsupplies.com 
www.cplsupplies.com
Fibrous
Ms V Hancock (Cheshire)
0161 429 6080 • vanessa.hancock@fibrous.com   
www.fibrous.com 
Flexmort
Mr S Rothwell (Gloucester)

0845 5333561 • info@flexmort.com 
www.flexmort.com
Funeralmap Ltd
Mr T J Hitchman (Basingstoke)
0330 223 0279 • info@funeralmap.co.uk 
www.funeralmap.co.uk
G T Embalming Service Ltd
Mr G G Taylor (Brighton) 
01273 693772 • gtembalming@btinternet.com 
www.gtembalming.com
Hygeco Lear
Ms H Lockwood (Leeds, West Yorkshire) 
0113 277 8244 • info@hygeco-lear.co.uk  
www.hygeco-lear.co.uk
MS Refrigeration Ltd 
Mr S Zyrko (London) • 0208 795 2224  
info@msrefrigeration.co.uk 
www.msrefrigeration.co.uk
THW Refrigeration Ltd
Mr W Quail (Camberley, Surrey)
01276 601039 • william@thwrefrigeration.com 
www.mortuaryequipmentdirect.co.uk

F I N A N C E  &  
P R O F E S S I O N A L  S E RV I C E S
Close Brothers Ltd
t/a Braemar Finance (Dundonald) 
01563 852100 • info@braemarfinance.co.uk 
www.braemarfinance.co.uk
Curtis Legal Ltd
Mr C Bond (Monmouth, Monmouthshire)
01600 772288 • cbond@curtislegal.co.uk
www.curtislegal.co.uk
Funeral Administration Ltd
Mr A Tucker (Suffolk)
07803 562008 • aluntucker@hotmail.com
Frontline Communications Group Ltd
Mr D Jones (Portsmouth) 
01489 866630 • david@wearefrontline.co.uk 
www.wearefrontline.co.uk
Goldray Funeral Consultancy Ltd
Mr R Barradell (Beverley, East Yorkshire) 
01964 503055 • richard@goldray.co.uk
Ideal Sales Solutions  
t/a Ideal4Finance
Mrs E Corcoran (Kirkham)
01772 671355 • sales@ideal4finance.com 
www.ideal4finance.com
Lemon Business Solutions Ltd
Mr M Anderson & Ms L Wratten 
(Stockton-on-Tees) • 01642 662772
info@no-sour-business.co.uk 
www.no-sour-business.co.uk
MacManus Asset Finance Ltd  
t/a MacManus Funeral Director Finance 
Mark Binnersley, (Stourbridge, West Midlands), 
07392 006928 • hello@markbinnersley.co.uk 
www.markbinnersley.co.uk
Mr C MacManus (Abercynon) 
01443 800621 • cm@macmanusfd.finance 
www.macmanusfuneraldirectorfinance.co.uk
Occupational Safety Systems (UK) Ltd
Mr S Bloxham (Letchworth Garden City, 
Hertfordshire) 
0845 634 4166 • info@safetyforbusiness.co.uk 
www.safetyforbusiness.co.uk
The Probate Bureau
Mr D Hartley West (Ware, Hertfordshire) 
01920 443590 • info@probatebureau.com 
www.probatebureau.com
Redwood Collections
Mr S & Mr A North (Surrey) 
0208 288 3555 • info@redwoodcollections.com 
www.redwoodcollections.com
SAIFInsure (Unicorn Insurance Brokers)
Mr B Hart • 0203 603 4194 • 0774 057 7654
brian@saifinsure.org.uk • www.saifinsure.co.uk
SAIF Resolve (Scott & Mears)
Bill Baddeley (Southend on Sea, Essex) 
01702 312737 • enquiries@saifresolve.co.uk 
www.saifresolve.co.uk

Skingle, Helps & Co
Mr J Helps (Carshalton Beeches, Surrey) 
0208 770 1095 • www.helps.co.uk
South Essex Insurance Brokers Ltd
The Manager (South Ockendon, Essex) 
01708 850000 • www.seib.co.uk
Trident Marketing Anglia Ltd
Mrs V Beswick/Mr R Pearce (Semer, Ipswich) 
01473 823700 • victoria@tridentmarketinguk.com 
www.tridentmarketinguk.com 
UK200group.co.uk
Ms S Wise (Aldershot, Hampshire) 
01252 401050 • admin@uk200group.co.uk 
www.uk200group.co.uk
Utilitywise Plc
Mr G Mason (Tyne & Wear) • 0191 425 4791 
www.utilitywise.com • saif@utilitywise.com

F U N E R A L  O F F I C I A N T S
Association of Independent Celebrants
Mr P Spicksley (Lincolnshire) 
07783 323324 
chairman@independentcelebrants.com 
www.independentcelebrants.com
Humanists UK
Miss I Rosso 
020 7324 3060 • ceremonies@humanism.org.uk 
www.humanism.org.uk
Civil Ceremonies Ltd
Anne Barber (Kettering, Northamptonshire)
01480 276080 • info@civilceremonies.co.uk 
www.civilceremonies.co.uk
County Celebrants Network
Mr Eric Gill (Wiltshire) 
07770 625378 • ericgillcelebrant@outlook.co.uk  
www.countycelebrantsnetwork.com 
Fellowship of Professional Celebrants
Mrs T Shanks (Worthing, West Sussex) 
01903 602795 • celebranttraining@gmail.com 
www.professionalcelebrants.org.uk
Institute of Civil Funerals
Barbara G Pearce (Kettering, Northamptonshire) 
01480 861411 • info@iocf.org.uk • www.iocf.org.uk

F U N E R A L  P L A N N I N G
Golden Charter Ltd
Mr M Flanders (Glasgow, Strathclyde) 
0141 931 6300 
malcolm.flanders@goldencharter.co.uk 
www.goldencharter.co.uk
Golden Leaves Ltd
Barry Floyd (Croydon, Surrey)
0800 854448 • barry@goldenleaves.com   
www.goldenleaves.com

G R AV E D I G G E R  & 
E X H U M AT I O N  S E RV I C E S
DTH Burial & Churchyard Services
Mr D Homer (Measham, Swadlincote) 
07912 855460 • davidhomer67@gmail.com

I T  &  W E B S I T E
Cloudberry Funeral Management Solutions Ltd
Mr M Robinson (Exeter, Devon) 
01803 229467 
enquiries@funeralmanagement.net 
www.funeralmanagement.net 
Eulogica
Mr D I Wright (London) • 0845 351 9935   
diw@eulogica.com • www.eulogica.com
Experts Computer Services Ltd
Mr C Ng (Bishops Stortford) • 01279 755081 
carlng@expertscomputer.co.uk 
www.expertscomputer.co.uk
I-NETCO Ltd
Mr G King (Newcastle upon Tyne) 
0191 242 4894 • gerry@i-netco.co.uk 
www.funeraldirectorwebsites.co.uk
Oak Technology Ltd
Mr S Richardson (Wakefield, West Yorkshire) 
01924 600 401 • enquiry@funeralsoftware.co.uk 
www.funeralsoftware.co.uk

M E M O R I A L S  &  R E M E M B R A N C E
Acorn UK (2006) Ltd
Mrs Wendy Owen (West Kingsdown, Kent) 
01474 853672/07956 143049 
enquiries@acorn-uk.co.uk • www.acorn-uk.co.uk
Cleverley & Spencer
Mr I R Spencer (Ashford, Kent) 
01233 630600 • enquiry@clevspen.co.uk 

When We Remember
Jim Abraham (Narrabeen, New South Wales) 
0061 429 400 100 • jimnmelabraham@gmail.com  
www.whenweremember.com
The White Dove Company Limited
Mr K Proctor (Loughton, Essex) 
0208 508 1414 • info@thewhitedovecompany.co.uk  
www.thewhitedovecompany.co.uk

P R I N T I N G  &  S TAT I O N E RY
Gateway Publishing (Part of Mimeo (UK) LTD)
Mr M Moore (Huntingdon)  
01480 410444 • info@gateway-publishing.co.uk 
www.gateway-publishing.co.uk 
Polstead Press
Tracy Goymer (Stowmarket, Suffolk) 
01449 677500 • tracy@ghyllhouse.co.uk 
www.polsteadpress.co.uk
RNS Publications
Mr C Shaw (Blackpool, Lancashire) 
01253 832400 • cs@rns.co.uk • www.rns.co.uk

R E M O VA L  &  
R E PAT R I AT I O N  S E RV I C E S
Alba Repatriation & Cremated  
Remains Transportation
Mr S Murren (Paisley, Renfrewshire) 
07834 489766 • info@albarepat.co.uk
www.albarepat.co.uk
Cremated Remains Transport Services
Lord John P A Kersley (Bognor Regis, West Sussex) 
01243 583913 • advancesalesuk@aol.com 
www.advancesalesuk.com
Euro-City Direct Ltd
Mr J W Kindleysides (Dorking, Surrey) 
01306 632952 • ecduk@btconnect.com
Guy Elliot Ltd
Mr G Elliot (Kingswells, Aberdeen) 
0777 0407610 • conscientiously@outlook.com
Kenyon International Emergency Services
Mr R Rowntree (Bracknell, Berkshire) 
01344 316650 
rowntreer@kenyoninternational.com 
www.kenyoninternational.com
Key Air – The Repatriation People
Mr B Birdsall (Hayes, Middlesex) 
0208 756 0500 • repatriations@keyair.eu  
www.keyair.eu
LCK Funeral Support Services Ltd
Mr A Mccafferty (Wembley)
020 8900 9222 • l.c.k.f.s.s@outlook.com
www.lckfuneralsupportservices.co.uk
National Repatriation
Mr T W Hathaway (Cusworth, Doncaster)
07780 118458 • info@nationalrepatriation.co.uk 
www.nationalrepatriation.co.uk
Rowland Brothers International
Mr S Rowland & Mr A Rowland
0208 684 2324  
info@rowlandbrothersinternational.com  
www.rowlandbrothersinternational.com
Staffords Repatriation Services
Mr J Stafford & Mr C Davis (Dublin) 
00353 18550555 • ns@funeralservices.ie
TCB Group 
Mr D Green (Belfast) • 0289 560 8444 
info@tcbfreight.com • www.tcbgroup.eu

S O F T  G O O D S  &  F U N E R A L  S U P P L I E S
Allsops CTF Ltd
Mr G Allsop (Worthing, West Sussex) 
01903 213991 • info@allsops.net
Bradnam Joinery Ltd
Mr B Spittle (Haverhill, Suffolk) 
01440 761404 • info@bradnamjoinery.co.uk 
www.bradnamjoinery.co.uk
Clarke & Strong Ltd
Mr B Fry (Coventry, West Midlands) 
0247 622 1513 • info@clarkeandstrong.net 
www.clarkeandstrong.com
Leslie R Tipping Ltd
Mr J Tipping (Stockport, Cheshire) 
0161 480 7629 • sales@lrtipping.co.uk
www.lrtipping.co.uk
The Dodge Company
Mr Caldwell (Whitchurch, Hampshire)
01256 893 868 • ccaldwell@dodgeco.com  
www.dodge.uk.com
Thorley Smith Ltd
Mr D Tonks (Wigan) • 01942 243331 
sales@thorleysmith.com • www.thorleysmith.com




	_GoBack
	_gjdgxs
	_tbtqmmmh96n
	_86eyzes0lv2n
	_ccerye2licp8
	_GoBack

